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White  House  News  Ban  on  Bank  Parley 
Upset  By  Correspondents 

Statement  Issued  After  Meeting  Although  President  Had  Asked  That  Press  “Bear  With  Him”  Till 
Next  Day — State  and  Navy  Departments  Also  Tighten  News  Outlets 


WASHINGTON,  Oct.  8 — Utterly  dis- 
”  regarding  editorial  warnings  .sounde<i 
in  Kores  of  newspapers  from  coast  to 
oust  that  the  public  business  of  the  na¬ 
tional  government  must  be  openly  ct>n- 
itacted  with  the  pet>ple  being  kept  fully 
iifafmed  of  governmental  activities 
through  the  press.  President  H(K)ver  and 
I  (Jeterniinefl  group  of  bureaucrats  have 
literally  thrown  down  the  gauntlet  to  the 
Washington  correspondents  on  the  (|ues- 
tion  of  censorship. 

True,  verbal  denials  persist,  from  the 
White  House  down,  that  there  is  any 
diought  of  censorship.  It  is  stated  and 
reiteratetl  that  the  newsi)ai)ermen  are 
free  to  write  what  they  will,  hut  these 
declarations  are  accompanied  by  “sug- 
lestions"  that  it  might  be  more  discreet 
and  consonant  with  public  interest  t<i 
write  only  what  is  handed  ont  officially. 

The  crowning  suggestion  of  this  nature 
came  this  week  from  the  President  him¬ 
self  at  the  regnlar  Tuesday  press  con¬ 
ference. 

A  brief  announcement  had  been  made 
Monday  at  the  White  House  of  the 
bipartisan  conference  to  be  held  Tues¬ 
day  night.  This  annoimcement  was  very 
parded  and  (piite  indefinite,  failing  to 
state  whether  the  conference  was  in¬ 
tended  to  touch  domestic  affairs  or  the 
d^  moratorium,  and  no  names  were 
given  of  those  who  would  attend. 

As  the  more  than  100  correspondents 
assembled  Tuesday  noon  for  the  press 
ooirference  the  one  thought  uppermost  in 
their  minds  naturally  was  the  coming 
ainference,  obviously  the  biggest  story 
in  Washington  in  weeks  and  one  of 
tnmendons  im|)ortance  to  the  peonle. 

Opening  the  iiress  conference  the  Presi- 
^t  amazed  the  corresjiondents  bv  stat- 
ijW  that  he  suiiimsed  thev  had  read  about 
the  conference  to  be  held  that  night,  but 
that  he  would  have  nothing  to  announce 
regarding  it.  would  not  announce  the 
nnmes  of  those  who  were  ex])ected  to 
>ttend.  and  could  not  state  the  program 
to  be  considered. 

President  11(M)\er  then  reminded  the 
tuirspop'lents  of  the  crisis  confronting 
“je  country,  which  nreviously  had  lieen 
WCTilH'il  in  a  White  House  statement 
**  ‘second  only  to  war." 

This  crisis,  the  President  said,  made 
•t  a  public  duty  on  the  nart  of  newspapers 
to  i^nerate  in  iiresenting  the  news 
“tUhlully  and  by  not  iirinting  news  only 
partially  true  or  incomnlete. 

.suggested  that  the  corresixmdcnts 
from  “waylaying"  the  high  public 
^lals  who  had  been  summoned  to  the 
^  House  for  that  night's  conference, 
*  PO'ing  uixui  the  conference,”  caution- 
tog  them  that  they  could  not  Iiojk;  to 
wfam  the  complete  story  in  that  way. 

If  the  corresiKindents  would  “bear  with 
y  ’“'f'l  the  following  day,  the  Presi- 
^  explained,  he  would  issue  a  state- 
^f  giving  full  information  as  to  the 
P^Ws  night's  action.  The  President 
his  feeling  that  the  correspond- 
Pould  refrain  from  (|uestioning  the 
as  they  emerged  from  the 
■te  House  after  the  conference.  Mr. 
made  it  plain  that  he  felt  the 
■  *ff'fation  facing  the  country  fully 
l•tlned  the  newspapermen  in  “laying 
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off"  the  most  imiKirtant  conference  held  could  tell  the  corresixmdents  whether  the 
ilnring  the  iiresent  depression  until  a  night  conference  would  concern  itself 
formal  statement  should  lie  handed  out  with  the  domestic  situation  or  the  inter- 


to  them. 

Though  this  suggestion  of  the  Presi¬ 
dent's  was  entirelv  consistent  with  the 


national  situation.  The  President  an¬ 
swered  this  with  one  word,  "domestic.” 
This  one-word  pronouncement  and  the 


WAITING  FOR  HOOVER  CONFERENCE  NEWS 


News|)aperiiien  outside  the  Vi  bite  House  waiting  for  the  new.  of  the  eon- 
fereiiee  called  by  President  Hoover  the  evening  of  Oct.  6. 

pri\ate  attitude  he  has  taken  toward  the  following  more  or  less  informative  state- 
press  throughout  his  imblic  career,  the  ment  constituted  the  sole  White  House 
corresjM indents  were  obviously  shocked  annonneement  of  the  aim.  of  this  all- 
at  being  virtually  ordereil  by  the  Presi-  imnortant  gathering: 

dent  of  the  United  States  to  "lay  olT . I'he  President  said:  'The  pnrpo.e 

a  story  of  this  magnitude.  So  much  so.  uf  my  conference  with  members  ot 
in  fact,  that  K’ichard  \’.  Oulahan,  chief  ( 'ongress  tonight  is  to  advance  a  national 
of  the  .Veil'  )'ork  I'iiiu's  bureau  and  dean  nnitv  in  the  setting  nn  of  coiistrnctive 


of  the  W  ashington  press  corps,  protested. 
He  told  the  President  (|nite  frankly 
that  it  would  be  out  of  the  (piestion  to 


forces  in  place  of  destructive  forces  now 
working  in  the  depression.  1  feel  that  it 
is  not  pro)KT  in  ailvance  of  this  con- 


exjiect  the  correspondents  or  the  news-  ference  to  m;ike  any  announcement.'  ” 
liaiiers  to  fail  to  obtain  as  complete  a  Realizing  that  news  of  the  conferenee 


reiMirt  as  jki! 


conference  and  snggesteil  it  would  lie  to 
the  advantage  of  the  .Xilministration  to 


if  the  imiHirtant  was  of  most  vital  im]Hirtance  ti 


country  at  large  the  correspondents  dur¬ 
ing  the  day  eon'’err(d  with  Secretary 


arrange  to  have  all  the  facts  told  without  Theoflo-e  G.  loslin.  insi  ting  that  they 
concealment  or  evasion,  The  newsiianers  must  have  authoritative  ivvvs  of  the 
would  have  to  get  the  story,  regardless  parley  fo’-  the  mornittg  papers  of  W’ed- 
of  the  Presidetit's  wishes,  Mr.  ()itlahan  nesday.  with  the  result  that  it  fmally  was 


said,  attd  it  vvottld  be  In-tter  that  it  be 
given  frattkly  to  the  public. 

The  same  setUimetit  was  exjiressed  by 
Jay  G.  Haydeti.  corresiximletit  of  the 


agreed  that  the  White  Hottse  would  issue 
a  statetnetit  itntnediately  after  the 
C(  inference 

Nearly  KKI  corresjiondents  congregated 


Detroit  .Vrt«',v.  who  told  the  President  it  at  the  W  hite  House  during  the  confer- 
vvould  be  imtxissible  for  the  corres|Kind-  ence  and.  despite  the  Presidential  “sug- 
ents  to  promise  not  to  send  stories  of  the  gestioii."  hailed  denarting  particijiants  as 


Cl  inlerence. 

The  President  then  said  that  while  he 
knew  he  could  not  prevent  the  corresixuid- 


the  conference  broke  up  at  midnight.  As 
promised,  the  White  House  issued  a 
statement  giving  in  full  the  plans  that 


ents  from  sending  stories  if  they  insisted,  had  been  discussed.  This  statement  was 

he  did  not  think  it  was  projK-r  for  them  to  mimeographeil  and  handed  to  the  cor- 

do  so  under  the  cireumstances.  He  again  respondents  in  |iage  “takes."  the  last  page 

asked  them  to  "tiear  with  me"  until  the  being  distribnteil  about  1  :.30  a.m. 
following  day  when  he  would  issue  a  Thus  morning  pajiers  throughout  the 
statement.  He  said  that  although  he  could  country  were  able  to  present  to  tbeir 


following  day  when  he  would  issue  a  Thus  morning  pajiers  throughout  the 
statement.  He  said  that  although  he  could  country  were  able  to  present  to  tbeir 
not  prevent  the  corresiKindents  from  readers  complete  stories  of  the  Ad- 

sending  their  stories  that  night  he  would  ministration's  efforts  to  relieve  the 

do  nothing  to  lielp  tliein.  depression.  Furthermore,  because  the 

Picfore  the  conference  closed,  Frederic  correspondents  chose  to  disobey  the 

William  Wile  asked  the  President  if  he  Presidential  decree,  the  stories  carried 


comments  of  some  of  the  prominent  par¬ 
ticipants,  including  those  who  did  not 
entirely  agree  with  all  the  President 
proiKi.sed. 

Taking  their  cue,  apparently,  from  the 
Presitlent.  a  bureaucratic  minority  which 
considers  public  acts  as  none  of  the  pub¬ 
lic's  business  continues  to  hamstring  the 
Washington  corresiKindents  at  every  op 
IKirtunity.  As  has  been  ixiinted  out 
before,  these  public-husiness-jirivately- 
conducted  officials  take  the  iKisition  that 
"a  Soft  answer  turneth  away  wrath,”  and 
invent  phrases  with  which  to  refuse  cor¬ 
resiKindents  and,  conseiinently.  the  pub¬ 
lic-facts  which  should  be  available. 

In  this  connection  it  develoiH'd  this 
week  that  President  lliKiver's  organiza¬ 
tion  for  unemployment  relief,  of  which 
Walter  .S.  GilTord  is  chairman,  has  de¬ 
creed  that  no  one  shall  discuss  unemploy¬ 
ment  over  the  radio,  at  least  temporarily, 
until  the  organization  gives  its  sanction. 

This  developed  <  )ct.  2  when  Senator 
Ixobert  I'.  Wagner,  of  New  Nork,  was 
denied  nermission  to  speak  over  Ixith  the 
folnmbia  P.roadcasting  System  and  the 
National  Piroadcasting  Company  in  con 
nection  with  a  mass  meeting  being  held 
in  t  iKiper  I  nion.  New  N’ork  t  ity,  by 
the  ,Vcti'  )'ork  Joiinial. 

Senator  Wagner,  one  of  the  best  in- 
formeil  men  in  the  country  on  nnemploy- 
meiit,  had  prepared  a  speech  approaching 
the  situation  from  a  nonpartisan  view¬ 
point.  The  broadcasting  companies, 
iiowever,  tnriK'il  thumbs  down  and  the 
.'senator  did  not  speak. 

.M.  II.  .\vTesworth.  N.l’.C.  president, 
made  the  foilowing  statement  Oct.  .1,  re¬ 
garding  the  censorship  charge. 

“The  N.Pi.U.  has  made  its  f:iciliti<> 
available  to  national  and  local  nnemplov - 
ment  committees.  We  have  been  ar¬ 
ranging  schedules  with  these  committees 
to  the  end  that  the  public  will  be  fullv 
informed  on  unemployment  committees 
throughout  the  nation. 

"Senator  Wagner  has  siKiken  on  un- 
emplov  inent  several  times  over  the  N.lkt '. 
svstem  and  stations  associated  with  it. 
It  is  mv  nnderstainling  that  he  is  to  Ik- 
one  of  the  principal  speaker-  on  the 
regular  tinemnloyment  programs. 

"Senator  Wagner  has  always  been  a 
welcome  guest  of  the  N.l’.f  .  and  can 
speak  at  any  time  he  desires." 

Harry  .S.  P.utcher,  Washington  repre¬ 
sentative  of  Colnmhia,  admitted  that 
Senator  Wagner  had  been  refused  iier- 
mission  to  speak  on  nnemplovment.  but 
denied  there  was  any  censorship  over  the 
rolumbia  chain.  He  explained  that  a 
subcommittee  of  the  Gifford  committee 
was  working  on  a  program  of  radio  talks 
to  Ik-  given  under  the  committee's 
auspices  during  the  coming  fall  and 
winter  and  that  until  this  program  had 
lieen  completetl  no  unemployment  talks 
would  be  permittcfl  on  the  air  over  either 
national  system. 

I’lUtcher  said  the  Columbia  svstem 
would  lie  glad  to  give  Senator  Wagm-r 
time  later.  Init  that  it  would  not  do  so 
until  the  Gifford  subcommittee  bail  sub- 
mittefl  its  schedule.  He  said  it  was 
expected  this  would  be  completeil  about 
the  middle  of  October. 

.An  unsatisfactory  situation  is  arising 
in  the  State  Department  between  corre- 
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spondciits  who  cover  that  important 
liranch  of  the  government’s  activities  and 
Secretary  Stimson.  The  daily  press  con¬ 
ferences  between  tlie  Secretary  and  the 
newspapermen,  which  have  been  i>art 
of  State  Department  routiiK"  lor  the  last 
decade,  have  l)een  seriously  curtailed. 

Instead  of  meeting  with  the  Secretary, 
the  correspondents  now  confer  with 
Undersecretary  of  State  William  R. 
Castle,  Jr.,  or  one  of  the  assistant  secre¬ 
taries  of  state  for  the  most  part,  with 
Secretary  Stimson  “sitting  in’’  on 
occasions. 

While  the  correspondents  would  have 
no  objection  to  meeting  with  one  of  the 
assistant  secretaries  or  Undersecretary 
Castle,  they  feel  that  the  assistants, 
tlwugh  each  may  be  a  specialist  in  his 
own  field  of  international  relations,  do 
not  have  a  grasp  of  the  entire  situation 
as  the  Secretary  would,  h'urthermore, 
they  d*>  not  feel  as  free  to  answer  ques¬ 
tions  as  the  Secretary  might  and  conse¬ 
quently  defer  to  what  they  l»elieve  the 
Secretary’s  policy  might  require  in  the 
way  of  answers. 

Meanwhile,  Secretary  Stimson  has 
adopted  the  policy  of  inviting  selectetl 
groups  of  correspondents  to  his  home  for 
private  dinners  at  which  foreign  rela¬ 
tions  are  discussed  in  confidence. 

The  Navy  Department,  which  is 
shortly  to  go  before  Congress  with  a  re¬ 
quest  for  an  appropriation  of  some 
$340,000,000  of  taxpayers’  money  to  sup¬ 
port  it  during  the  fiscal  year  193.1,  has 
clamped  down  completely  on  tests  it  is 
conducting  in  Tangier  Sound,  Chesa¬ 
peake  Ray,  where  it  is  attempting  to 
bomb  by  aircraft  the  decommissioned 
Cruiser  Pittsburgh. 

No  ofticial  announcement  of  the  sup¬ 
posed  tests  was  made  by  the  Navy  De¬ 
partment.  It  was  said  no  newsiiaper 
representatives  would  be  permittt'd  to 
view  the  tests  and  the  result  would  not 
be  made  public. 

It  was  believed  the  Navy  adopted  this 
policy  of  secrecy  tiecause  of  the  wide¬ 
spread  publicity  received  by  the  Army 
in  its  vain  attempt  to  bomb  the  Shipping 
Board  Mount  Shasta  off  the  Virginia 
Capes  last  August.  The  Mount  Shasta 
fitially  was  sunk  by  gunfire  from  a  Coast 
Guard  cutter,  while  the  nation  laughed 
at  the  Army  fliers. 

While  this  may  be  unimiKirtant  in 
itself,  it  illustrates  the  ease  with  whicli 
government  bureaus  may  hold  forth  in 
the  dark.  The  armc*d  services,  particu¬ 
larly,  take  refuge  behind  the  smokescreen 
of  “contrary  to  public  policy.”  In  these 
cases  the  bureau  heads  set  themselves 
up  as  judges  of  what  is  good  for  the 
people  and  it  is  futile  for  the  corre¬ 
spondents  to  insist  that  the  people  are 
entitled  to  know  the  facts. 

The  tender  solicitude  displayed  by 
bureau  heads  for  certain  groups  for  fear 
some  action  of  an  official  nature,  carried 
out  under  laws  enacted  by  Congress, 
might  injure  these  groups  is  aptly  illus¬ 
trated  in  a  letter  written  by  Secretary 
of  Agriculture  Arthur  M.  Hyde  to  a 
correspondent  who  had  sought  permis¬ 
sion  to  examine  formal  complaints  and 
answers  filed  with  the  Department  of 
Agriculture  under  the  Perishable  Agri¬ 
cultural  Commodities  Act. 

Though  these  complaints  and  answers 
are  public  property  when  they  are 
brought  to  a  formal  hearing.  Secretary 
Hyde  refused  to  make  them  available  to 
Washington  correspondents  before  this 
time  for  fear  it  might  injure  some  of 
the  respondent  commission  merchants. 

One  of  the  penalties  prescribed  by 
Congress  for  violation  of  the  Perish¬ 
able  _  .Agricultural  Commodities  Act  was 
publicity  for  the  offending  commission 
merchant.  Though  it  was  explained  to 
Secretary  Hyde  that  it  was  but  natural 
that  some  innocent  commission  men 
would  suffer  from  a  law  of  this  sort  by 
the  very  nature  of  the  law.  he  contended 
the  Department  of  Agriculture  should 
extend  a  protective  cloak  about  the  com¬ 
mission  men. 

He  said  publicity  in  advance  of  the 
formal  public  hearing  might  “tend  to 
handicap  the  department  in  the  most 
effective  administration  of  the  act”  and 
that  “publication  of  accusations  to  which 
the  opposing  party  has  not  made  his 
complete  defense  might  tend  to  prejudice 
unjustly  a  respondent’s  integrity.” 


J.  W.  ROSS  NAMED  EDITOR 

New  Orleans  States  Veteran  Promoted 

— J.  L.  Ewing  Becomes  President 

Effective  Oct.  4  James  L.  Ewing 
liecame  president  of  the  Daily  States 
Publishing  Comjiany,  New  Orleans,  and 
J.  Walker  Ross,  editor  and  publisher  of 
the  New  Orleans  States. 

Mr.  Ross  has  been  identified  with  the 
japer  for  46  years,  lieginning  service  as 
a  l)oy.  After  seasoned  rejiortorial  experi¬ 
ence  he  became  city  editor,  and  then  for 
a  quarter  of  a  century  held  the  important 
post  of  managing  editor,  during  which 
time  he  was  the  closest  associate  and 
advisor  of  the  late  Roliert  R.  Ewing,  for 
31  years  owner  and  publisher  of  the 
States.  Upon  Col.  Ewing’s  death  Mr. 
Ross  became  editor  and  now  moves  into 
full  charge. 

“DRY”  DAILY  IN  1932 

Stanley  High’s  Paper,  Still  Unnamed, 

to  Begin  in  January  or  February 

The  projected  $10,000,000  national 
“dry”  daily  newspaper,  still  unnamed, 
will  make  its  apiiearance  in  January  or 
February,  Eiutor  &  Publishkr  was  told 
this  week  by  E.  R.  Leibert,  assistant  to 
Stanley  High,  former  editor  of  the 
Christian  Jlerald,  who  is  active  in 
promoting  the  pajier.  Mr.  High  will  be 
editor  of  the  pajK-r  when  it  appears. 

No  other  details  of  the  plans  for  the 
paiier  could  lie  learned.  A  statement  re¬ 
garding  the  new  paiier  which  Mr.  High 
announced  he  might  make  about  Oct.  1 
did  not  apiiear.  It  might  lie  issued  the 
later  jiart  of  next  week.  Editor  &  Pub¬ 
lish  i-Jt  was  informed,  giving  more  com¬ 
plete  details  of  the  plans  of  the 
publication. 

FORMER  JUDGE  INDICTED 

Four  Others  Also  Included  in  Black¬ 
mail  Charges  in  Columbus 

b'ormer  Probate  Judge  H.  Z.  Bost- 
wick,  former  Assistant  Prosecuting  At¬ 
torney  Franklin  Rubrecht  and  three 
others  pleaded  not  guilty  in  court,  Oct.  5, 
to  charges  of  blackmail,  the  indictments 
against  them  growing  out  of  their  al¬ 
leged  efforts  to  obtain  from  Mrs.  Opal 
Eversole  a  ring  which  Judge  Bostwick 
had  given  her. 

fudge  Bostwick  was  removed  from 
office  as  a  result  of  charges  filed  against 
him  by  more  than  14(K)  residents  of 
Franklin  county,  acting  through  the 
Columbus  Citicen.  The  Bostwick  ouster 
was  dramatized  on  the  March  of  Time 
radio  program,  Oct.  2. 

PHILLIPS  TO  COLUMBUS 

Sid  R.  Phillips,  promotion  manager 
of  the  Macon  (Ga.)  Telegraph  and 
Neu’s,  has  been  named  promotion  man¬ 
ager  of  the  Columbus  (O.)  Dispatch, 
effective  Oct.  12. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  11-13— lOlh  District  A.F.A. 
Convention,  San  Antonio. 

Oct.  13 — Indiana  Associated  Press, 
Claypool  Hotel.  Indianapolis. 

(jet.  15-17— Illinois  Press  Assn., 
meeting.  University  of  Illinois, 
Champaign. 

Oct.  17 — Interstate  Advertising 
Managers’  Assn.,  meeting,  West 
Chester,  Pa. 

Oct.  19-20  -  Carolinas  Circulation 
Managers’  Assn.,  12th  annual  con¬ 
vention,  Hotel  Charlotte,  Charlotte, 
N.C. 

Oct.  19-20 — California  Circulation 
Managers’  Assn.,  Santa  Barbara. 

Oct.  20 -New  England  Daily 
Newspaper  Association  F'all  meet¬ 
ing,  Copley  Plaza  Hotel,  Boston. 

Oct.  20--Meeting  of  newspaper 
editors  and  publishers  at  Monti- 
cello,  Charlottesville,  Va.,  celebrat¬ 
ing  Minnesota  “gag  law”  decision 
of  U.S.  Supreme  Court  under 
auspices  Freedom  of  the  Press 
Committee,  Thomas  Jefferson 
Foundation. 

Oct.  20-21— Inland  Daily  Press 
Assn.,  meeting,  Morrison  Hotel, 
(.liicago. 

Oct.  20 — Newspaper  Advertising 
Executives’  Assn.,  one-day  confer¬ 
ence,  Stevens  Hotel,  Chicago. 

Oct.  22-23-  Audit  Bureau  of  Cir- 
culations,  annual  meeting,  Chicago. 

Oct.  27-28  N.Y.  State  Circulation 
Managers'  Assn.,  semi-annual  meet¬ 
ing.  Hotel  Ithaca,  Ithaca,  N.Y. 

Oct.  29-31 — Nebraska  Press  Assn., 
outing,  Omaha. 


PROMOTION  MEET  CANCELLED 

Affiliated  N.A.E.A.  Group  Foregoes 

Oct.  20  Conference  in  Chicago 

In  view  of  present  business  conditions, 
the  Promotion  and  Research  Managers 
Group,  which  forms  a  unit  of  the  News¬ 
paper  Advertising  Executives  Associa¬ 
tion,  will  forego  its  fall,  1931,  conven¬ 
tion  W'liich  was  scheduled  to  be  held  in 
Chicago  on  Oct.  20  in  conjunction  with 
the  convention  of  the  N.A.E..\.  This 
announcement  was  made  by  George 
Benneyan  of  the  Netv  York  Sun  and 
chairman  of  the  Promotion  and  Re¬ 
search  Managers  Group  and  follows 
upon  the  action  taken  by  the  executive 
committee. 

This  does  not  affect  the  convention 
of  the  N.A.E.A.  which  will  be  held  as 
scheduled.  The  last  convention  of  the 
Promotion  and  Research  Managers 
Group  was  held  in  New  York  in  June, 
and  the  next  convention  will  be  in  the 
spring  of  1932  on  the  occasion  of  the 
convention  of  the  Newspaper  Advertis¬ 
ing  Executives  Association  and  the 
.Advertising  Federation  of  America. 
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I.C.C.  CONTROL  OF  AIR 
RATES  IS  SOUGHT 

Sta-Shine  Company  Brings  Up 
Fine  Point  of  Law  in 
Complaint  Filed  in 
Washington 

By  George  H.  Manning 
It'ajhini/toH  Correspondent,  Editok  &  PusLisiitt 

Washington,  Oct.  7. — Whether  or 
not  the  Interstate  Commerce  Commis¬ 
sion  has  jurisdiction  over  advertising 
charges  of  radio  broadcasting  stations 
probably  will  be  settled,  at  least  so  far 
as  the  commission  is  concerned,  when  it 
jiasses  on  questions  raised  in  a  novel 
complaint  filed  with  it  by  Sta-Shine 
Products  Company,  Freeport,  N.  Y.  The 
complaint  was  directed  against  the  Na¬ 
tional  Broadcasting  Company  and  sta- 
tino  \V(iBB,  Freeport. 

This  is  the  first  complaint  ever  filed 
with  the  commission  involving  broad¬ 
casting  rates,  though  the  complaint 
scrupulously  avoids  mention  of  “broad¬ 
casting,”  referring  to  its  broadcasting  as 
“transmission  of  messages." 

The  complaint  alleges  that  the  furni¬ 
ture  company  sent  "messages”  through 
station  W  (iBB  to  points  in  Connecticut, 
paying  $146.48  for  15  minutes  of  time 
when  the  “messages”  were  sent  through 
only  one  station  and  $1,480.49  for  ‘‘so- 
called  ‘chain  transmission,’  all  to  the 
great  damage  of  complainant.” 

These  rates  are  alleged  to  lie  “unjust 
and  unreasonable  in  violation  of  section  1 
of  the  act  to  regulate  commerce,”  and 
“unlawfully  discriminatory  because  all 
persons  are  not  accorded  similar  treat¬ 
ment,  all  to  the  great  damage  of 
complainant.” 

Another  allegation  stated  the  National 
Broadcasting  Company  has  violated  the 
interstate  commerce  act  by  failing  to 
file  tariffs  w'ith  the  commission  naming 
its  rates  and  because  it  has  not  sub¬ 
mitted  its  properties  for  valuation  nor 
filed  annual  reports. 

The  complaint  asks  the  commission  to 
investigate  the  allegations  and  to  require 
the  defendants  to  cease  and  desist  from 
the  alleged  violations  of  the  law  and  to 
award  reparation  to  the  complainant  for 
alleged  overcharges  for  “transmission  of 
messages.” 

The  commission  has  formally  docketed 
the  complaint  and  it  is  exjiected  here 
that  it  will  hold  a  hearing  to  permit  in¬ 
troduction  of  evidence  by  both  complain¬ 
ant  and  defendant. 

Filing  of  the  complaint  has  raised  a 
fine  legal  point  and  has  caused  much 
speculation  here  as  to  the  Interstate 
Commerce  Commission’s  jurisdictioa 

The  interstate  commerce  act  gives  the 
commission  jurisdiction  over  "common 
carriers”  engaged  in  “the  transmission 
of  intelligence  by  wire  or  wireless. 
Just  what  constitutes  “transmission  of 
intelligence”  never  has  been  determined 
cither  by  the  commission  or  the  courts, 
though  it  is  generally  conceded  that 
when  Congress  enacted  the  law  it  had 
in  mind  only  the  point  to  iniint  tram- 
mission  of  wireless  messages.  Broad¬ 
casting  at  that  time  was  little  known. 

I-'urther  on,  the  interstate  commffce 
act  defines  the  term  “transmission  as 
used  in  the  act  as  including  the  “tram- 
mission  of  intelligence  through  the  ap¬ 
plication  of  electrical  energy  or  other 
use  of  electricity,  whether  by  means 
wire,  cable,  radio  apparatus,  or  otlxr 
wire  or  wireless  conductors  or  ap^- 
ances,  and  all  instrumentalities  and  faaU- 
ties  for  and  services  in  connection  witn 
the  receipt,  forwarding  and  delivery  _o 
messages,  communications  or  other  in¬ 
telligence  so  transmitted,  hereinafter  also 
collectively  called  messages.”  .. 

The  Federal  Radio  Commission,  wni 
having  authority  over  the 
broadcasting  stations,  definitely  does  iw 
have  any  power  to  prescribe 
rates  charged  by  the  stations  or 
That  there  is  conflict  between  the  im 
state  commerce  act  and  the 
shown  by  this  quotation  from  the  la  • 

“Tliat  this  act  is  intended  to 
all  forms  of  interstate  and  foreign 
transmissions  and  communications  w  , 
the  United  States,  its  territories  a™ 
jKissessions  *  * 
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WORLD  SERIES  COVERAGE  EXALTS  SPEED 


Press  Stages  Its  Greatest  Mechanical  Show  to  Rush  News  to  the  Fans,  Though  Interest  Is 
Said  to  Be  Waning — Pictures  in  New  York  Papers  Before  Game  Is  Over  in  St.  Louis 


By  JOHN  W.  PERRY 


Because  there  are  several  millions 
of  people  who  feel  the  World  Series 
biseball  games  are  vitally  important  and 
that  the  possession  of  the  championship 
pennant  is  a  grave  national  problem, 
American  newspapers  this  week  and  for 
wo  days  previously  have  put  on  their 


McGraw,  and  Mickey  Cochrane;  the 
l.N.S.  contingent;  the  “feminine  angle.” 
In  takes  they  went  to  the  composing 
room,  in  takes  they  were  assembled. 

At  the  end  of  the  fourth  inning  when 
the  Cardinals  have  piled  up  four  runs 
against  none  for  the  Athletics,  Max 


Where  minutes  are  siived  in  getting  the  latest  World  Series  box  scores  to 
readers—the  fudge  room  of  the  Aeic  York  tlveninK  Journal.  The  four  printers 
are  making  ehanges  in  their  fudge  boxes  as  the  game  advances.  Stan  Lomax, 
of  the  sports  department,  is  reading  the  tape  and  checking  with  a  special 
play-hy-play  loop  next  to  the  printer  on  the  extreme  left.  Frank  Dooley 
(extreme  right)  is  the  boss  of  this  department. 

right  straight  down  Page  One  were  re-  Kase,  of  the  sports  desk,  writes  a  head 

served  for  what  these  fudge  men  turned  for  the  top  line  . . 

out.  Frank  Dooley,  the  supervisor  of 
this  department,  had  the  responsibility 
of  seeing  that  everything  went  smoothly 
so  that  the  Journal,  if  it  could  not  beat 
its  competitors  to  the  street,  could  at 
least  get  there  at  the  same  time. 

Out  on  the  sports  desk  W.  S.  Farns¬ 
worth  was  receiving  the  accounts  of  all 
the  ‘‘exi>erts”  in  Philadelphia.  They 
came  in,  of  course,  on  another  wire,  one 
after  another — Hill  Corum’s  running 
story,  the  sidelights,  the  color ;  the 
“trained  seals” — Habe  Ruth,  John  J. 


■CARDS  HAMMER 

(ikOVE  HARD.” 

“There  is  still  some  time  before  this 
edition  goes,”  he  says,  "but  this  head 
will  probably  stand.”  He  takes  it  him¬ 
self  to  the  fudge  room  and  Dooley  puts 
a  printer  to  work  setting  it  by  hand.  It 
is  set  four  times  in  120-point  Gothic,  the 
largest  and  blackest  in  the  plant,  and 
placed  where  it  can  be  grabbed  at  the 
last  moment.  .\t  .1:01,  five  minutes  be¬ 
fore  edition  time,  the  last  minute  changes 
in  the  Ihjx  score  are  iH-ing  made,  the 
fudges  are  going  down,  and  Mr.  Case’s 
head  is  made  ready  to  go.  The  fudge 
elevator  is  coming  up. 

A  copy  boy  walks  in  and  nonchalantly 
hands  Mr.  Dooley  a  piece  of  copy  paper. 
Mr.  Dooley  whistles  and  rants  and  stops 
the  elevator.  “Hold  up,  Joe,”  he  yells 
in  a  tul)e.  “New  head  coming  down.” 
In  a  minute  the  new  head  is  ready — 
also  in  120-j)oint  (iothic:  “DWIGHT 
MORROVy  FOUND  DEAD!”  A  lino¬ 
type  machine  has  a  few  sentences  of  the 
story  ready — all  of  the  story  there  is. 
Some  racing  results  come  out  of  the 
fudge  and  the  Morrow  story  goes  in,  and 
everything  goes  down  the  elevator.  The 

. . .  ^ . . . . .  presses  start,  and  the  elevator  brings 

famous  murder  trial,  there  probably  up  one  of  the  first  impressions  one  min- 
which  claims  attention  ute  later. 

Hack  to  the  ball  game.  William 
Finn.  Journal  phot(»grapher,  drops  in 
and  takes  a  photograj)!)  of  the  fudge 
room  for  F>iTf»R  &  Priii.isttF.R.  The 
innings  jass  rapidly.  The  game  will 
sf)on  1h‘  over.  Ninth  inning  and  the 
score  is  4  to  0.  At  the  end  of  the  first 
half  of  the  ninth  the  score  is  .S  to  0. 
The  game’s  as  gofxl  as  over. 

“Say  Joe,”  Mr.  Dooley  yells  into  the 
tube,  “I’m  semling  down  a  fudge.  Run 
off  .“DO  and  pack  them  in  the  trucks.” 
The  presses  roar  and  imme<liately  an 
extra  conies  up  to  the  fudge  room  with 
a  hand  lettereil  heafl  “C.ARDINALS 
WIN !”  as  black  as  it  could  be  without 
being  illegible.  The  inning  prfigresses. 
>  a  veteran  World’s  Series  cam-  Grimes,  the  pitcher,  takes  time  out  be- 
paigner,  who  has  covered  22  .series  and  cause  of  an  injured  finger.  Two  out. 
handled  press  arrangements  at  four  of  The  printers  are  impatient.  McNair 
them,  including  the  three  all-Ncw-York  walks,  another  delay.  Dooley  sends  two 
series  of  1921,  1922  and  1923,  I  think  I  more  fudges  down.  “It’ll  be  over  in  a 
know  my  press-box.  The  purpose,  of  minute  now,”  he  says.  “Hurrv  up,”  he 
(Conlinued  on  page  3fi)  (Continued  on  page  36) 


WORLD  SERIES  PRESS  BOX  ATTRACTS 
COUNTRY’S  LEADING  BASEBALL  WRITERS 

-  By  FREDERICK  G.  LIEB  - 


“color"  stories,  “dope”  stories,  sidelights, 
humorous  columns  and  all  the  rest  of  the 
reportorial  feats  while  the  game  is  still 
in  progress. 

.And  pictures.  The  first  run,  the  first 
putout,  the  crowds,  all  familiar  picture 

material,  are  taken  on  the  run,  develoi)ed  , . _  —  _ i-.—j 

nn  the  run,  and  speeded  throughout  the  Tunney  affairs  in  I’hiladelphia  and  Chi- 
country  by  telegraph  wires  and  air-  cago,  there  is  no 
planes  in  order  that  those  interested  may  event  on  the 
have  a  pict('rial  supplement  to  the  run-  sports  calendar 
^tory.  ^  which  brings  to- 

Thus  l)eforc  the  games  were  over  in  gether  so  many 
St.  Dmis  last  week  New  A  ork  news-  sports  writers  as 
Wpers  and  newspaix-rs  in  other  eastern  does  a  World’s 
aties  were  printing  pictures  of  events  Champion- 
j™t  had  occurred  only  a  few  innings  ship  haselall 
hetore.  Distance  was  folded  up  like  a  series.  They  are 
ttlesc(jpe  in  order  that  the  world  might  all  there  from 
Wtually  see  with  its  own  eyes  the  tele-  Grantland  Rice, 

Pwtoed  epic  of  the  first  run  of  the  Damon  Runyon. 

Wes  made  by  Roettger  of  the  Cardinals  jjin  McGeehan, 

!?..  ™  'ast  half  of  the  first  inning,  the  aristocrats  of 
tthen  the  series  went  to  Philadelphia  the  craft,  to  the 
airplanes  newest  and  most 
,  ^  Acw  I orW  ill  20  minutes  with  incxncrienced  mcr 
P'ctures.  and  doubtless  did  the  same  “Young  of 
w  Other  sealxjard  cities.  Fans  saw  them  World’s  Sei 

r^rodiKed  clearly  and  dramatically  in  position  on  the  sf 
w  Mition  carrying  the  final  Iwx  scores  the  attention  of  tl 

spSiiL  "tL  r'*  ‘‘  anvthing  fr 

cSTo  £  .  I  oiRht.  A  chami 

10  be  a  routine  to  newspapers,  • 

^  to  this  reporter,  watching  the  task 
«  the  Xew  York  Evening  Journal  only  five  minutes 
t?*!!  ^^onday  of  this  week  while  the  scy-Firpo  nght  a 
ird  game  of  the  scries  was  in  prog-  history 

It  exemnlifiefl  \hf^  Qnirit  of  other  important  i 


New  York  Evening  Post 

hut  since  l'X)3  we  have  had  only  three 
four-game  scries,  1914,  1927  an<l  1928. 

The  Athletic-!  iiant  series  of  1911  re- 
(|uircd  six  games  to  decide  it  and  there 
was  a  complete  week  of  rain  between  the 
third  and  fourth  games.  That  series 
started  in  New  York  on  Oct,  14  and  it 
was  nearly  Christmas  liefore  the  press 
gang  got  out  of  the  trenches.  I'nless  it 
is  a  war,  a  national  political  convention 

or  a  f _ _  -  ‘ 

is  no  other  event 

and  front  page  headlines  for  as  long  a 
period  as  the  scries. 

Hascball  chib  owners  and  the  players 
jierhaps  do  not  realize  it.  hut  the  press- 
box  is  the  most  important  part  of  their 
annual  autumn  show.  A  World’s  Series 
without  publicity  would  he  like  a  four- 
year  old  trying  to  show  off  in  a  dark 
closet.  Raseball  has  exfierienced  a  great 
growth  in  the  last  quarter  of  a  century 
hut  millions  of  words  of  copy  have 
holiied  build  up  the  series  from  its  modest 
focused  on  lieginning  in  l'X)3  to  a  position  where 
5  to  a  fort-  Philadcliihia  .Athletic  Hasehall  club 
■efight  fre-  depression  had  130,006  re- 

ir  It  took  for  scats  in  a  grandstand  seating 


Frederick  G.  Lier 


Editor  &  Publisher  The  Fourth  Estate  for  October  10,  1931 


REPORTERS  SPLIT  ON  WHETHER  FANS 
BOOED  HOOVER  AT  SERIES  GAME 

Some  Reported  Definitely  That  the  President  Was  Object  of 
Derision  on  Two  Occasions  at  Monday’s  Contest — Others 
Carried  No  Mention — A.P.  Men  Heard  No  Booing 

‘L’’  XACTLY  what  the  reaction  of  base-  Joe  Williams,  after  describiiif?  the 


The  United  Press,  the  only  press  as- 
s(x:iati(jn  to  carry  an  account  of  the 
supposed  booing,  sent  out  this  disi)atch 
the  morning  following  the  game; 

"pHii.ADKi.i’HiA,  Oct.  6. — Some  fans 
here  gave  vent  to  their  political  feel¬ 
ings  yesterday  during  President  Hoov¬ 
er's  visit  to  the  world's  series  game. 

"While  strong  applause  from  the 
grandstands  greeted  his  entrance  and 
iieparture,  l)oos  arose  from  the  bleach- 


ball  fans  was  tow’ard  presence  of  entrance  of  the  President  and  his  jiarty,  entered  and  again  when  the 

♦t.,.  WnrIH  eaifi-  . . .  .  -il  _ 


President  Hoover  at  the  ^^onday  World 
Series  game  in  Philadelphia,  seems  to  be 


"Out  of  the  first  spontaneous  break 


a  matter  of  doubt.  Some  of  the  writers  of  pfdite  applause  there  comes  an  un¬ 


covering  the  game  say  that  unmis¬ 
takable  boos  from  the  throng  were  di- 


mistakable  note  of  derision,  and  as  this 


announcer  asked  that  all  remain  seated 
until  the  President  and  his  party  had 
left  their  places  and  the  grounds." 
We.stbrfHik  Pegler,  sjKirts  columnist 


rected  at  the  President  on  two  separate  and  challenging,  it  is  taken  up  by  more 
occasions.  Others  say  they  heard  and  timid  souls,  until  ultimately  it  becomes 
saw  no  demonstration,  or  at  least  in-  a  vigorous,  full-rounded  mehxly  of  dis- 
ferred  as  much  by  omitting  any  refer-  paragement. 


note  seems  to  hang  in  mid-air,  sullen  for  the  Cltica<jo  Trihmte  Syndicate,  told 
and  challenging,  it  is  taken  up  by  more  Iu.itok  &  Publish kr  he  had  carried 


ences  to  it  in  their  dispatches.  "You  say  to  yourself:  ‘This  isn't 

Those  who  reported  the  alleged  boo-  right.  This  man  is  the  President  of 
ing  included  the  United  Press,  and  Joe  the  United  States.  He  is  here  to  see  a 
Williams  and  Paul  Gallico,  sports  ^i-  ball  game.’  .  .  . 

tors  respectively  of  the  New  York  _  “But  the  strange  voca 

World  Telegram  and  the  New  York  tinues.  .  .  . 

Daily  News.  Reporters  for  the  Asso-  “Mr.  Hoover’s  humili; 
ciated  Press,  International  News  Service  end,  I  regret  to  report, 
and  others  were  among  those  who  saw  game  demonstration.  .  . 
and  heard  no  bfxiing.  by  and  large  it  was  not 

The  Associated  Press,  on  receiving  pleasant  afternoon  for  Mi 
queries  from  editors  in  regard  to  the  I  am  afraid  it  will  be  a 
fans’  supposed  impoliteness,  checked  with  fore  any  political  friend 
its  staff  covering  the  game,  who  re-  another  liall  game.” 

ported  that  if  there  was  any  booing  they  A  special  to  the  Neu 

could  not  hear  it  in  the  press  box,  Kdi-  pictured  the  President 
TOR  &  Publisher  was  informed.  ciueiitly  at  the  applause  c. 

Robert  J.  Render,  vice-president  and  “The  President  obviously 
general  news  manager  of  the  United  moment  of  the  game,"  the 
Press,  who  attended  Monday's  game,  told  “All  in  all,  it  was  a  gre 
Editor  &  Publisher  this:  President.” 

“Replying  to  your  inquiry,  yes,  there  ^  j- 

w'as  booing  in  the  bleacher  sections  on  Vvt  He  I  I-  1  r.l  ,r 
two  occasions  at  least  during  President  /‘\C’ 

Htxiver’s  presence  at  the  World  Series  Wl"  l^UfvLL/ 
game  in  Philadelphia  last  Monciay. 

When  he  entered  the  ball  park  with  his  Six-Months’  Postoff 
party  to  take  his  seat  his  arrival  was 

greeted  by  sustained  applause  in  the  pared  iV ith  E 

grand  stands  mixed  with  short-lived  but  Fiei 

perfectly  audible  booing  in  the  bleacher  ® 

1  POSTOEFICK  statenu 
Again  when  the  announcer  through  |  Y„rk-  (  itv  neusnaiMTs 
loud  sfieakers  installed  in  the  park  asked  ,1,-  r,_  }s 

.i  *  11  a.  J  a'1  at  11  *  I  a  tllC  IlFSt  W  OClV  \  ' 

that  all  reniam  .seaU-d  until  the  President  although  not  exact  i 

^  his  party  left  the  grounds,  there  was  ..jr.-uia,' 

booing  in  the  same  sections  as  Ijfore  „ 

news  incident  as  among  those  coming  ,,„i,ii^.a,i„„  i-'ei,.  27.  The 
under  the  broad  ca  egory  of  interesting 

bu  not  imiK.rtant  .  ,  _  ^  the  first  six-month  |kt 

Barry  haris.  International  News  Serv-  ^Vorlds  were  Ix.ught  hv 
ice  editor,  said  UN.S.  dispatches  from  x>,vspamTs  an.l 

Philadelphia  Monday  said  there  was  a  Vric  York  Tele„ram. 
smal  We  \\ant  Beer!  demonstration,  ^,.1,, 

^  that  nothing  wa.ynentioned  of  any 

^mg.  He  had  had  no  queries  from  successful  in  1 

^itors  regarding  the  allegexl  booing,  „f  ji.e  27(k2(>7  reader 

.Ir  Pans  .said.  ,  ,  ...  ing  World.  The  increai 

A  siKX-ial  dispatch  to  the  New  }  ork  World-Telegram  was 

Herald  Trthune  said  :  The  President  Jo„nwl.  the  oiilv  otliei 

was  given  a  rousing  farewell  and  he  showing  an  increase, 
waved  his  hat  back  to  the  packed  circulation  of  the  I 

sianas.  •  •  vanished,  and  inav 

Mr.  Galileo  P'd  it  this  way.  Mr.  ('onsisted  larpelv  <»f  rcade 
11.  entered  the  ball  park  yesterday  to  .vhatever  oti 

the  low  snarling  rumble  of  popular  dis-  newspaiii-rs  thev  cared  fo: 
approval.  .  (.ustomers  m  the  rear  small  or  m.Klerate  losses 
seats  lirst  heard  the  Bronx  cheer  rising  evening  dailies,  so  1 

from  the  bleachers,  and  then,  craning  circulation  has  decre 

their  necks  to  see  who  was  lieing  j,,ese  figures,  it  shouk 

awarded  the  lierry,  .spied  the  Presidential  ^re  obtained  bv  comparii 
party  marching  in  between  row-s  of  1x1-  ,„,s,„|-,u-e  statements  wit 

hce.  The  most  determined  and  violent  reixirts  for  the  same  si: 
booing  occurred  immediately  after  the  Since  the  .\.B. 

mechanical  sjieakers  asked  the  audience  admit  as  “net  paid"  ciri 
to  remain  seated  until  the  President  had 
left  the  field.  And  finally,  when  the  Ermino  Papers: 

Hoover  party  left,  there  was  an  under-  Orapliic  . 

current  of  growling  against  the  polite  Vo“ t""  . .’ - .’ - !  - 

pattering  of  applause.”  Snn  ..................... 

Mr.  (iallico  was  amazed  that  none  of  \yorld-TfWr.ini  . 

this  appeared  in  the  jiapers.  “I  do  not  p^onki'^n 'EaRK* . 

know,”  he  said,  “why  anyone  should  be  Urooklyn  .'Ttand-inV  Y’nioii. . . 

squeamish  at  publishing  such  news,  or  Hrooklyn  Times*  . 

why  there  were  no  reports  that  the  popu-  TdTAT  EVENING 
lace  began  to  snarl  at  the  Presidential  Mormaq  and  .Sunday  '  (arera. 

party  outside  the  gates  when  the  motor-  American  . 

cycle  escort  charged  through  the  crowd  . 

of  citizens  who,  tickets  in  their  hands.  News  ...... .' .' . . ! . . . . . . . 

were  trying  to  get  in  the  hallyard.”  Times  . 

Bill  Corum  wrote  for  the  New  York  ""rW  . 

F.eemng  Journal:  "Mr.  Hoover  was  en-  TOTAI,  MORNING 

thusiastically  received  as  he  marched  to  E' 

the  flag -draped  guest  of  honor’s  box _ . 

through  a  double  line  of  policemen.”  •  includim?  Sunday.  **  ’ 


tinues.  .  .  . 

“Mr.  Hoover’s  humiliation  did  not 
end,  I  regret  to  report,  with  the  pre¬ 
game  demonstration.  .  .  .  Taking  it 

by  and  large  it  was  not  an  altogether 
pleasant  afternoon  for  Mr.  HfKiver,  and 
I  am  afraid  it  will  be  a  long  time  be¬ 
fore  any  political  friend  gets  him  to 
another  liall  game.” 

A  special  to  the  New  York  Times 


nothing  of  the  IxKiing,  although  he  had 
heard  it  distinctly,  because  the  booing 
of  the  President  at  Philadelphia  baseball 
games  was  “a  matter  of  routine.” 

“Last  year  during  the  series,”  he 
said,  "the  President  was  bixied  in  Phila¬ 
delphia  and  I  wrote  a  column  on  it.  I 


“But  the  strange  vocal  babble  con-  didn’t  write  it  this  vear  Ixjcause  it  would 


have  been  repetitious.” 

The  incident  was  considered  by 
Philadelphia  newspapermen  to  he  the 
usual  outburst  of  expression  by  baseball 
fans  and  to  have  had  no  political  aspect. 

It  was  generally  disregarded  in  the 
Philailelphia  papers. 

"I  heard  Ixxiing  plainly,”  said  James 
(iantz,  sjxirts  editor  of  the  Record. 

“Baseball  fans  are  prone  to  Ixk)  any- 


pictured  the  President  “smiling  fre-  one  and  everybixly  on  the  least  provoca- 
quently  at  the  applause  of  the  throng.”  tion.  In  this  case  I  do  not  think  they 
“The  President  obviously  enjoyed  every  meant  any  disresiiect  to  the  President  hut 
moment  of  the  game,"  the  dispatch  said,  were  merely  shouting  disapproval  at 
“All  in  all,  it  was  a  great  day  for  the  some  suggestion  that  was  being  made  to 
President.”  them.” 


WORLD-TELEGRAM  HELD  GREAT  SHARE 
OF  WORLD  READERS,  FIGURES  SHOW 

Six-Months’  Postofhee  Report  Reveals  Gain  of  176,597  Com¬ 
pared  With  Evening  World’s  276,267  Circulation — 
Figures  for  Other  Dailies  Given 


statements  of  New 
pa]K'rs,  publisherl  dur- 


kinds  of  .sales  usually  included  in  jxist- 
office  statements,  the  comparison  is  not 


ing  the  first  week  tii  Octolier,  gave  a  an  exact  one,  but  the  A.B.C.  figures  are 
g(Kxl  although  not  exact  iiicture  of  what  not  yet  available. 

had  liecome  of  the  circulation  relinquished  Uomjiarison  was  made  more  difficult 
by  the  World.  T.vcning  World,  and  Sun-  by  the  f.act  that  the  ixistoffice  statements 
day  World,  when  those  iiajH-rs  ceased  ilo  not  ordinarily  separate  Sunday  circu- 
publication  I'eb.  27.  The  statements  cov-  lation  from  dailv  circulation  as  the  A.B'. 


publication  I'eb.  27.  The  statements  cov-  lation  from  daily  circulation  as  the  A.B'. 
ered  the  ix'ritxl  from  .Xpril  1  to  Oct.  1,  ('.  rejnirts  do.  'I'he  News  was  an  excep- 

the  first  six-month  |x‘ri<Kl  since  the  tion,  reixirting  weekday  circulation  in  its 
Worlds  were  lx  night  by  the  Scripps-  statement  at  1.24.1,871.  .  A  box  at  the 
Howard  Newspaix-rs  and  combined  with  Ixittom  of  the  statement  said  the  Sunday 
the  A'rii'  York  Telegram.  circulation  was  1,752.392. 

In  the  evening  field,  the  statements  In  the  tables  presented  herewith.  Sun- 
make  it  obvious  that  the  World-Tele-  day  circulations  have  In'en  averaged  in 


gram  was  successful  in  holding  a  large 
jKirt  of  the  27b,2f)7  readers  of  tile  I'-ven- 
ing  World.  The  increase  reixirted  bv 
the  World-Telegram  was  17().'97,  while 
the  Journal,  the  only  other  evening  paper 
showing  an  increase,  gained  Ui.212. 
Other  circulation  of  the  h'vening  World 
has  vanished,  and  may  ixissibly  have 
consistetl  largely  of  readers  who  already 
were  buying  whatever  other  New  York 
newspa]X’rs  they  cared  for.  In  addition, 
small  or  iiKxlerate  losses  are  shown  by 
other  evening  dailies,  so  that  total  even¬ 
ing  circulation  has  decreased  l.Ifi.(>29. 

These  figures,  it  should  lx*  explained, 
are  obtained  by  comparing  the  current 
IMistoflice  statements  with  the  ,\.B.U. 
reixirts  for  the  same  six-month  iierlixl 
last  year.  Since  the  .\.B.C.  rules  do  not 
admit  as  “net  paid"  circulation  certain 

Er’ettinfj  Papers: 

Graphic  . 

Journal  . 

Snn  . 

World-Tdeurain  . 

Evening  World  . 

Brooklyn  Knjfle*  .  . 

Brooklyn  Standard  T’nion . 

Brooklyn  Times*  . 


with  daily  circulations  with  due  regard 


TOTAL  EVENING . 

Mornitta  atid  Suitday  (ax’crafje) 

American  . 

Herald  Tribune  . 

Mirror**  . 

News  . 

Times  . 

World  . 


TOTAL  MORXIXr.  AXD  SrXDAY. 
TOTAI.  MORXIXG.  EVENING  AXD 
SUNDAY  . 


for  the 

fact  that  the 

weekdav 

miniher 

must  he 

multiiilied  hv  six. 

In  the 

tiKinnne  hcKi, 

every  newspaiier 

took  a  s 

■nhstantial  piec 

e  of  the 

W  orld’s 

iMt  inline 

and  Snndav  a\erage  of 

.2.29..22.2. 

The  .‘Imeriean  made  an 

1  inrrease 

of  102.- 

2*17,  and 

the  .Mirror  84,.20L  while  other 

iiKTcases 

ranged  down 

to  .I2..it).'' 

F'.ven 

at  that. 

.1.2,945  of  the 

World  circulation 

has  disapix'ared  from 

the  morning  field 

as  a  will 

lie. 

Total 

eirciilation  of 

the  New  ^'ork 

and  Bro 

okivn  dailies  u 

4  general 

eireula- 

tion.  according  to  the  ixistoffic 

e  state- 

ments  i 

s  5.221, 2(!5,  while  the 

A.B.C. 

figures  : 

for  a  vear  ago  were  ; 

\.29L179 

(dailv  and  Siindav  averaged  as  explained 

previousiv. ) 

The  following  tables 

give  the 

details : 

April  1  -Oct.  1  PfricKl 

I9.t1 

<iain 

Ixiss 

30’. 721 

280.249 

17,518 

(}4 

629.154 

16.212 

lOO.R.t.t 

1.779 

29.t.,t08 

298.791 

5,424 

4I.t.I7H 

246.581 

176.597 

276.?67 

276,267 

98.176 

100.584 

2.408 

.4.1.78.1 

14.174 

8..t91 

96.884 

114,946 

17.052 

1.946..tn9 

2,082.448 

1 46,029 

442,774 

440.477 

102.297 

.444.424 

411.859 

42.565 

585,502 

501,201 

84.401 

1.402.259 

1.455,845 

46,424 

499,947 

460.146 

49.791 

449.424 

449,424 

4,274,896 

4.408,841 

44,945 

5.221.205 

5,491,179 

169,974 

*  Including  Sunday.  **  Weekday  only. 


P.N.P.A.  TOLD  OF  JOINT 
CAMPAIGNS  BY  BANKS 

Two  Publishers  Report  Awakened 

Attitude  Toward  Advertising  at 
Regional  Meetings  of  Key¬ 
stone  Publishers 

Major  news  and  business  prolilenis 
hearing  on  economic  conditions  were  dis¬ 
cussed  at  two  regional  meetings  of  the 
Pennsylvania  Newspaper  Publishers' 
Association  held  at  the  Stevens  House, 
l.ancaster.  one  for  weekly  jiaper  mem¬ 
bers  on  Saturday,  Sept.  26,  and  one  for 
daily  iiaper  members  on  Monday,  Sept. 
28.  Another  regional  meeting  was  held 
in  Allentown,  Oct. 

Fifty  publishers  attended  the  daily  ses¬ 
sion  in  Lancaster  and  enjoyed  a  luncheon 
as  the  guests  of  the  l^aneaster  News¬ 
papers,  Inc.,  after  visiting  the  broad¬ 
casting  station  W'dAL,  owned  by  these 
publications. 

Col.  Ernest  G.  Smith  of  the  Wilkes- 
Barre  Times-Leader,  president  of 
P.N.P.A.,  reported  that  the  newspapers 
in  his  section  had  rendered  valuable  serv¬ 
ice  to  the  hanks  recently  during  a  try¬ 
ing  peritxl.  He  learned  that  bankers 
don’t  understand  much  about  publicity 
and  after  he  wTote  a  column  designed  to 
quiet  depositors,  he  was  able  to  enlist 
their  support  in  his  city  for  a  $10,000 
appropriation  for  an  advertising  cam¬ 
paign  to  tell  people  just  what  hanks  mean 
to  a  community. 

Joseph  F.  Biddle  of  the  I luntiu'idon 
Daily  News  reported  that  he  had  signed 
up  the  banks  in  his  city  co-oiieratively 
to  run  a  page  and  a  half-page  alternately 
every  week  through  19.11. 

Colonel  J.  F.  Steinman  pleaded  for  a 
tone  of  optimism  in  newspapers. 

•Several  publishers  pointed  out  that  the 
newspapers  would  help  in  community 
chest  and  cniploymcnt  drives  to  the  limit 
but  they  thought  editors  should  he  care¬ 
ful  not  to  spread  a  spirit  of  pessimism 
in  appealing  for  fiiiuls.  No  publisher 
present  reported  reducing  wages  or  dis¬ 
charging  help  during  the  trying  period. 

One  paper  reported  eliminating  radio 
programs  entirely  without  harmful  re¬ 
sults  and  all  said  they  had  forbidden  the 
use  of  trade  names  in  the  programs. 

Publishers  were  in  agreement  that  this 
was  no  time  to  let  subscription  and  ad¬ 
vertising  accounts  lag. 

Several  papers  reported  changing  over 
to  12  cm  columns  for  economy's  sake. 

A  report  of  jirogress  was  made  in 
connection  with  market  surveys  for  the 
small  town  field,  which  it  is  hoped  will 
liecome  a  reality  within  the  next  few 
months. 

Manager  W.  N.  Hardy  of  the 
P.N.P..\.  reported  at  Ixvth  regional 
meetings  of  an  experiment  being  made 
on  the  .  lllcnlown  Chronicle  News  in 
the  making  of  cuts  under  a  process 
brought  to  this  country  by  Sven  Carlsffl 
of  Copenhagen.  Mr.  ('arisen  prop'sed 
to  make  cuts  rapidly  on  eiinipnicnt  cost¬ 
ing  only  $4(X). 

.Xnnonneement  was  maile  by  Man¬ 
ager  Hardy  that  nearly  40  newspapers 
hail  signed  up  for  a  propiiscd  adver¬ 
tising  promotional  canipaigii  through- 
out  the  state.  Copy  is  to  be  writtw 
by  leading  agencies  and  the  work  directed 
by  the  \V.  G.  Bryan  Organization  « 
New  York  City.  .\  six-moiitlis’  effort 
will  be  made  to  revive  the  interest  ot 
local  retailers  in  ncws)aper  space 
wherever  such  effort  is  nccilcd. 

In  .Mlcntown  Col.  C.  J.  Smith,  man¬ 
aging  editor  of  the  .-lllenfimm 
Call  and  regional  director,  presided  a 
the  business  sessions. 

Ncwspiyiers  as  the  advertising  j’!™'*" 
circulation,  news  and  editorial  problOTS. 
were  discussed  during  the  day. 
Ernest  G.  Smith,  pnhlislier  .  m  * 
Wilkes-Barre  Times-Leader,  PJ’"! 
to  the  publishers  that  it  is  within  tlw 
Iirovincc  to  he  of  great  assistance 
effecting  a  cessation  of  the  cm''’ 
depression.  .  C-  , 

Other  speakers  in  addition  to  • 
Smith  were  Henry  Walser,  of 
Hazleton  .Standard-.'7enlinel :  G 

Hardy,  manager  of  the  ^  ^ 

John  R.  Hood,  chief  of  the  Pennsy  ' 
btirean  of  the  .Associated  Press. 


JURY  NAMED  TO  GIVE  PROMOTION  AWARDS 


Eight  Men  Prominent  in  Advertising  Accept  Invitation  to  Judge  Entries  in  Editor  &  Publisher’s 
Contest — Thirty-Two  Awards  Offered — Material  To  Be  Submitted  After  Jan.  1 


The  thirty-two  awards  which  will  be  Ahvf.ktisemknts  i'ok  Adviirtisinc. 

made  by  Editor  &  Pudlishhr  for  the  A.  The  most  valuable  single  advertise- 
most  distinguished  newspaper  promotion  ment  directed  to  advertisers  and  appear- 
efforts  of  1931  will  be  determined  by  a  ing  in  newsiwpers.  This  may  refer  to 
jury  including  some  of  the  most  noted  one  feature  or  one  department  of  a  news- 
names  in  American  advertising. 

Invitations  to  act  as  judges  in  the 
Editor  &  Publisher  Awards  for  News¬ 
paper  Promotion  have  been  accepted  by: 

Lee  H.  H'ristol,  vice-president,  Piristol- 
Myers  Company  and  president,  .\ssocia- 
tion  of  National  Advertisers. 

Frank  M.  Lawrence,  secretary.  Batten, 

Barton,  Durstine  &  Osborn. 

William  H.  Rankin,  president,  William 
H.  Rankin  Company, 

Kenneth  Collins,  vice-president,  R.  H, 

Macy  &  Co, 

Ralph  Starr  Butler,  advertising  direc¬ 
tor,  General  Foods  Corporation, 

Frank  FI,  Fayant,  vice-president.  Lord 
&  Thomas  and  Logan. 

E.  IL  Cummings,  head  of  media  de¬ 
partment,  J.  Walter  Thompson  Company'. 

.\rthur  FI.  Kudner,  president.  Erwin 
W'asey  it  Co.,  Inc. 

These  leaders  of  advertising  thought 
have  consented  to  act  with  James  W. 

Brown,  president  of  Editor  &•  Pun- 
usiier,  in  judging  the  material  to  be 
submitteil  by  daily  newsiiapers.  .\wards 
will  be  made  in  March.  19,12,  and  ma¬ 
terial  for  judgment  should  be  submitted 
to  this  office  not  later  than  F'ebruary 
1.  19,12,  nor  before  January  1.  No 
facilities  for  receiving  material  will  be 
available  before  the  latter  date,  and 
newspaper  promotion  managers  are  re¬ 
quested  to  co-operate  by  not  submitting 
entries  to  the  contest  until  after  the  close 
of  this  year. 

Details  of  the  awards,  announced  last 
May  by  Fditor  &  Pubi.i.sher  and  ap¬ 
proved  by  the  executive  committee  of 
the  Promotion  and  Research  Managers 
Group  of  the  Newspaper  .Advertising 
Executives  .Association,  are  as  follows ; 

.Awards  will  he  given  for- these  groups 
of  newspaper  promotion ; 

1.  The  best  all-around  promotion  work 
conducted_  during  the  year,  including  all 
phases  of  promotion,  circulation,  adver¬ 
tising,  direct  mail,  etc.  The  determin¬ 
ing  factors  will  he:  Extent  of  the  cam- 
piign,  attractiveness  of  layouts  and  art 
work  and  the  value  of  the  copy.  The 
winner  of  the  first  prize  will  receive  an 
inscribed  silver  cup  and  a  plaque.  The 
plaque  will  remain  in  permanent  posses¬ 
sion.  The  cup  will  be  held  for  one  year 
*nd  passed  to  the  winner  of  the  next 
Jward.  .A  newspaper  winning  the  cup 
tor  three  years  will  win  permanent  pos¬ 
session.  The  second  prize  will  be  a 
certificate  of  honorable  mention. 

2.  For  the  best  all-around  promotion 
work^  under  the  auspices  of  a  territorial 
association  or  of  a  group  of  newspapers 
under  common  ownership,  the  determin- 
jjtg  factors  to  he  as  above  stated.  The 
first  prize  will  be  a  plaque  and  the 
second  a  certificate  of  honorable  mention. 

3.  For  each  of  the  following  divisions 
jhere  will  be  first  and  second  prizes. 

The  first  prize  will  be  an  engraved 
plaque  and  the  second  an  engraveil  certi¬ 
ficate  of  honorable  mention.  The  deter- 
niining  factor  in  each  case  will  be  the 
s^hie  of  the  ailvertising — copy. — layout, 
and  artwork  all  being  taken  into  con¬ 
sideration.  In  order  to  he  eligible,  the 
advertisments  or  printed  matter  within 
each  group  must  have  been  actually 


Dirkit  M.\ii.  .Advertisixc 
-A.  The  most  valuable  single  direct 
mailing  piece  for  circulation  purposes. 

B.  The  most  valuable  campaign  of 
three  or  more  mailing  pieces  for  cir- 


tisers  and  the  publisher  of  FiiiiTOR  & 
Publisher  will  determine  the  winners 
of  the  awards,  after  judgment  of  all 
material  submitted  to  the  office  of  Editor 
&  Publisher  between  January  1,  1932, 
and  February  1,  1932.  .Awards  will  be 
announced  on  or  alxnit  March  15,  1932. 

3.  All  material  must  have  been  actu¬ 
ally  printed  or  iniblished  for  promotion 
use  during  the  calendar  year  1931. 

4.  All  material  must  he  suitably 
mounted  to  protect  it  from  injury  during 
shiiiping  and  handling.  Brief  explana¬ 
tions  of  the  background  of  specific  pro¬ 
motion  pieces  or  cam])aigns  may  accom¬ 
pany  the  entries,  for  the  information  of 
the  judges. 


KNOX  AGAINST  COLOR 


Lee  H.  Bristol  Frank  M.  I^awrence  William  H.  Rankin  Ralph  Starr  Butler 


Arthur  II.  Kudner  Kenneth  Collins 


HAINES’  APPEAL  FILED 


SOUTHBRIDGE  NEWS  IN  NEW  HOME 


NO  ACTION  ON  FOUR-DAY  WEEK 

No  action  was  taken  by  Chicago  news¬ 
paper  publishers  in  regard  to  the  Clii- 
cago  'I'yiNigraphical  Union's  resolution 
asking  for  a  four-day  week  to  provide 
work  for  those  unemployed,  at  a  meeting 
of  the  f?hicago  liK'al  .A.N.P.,A.  this 
week.  The  printers  had  not  as  yet 
officially  presented  notice  to  the  l«K-al 
.A.N.P.A.  of  their  resolution  when  the 
publishers  met  last  Monday. 


NEW  DAILY  IN  POTTSTOWN 

The  I'ollstown  (Pa.f  Mercury,  a  new' 
afteriKKin  newspajier  apiR-ared  Oct.  1.  It 
is  published  by  \\’illiani  M.  Iliester  of 
Reading.  Shandy  Hill,  a  former  Read¬ 
ing  newspaiK-rman  is  general  manager 
and  Paul  L.  Diefenderfer  of  Pottstown 
is  erlitor.  Messrs  Hiester  and  Hill  were 
formerly  with  the  Headin/;  Times.  The 
first  issue  had  26  pages. 


NEW  SUNKIST  DRIVE 

A  fall  campaign  for  Sunkist  Valencia 
oranges  is  apjiearing  in  63  newspapers  of 
35  large  cities,  telling  of  “health  bar¬ 
gains”  in  oranges. 
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REPORTERS  PRESENT  AT  CAPONE  TRIAL 
DESPITE  PLEA  OF  GANGSTER’S  LAWYER 

Latter  Argued  Presence  of  Fifty  Writers  Would  Influence 
Jury — Photographers  Barred  from  Building — Capone 
Says  He  Helps  News  Men  Make  a  Living 


'T'HE  press  won  a  victory  in  the  open- 
i^  skirmish  between  attorneys  repre¬ 
senting  A1  Capone,  on  trial  for  defraud¬ 
ing  the  government  through  income  tax 
evasion,  and  Judge  James  H.  Wilkerson 
in  the  federal  building,  Chicago,  Tues¬ 
day  morning,  Oct.  6.  The  judge  rtled 
that  the  40  or  50  newspai^rmen  and 
women  present  could  remain  in  the  court 
room,  in  spite  of  the  protests  of  the 
defending  counsel. 

Attorney  Michael  Ahern  of  counsel 
for  Capone  objected  to  the  large  repre¬ 
sentation  of  the  press,  contending  that 
the  presence  of  so  many  newspaper  re¬ 
porters  would  have  an  influence  on  the 
jury  that  would  be  derogatory  to  his 
client. 

“The  presence  of  so  many  newspaper¬ 
men  makes  this  trial  seem  more  mo¬ 
mentous  than  it  actually  is,”  declared 
Attorney  Ahem.  “The  trial  has  all  the 
appearances  of  being  staged  to  satisfy 
public  opinion  rather  than  justice.  Look 
at  all  those  newspapermen — one,  two, 
three,  four,  five  tables  of  them.” 

Judge  Wilkerson  replied  that  it  was 
the  custom  of  the  court  to  permit  news¬ 
papermen  and  women  to  be  present,  the 
trial  was  public  and  seats  were  usually 
provided  for  the  representatives  of  the 
press.  He  added,  however,  that  the 
court  would  “take  judicial  notice  of  their 
presence.” 

Except  for  reporters,  who  occupied 
a  long  series  of  tables  at  the  right  of 
the  courtroom,  and  the  veniremen,  oc¬ 
cupying  the  seats  usually  assigned  to 
spectators,  the  courtroom  was  kept  vir¬ 
tually  empty  on  the  opening  day  of  the 
trial.  Admission  was  by  special  ticket. 
All  photographers  assigned  to  the  trial 
were  barred  from  the  federal  building 
and  courtroom.  Their  only  opportunity 
to  get  pictures  of  Capone  was  outside 
the  building. 

.\nticipating  the  public  interest  in  this 
case  and  the  demand  for  press  reserva¬ 
tions,  United  States  Marshal  Henry 
I^ubcnheimcr  provided  accommodations 
for  Itetween  40  and  50  reporters,  in¬ 
cluding  special  correspondents  for  outside 
papers. 

The  choicest  seats  for  the  press  were 
numl)ered  and  a  drawing  was  held  among 
the  local  reporters  and  press  association 
men.  The  seats  were  allocated  by 
chance  to  prevent  charges  of  favoritism. 

Despite  Judge  Wilkerson’s  order  that 
no  photographs  were  to  be  taken  in  the 
courtroom,  several  of  the  Chicago  papers 
succeeded  in  obtaining  jnetures  of  Capone 
in  consultation  with  his  attorneys.  As  a 
result.  Judge  Wilkerson  has  instrui'ted 
Marshal  Laulienheimer  to  eject  any 
newspaper  photograidicr  in  court. 

Before  the  trial  opened  Wednesday 
morning.  Judge  Wilkerson  ordered  all 
the  telegraphic  equipment  moved  from 
the  corridor  outside  the  court  into  a  room 
farther  down  the  hall.  The  click  of  the 
telegraph  instruments  disturbed  the 
court,  it  was  said,  and  cons«|uently  mes¬ 
senger  boys  are  l)eing  employed. 

The  Western  L'nion  has  eight  wires  in 
service  and  the  I’ostal  Telegraph  six. 
R.  R  Forbes  of  the  Western  Union,  di¬ 
recting  a  corps  of  oi>erators.  estimates 
that  between  fW.OOO  and  100,000  words  a 
day  will  Ik*  sei’t  during  the  trial,  which 
will  probably  last  three  weeks.  The  ex¬ 
tent  to  which  the  press  has  gone  to  report 
this  trial  is  unsurpassed  locally,  with  the 
exception  of  the  i.<*o[)old-Ix)cb  trial. 

W’hen  Capone  entered  the  courtroom 
on  Tuesday  morning  he  was  immediately 
surrounded  by  newspaiier  reporters.  He 
is  reported  to  have  expressed  his  atti¬ 
tude  toward  the  press  when  he  asked  a 
rejKirter :  “What  would  fellows  like  you 
do  for  a  living  without  fellows  like  me?” 

Among  the  special  correspondents  re¬ 
porting  the  trial  are :  Damon  Runyon, 
Universal  Service;  W.  A.  S.  Douglas, 
Baltnnore  Sun;  Margaret  Lane,  Inter¬ 
national  News  Service  and  the  London 
Doily  Express;  James  Kilgallen,  of  the 


I.  N.  S.  New  York  staff ;  Michael  Straus 
and  Milton  Mayer,  New  York  Evening 
Post. 

The  Associated  Press  is  represented 
by  Victor  Hackler,  R.  J.  Brennan  and 
Ruth  Baldwin  Cowan.  The  United 
Press  has  Fred  C.  Othman,  Roliert  T. 
Loughran,  Harrison  Salisbury  and  Ray 
Black. 

Chicago  newspapers  are  represented 
as  follows:  Chicago  Tribune:  Philip 
Kinsley,  Percy  Wood,  Chesley  Manly 
and  A1  Rose;  Chicago  Herald  and  Ex¬ 
aminer;  Robert  Wood,  Ted  Tod,  George 
Morgenstern,  Kirk  Earnshaw  and  A1 
Duckett,  artist;  Chicago  Daily  News: 
Robert  Casey,  Arthur  Wild,  Clarence 
Dore  and  Edward  Lahey ;  Chicago  Daily 
Times:  F.  E.  Blankenship,  Leo  Howard, 
Gordon  Elwell  and  Louise  Leung; 
Chicago  American;  Karl  Kahn,  Jimmy 
Corcoran,  Albert  Bensinger,  Harry 
Heydenberg,  Katherin  Green,  and 
Esther  Schultz;  Chicago  Evening  Post: 
Pierce  Butler,  lone  Quinby,  Charles 
X^ictor  Knox,  David  Camclon,  Joel 
David  Wolfsohn,  I.awrence  Jacobs  and 
Michael  Boyce;  Chicago  Abendpost: 
.\dolph  Wagener;  City  News  Bureau: 
•Abe  Swet,  T.  W.  Morrow  and  Arthur 
Summerfield.  Myer  M.  Berger  repre¬ 
sents  Neni'  York  Times;  and  Richard 
Davis,  Mihvaukee  Journal. 


REPORTERS  “PUSHED  AROUND" 

One  Arrested  by  Los  Angeles  Police 
at  Scene  of  Murder 

Roughhouse  methods  were  recently 
resorted  to  by  Los  Angeles  police  in  an 
effort  to  keep  the  press  from  the  scene 
of  a  particularly  brutal  murder,  that  of 
Mrs.  Wilma  McFarland,  candy  store 
clerk.  Otis  Wiles,  Los  Angeles  Ex¬ 
aminer  reporter,  was  arrested  in  front 
of  the  Hollywood  candy  shop  where  the 
murder  occurred,  when  he  refused  to 
“move  on.” 

Brooks  Barnes,  Los  Angeles  Illustrated 
Daily  Nezvs  reporter,  was  shoved 
around  by  a  police  officer  but  was  not 
arrested.  Police  refused  to  recognize 
credentials  signed  by  Police  Chief  Roy 
F!.  Steckel. 

Wiles  pleaded  not  guilty  to  the  charge 
of  "blocking  the  sidewalk  and  resisting 
an  officer,”  in  municipal  court.  The  case 
was  later  dismissed. 

In  a  front  page  editorial  scoring  the 
police  for  failure  to  combat  crime,  the 
Los  Angeles  Record  “Candy  Cops”  said: 
“Too  ignorant  and  befuddled  themselves 
to  do  anything,  they  (the  police)  even 
tried  to  prevent  newspapermen  from 
finding  out  the  facts  about  the  murder.” 


WRITING  POLITICS  FOR  HEARST 


Louis  Seibold,  noted  newspaper 
writer,  who  recently  joined  the 
Hears!  newspapers  and  Universal 
Service  as  special  political  writer. 
He  was  for  many  years  on  the 
New  York  World. 

Buyer’s  market”  stressed 


But  the  Purchaser  Needs  to  Be  Con¬ 
vinced,  L.  Wiley  Says  in  Address 

“Twlay  is  a  buyer’s  market,  but  we 
must  convince  the  buyers,”  Louis  Wiley, 
business  manager  of  the  New  York 
Times,  said  Oct.  5  in  an  address  before 
the  annual  meeting  of  the  Harrisburg 
( Pa. )  Chamber  of  Commerce. 

He  pointed  out  that  New  York 
department  stores  have  already  convinced 
the  buyers,  and  have  held  up  their  dollar 
volume  in  spite  of  reduced  prices,  largely 
through  the  influence  of  intelligent  news- 
paj)er  advertising. 

“We  know  that  there  is  enormous  pur¬ 
chasing  power  in  the  present  income  and 
sayings  of  the  American  people,”  Mr. 
Wiley  said.  “There  is  today  no  such 
paralysis  of  the  purchasing  power  as  in 
1893.” 


REPUBLICAN  EDITORS  MEET 

The  Indiana  Republican  Editorial  As¬ 
sociation  closed  its  annual  two-day  fall 
frolic  in  Bloomington,  Oct.  3,  as  guests 
at  the  Notre  Dame-Indiana  University 
football  game.  The  outing  began  Oct.  2 
at  Nashville,  county  seat  town  of  Brown 
county,  which  produced  many  of  the 
characters  for  the  late  Kin  Hubbard  in 
his  famous  “Abe  Martin”  feature.  The 
editors  decided  to  invite  former  President 
Calvin  Coolidge  to  address  the  midwinter 
meeting  next  February  in  Indianapolis, 
.‘saniuel  E.  Boys,  publisher  of  the  Ply¬ 
mouth  Daily  Pilot,  presided. 


THIRD  DEGREE  HCHT 
WON  BY  NEWSPAPERS 

Weekly  and  Daily,  Working  Inde¬ 
pendently,  Credited  for  Convic¬ 
tion  of  Three  OfficiaU  Charged 
With  Mistreating  Negro 


Two  newspapers,  one  of  them  a  coun¬ 
try  weekly,  registered  victory  in  their 
crusade  against  “third  degree”  police  | 
methods  when  a  mixed  jury  last  week 
returned  a  verdict  of  guilty  on  all  counts 
against  three  officials  of  Montgomery 
County,  Pennsylvania,  on  charges  grow¬ 
ing  out  of  the  mistreatment  of  a  negro 
suspect  in  a  house  bombing  case. 

The  officials.  Assistant  District  .\ttor- 
ney  Ralph  J.  Rinalducci,  Joseph  Trunk, 
county  detective,  and  T.  Brooks  Cassidy, 
chief  of  p<jlice  of  Upper  Dublin  Town-  . 
ship,  face  possible  maximum  >entences 
of  two  years  on  each  of  the  four  counts  ! 
of  aggravated  assault  and  battery,  con-  ' 
spiracy  to  aggravated  assault  and  bat¬ 
tery.  false  imprisonment,  and  conspiracy  i 
to  false  imprisonment.  Other  prosecu-  j 
tions  are  likely  to  follow,  a  bench  war¬ 
rant  having  been  issued  against  State 
Trooper  John  Bucci,  who  admitted  dur¬ 
ing  the  trial  that  he  had  played  the 
ghost,  garbed  in  a  sheet,  in  an  effort  to 
scare  a  confession  from  the  negro. 

The  case  had  its  beginning  with  the 
Ixunbing  of  a  house  at  Fort  Washington, 
on  May  9.  Police  arrested  William 
Campbell,  negro,  of  Hoopestown  the 
same  day,  and  held  him  on  “suspicion” 
for  ten  days,  during  which  time  he  was 
taken  to  the  State  Police  Barracks  at 
Jeffersonville  and  subjected  to  severe 
“third  degree”  methods. 

The  first  newspaper  mention  of  the 
incident  appeared  in  the  corresp<indence 
columns  of  the  Ambler  Gazette,  a 
weekly,  on  June  3,  which  mentioned  that 
Campbell  was  recovering  from  injuries 
sustained  at  the  hands  of  unnamed 
officers,  and  that  Judge  Knight  had  been 
informed  of  the  case.  About  a  week 
later  the  Lansdale  North  Penn  Reporter, 
a  daily,  learned  that  the  Bar  .Associa¬ 
tion  was  investigating  the  Campbell  case 
in  secret  meetings.  Following  un  the 
story,  the  Reporter  was  informed  that 
“nothing  was  being  printed  alwut  the 
case  in  Norristown  (the  county  seat) 
and  that  newspaper  publicity  would  in¬ 
volve  libel  actions  forthwith  if  the  name 
of  Rinalducci  was  mentioned  in  connec¬ 
tion  with  the  case.”  It  was  further 
intimated  that  the  case  was  extremely 
“dangerous.” 

The  Lansdale  Reporter,  nevertliekss, 
published  such  facts  as  it  could  confirm 
in  a  story  on  lune  12,  and  followed  it 
with  another  story  on  June  23,  and  an 
editorial  on  the  same  day  denouncinc  an 
imminent  delay  in  the  bar  association 
investigation,  and  championing  the  right 
of  the  negro  to  a  court  hearing. 

Following  this  editorial.  E.  S.  Moser, 
editor  of  the  College^’iHe  Independent,  i 
weekly,  obtained  an  interview  with 
Campbell,  and,  convinced  of  the  truth  of 
his  story,  opened  a  vigorous  campaign 
through  his  news  columns  and  hliste^g 
editorials  demanding  drastic  action.  The 
determined  efforts  of  these  two  pawrs. 
operating  independent  of  each  other, 
culminated  in  the  arrest  of  the  three  de¬ 
fendants  on  July  .30.  On  August  3_ni5' 
trict  .Attorney  Francis  X.  Reniiineer 
made  a  public  statement  defending  hi« 
assistant,  and  denouncing  the  charges  as 
the  work  of  politics.  The  case  was  given 
deeper  significance  later  in  .Aueu^  ti> 

the  publication  of  the  W’ickersham  <  om- 

mission  report  denouncing  “third  de¬ 
gree”  methofls. 

Rumors  spread  to  the  effect  the  case 
would  be  “hushed  up”  were  met  ^sith 
further  blistering  attacks  by  the  two 
newspapers,  and  on  Aug.  27 
Goldberg  was  assigned  to  conduct  tn 
prosecution  as  Special  Deputy  .Atmme' 
Generali,  with  the  assistance  of  nenni 
A.  O’Neill.  Norristown  attorney  rr 
tained  by  Campbell’s  friends, 
officials  were  indicted  bv  the  grand  )U 
on  Sent.  18.  and  the  case  went  to  tw 
on  the  22nd.  The  trial  was  compirtw 
Sept.  .30,  when  the  jury  returned 
verdict. 


NEWS  MEN  GREET  NEW  POLICE  CHIEF 


Among  the  first  to  greet  Commissioner  J.ames  P.  .Allman.  Chicago’s  new  chief 
of  police,  were  reporters  from  the  afternoon  newspapers.  Commissioner 
Allman  (seated,  right  center),  is  shown  here  explaining  the  new  policies  of 
the  police  administration  to  representatives  of  the  press.  From  left  to  right: 
(seate^)  Dan  Fogle,  Chicago  Daily  News,  and  Buddy  McHugh.  Chicago 
American ;  (standing)  Pierce  Butler,  Chicago  Evening  Post;  Herman  Myer, 
Chicago  Abendpost ;  James  Murphy  and  Frank  Honeywell,  Chicago  Daily  Times. 
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A.P.  DIRECTORS  HEAR 
PROPAGANDA  CHARGES 


\ 


WISCONSIN  LEAGUE  ELECTS 


John  Chappie  Discutse*  Madison,  Wit., 
Situation  at  N.Y.  Meeting — Philadel¬ 
phia  Papers  Agree  on  “Bulldog” 
Edition  Time 


The  circulation  dispute  among  Phila¬ 
delphia  newspapers  and  the  controversy 
between  John  B.  Chappie,  editor  of  the 
Ashland  (  VVis.)  Press,  and  William  T. 
Evjue,  editor  of  the  Madison  (WTs.) 
Capital  Times  were  among  the  subjects 
discussed  by  the  Asspciated  Press  direct¬ 
ors  at  their  fall  meeting  in  New  York, 
Oct.  7  and  8. 

An  agreement  between  the  Curtis- 
Martin  morning  papers  in  Philadelphia 
and  the  Philadelphia  Record  was  reached 
whereby  the  time  trucks  may  leave  the 
respective  plants  of  the  newspapers  was 
definitely  established. 

John  Chappie  appeared  before  the 
board  Thursday  between  4:15  and  4:50 
p.ni.  He  had  previously  charged  that 
Mr.  Kvjue  had  been  responsible  for 
“propaganda”  going  out  over  A.P.  wires 
at  Madison.  Mr.  Chappie  brought  with 
him  a  packed  briefcase  and  two  bound 
newspaper  volumes.  The  latter  were  not 
taken  into  the  conference  room. 

After  the  meeting  Jackson  S.  Elliott, 
assistant  general  manager,  told  Editor 
&  Publisher  that  Mr.  Chappie  “had 
appeared  before  the  board  by  invitation 
and  had  discussed  means  of  improving 
the  Wisconsin  report  out  of  Madison.” 

Since  the  invitation  had  been  issued  to 
Mr.  Chappie,  Mr.  Elliot  said,  a  new 
correspondent,  K.  L.  Hopping,  had 
assumed  charge  of  the  A.P.  Madison 
bureau. 

Mr.  Qiapple  said;  “Nfr.  Noyes  and 
Mr.  Cooper  assured  me  today  that  it  has 
always  been,  and  shall  continue  to  be,  the 
policy  of  the  Associated  Press  to  main¬ 
tain  a  news  report  which  is  politically 
unbiased. 

“At  the  conclusion  of  the  discussion  of 
this  matter  by  the  board  of  directors, 
Mr.  Elliott  and  I  discussed  the  Madison 
bureau  in  detail. 

“I  am  authorized  to  say  that  Mr. 
Elliott  and  I  both  feel  that  under  the 
new  personnel  the  Madison  bureau  will 
function  in  keeping  with  the  .\ssfx:iated 
Press  policy  as  emphasized  by  Mr. 
Noyes  and  Mr.  Cooper.” 

Frank  R.  Noyes,  IVashinf/ton  Star, 
the  .‘X.P.  president,  presided  at  the  meet¬ 
ing.  All  the  officers  and  directors  were 
present  excepting  Col.  Robert  R. 
McCormick,  Chicago  Tribune,  and  It. 
H.  .'\nthony,  .Yctt'  Bedford  Standard, 
directors,  and  George  B.  I^ngan,  Kan.sas 
City  Star,  vice-president.  .Mtogether 
there  are  21  directors  and  officers. 

The  fiuestion  of  broadcasting  .\.I’. 
news  bulletins  was  brought  up  again  and 
the  hoard  upheld  its  former  policy  in  this 
matter— that  member  papers  broadcast¬ 
ing  news  must  do  so  within  their  own 
territory,  and  not  give  matter  to  outside 
stations. 

Revision  of  assessments  which  comes 
up  every  ten  years  was  expected  to  be 
discussed  at  this  meeting  but  delayed 
census  reports  on  which  the  revisions 
are  based  obviated  this  action.  It  will 
probably  be  ready  for  discussion  at  the 
Jaminry  board  meeting. 

The  b<iard  adopted  resolutions  of  con¬ 
dolence  in  connection  with  death  of  three 
members,  William  L.  McLean,  K’obert 
Ewing  and  Walter  .Strong. 


GALLAGHER  IN  CONTROL 

(By  telegra(>h  to  Editor  &  Publisher) 
uiuisvTi.i.E.  Ky.,  Oct.  8— Ownership 
m  the  Herald-Post  Company  Thursday 
was  transferrexl  to  John  R.  Gallagher, 
jornierly  of  New  York,  in  brief  formal¬ 
ities  in  the  office  of  Nat  C.  Cureton. 
referee  in  bankruptcy.  The  deal  was 
j  cued  by  iiayment  of  $90,000  as  called 
in  the  agree-ment  of  sale.  The  sale 
price  was  $17.5,000  plus  assumption  of 
real  estate  mortgages. 


carriers  visit  NIAGARA 

-Jwo  hundred  carrier  salesmen  of  the 
^ifT'eland  f*ress  enjoyed  a  week-end  at 
•'lagara  Falls  recently. 


R.  D.  Sanche  of  Wau«au  Named  Preii- 
dent  at  Annual  Convention 

{Special  to  Editor  &  Publisher) 

M.^DISo^',  Wis.,  Oct.  5. — R.  D.  Sanche 
of  H’aiisau  (Wis.)  Daily  Record-Herald 
was  elected  president,  H.  L.  Davis  of 
Appleton  Post-Crescent,  secretary,  and 
R.  L.  Gee  of  the  same  newspaper, 
assistant  secretary,  at  the  annual  meeting 
of  the  Wisconsin  Daily  Newspaper  Ad¬ 
vertising  League  here  Oct.  3-4.  In 
connection  with  the  annual  convention, 
an  institute  on  office  practices  of  news¬ 
paper  advertising  managers,  and  on  local 
and  national  advertising  was  held  by  the 
(leorge  W.  Mead  Paper  Institute  of 
Madison.  More  than  80  advertising 
managers  of  dailies  in  Wisconsin,  Iowa, 
Illinois,  Michigan  and  Minnesota, 
registered. 

Henry  Z.  MitclKll,  publisher  of 
Beniidji  (Minn.)  Daily  Pioneer,  led  the 
discussions  on  office  practices.  Douglas 
C.  McMurtrie  of  Chicago,  typographic 
counsel  of  the  Ludlow  Typograph  Co., 
gave  an  illustrated  talk  on  new  develop¬ 
ments  in  advertising  layouts,  especially 
adapted  to  newspaper  work. 

H.  L.  Davis  of  Appleton  Post-Cres¬ 
cent,  R.  R.  Ring  and  P.  R.  Palmer  of 
the  Northwest  Daily  Press  .Association, 
H.  Edmund  .Scheerer  of  Chicago,  secre¬ 
tary  of  the  Michigan  League  of  Home 
Dailies,  ami  J.  J.  O'Connor  of  the  Clinton 
(la.)  Daily  Herald,  told  of  cooperative 
promotional  efforts  in  national  advertis¬ 
ing  done  in  their  states. 

Joseph  Starr,  governor  of  the  sixth 
district  of  the  .Advertising  Federation  of 
America,  addressed  the  convention 
dinner. 

A  Sunday  morning  session  was  de¬ 
voted  to  l<Kal  advertising.  After  talks 
by  .Arthur  H.  Rrayton,  editor  of  the  Dry 
Goods  Merchants  Trade  Journal,  and  T. 
O.  Huckle,  publisher  of  Cadillac  (Mich.) 
Evening  Xews  and  secretary  of  the  In¬ 
land  Daily  Press  .Association  hoard  of 
directors.  .Arthur  Towell  of  Madison, 
led  a  round-table  on  cooperative  adver¬ 
tising  plans  for  local  advertisers.  E.  J. 
I'sher  of  tbe  .Madison  litale  Journal  out¬ 
lined  a  complete  cooking  schcx)l  project. 


AVIATORS’  PAY  RELEASED 


FILES  $50,000  LIBEL  SUIT 

Thapin  C.  Linn  of  New  Reilford. 
Mass.,  has  tiled  suit  for  $50,000  against 
.Anthony  &  Sons,  Inc.,  owners  and  pub¬ 
lishers,  .VcTu  Bedford  (Mass.)  Evening 
.Standard,  charging  libel  on  Aug.  12, 
19.M. 


DROPS  “WALL  ST.  CLOSING" 

William  F.  Metten,  publisher  of  the 
IVilinington  (Del.)  E.very  Evening  re¬ 
cently  dropped  the  “Wall  Street  Clos¬ 
ing,”  line  from  one  of  Every  Evening’s 
front  page  cars.  “Confidence  and  optim¬ 
ism  plus  hard  w’ork  will  cure  all  eco¬ 
nomic  ills,”  has  been  substituted. 


Court  Allows  N.Y.  American  to  Com¬ 
plete  Yancey-Williams  Contract 

.Supreme  Court  Justice  Alfred  Frank- 
enthaler  handed  down  a  decision  in  New 
A’ork  County  Supreme  Court  on  Satur¬ 
day,  Sept.  3,  granting  the  Xciv  York 
American  the  right  to  iiay  Col.  Lewis  A. 
^'ancey,  who  flew  to  Rome  with  Roger 
Q.  Williams,  tbe  sum  still  due  the 
aviators  from  their  contract  with  that 
newspaper. 

Tbe  .\rvia  Transportation  Company 
bad  served  notice  on  the  .American  that 
it  bad  a  contract  with  the  fliers  to  obtain 
one-balf  of  their  receipts.  Subsef|ucntly, 
the  .American  held  up  tbe  payment  of 
$3,750  which  was  the  second  half  to  be 
paid. 

The  justice's  order  held  that  tbe  agree¬ 
ment  signed  by  ^'ancey  and  Williams  did 
not  oiieratc  as  an  assignment  to  the 
.Arvia  firm  and  he  went  on  to  state  that 
the  balance  might  be  paid  tbe  fliers  by 
the  American  without  hazard  to  itself. 


URGING  TIE-UP  COPY 

The  National  (Confectioners  -Associa¬ 
tion  has  temiKirarily  abandoned  its  plans 
for  a  national  newspaper  advertising 
campaign  this  fall  and  has  recommended 
a  local  tie-in  campaign  with  the  weekly 
radio  program  over  the  Columbia  Broad¬ 
casting  System.  This  radio  campaign 
began  Oct.  5  o\cr  a  national  hiKik-up  of 
,10  stations.  bCducational  messages  em¬ 
phasizing  candy's  value  as  an  energy 
builder  are  combined  with  the  15-minute 
musical  program  each  Monday  afternoon. 


FRANK  MASON  JOINS  NBC 


Former  I.N.S.  Pretident  la  Vice-Presi¬ 
dent  of  Broadcasting  Firm 

M.  H.  .Aylesworth,  jiresident  of  tbe 
National  Broadcasting  Company,  .New 
)’ork,  on  WerliKsday  announced  tbe 
election  of  Frank  E.  Mason  as  vice- 
president  of  tbe  broadcasting  Company. 

Major  Mason  resigned  as  president  of 
International  News  Service  on  .Sept.  M), 
following  which  he  made  a  brief  visit  to 
Europe. 


CLEVELAND  REPORTER 
AIDED  MURDER  CASE 


Obtained  Details  in  Eigbt  Months’ 
Old  Case  While  Out  of  Town 
on  Another  Murder 
Story 


INSURANCE  CO.  APATHY 
IN  ADVERTISING  SCORED 


Walter  P.  Burn  of  A.N.P.A.  Bureau 
Declares  Auto  Firms  Spend  30 
Times  as  Much  Though  Sales 
Don’t  Equal  Premiums 


Reporter  J.  C.  Daschbach  was  sent  out 
of  town  by  the  Cleveland  Plain  Dealer  to 
cover  one  murder  mystery  but  inside  of 
a  week  solved  an  _ 


{By  telegraph  to  Edit<ir  &  Publisher) 

Toronto,  Oct.  6.  —  .Asserting  that 
business  comiietition  never  was  weaker 
than  during  a  depression  period,  Walter 
P.  Burn,  eastern  manager  of  the  Bureau 
of  Advertising  of  the  American  News¬ 
paper  Publishers’  Association  told  rep¬ 
resentatives  of  more  than  100  U.  S.  and 
Canadian  insurance  companies  at  the 
insurance  advertising  conference  here 
that  insurance  companies  received  more 
in  annual  premiums  than  automobile 
manufacturers  and  in  sales  but  s|)ent 
only  one-thirtieth  of  the  latter’s  adver¬ 
tising  appropriation. 

Showing  how  some  industries  such  as 
electrical  appliances,  toilet  requisites, 
tires  and  cigarettes  had  refused  to  be 
panicked,  he  cited  cases  of  national  ad- 
verti.sers  who  had  increased  their  ad¬ 
vertising  outlay  and  noted  sales  increases. 
Motion  picture  exhibitors  had  also  in¬ 
creased  their  linage,  he  said. 

Declaring  that  editors  resented  hand¬ 
out  masses  of  material  that  is  not  news, 
interesting  or  worthy  of  space,  Fred  L. 
Fisher  of  the  Lincoln  National  Life  In¬ 
surance  Co.  maintained  that  magazine 
and  newspaper  publicity  could  be  obtained 
by  means  of  human  interest  stories — 
stories  of  successful  men.  He  claimed 
the  general  principles  of  goixl  publicity 
were  timeliness,  human  intere.st,  tact, 
pro|)er  pre.sentation  and  authoritativeness. 
.Sources  he  said,  were  company  sales 
plans,  convention  news,  innovations  in 
management,  home  office  and  field 
changes,  new  policy  forms,  photographs 
and  local  agents’  achievements. 

The  following  officers  were  elected ; 
President,  Bert  N.  Mills,  Bankers  Life 
of  Iowa,  Des  Moines;  secretary.  Nelson 
.A.  White,  Providence  Mutual  Life, 
Philadelphia ;  treasurer,  Charles  S. 
I'leniing,  Life  Insurance  Co.  of  Virginia, 
Richmond;  life  group:  vicepresident, 
Kenilworth  Mathus,  Connecticut  Mutual, 
Hartford;  secretary,  Bart  Lciper,  Pilot 
Life,  Greensboro.  N.  C. ;  directors, 
Fxlger  Paul  Hermann.  Lincoln  National 
Life,  Fort  Wayne,  Ind.,  and  Eustace  H. 
BriK'k,  Great  West  Life,  Winnipeg. 

Fire  and  casualty :  vicepresident, 

Stanley  \\'ithe,  .Aetna  Casualty,  Hart¬ 
ford  ;  .secretary-treasurer,  F.  C.  Rickerd. 
Standard  Accident,  Detroit ;  directors, 
Ray  C.  Dreher,  Boston  Life,  and  Harold 
E.  Taylor.  .American  Fire,  Newark. 

The  Boston  and  Old  Colony  ('ompany, 
of  Boston,  won  tbe  1.  A.  C.  Trophy 
fiffered  annually  by  the  conference  for 
general  e.xcellence  of  material  submitted. 

Other  major  prizes  awarded  were: 
Conservation  Cup,  for  tbe  company  that 
submits  the  best  printeil  piece  or  series 
of  pieces  created  during  tbe  year  to 
encourage  tbe  conservation  of  business, 
awardcfl  to  Prudential  Life  Insurance 
(.'ompany  of  .America,  Newark,  N.  J. 

Rough  Notes  Plafpie.  for  tbe  best  ad¬ 
vertising  in  insurance  trade  journals,  to 
tbe  .Springfield  Fire  and  Marine  Insur¬ 
ance  Company,  Springfield,  Mass. 
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vestigation  of  the  ' 

murder  of  Dr.  J-  C.  Daschbach 

Harry  G.  Roby,  _  . 

dentist,  beaten  to  death  in  his  garage. 

Mansfield  police  had  called  in  E.  C. 
Fuller,  sujierintenelent  of  identification 
at  Ohio  State  Reformatory,  to  take 
fingerprints  on  the  garage.  Owri/’K 
investigation  Daschbach  and  Fuller  lie- 

canie  friendly.  ,  ,  .i  » 

On  Sunday  night  Fuller  remarketl  that 
he  had  two  boys  in  the  reformaUiry  who 
said  they  could  clear  up  an  old  Cleveland 
murder.  Would  Daschbach  like  te)  talk 
with  them?  Daschbach  would  and  end. 
After  alxiut  two  hours  questioning 
Daschbach  had  the  complete  detailed 

The  murder  was  that  of  Mrs.  Nellie 
Jump.  28,  whose  body,  bearing  17  stall 
wounds,  was  found  on  a  lonely  road  m 
the  Cleveland  suburb  of  Willowick,  Feb.  6. 

One  of  the  Mansfield  reformatory  in¬ 
mates  told  Daschbach  that  he  was  a 
friend  of  the  woman’s  nephew,  Donald 
McDonald,  alias  Sterni  and  that  a  few 
days  liefore  the  murder  McDonald  had 
offered  him  $.50  to  help  take  a  girl  for  a 
ride.  He  refu.sed.  A  few  days  after  the 
murder  he  .said  McDonald  braggcxl  to  him 
alxiut  it,  for  which  McDonald  said  he 
was  paid  $175  by  his  uncle. 

McDonald  and  the  two  youths  later 
sentenceil  to  the  reformatory,  startcxl  a 
beer  flat  with  part  of  the  iiioney  Mc¬ 
Donald  received  for  the  killing. 

Daschbach  took  this  story  back  to  In- 
siiector  of  Cleveland  Detectives,  Cor¬ 
nelius  Gxly,  on  Tuesday  night.  Flic 
uncle  was  arrested  that  night  and  the 
nephew  the  next  morning.  They  were 
held  at  the  inilice  station  incognito  and 
on  Wednesday  night  ixilice  obtained 
confessifins. 

On  Saturday  the  grand  jury  returned 
first  degree  murder  indictments. 


POLICY  OF  DAILY  IS  CHANGED 

With  apiKiintment  of  William  H. 
FNans,  candidate  for  chairman  of  the 
Oneida  County  Republican  Committee 
as  editor  to  succeed  Lawrence  M.  Miller, 
who  resigneil,  Winthrop  S.  1  little,  pnb- 
lidier  of  Oneitla  (N.Y.)  Daily  Dispahh, 
has  aiiiKninccfl  a  change  in  policy.  I  he 
Dispatch  will  be  Republican;  it  has  Ik-cii 
independent.  Mr.  Miller  has  joim-d  the 
I'lica  (N.Y.)  Daily  Prr.t.t.  Laverne  \. 
.Allen,  city  editor,  who  resigned  with  him, 
has  liecome  correspiHident  in  Oneida  for 
the  .Syracuse  Journal.  -Alsou  B.  luthill, 
reporter,  and  M.  Josejih  \\  iltse,  adver¬ 
tising  manager,  also  have  resigned. 


DAILY’S  CANDIDATE  ELECTED 

W  ith  the  recent  election  of  (  ol.  R.  \. 
Taylor  to  the  Mobile,  .Ala.,  city  conunis- 
>ion.  the  .Mobile  Press  scored  a_  ixditical 
victory.  In  supporting  Col.  Tayliir,  a 
former  mayor  of  Mobile,  the  Press  faced 
tbe  ojiiKisition  of  a  strong  city  group 
whicb  had  lieen  in  ixiwer  for  a  nunilier 
of  years.  \nothcr  victory  won  hv  the 
Press  was  in  the  defeat  of  the  city  s  $5 
head  tax  which  the  Press  tested  in  court 
with  the  result  that  it  was  declared 
unconstitutional  by  the  state  supreme 
court.  R.  B.  Chandler  is  publisher  of  the 
Press. 
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NEW  PEPSODENT  COPY 
IN  40  NEWSPAPERS 

Campaign  for  New  Antiseptic  Will 

Run  Eleeen  Weeks — Unpleasant 
Subject  Handled  in  Light 
Manner 

Featured  by  whimsical  and  jaradoxi- 
cal  treatment  of  the  copy  tlieme,  Fepso- 
dent  Antiseptic,  tlie  newly-developed 
mouth  wash  of  the  Peps<xlcnt  Company, 
ChicaRo,  appeared  in  more  than  40  news- 
I)ai)crs  in  approximately  20  cities  this 
week. 

The  campaign,  comprising  two  adver¬ 
tisements  a  week  for  11  weeks,  will  con¬ 
sist  of  1,300  line  display  copy  and  marks 
the  return  of  Pepsodent  to  the  news- 
jMpers  after  an  absence  of  more  than  18 
months.  The  schedule  list  includes  daily 
pai)ers  for  the  most  part  and  the 
Awcrican  Weekly.  Supplementing  this 
newsiaper  campaign  will  be  the  usual 
radio  announcements  in  conjunction 
with  Pcpsodent's  “Amos  ’n’  Andy”  fea¬ 
ture  and  in  addition,  a  new  radio  pro¬ 
gram  over  eight  .stations  known  as  “The 
Goklbergs.” 

“You  can  fool  yourself  but  you  can't 
fool  bad  breath”  is  the  typical  slogan 
apjKsil  in  the  first  copy  apiR-aring  this 
week.  The  main  selling  argument  of 
the  present  -Antiseptic  campaign  is  the 
claim  that  the  mouth  wash  kills  germs 
in  10  seconds  when  dilutefl  with  two 
I)arts  of  water.  The  copy  will  have  a 
two-fold  major  apiK-al,  namely.  Pep.so- 
dent  Antiseptic  as  an  aid  for  taking  away 
bad  breath  and  for  colds  and  sore 
threats.  Kach  aflvertisemcnt.  however, 
enumerates  some  of  the  50  different  uses 
for  the  antiseptic. 

.A.  D.  laskcr.  chairman  of  the  lK)ard 
of  directors  of  Lord  &  Thomas  and 
Ix)gan.  aelvertising  agency  in  charge  of 
the  Pepsodent  account,  took  an  active 
part  in  rleveloi)ing  the  copy  theme  ami 
style  of  treatment  of  this  particular  cam¬ 
paign.  Every  effort  has  been  made  to 
I)resent  the  matter  of  bad  breath,  colds, 
sore  throats,  mouth  irritations  and  the 
score  of  other  unpleasant  subjects  neces¬ 
sary  to  mention  in  a  campaign  dealing 
with  the  uses  of  an  antiseptic  in  as  light 
and  matter-of-fact  manner  as  iiossible. 
Several  months  were  spent  in  develop¬ 
ing  this  style  for  the  Pepsodent 
campaign. 

It  is  possible  that  some  of  the  ensu¬ 
ing  insertions  may  include  Pepsodent 
toothpaste  selling  ap)>eals.  although  the 
executives  of  the  Pepsfxlent  Company 
and  its  advertising  agencies  declinefl  to 
announce  any  definite  plans  in  this 
respect. 

PRAISES  NEWSPAPER  ENGLISH 

Prof.  Will  Say*  It  Is  Not  Inferior  to 
That  in  Current  Literature 

Dr.  .Allen  Sinclair  Will,  head  of  the 
department  of  Journalism  at  Rutgers 
I’niversity  in  “F.ducation  for  a  News- 
paiRT  Life”  a  review  of  journalism  in¬ 
struction  at  Rutgers  writes  : 

“The  h'.nglish  used  at  the  present  time 
in  the  l>est  newspaj>ers  is  not  inferior 
to  that  which  may  Ik-  seen  in  current 
literature  finding  acceiRance  from  a  large 
Ixxly  of  readers.  The  F.nglish  used  in 
the  g<H>d  newspapers  of  the  leading  cities 
is  all  but  imiieccahle  according  to  cur¬ 
rent  standards  of  literary  expression  in 
the  United  States. 

“Newspaix-rs  do  not  use  or  wish  to 
use  N'ictorian  Fnglish.  Their  preference 
is  for  the  vigorous  .American  si>eech 
current  among  cultivate*!  people.” 

PRESS  CLUB  “FROLIC” 

The  annual  “frolic”  of  the  New  York 
Press  Club  will  l>e  staged  at  Frlanger’s 
Theatre  \ov.  1.  On  the  entertainment 
committee  are  (ie<irge  F.  I'lolison,  Arthur 
(Bugs)  Baer.  Chris  Bohnsack,  Joseph 
P.  Bickerton  Ir.,  Harry  C*>oper.  Russel 
Crouse,  Sam  H  llarris,  Mark  Hellinger, 
Harry  Hershfield.  Cieorge  Jessel.  A1 
Jolson,  Edward  Kelly,  H.  I.  Phillips, 
ix>uis  Sobol  and  Walter  Winchell. 
Three  hundred  wttunded  war  veterans, 
in  charge  of  Major  William  F.  Decgan, 
will  occupy  the  gallery. 


RADIO  STATION  SOLD 

Radio  station  WJAK,  formerly  owned 
and  oixrated  by  the  Kokomo  (Ind.) 
Tribune,  and  which  was  sold  by  that 
pajxr  to  the  Marion  (Ind.)  Leader- 
Tribune,  has  been  sold  in  turn  by  the 
Marion  Broadcasting  Company  to  the 
Truth  Publishing  Co.,  Inc.,  publisher  of 
the  TJkhart  (Ind.)  Truth,  it  was 
announced  Oct.  6. 

EDITOR  Funded 
BY  ANGRY  READER 

L.  S.  Deal  in  Hospital  With  Slashed 

Throat  a*  Result  of  Editorial 
Criticizing  Country  School 
Teacher 

As  result  of  a  reportetl  difference 
concerning  the  liirntinf/liaw  (.Ala.) 
Independent,  daily  newspaiK*r  which 
suspended  publication  a  few  weeks  ago. 
L.  Smith  Deal,  veteran  editor  of  the 
Dothan.  (Ala.)  H'irei/rass  Journal, 
weekly,  is  in  a  hospital  with  his  throat 
cut  and  J.  F.  Elmore,  a  country  school 
teacher,  is  held  in  the  Dothan  jail  on  a 
charge  of  assault  with  intent  to  murder. 
Deal’s  jugular  vein  is  partially  severed 
and  he  is  in  a  serious  condition. 

In  the  last  senatorial  camiaign  in 
Alabama,  Mr.  Deal  was  a  warm  sup¬ 
porter  of  the  Democratic  nominee  and 
vigorously  attacked  those  who  left  the 
party  to  sup)>ort  former  Senator  Thomas 
J.  Heflin.  In  an  issue  of  the  Wiregrass 
Jfturnal  he  ma«le  some  comments  on  the 
Birmingham  IndeiK-ndent  which  was 
founded  by  followers  of  Senator  Heflin. 
This  comment  brought  a  letter  from 
Elmore,  which  was  reported  to  be  as 
follows : 

“I  notice  in  one  of  your  editorials 
that  you  were  slurring  at  some  paper  in 
the  state  for  ‘turning  its  toes  up.’  In  my 
mind  I  consider  that  pajK-r  is  much 
cleaner  than  any  iraper  in  Dothan.  I 
am  asking  you  to  strike  my  name  from 
your  subscription  list.” 

Deal  publishefl  the  following  eclitorial 
in  answer  to  this  letter  after  which  he 
was  attacked  while  in  a  ikkiI  riHun : 

“J.  1'.  Elmore  is  a  county  teacher  who 
prides  himself  on  Ix-ing  a  self-made  man. 
He  was  evidently  (»ne  of  the  Independ¬ 
ent’s  subscribers,  a  Hoovercrat.  rel)elli- 
ous  over  a  lost  cause,  a  follower  of 
Heflin  and  a  down  and  outer.  Knowing 
his  ilk  as  we  do,  we  should  perhaps 
have  stoppe<l  his  jmikt  Jan.  1,  when  the 
time  for  which  he  had  i)aid  expired,  and 
we  would  if  we  had  known  he  was 
sending  his  money  he  should  have  paid 
us  to  the  IndepeiKlent,  hut,  we  thought 
his  crcflit  was  g<KKl.  He  had  a  gtxxl 
‘daddy,’  but  we  retained  his  name  on  our 
list  and  the  alx)ve  letter  is  evidently  his 
way  of  settling  the  account — ‘Strike  my 
name  from  your  list,’  he  said.  Why 
couldn’t  he  say  that  Jan.  1,  before  he 
got  in  debt  to  us,  when  each  luiix-r  he 
received  since  that  <late  had  stamped  on 
it  the  standing  of  his  account?  If  that 
is  his  idea  of  ‘clean,’  we  are  not  insulted 
at  his  thinking  the  Independent  much 
cleaner  than  the  Journal  or  any  i)a|K‘r 
in  Dothan. 

“The  pixtr  fellow  is  evidently  viewing 
the  world  through  green  goggles  and  he 
don’t  know  a  dirty  sheet  when  he  sees 
it.  A'et,  he  is  one  of  the  kind  that  has 
l>een  allowetl  to  teach  the  youths  of  our 
county.” 

STORY  CAUSED  RESIGNATIONS 

.A  shakeup  of  *)flicials  at  the  Denver 
county  jail  followed  revelations  in  the 
Rocky  Mountain  Xexes  of  a  licpior  jwrty 
in  the  warden’s  quarters,  atteiwle*!  by  two 
women  prisoners.  Warden  Hamnn'k 
resigned  after  the  manager  of  safety  had 
assigned  a  ixdice  captain  to  take  charge 
of  the  jail.  Forty-eight  hours  later  the 
deputy  warden  was  discharged. 

ARIZONA  A.P.  MEETS 

Plans  for  increased  fixrtball  and  stexk 
market  service  during  the  fall  season 
were  jRrfected  at  a  recent  meeting  of 
Arizona  members  of  the  Associated 
Press.  Cliarles  A.  Stauffer,  publisher 
of  Phoenix  Arizona  Republic,  was  re¬ 
elected  chairman  of  the  group. 


SENDING  PAGES  BY  RADIO 


The  Moscow  (Central  Telegraph  office 
is  achieving  success  in  transmitting 
pages  of  the  newspaper  Izvestia  by 
radio  to  Leningrail.  .Sverdlovsk  and 
the  Dnelz  Busin.  The  paper  is  cut 
into  20  e(|ual  parts  and  sent  section 
by  section  by  radio.  .At  the  receiv- 
iiig  station  the  parts  are  iiiounted, 
photographed  and  a  plate  made  from 
which  co|>ies  are  printed.  Photo 
shows  a  part  of  the  paper  being 
put  through  the  reel  rea<ly  for 
transmission. 

$50,000  SUITS  FILED 

Former  Porter  Asks  Libel  Damages  of 
N.Y.  Daily  News  and  Journal 

A  liltel  suit,  asking  $50,(KM)  damages, 
brought  against  the  .Vete  York  Daily 
Xczes  challenges  the  right  of  a  news- 
pa|)er  to  publish  information  obtained  from 
C(jurt  records  and  judicial  proceedings. 

The  action  has  been  brought  in  New 
York  County  Supreme  Court  by  James 
L.  Hughes,  who  was  employed  by  the 
New  York  Telephone  Coinitany  as  a 
]X)rtcr  in  its  Stillwell  Exchange  Building 
in  Long  Island  City. 

The  conqdaint  charged  that  a  story 
published  in  the  News  on  .April  21,  1930 
accused  him  of  “fiendish  assault  upon  a 
21-year-old  mother  *)f  two  children  in  an 
elevator ;  that  the  attack  was  for  im¬ 
moral  purix)scs ;  that  he  kicked  her ;  that 
he  was  guilty  of  murder.” 

.After  a  general  denial  of  the  charge 
of  libel,  attorneys  for  the  News  sub¬ 
mitted  the  sources  for  the  story,  detailing 
the  facts  and  the  rtnitine  which  led  to  its 
publication. 

In  addition  to  the  Daily  News,  Hughes 
is  also  suing  the  X'czc  )'ork  Journal  for 
a  similar  story  published  on  the  same 
date,  asking  $.M).(KK)  damages. 

ILLINOIS  MEETING,  OCT,  15-17 

Louis  Wiley,  business  manager  of  the 
Xezo  York  Times  and  Col.  Robert  R. 
McCormick.  i)ublisher  of  the  Chicat/o 
Tribune,  will  be  the  principal  sjK'akers 
at  the  Illinois  Press  .Association  annual 
meeting.  Oct.  15-17  at  the  University  of 
Illinois,  Champaign.  Mr.  Wiley  will  dis¬ 
cuss.  “The  Newspaper  L<K)ks  at  Busi¬ 
ness.”  Col.  McCormick’s  subject  is 
“Fighting  on  the  Front  for  the  Freedom 
of  the  Press.” 

GODKIN  CENTENARY  MARKED 

The  centenary  of  the  birth  of  Edwin 
Lawrence  (kxlkin,  former  editor-in-chief 
»)f  the  .Ycfi’  York  lizmiiui  Post  and  of 
The  .Watioii  when  that  weekly  was  a  part 
of  the  Post,  was  observed  ()ct.  2.  Both 
the  Evening  Post  and  The  Nation,  the 
latter  now  published  bv  Oswald  Garri¬ 
son  Villard,  carried  articles  outlining  the 
famous  editor’s  career. 

DAILY  IN  BANKRUPTCY 

The  Texarkana  (.Ark.)  Tzein  City 
Xezi's,  which  started  publication  as  daily 
early  last  year,  has  l)een  placed  in  the 
hands  of  a  receiver  following  a  voluntary- 
petition  in  bankruptcy  fil^  by  st(K-k- 
bolders  in  chancerv  court. 


CELEBRATE  GAG  LAW 
DECISION  OCT.  20 

Editor*  to  Gather  at  Monticello— 

Col.  Robert  McCormick,  Claude 
Bowers  and  James  M.  Beck 
to  Speak 

Arrangements  have  been  completed  for 
the  meeting  of  editors  and  publishers  at 
Monticello  on  Oct.  20,  in  celebration  of 
the  recent  decision  of  the  United  States 
Supreme  Court  in  the  Minnesota  “gag 
law”  ca.se.  Charlottesville,  A’a.,  where 
Monticello  is  located,  will  accommodate 
the  \isitors  on  that  day.  Mayor  Fred 
1..  Watson  of  Charlottesville,  and  the 
Chamber  of  commerce  of  that  city,  to¬ 
gether  with  Prof.  J.  L.  Newcomb,  acting 
president  of  the  University  of  Virginia 
and  jatriotic  and  civic  organizations, 
have  combinetl  to  serve  as  hosts. 

The  exercises,  beginning  at  2  p.  m. 
will  be  openerl  by  Col.  Robert  R.  Mc¬ 
Cormick,  publisher  of  Chicago  Tribune 
who  will  be  intnxlucetl  by  Stuart  G. 
(iiblxmey  of  New  York,  president  of  the 
Thomas  Jefferson  Memorial  Foundation 
which  organization  has  preserved  Monti¬ 
cello  as  a  landmark  and  .shrine.  Col. 
McCormick  in  his  address  will  appraise 
the  imiR)rtance  to  the  American  public 
of  the  recent  victory  won  for  a  free  and 
untrammeled  press  in  this  country  when 
the  so-called  “Minnesota  gag-law’’  case 
was  decided  on  appeal  by  the  United 
States  Supreme  Ctmrt  which,  by  the 
narrow  margin  of  one  vote,  sustained  and 
upheld  the  Constitution  that  Thomas 
Jefferson  fought  for  in  his  day  and  de¬ 
clared  to  be  a  key-stone  on  which  the 
safety  f)f  the  Republic  rested. 

Claude  G.  Bowers,  author,  orator  and 
columnist  of  Hearst  newspapers,  will 
speak  of  the  struggle  which  .American 
publications  have  undergone  in  order  to 
achieve  and  maintain  their  freedom. 
James  M.  Beck,  former  Solicitor  General 
of  the  United  States,  and  Congressman 
from  Philadelphia  where  the  Declaration 
of  Independence  was  written,  will  de¬ 
liver  an  address  on  the  im|R)rtance  of  an 
unfetteral  press  in  a  country  that  hop« 
to  remain  free.  Dr.  George  Ryan,  presi¬ 
dent  of  the  Board  of  Education  of  New 
A'ork  City,  and  Joseph  Miller,  Jr.,  vice- 
president  of  the  National  .Association  of 
Public  School  Business  Officials,  will 
describe  what  it  means  to  the  youth  of 
.America  to  keep  its  press  free  under 
the  Constitutifui.  The  addresses  will  be 
heard  on  a  nation-wide  broadcast  over 
the  national  system. 

The  chief  feature  of  the  program  will 
be  the  formal  dedication  of  one  of  the 
great  nxmis  in  the  Jefferson  mansion  to 
the  ideal  of  “a  free  press  in  .America." 
In  the  pleasant  and  secluded  nxmi  where 
the  great  patriot  did  most  of  his  writing, 
either  at  his  “lazy  Susan”  or  at  the  two 
wall-tablets  where  he  love<l  to  stand  a.s 
he  set  down  his  thoughts  and  recorded 
his  plans,  the  dedication  will  take  place. 
There  will  be  flowers  and  music,  and 
the  event  will  be  made  a  notable  one 
with  the  signature  of  every  person  pres- 
sent  recorderl  in  a  volume  that  sliall 
permanently  remain  in  the  nxim. 

The  ceremony  has  been  so  timed  as 
to  follow  by  one  day  tbe  events  at 
N’orktown.  A’a..  where,  under  the  aus- 
l)ices  of  a  national  commission,  the 
ses(|ui-centennial  of  the  surrender  of 
Ixird  Cornwallis  is  to  lx-  celebrated 
A’isitors  coming  from  distant  jxiints  will 
thus  be  able  to  attend  Ixith  events. 

“There  will  be  less  talk  of 
misfortune  and  present  hard  times,  sam 
President  Gibboncy.  “when  we  can  ha'f 
a  genuine  revival  of  our  lagging  latriijt- 
ism  and  come  to  know  not  only  the 
importance  of  the  recent  court  decisK^ 
affecting  freedom  of  the  I"’*’*’’.  "1 
.America,  but  when  we  realize  also  ho« 
important  it  is  to  bestir  ourselves  to 
sign  the  Declaration  of  Indeiiendence 
which  Jefferson  wrote  and  his  com- 
patriot.s  bravely  signed,  as  a  '"cniindtf 
that  our  way  out  of  all  present  a 
future  national  difficulties  is  to  ^ 

the  pattern  and  formula  given  i 

wise  and  courageous  men  who  •‘"J™ 
this  free  country  and  thereby 
wrote  our  future  security  and  happ 


are  checking  rates 


A  SIGN  of  the  times — and  it’s  a  healthy 
sign  —  that  executives  are  taking  a  long 
at  their  advertising  lists. 

Sharp  pencils  are  checking  rates;  keen 
are  weighing  markets.  And  some  well- 
campaigns  should  come  out  of  it  all. 
The  Philadelphia  Bulletin  thrives  on 
mrp  pencil  analysis. 

Its  advertising  cost  is  the  lowest  in  years, 
the  lowest  of  any  great  newspaper  in  Amer- 
ta:  $1.16  per  milline*;  $.65  an  agate  line. 

Its  circulation  climbed  to  a  new  high  level 
t)f  560,85 5  net  paid  daily  in  1930.  Six  months 
tjf  1931  outstripped  that  mark  with  566,876. 
^  without  premium  or  circulation  contest. 
Its  coverage — ninety-one  per  cent,  of 


Philadelphia  homes  —  sets  a  record  for 
metropolitan  cities. 

Its  market — America’s  great  City  of  Homes 
—  invests  one  billion  dollars  yearly  in 
Philadelphia’s  retail  shops. 

As  to  present  buying  power:  Savings  banks 
reports  show  record  -  breaking  deposits  — 
waiting  to  be  tempted  into  thrifty  use. 

For  you  manufacturers  who  are  working 
on  reduced  margins,  you  who  are  concerned 
over  selling  expense  —  the  cost  and  cover¬ 
age  of  The  Evening  Bulletin  in  Philadel¬ 
phia  will  produce  profitable  sales,  today. 

*Milline  is  an  advertising  trade  term  denoting  the  cost  of  a  line  of  advertising  (one- 
fourteenth  of  an  inch)  printed  in  one  million  copies  of  any  given  publication.  It  gives 
a  basis  upon  which  to  compare  the  cost  of  publications  with  different  rates  and  circula¬ 
tions.  It  is  computed  by  dividing  the  circulation  into  the  rate,  multiplied  by  one  million. 


The  Evening  Bulletin 


New  York  Office  .  .  .  247  Park  Avenue 
Chicago  Office:  333  N.  Michigan  Avenue 


ROBERT  McLEAN,  President 
WILLIAM  L  McLEAN,  Jr.,  Vice  President  &  Treasurer 
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ONE  TCLEPHONE  LINE 
FOR  FLIERS’  STORY 


BUREAU  MEMBERSHIP  UP 


One  Reporter’*  Words  Received  in 
Wenatchee  World  OfBce  Are 
Repeated  Over  Two  Other 
Lines  to  Seattle 


There  was  only  one  telephone  line 
from  the  Chamber  of  Commerce  airport, 
five  miles  from  Wenatchee,  Wash., 
where  Clyde  Pangborn  and  Hugh  Hern¬ 
don,  Jr.,  chose  to  bring  their  wheelless 
plane  bumpily  to  earth  at  7:14  A.  M. 
Monday  of  this  week,  thus  ending  their 
celebrated  flight  across  the  Pacific 
( )cean. 

There  was  only  one  telephone  line 
and  representatives  of  the  Seattle  Post 
Intelligencer,  Seattle  Times,  the  H'enat- 
chee  U'orld  and  the  United  Press  all 
wanted  to  use  it  when,  after  an  all-night 
vigil  the  shout  went  up  “Here  they 
come !’’ 

The  reporters  compromised.  Carl 
Cleveland,  of  the  Wenatchee  World,  did 
the  telephoning.  In  full  view  of  the  field 
he  described  the  landing  over  the  tele¬ 
phone  to  Lorene  Burks,  society  editor 
of  the  World.  Miss  Burks  rej)eated  his 
words  as  they  were  received  and  Kirby 
Billingsley,  city  editor,  rei)eated  them  to 
the  Associated  Press  office  in  Seattle, 
over  a  through  connection.  William 
Green,  a  reporter,  also  repeated  Cleve¬ 
land's  words  to  the  Post  Intelligencer, 
the  Times  and  the  U.P.,  one  at  a  time, 
over  the  only  other  available  telephone 
line  out  of  the  World  office.  Prom 
Seattle  the  story  was  flashed  to  San 
P'rancisco  and  then  on  to  New  York,  and 
throughout  the  country. 

Mr.  Billingsley  late  that  afternoon  got 
in  touch  with  the  fliers  and  obtained  an 
interview  with  them  evidently  with  their 
l>ermission ;  it  was  sent  out  over  the  A.P. 
wires  as  their  own  story.  The  ^  story 
was  credited  by  the  A.P.  to  the  Seattle 
Times. 

In  the  meantime  the  North  American 
Newspajier  Alliance  in  New  York,  which 
Iiad  the  fliers  under  contract,  and  had 
heard  nothing  from  them,  finally  got  a 
telephone  call  through  to  them,  and 
Herndon  finished  his  story  for  them  im¬ 
mediately  and  wired  it.  It  appeared  in 
Tuesday  morning  |>ai>ers.  The  A.P. 
story  ap|)eart‘d  in  late  Monday  even¬ 
ing  editions  and  in  Tuesday  morning 
papers.  As  the  A.P.  stories  appeared 
members  of  the  N.A.N.A.  received  a 
note  over  the  Alliance  printers  which  said 
that  Herndorn  liad  just  telephoned  the 
N.A.N.A.  office  from  Wenatchee  that 
any  other  story  under  his  by-line  was 
unauthorized.  His  only  authorized  story, 
the  note  said,  was  that  which  he  was  at 
tliat  moment  writing  for  the  Alliance. 
l.ater  a  news  di.sitatch  quoting  Herndon 
to  the  .same  effect  was  sent  out  by  the 
N.A.N.A. 

The  N.A.N.A.  lias  had  the  two  fliers 
under  contract  since  they  left  New  York 
July  28  on  a  proposed  world  flight.  The 
stories  of  their  trans-Atlantic  crossing 
and  landing  in  Wales,  and  their  arrivals 
in  Berlin  and  Moscow,  where  they  gave 
ui)  their  world  flight  plans,  were  carried 
on  schedule,  as  also  were  the  stories  of 
the  fliers’  plight  in  Japan  where  they 
were  held  up  for  some  time. 

The  Alliance  had  agreed  with  the 
fliers  on  no  set  amount  of  money  for  their 
stories.  Editor  &  Publisher  was  told, 
but  liad  contracted  with  them  to  iiay 
them  what  the  Alliance  thought  the 
stories  were  worth. 


A.N.P.A.  Group  Reports  Progress  at 
Committee  Meeting  in  N.  Y. 

The  membership  of  the  Bureau  of  Ad¬ 
vertising,  American  Newspaper  Pub¬ 
lishers  Association,  has  grown  in  num- 
tiers  since  the  b^innii^  of  the  fiscal 
year,  March  1,  according  to  a  report 
made  by  William  A.  Thomson,  director, 
at  a  meeting  of  the  committee  in  charge, 
held  in  New  York  W^ednesday,  Oct.  7. 
The  membership  now  consists  of  406 
publishers  representing  460  newspapers. 

In  reviewing  operations  since  the  April 
meeting,  Mr.  Thomson  mentioned  an  in¬ 
creased  number  of  service  contacts  with 
advertisers  and  advertising  agencies  as 
well  as  a  growth  in  the  amount  of  re¬ 
search  and  promotional  work. 

This,  he  explained,  had  been  made  pos¬ 
sible  by  an  increase  in  the  staff  and  by 
organizing  a  special  department  to  con¬ 
centrate  on  printing,  statistical  work  and 
the  production  of  surveys.  He  also  re- 
ferr^  to  the  fact  that  the  Bureau  mem¬ 
bership  now  has  a  definite  report  every 
sixty  days  concerning  solicitations  and 
services  rendered  to  advertisers. 

Those  present  at  the  meeting  were  W. 
E.  Macfarlane,  Chicago  Tribune,  chair¬ 
man;  EMwin  S.  Friendly,  New  York 
Sun;  George  J.  Auer,  New  York  Herald 
Tribune;  Don  U.  Bridge,  New  York 
Times;  W.  A.  Elliott,  Jacksonville 
Times-Union;  David  B.  Plum,  Troy 
Record;  William  F.  Rogers,  Boston 
Transcript,  D.  E.  Town,  Hearst  News¬ 
papers;  F.  I.  Ker,  Hamilton  Spectator; 
I'rank  E.  Tripp,  Gannett  newspapers; 
William  A.  Thomson,  director. 


A  NEW  VARIATION  ON 
AN  OLD  THEME 

T]^HEN  a  dog  shoots  a  man,  it’s 
”  news.  This  happened  last 
week  in  Chicago  when  a  young 
man  was  working  in  his  garage 
where  a  .22  caliber  rifle  was  lean¬ 
ing  against  the  work  bench.  His 
dog  came  bounding  in  and  knocked 
over  the  weapon,  which  discharged. 
The  bullet  struck  Frank  Wareham, 
20,  in  the  thigh. 


DODD  TO  ADDRESS  N.A.E.A. 


Kroger  Vice-President  to  Talk  on 
“Has  Prosperity  a  Future?” 

Alvin  Dodd,  vice-president  of  Kroger 
Grocery  &  Baking  Company,  Cincinnati, 
will  address  the  noon  luncheon  session 
of  the  one-day  fall  conference  of  the 
Newspaper  Advertising  Executives  As¬ 
sociation  at  the  Hotel  Stevens,  Chicago, 
Tuesday,  Oct.  20.  His  subject  will  be 
“Has  Prosperity  a  Future?” 

The  morning  and  afternoon  sessions 
of  the  N.A.E.A.’s  conference  will  be  de¬ 
voted  to  open  discussions. 


NEW  SUNDAY  PAPER  JAN.  lo 

The  New  York  Daily  Mirror  win 
liegin  publication  of  a  Sunday  edition  on 
Jan.  10,  A.  J.  Kobler,  publisher  of  the 
tabloid,  announced  this  week.  Besides  a 
news  section  the  same  size  as  that  of  the 
week-day  edition,  the  Sunday  Mirror, 
he  said,  would  include  a  magazine  sec¬ 
tion,  color  comics  and  a  rotogravure 
picture  section. 

INSTALLS  NEW  DESK  SYSTEM 

The  Rochester  (N.Y.)  Democrat  and 
Chronicle  recently  installed  a  universal 
desk  system.  Richard  P.  Curtis,  former 
city  editor,  is  head  of  the  copy  desk  as 
news  editor  and  Donald  Record  formerly 
assistant  city  editor  succeeds  Curtis  as 
city  editor. 


DAILY  LIMITS  RADIO  COLUMN 

The  Ogden  (Utah)  Standard- Examiner 
after  discontinuing  its  radio  column  dur¬ 
ing  the  summer  months  recently  starts 
the  column  again.  It  is  limit^  to  the 
listing  of  KSL  and  KDYL,  between  the 
hours  of  4  p.  m.  and  midnight. 


A.N.P.A.  BOARD  MEETS 


Fall  Convention  in  Los  Angeles 
Nov.  11—13  Chief  Topic  Discussed 

Plans  for  the  fall  meeting  of  the 
.American  Newspaper  Publishers  Associ¬ 
ation.  to  be  held  in  Los  .Angeles  Nov. 
11  to  1.1,  were  tlie  principal  topic  of 
discussion  at  a  meeting  of  the  board  of 
directors  of  the  American  Newspaper 
Publishers  Association  in  New  York 
Oct.  8. 

Meinliers  of  the  lioard  who  were  pres¬ 
ent  were:  Howard  Davis,  business  man¬ 
ager  of  the  New  York  Herald  Trbiune, 
vice-president  of  tlie  A.N.P.A. ;  George 
M.  Rogers,  Cleveland  Plain  Dealer; 
Walter  M.  Dear,  Jersey  City  Jersey 
Journal;  Charles  H.  Taylor,  Boston 
Globe;  W.  E.  Macfarlane,  Chicago 
Tribune;  J.  D.  Ramum,  Syracuse  Post- 
Standard;  John  S.  Parks,  Pt.  Smith 
Times  Record;  Edward  H.  Butler, 
Buffalo  Evening  News;  Charles  A. 
Webb,  Asheville  Citizen;  E.  H.  Harris, 
Richmond  (Ind.)  Palladium  and  Item. 
I..  B.  Palmer,  general  manager  of  the 
.A.N.P.A.,  was  also  present. 


ROOSEVELT’S  SON  PROMOTED 

_  Ivliott  Roosevelt,  son  of  Governor 
Franklin  D.  Roosevelt,  of  New  York, 
has  been  made  a  vice-president  and  ac¬ 
count  executive  of  the  Tucker  Agency, 
Inc.,  New  York  City,  which  he  joined 
recently  after  spending  several  months 
on  the  staff  of  Albert  Frank  &  Co.  The 
name  of  the  agency  has  been  changed 
to  Kelly,  Nason  &  Roosevelt,  Inc.  John 
C.  Kelly  continues  as  president,  and 
James  R.  P.  Nason  has  been  made  treas¬ 
urer  Mr.  Nason  until  recently  was 
with  the  Albert  Frank  agency. 

H.  C.  MICHAELS  RESIGNS 

Harry  C.  Michaels  has  resignetl  as 
vice-president  and  treasurer  of  the  United 
Advertising  .Agency,  Inc.,  New  York. 


BASHAM  JOINS  McKEE 

Thomas  E.  Basham,  until  recently 
president  of  the  Thomas  E.  Bash^ 
Company,  Louisville  agency,  has  joined 
the  Homer  McKee  Company,  Inc.,  as 
executive  vice-president  with  headquar¬ 
ters  at  Indianapolis. 


BRIDGEPORT  DAILY  ON  AIR 

The  Bridgeport  (Conn.)  Times-Star 
has  gone  on  the  air  with  two  news 
periods  daily,  over  Station  WICC, 
Bridgeport.  W.  Rockwell  Clark,  radio 
editor,  is  handling  the  broadcasts.  The 
Bridgeport  Post-Telegram  has  discon¬ 
tinued  its  broadcasts. 


REDUCES  SUNDAY  PRICE 

The  reduction  in  price  from  ten  cents 
to  five  cents  for  its  Sunday  issue  was 
announced  Oct.  4  by  the  Abilene  (Tex.) 
Reporter-News. 


CELEBRATES  FIFTH  YEAR 

Guy  F.  Dunston,  publisher  of  the 
Portland  (Me.)  Evening  News,  was  host 
to  the  staff  Oct.  1,  at  a  dinner  party  to 
mark  the  fifth  anniversary  of  the  paper. 


ROBBERY  TRIAL  BIG  NEWS 

Lincoln,  Neb.,  newspapers  used  double 
shifts  of  reporters  last  week  to  cover 
the  trial  of  Tommy  O’Connor,  first 
suspect  in  the  ^,500,000  robbery  of  the 
Lincoln  National  Bank  &  Trust  Com¬ 
pany  to  go  to  trial.  During  morning 
sessions,  each  reporter  took  about  half 
the  testimony,  much  of  which  was  used 
verbatim,  the  material  being  written.  At 
the  afternoon  sessions,  reporters  alter¬ 
nated  between  phone  and  court,  each 
paper  having  one  man  present  at  the 
trial  throughout,  while  rewrite  men  took 
tlie  testimony  directly  onto  the  typewriter 
like  a  play-by-play  account  of  a  game. 
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The  Detroit  Free  Press  pro¬ 
vides  the  profit-minded  ad¬ 
vertiser  with  an  €*ronomical 
and  efT eetive  method  of  se¬ 
curing  quick  public  accept¬ 
ance  in  the  neighborhoods  of 
Detroit  where  large  orders 
originate.  And  in  the  25 
Michigan  couqties  contiguous 
to  Detroit,  this  newspaper  has 
coverage  and  influence  not 
approximated  by  any  other 
newspaper. 


V 


/ 
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HEN  a  paper  reaches  4  out  of  every 
5  homes  in  a  city,  it  must  be  the  kind  of  a 
paper  .the  residents  want.  Coverage  like 
that  cannot  help  but  reach  the  potential 
buyers  of  every  class  of  reader  and  that  is 
the  kind  of  circulation  you  get  when  you 
use 

The  Evening  Journal 
WILMINGTON 

DELAWARE 

When  a  paper  can  point  to  a  large  number  of 
e.xclusive  advertisers  both  retail  and  general,  and 
continue  year  after  year  to  carry  over  3,000,000 
lines  more  than  the  second  paper,  there  is  no 
question  but  what  it  does  a  satisfactory  job  for 
the  advertiser. 


The  Evening  Journal  may  be  bought 
separately  or  in  combination  with 
the  Morning  News  at  one  low  rate. 


REPRESENTED  BY 

STORY-BROOKS  &  FINLEY 
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Shoppers 

like  to  read  advertisements . . . 


and  here’s  a  paper  that  reaches 

,4 

Boston’s  Shoppers  .  .  .  / 


4  PPROXIMATELY  250,000  families  in  the  great  Boston 
retail  shopping  area  want  advertisements  given  equal 
prominence  with  other  news  of  the  day. 

If  they  didn’t,  they  wouldn’t  be  reading  the  Globe.  For 
here  is  a  newspaper  edited  for  home  and  advertiser  alike. 

Advertising  news  is  placed  on  a  par  with  editorial  matter 
— in  position — in  space — in  importance. 

The  Audit  Bureau  of  Circulations  figures  for  the  year 
ending  March  31,  1931,  are  net  paid  daily  303,257,  net  paid 
Sunday  349,659.  Measured  in  decades,  over  a  long  period, 
the  Globe’s  circulation  has  shown  a  steady  increase. 

Yet  no  contests,  no  premiums,  no  artificial  stimulant  has 
ever  been  used  to  build  Globe  circulation. 

Bostonians  read  the  Globe  because  they  want  to — because 
they  are  interested  in  advertisements  as  well  as  other  news 
— and  Boston  merchants  use  this  great  home  paper  because 
their  advertising  is  welcomed  —  is  read — and  gets  results. 


Sunday  circulation  shows  where  readers  live  — 
not  where  they  patronize  newsstands.  And  the 
Globe  Sunday  sales  are  concentrated  in  the  home 
areas  of  this  j^reat  metropolitan  market.  In 
this  district  the  Globe  is  the  only  Boston  paper 
that  holds  its  circulation  daily  and  Sunday. 


The  Boston  Globe 
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INLAND  COMPLETING 
CONVENTION  PLANS 

Clatcified,  CompotinK  Room  Costs, 

Newsprint  and  Radio  Are  Among 
Program  Topics  for  Chicago 
Meeting 

The  “Wjth  fall  meeting  of  the  Inland 
Daily  Press  Association  on  Tuesday  and 
Wednesday,  Oct.  20-21,  at  Chicago,  will 
usher  in  a  week  of  discussoin  and  ex¬ 
pression  on  newspaper  publishing  and 
advertising  problems.  The  same  week 
the  18th  convention  of  the  Audit  Bureau 
of  Circulations  will  l)e  in  session  in 
Chicago  as  will  five  other  allied  organ¬ 
izations. 

Program  plans  for  the  Inland  meeting 
to  lie  held  at  the  Morrison  Hotel  were 
released  this  week  by  W  illiam  V.  Tuf- 
ford,  secretary  of  the  association.  W^ith 
the  exception  of  a  speaker  for  the  Wed¬ 
nesday  lunche<m,  the  program  is  i)rac- 
tically  complete.  Beginning  with  a 
directors’  meeting  on  Monday  evening 
preceding  the  convention,  the  Inland  will 
get  underway  Tuesday  morning  at  10 
o’clock.  Fred  Schilplin,  St.  Cloud 
(Minn.)  Times,  is  president  of  the  group. 

The  Inland  program,  subject  to  addi¬ 
tions,  will  be  as  follows : 

Tuesday  morning,  address — “Building 
(Classified  Advertising  for  Prf)fit  and 
Prestige,”  O.  S.  W’espe,  Louisi’illc 
Courier-Journal  and  Times,  president. 
Newspaper  Classified  Advertising  Man¬ 
agers’  Association ;  “Classified  Adver¬ 
tising,"  C.  C.  Armstrong,  classified  man¬ 
ager,  Minneapolis  'Tribune;  luncheon 
address,  Col.  Frank  Knox,  publisher, 
Chicago  Daily  News;  afternoon  session: 
“The  Newsi)ai)er  and  Its  Relation  to  the 
Community,”  J.  W.  (iriest,  manager. 
Retail  Merchants  Institute,  Chicago; 
address,  “Comparative  Costs  in  News- 
I»aper  Composing  Rooms,”  Ray  G. 
Leach,  Milwaukee  Leader,  president, 
Wisconsin  N’ews|)ai)er  Composing  Room 
Kxecutives  Association ;  “Telephone 
Typewriter  for  Transmission  of  News,” 
E.  N.  Moore,  Cleveland  Plain  Dealer. 

We<lnesd^  morning :  “Advertising,” 
James  O’Shaughnessy,  New  V’ork; 
“Newsprint,”  R.  S.  Kellogg,  secretary. 
News  Print  Service  Bureau,  New  York; 
“Making  Cuts  in  Plants  that  Cost  but 
$4(K),”  Sven  Carlson,  a  manufacturer 
from  Germany ;  “Percentage  Retailers 
Should  Si)end  for  Advertising,”  R.  D. 
Sanche,  IVausaii  (W’is.)  Daily  Record- 
llerald;  afternoon  session :  “The  Radio,” 
A.  L.  Miller,  publisher,  Hattie  Creek 
(Mich.)  Rnquirer-Nezos,  and  past  presi¬ 
dent  of  the  Inland:  “The  Radio,”  ll.  S. 
Mann,  Racine  (Wis.)  J  ournal-Nczcs  : 
“The  Salins  Plate  and  Its  Commercial 
Development,”  Howard  D.  Salins,  Chi¬ 
cago. 

J.  S.  Parks,  president  of  the  Fort 
Smith  (.\rk.)  Timcs-Record  and  South- 
zoest  .American,  former  president  of  the 
Southern  New.spa|)er  I’uhlishers  Assn., 
will  be  the  Wednesday  luncheon  speaker. 


ABITIBI  MILL  CURTAILS 


Six-Hour  Day  Sare*  175  in  Job*  a* 
Production  Fall*  Off 

(By  telegraph  to  Editor  &  Puilisher) 
iRoyuois  Falls,  Ont.,  Oct.  8.  —  Due 
to  transfer  of  tonnage  to  the  Sault  mill, 
production  at  the  local  division  of  the 
.\bitibi  Power  and  Paper  Co.  has  been 
curtailed  by  325  tons  daily,  necessitating 
the  closing  down  of  four  of  the  .seven 
large  paper  machines.  This  condition 
will  continue  throughout  the  winter. 

To  provide  employment  for  as  many 
men  as  possible  the  six  hour  day  has 
been  adopted  in  the  pajter  mill,  ground 
wood  mill  and  mechanical  department. 
The  sulphite  mill  is  still  on  the  eight 
hour  basis.  .\s  the  result  of  the  adoption 
of  the  six  hour  shift,  only  175  men  have 
been  laid  off,  whereas,  on  the  eight  hour 
basis,  3.50  would  have  been  affected. 


DEUEL  TRANSFERRED 

Wallace  R.  Deuel,  formerly  manager 
of  the  New  York  office  of  the  Chicago 
Daily  Nezos  foreign  service,  has  lieen 
transferred  to  the  W’ashington,  D.  C., 
bureau  of  the  Daily  News. 


lOTH  DISTRICT  A.F.A.  PROGRAM 


Convention  Will  Open  Oct.  12  in  San 
Antonio — Hodge*  to  Speak 

(.Special  to  Editor  &  Pcblishf.r) 

San  .\nt()xio,  Oct.  3. — The  official 
program  has  been  announced  for  the 
annual  convention  of  the  Tenth  District, 
Advertising  Federation  of  .America,  to 
be  held  here  Oct.  11,  12  and  13. 

The  convention  headquarters  will  be 
at  the  Plaza  hotel,  where  visitors  will 
register  Oct.  11  with  Miss  Sue  Schuler 
and  a  house  of  fellowship  will  be  organ¬ 
ized  by  Wylie  C.  Johnson.  Later  there 
will  be  a  sight-.seeing  tour  and  an  inter¬ 
club  golf  tournament. 

With  J.  B.  Higdon,  Tenth  District 
governor,  presiding,  the  first  general 
session  will  iK’gin  at  9  a.  m.,  Oct.  12. 
Frank  (j.  Huntress.  Advertising  Federa¬ 
tion  of  .America  director;  Joe  Bucking¬ 
ham.  publisher,  Sotttlmrst  .Idz’ertising, 
Dallas,  and  Mrs.  Thelma  (iaines.  Tenth 
District  director,  will  speak. 

.At  luncheon.  Hector  Fuller,  publicity 
counsellor  and  special  representative  of 
the  federation  speakers’  bureau.  New 
York  City,  will  talk  on  “Advertising’s 
Responsibility  in  Business  Recovery.” 

At  the  afternoon  session,  speakers  will 
be:  Lowry  Martin,  publisher,  Corsicana 
.S'un;  and  George  B.  Latham,  advertis¬ 
ing  manager,  Texas  Co-opcratiz’c  Nezvs, 
Dallas,  on  “.Advertising  as  a  Means  of 
Solving  the  Cottfin  Situation.” 

Speakers  listed  for  the  banquet  Mon¬ 
day  night  include  Gov.  Ross  S.  .Sterling 
of  Texas;  Gilbert  T.  Hfxlges,  president. 
Advertising  Federation  of  America.  New 
A^irk:  Mr.  Higdon;  Mayor  Chambers 
and  Mr.  Fuller. 

The  second  day’s  sessions  will  feature 
as  speakers  lames  D.  Sims,  Outdoor 
Advertising,  Inc. ;  and  Wylie  C.  John- 
.son,  manager.  J.  C.  Penney  Co.,  San 
.Antonio,  on  “Advertising  .Applied  to 
Retail  Selling.” 

The  noon  luncheon  speakers  will  lie  K. 
H.  McReynolds.  director  of  advertising. 
Missouri  Pacific  lines,  on  “Meeting 
Present-Day  Railway  Problems  Through 
.Advertising.” 

Beginning  at  2  p.  m.,  the  meeting  will 
have  the  following  program :  “Frauds 
and  Fakers  I  Have  Known.”  by  H.  G. 
Mitchell,  general  manager.  Better  Busi¬ 
ness  Bureau.  Oklahoma  City :  Putting 
the  News  in  Fashion  Advertising.”  Mrs. 
Mary  IT.  Barker,  stvlist  and  advertising 
manager  Titche-Ckiettingcr  Co.,  Dallas; 
round  table  discussion. 


REORGANIZATION  COMPLETED 

Reorganization  of  the  advertising  staff 
of  the  [Portland  Oregonian  was  com¬ 
pleted  with  the  announcement  just  re¬ 
leased  by  (Tliarles  O.  Chatterton.  assist¬ 
ant  business  manager,  that  I'.  H.  Mc¬ 
Mahon  will  become  advertising  manager; 
J.  B.  Twilford.  classified  advertising 
manager;  and  Dan  Gerber,  promotion 
manager.  Mr.  McMahon  returns  to 
Portland  from  Los  .Angeles  where  he 
.served  as  general  advertising  manager 
of  the  Los  Angeles  Examiner.  Mr. 
Twilford  was  advanced  from  assistant 
classified  manager  to  manager. 


Every  month 

The  Cai>ital  New’s  in  6 
Days  a  Week  Carries 
More  Local  Fottd  .\d- 
vertising  Than  the  Morn¬ 
ing  Pajter  Does  in  7 
Days.  It’s  Consistent 
Resnlts  That  Count ___ 


TARPON  FISHERMAN 


William  S.  Matthews,  police  and  city 
hall  reporter  for  the  Miami  (Fla.) 
Daily  Pieus,  shown  with  a  10-pound 
fighting  tarpon  which  he  landed  with 
fly  tackle  in  Tamiaini  trail  canal, 
near  Miami  recently.  He  used  a 
9[,^-fool,  .5-ounce  hamboo  fly  rod, 
with  an  enameled  I)  fly  casting  line. 

HARRIS,  JR.,  JOINS  MORTON 

Clyde  J.  I.  Harris,  Ir.,  formerly  with 
Bing  &  Bing,  has  joined  the  soliciting 
staff  of  the  .New  A’ork  office  of  Wm.  J. 
-Morton  (.'ompany,  newspa]K*r  repre.senta- 
tives. 


KELLEY  JOINS  “SPECIAL” 

N'incent  J.  Kelley  on  Oct.  1  joinc<l  the 
New  A’ork  office  of  Cone,  Rothenburg 
it  Noee,  Inc.,  newspajicr  representatives, 
as  a  solicitor. 


McLEAN  REMOVAL  ASKED 

Charge*  Made  Again*!  Wa*hington 
Po*t  Publi*her — Wife  Seek*  Divorce 

W.AsniXGTON,  D.  C.,  Oct.  8.— .A  peti¬ 
tion  asking  that  Edward  B.  McLean, 
president  and  publisher  of  H  asliiiigton 
Fo.zt  lie  removed  as  co-trustee  of  the 
estate  of  his  father,  the  late  John  R. 
McLean,  owner  of  the  newspaper,  was 
filed  in  the  District  Supreme  Court  Wed¬ 
nesday  by  his  e.stranged  wife,  Mrs.  Eva- 
lyn  \Valsh  .Mcl-ean.  This  is  the  second 
time  in  three  months  that  the  court 
has  lieen  asked  to  pass  on  Mr.  Mc¬ 
Lean’s  position  with  regard  to  the  news¬ 
paper. 

Simultaneous  with  the  tiling  of  the 
above  petition,  Mrs.  McLean  asked  the 
court  for  a  limited  divorce,  and  many  of 
the  reasons  given  in  support  of  the  di¬ 
vorce  iHtition  are  also  cited  in  the  re- 
quest  for  the  publisher’s  removal  as 
trustee. 

In  the  latter  petition  it  is  set  forth 
that  .McLean  has  consisently  refused  to 
coo))erate  with  the  -American  Security 
and  Trust  Co.,  the  other  trustee,  “to  the 
great  detriment  of  the  Post  and  the 
estate  as  a  whole.”  The  petition  points 
out  also  that  he  cannot  be  removed  from 
control  of  the  Post  as  long  as  he  is  a 
co-trustee  of  his  father’s  estate,  to  which 
IKisition  he  was  appointed  by  the  Su- 
Iireme  Court  in  August,  1917. 


COFFEE  IS  PROMOTED 

H.  H.  Coffee  has  l>een  appiinted 
manager  of  St.  Louis  branch.  Western 
Newsiiajier  I'nion.  succeeding  W.  S. 
•McClevey,  who  has  retired  after  27 
years’  service.  Coffee  has  liecn  con¬ 
nected  with  the  St.  I-ouis  office  .since 
1919  and  has  lieen  assistant  manager.  He 
formerly  published  Az'alon  Aurora. 


PROMOTING  SAFETY  DRIVE 

The  .9(i//  Lake  Tribune  in  a  safety 
drive  is  listing  every  day  the  numlier  of 
jiersons  killed  in  automobile  accidents. 


of  the  Country’s  Leading  Dailies  have 


increased  their  Sale  of 

The  ability  of  this  Kardex 
Display  Advertising  Record  to 
permit  accurate  analysis  of  adver¬ 
tising  lineage  and  so  enable  in¬ 
creased  sale  of  space  has  been 
proved  in  actual  practice  by  over 
40  leading  newspapers. 

By  means  of  colored  signals  Kar¬ 
dex  flashes  for  instant  interpre¬ 
tation  and  executive  action  the 
lineage  of  each  advertiser  in  each 
paper,  the  class  of  account,  wheth¬ 
er  it  is  local  or  foreign,  date  of 
contract  expiration  —  every  fact 
pertinent  to  campaigns  for  in¬ 
creasing  your  advertising  revenue. 


Space  with  KARDEX 

In  addition,  the  Kardex  Progres¬ 
sive  Signal  enables  an  accurate 
comparison  of  current  lineage 
with  that  of  previous  years  at  any 
time. 

Every  department  of  your  paper 
will  find  the  facts  assembled  by 
the  Kardex  Display  Advertising 
Record  highly  profitable  in  ob¬ 
taining  new  accounts  and  increas¬ 
ing  the  expenditures  of  the  old. 

Thecoupon  will  bring  to  you  com¬ 
plete  information  on  this  Kardex 
Record.  Clip  Hand  mail  it  today. 
Kardex  Division,  Remington 
Rand.  Buffalo,  N.  Y. 


▼ 


Boise 

Capital  News 

National  Representatives 

Gilman,  Nicoll  &  Rvthman 

m\  \vvv 

Remington  Rand 


I  AM  INTERESTED  IN  THE  KARDEX  DISPLAY  ADVERTISING  RECORD 


P.per 


E.P.-l" 


I- 
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Planned  Selling  ^ 
Canned  Selling 


1^0  GENERAL  SALES  PLAN  is  al\~  mand  —  in  the  world’s  greatest  news- 
powerful  in  these  days  of  concentrated  paper. 

selling.  Tribune  Town  comprises  the  entire 

For  it  is  markets  that  far-visioned  Chicago  area. 

business  is  fighting  for  now.  And,  each  When  you  use  the  Chicago  Tribune, 

market  is  a  law  unto  itself.  yo'*  36%  of  all  the  families  in 

„  .  .  ,  ^  .  Tribune  Town.  You  dominate  the  125 

Yet  each  separate  market  can  be  won,  ...  ...  .  i. 

..  L  .  .  I  e.  II  major  cities  that  act  as  trading  centers 

if  you  use  that  time-tested,  sure-nre,  sell-  .  .  . 

.  for  scores  of  surrounding,  tributary 

ing  medium — the  newspaper. 

towns. 

But  you  must  know  the  market  right  jhe  Tribune  is  the  one  influence  big 
to  use  the  newspaper  right.  enough  and  insistent  enough  to  deliver 

True  as  this  is  of  all  markets,  it  be-  vast  market  to  you  single-handed. 

comes  imperative  when  you  plot  your  Know  Chicago  as  the  Tribune  knows 
sales  drive  in  the  ever-responsive  Tribune  it.  Know  it  not  just  as  the  major  market 
Town  territory.  that  it  is,  but  as  a  specific  market  for 

Plan  how  you  will,  you  must  have  cover-  goods, 

age  there  Pl®****®“  selling  to  win  this  mar¬ 

ket  —  not  canned  selling. 

It  take,  power  to  win  .uch  a  market.  definite  sales  data  on  thU  market. 

But  the  power  is  waiting  at  your  com-  wire  or  phone  the  Tribune. 


Average  Net  Paid  Daily  Circulation  Six  Monthe  Ended 
September  30,  1931s  In  Excett  of  810,000  Daily 

Southern  Adv.  Office  New  England  Adv.  Office 

ATLANTA  BOSTON 

1825  Rhodet'Haverty  Bldg.  718  Chamber  of  Com.  Bldg. 


Th*  Chicago  Market  ^  on  your 
■•Im  map  —  means  12,200,000 
PMple  —  2,029,000  families  —  1 25 
••Pirate  trading  centers  —  more 
fhaa  one-ninth  of  the  total  sales 
Possibilities  of  the  entire  country. 


Eastern  Adv.  Office 
NEW  YORK 
220  E.  42nd  St. 


Western  Adv.  Office 
SAN  FRANCISCO 
820  Kohl  Bldg. 
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TRIPP  FORESEES  MORE  LOCALIZED  PRESS 

Expansion  of  Metropolitan  Papers  Will  Force  More  Detsdled  Coverage  By  Smaller  Papers, 
Gannett  Executive  Believes — Discusses  Newspaper  Changes  In  Next  Ten  Years 


By  FRANK  E.  TRIPP 

General  Manager,  Gannett  Newspaper! 

hollowing  is  an  address,  "What  Is  Ahead  of  the  Publisher^,"  delivered  by  Mr. 
Tripp  before  the  New  Jersey  Newspaper  Institute,  Rutgers  College,  New  Bruns¬ 
wick,  N.J.,  Oct.  5. 


I  AM  thinking  aluud  of  the  current 
trend.  1  am  seeking  to  inspire  you 
to  think  with  me  as  to  the  future  of 
oiir  business.  1  am  asking  the  question, 
“What  is  ahead  of  the  publisher?”  I 
am  nut  posing  as  a  soothsayer  who  will 
accurately  answer  it. 

There  are,  however,  radically  chang¬ 
ing  conditions,  which  are  daring  the 
newspajjer  publisher  to  desert  some  of 
the  traditions,  practice  and  even  some 
of  the  ethics  of  the  jrast.  It  will  do  no 
harm  to  review  them,  controversial 
though  they  are. 

A  changed  order  of  things,  in  vary¬ 
ing  degree,  is  challenging  every  major 
department  of  our  business.  Let  us 
imagine,  if  we  can,  the  newspaper  of 
the  next  decade  and  try  to  guess,  in  the 
light  of  present  tendencies,  what  we  or 
our  successors  may  be  doing  ten  years 
from  now. 

Shall  we  say  that  the  successful 
newspaper  by  that  time  has  Ijecome,  in 
content,  more  interpretive  and  analytical 
with  more  vigorous  editorial  policy ; 
that  spot  news  value  will  become  less 
and  less  imjjortant  as  radio  develops 
and  finds  its  level ;  that  local  and  ter¬ 
ritorial  news  shall  rule  the  local  press ; 
that  airplane  transportation  and  tele¬ 
vision  will  put  the  metropolitan  press 
into  almost  immediate  competition  with 
the  local  press  of  all  the  country ;  that 
the  responsibility  and  extension  of  the 
metropfditan  press  will  bwome  infinitely 
greater  than  it  is  today ;  that  the  life 
of  the  local  press  will  become  its  loca' 
contact  exclusively  and  its  success  will 
depend  upon  its  interest  in  lf)cal  people 
and  local  things? 

Cannot  we  antici|>ate  that  the  news 
writer  will  have  become  an  analyst,  a 
deeper  thinker,  a  more  brilliant  writer ; 
tliat  the  battle  for  speed  will  give  way 
to  more  delilierate  research  and  more 
profound  thought  upon  the  major  inter¬ 
ests  of  life;  that  spot  news  will  be 
dramatized  less  and  interpreted  more ; 
that  wider  and  wider  will  become  the 
gulf  which  separates  the  newspaper  of 
facts  and  the  newspaper  of  fiction 
until  some  day  all  things  produced  on 
newsprint  paper  and  web  presses  will 
not  be  classified  as  newsjapers?  Am  I 
thinking  astray  to  predict  that  some 
time  these  things  of  exaggeration,  news 
fiction  and  filth  will  be  so  well  defined 
in  the  public  mind  that  the  name  news¬ 
paper  will  not  be  applied  to  them?  In 
that  day  the  American  press  will  emerge 
into  a  new  estate  with  genuine  pride  in 
the  profession  returned  to  surge  in 
breasts  from  publisher  to  cub  reporter. 
The  newspaper  of  the  future  will,  in 
my  opinion,  be  a  greater  and  nobler 
press  than  the  nation  before  has  known. 

Newspapers  originated  with  news  and 
editorial  content.  The  first  advertise¬ 
ment  was  looked  upon  as  a  bribe  to  the 
editor  to  publish  something  he  ordinarily 
would  not  have  included  in  his  columns. 
Newspapers  originally  survived  upon 
the  revenue  from  their  readers.  The 
news  was  the  thing;  the  news  still  is 
the  thing.  Features,  big  type,  cartoons, 
comics,  fade  into  insignificance  as  de- 
l>endable  reader  holders.  A  newspaper 
must  live  up  to  the  first  syllable  of  its 
name,  it  must  be  a  newspaper. 

The  problems  and  costs  of  our  dis¬ 
tribution  systems  have  been  complicated 
by  the  side-shows  we  have  added  to  lure 
readers.  We  have  knelt  at  the  altar  of 
our  advertisers.  We  have  created  for 
them  the  circulation  figures  to  which 
they  are  beginning  to  object.  These 
have  been,  primarily,  of  the  advertiser’s 
own  creation.  He  wanted  circulation 
and  more  circulation.  Often  he  would 
buy  nothing  else.  The  highly  organized 
national  advertiser  baited  the  trap  with 
big  advertising  schedules  which  followed 
big  circulations.  He  often  penalized 
smaller  and  sounder  circulations  and 
literally  drove  hundreds  of  publishers 
into  expense  and  antics  which  were  not 
to  their  liking. 


It  was  the  advertiser  who  created  the 
differential  in  the  advertising  rate.  In¬ 
flated  circulations,  of  which  the  adver¬ 
tiser  now  complains,  were  inspired  by 
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his  willingness  to  pay  more  for  more 
circulation.  In  nine  cases  out  of  ten, 
circulations  at  first  were  expanded 
beyond  the  trading  radius  of  the  news- 
j)ai)er.  The  national  advertiser  wanted  all 
the  circulation  he  could  get  and  he  Ixmght 
it  freely  from  publishers  who  went 
hither  and  yon  and  got  all  they  could. 
Some  of  it  was  so  far  away  that  the 
local  advertiser  often  never  saw  the 
edition.  .\  lot  of  it  has  been  bought 
outright  by  subsidy  to  dealers  and  boys, 
premiums  and  gifts  to  readers  and  clap- 
trai)  feature  concoctions  of  only  passing 
interest.  The  national  advertiser  aided 
and  al>etted  the  practice  and  i)aid  the 
rate.  The  IcK'al  advertiser  either  knew 
l)etter  or  couldn't  afford  it  and  the  dif¬ 
ferential  came  into  existence. 

.■Xiong  comes  a  depression  and  the  na¬ 
tional  advertiser  throws  all  the  dirty 
dishes  in  the  newsi)ai)er  sink,  says  circu¬ 
lations  are  inflated  and  differentials  too 
high.  What  he  really  means  is  that  just 
now  he  hasn’t  the  money  to  spend.  He 
wishes  the  ])ublisher  would  throw  away 
enough  of  this  exj^nsive  circulation  so 
the  rate  will  fit  the  national  advertising 
pocketb<M)k.  That  would  be  very  fine  if 
the  criticism  did  not  seem  to  reflect  upon 
all  newspai)ers  and  all  rates.  Hundreds 
of  newspapers  have  played  no  part  in 
this  boomerang  travesty,  rather  always 
have  confined  themselves  to  their  own 
fields  and  enjoy  legitimate,  unforced 
readership. 

We  have  long  heard  criticism  of  the 
differential.  Inflated  circulation  talk, 
save  from  those  publishers  who  have  de¬ 
cried  it,  is  comparatively  new.  These 
now  arc  the  niain  arguments  of  the  na¬ 
tional  advertiser  for  lower  rates.  With 
the  local  advertiser  it  is  princiiwlly  an 
argument  that  prices  are  lower,  why  not 
advertising  rates. 

There  are  good  reasons  for  the 
differential.  The  best  one  is  not  the  thread¬ 
bare  argument  that  the  national  adver¬ 
tiser  profits  from  all  circulation  while  the 
local  advertisers’  benefits  are  more  lim¬ 
ited.  The  best  argument  I  know  is  com¬ 
parable  to  the  commonly  accepted  regular 
one-way  railroad  fare  and  the  commuters’ 
ticket.  The  occasional  rider  and  the 
commuter  may  ride  on  the  same  train,  in 
the  same  car.  The  one  pays  twice  the 
fare  of  the  other  l>ecause  he  rides  occa¬ 
sionally  when  it  suits  his  convenience,  the 


other  rides  for  less  because  he  rides 
regularly.  It  is  the  commuter  who  makes 
frequent  localized  train  service  possible. 
It  is  the  local  advertiser  who  maintains 
the  daily  newspaper  in  which  the  na¬ 
tional  advertiser  may  appear  when  and 
as  he  likes.  The  local  advertiser  is  the 
commuter  who  rides  every  day.  He  is 
the  man  upon  whom  the  newspaper  de- 
j)ends  when  it  builds  its  plant  to  meet 
certain  peculiar  loads  and  capacities.  He 
is  the  man  who  determines  the  size  of  the 
newspaper’s  equipment  and  establishes 
the  average  upon  which  the  publisher  may 
make  his  investment  and  establish  his 
business.  If  it  were  not  for  the  local  ad¬ 
vertiser  there  would  exist  no  such  con¬ 
venient  newspaper  facilities  as  now  exist 
for  the  general  advertiser  to  use  as  he 
sees  fit. 

It  is  my  contention  that  the  national 
advertiser  has  no  right  to  exj^ct  the  rates 
which  are  given  local  advertisers  because 
it  is  not  the  national  advertiser  who  sus- 
stains,  guarantees  and  perpetuates  the 
service  which  he  now  buys  as  and  when 
he  likes.  The  newspapers  of  America 
would  l)e  in  a  sweet  mess  today  if  national 
advertising  had  been  their  meal  ticket. 

The  argument  that  advertising  rates 
should  be  lowered  because  other  prices 
are  down  is  defeated  by  the  very  nature 
of  the  newspaper  publishing  business.  Its 
fallacy  has  been  granted  by  many  reason¬ 
able  men  to  whom  the  publisher’s  case  has 
been  stated.  This  is  a  buyers’  market. 
The  whole  question  today  is  “How 
cheap?”.  It  may  be  true  that  the  adver¬ 
tiser  has  had  to  take  a  temporary  loss  on 
stocks  already  in  hand.  Promptly  how¬ 
ever  most  of  them  have  adjusted  them¬ 
selves  to  the  new  market  plane  and 
reestablished  a  profitable  operation, 
based  upon  the  new  business  level.  If 
the  publisher  could  do  this  there  would 
be  some  merit  in  the  lower  rate  sug¬ 
gested,  but  he  cannot. 

The  newspaper  has  to  be  published 
every  day.  Rain  or  shine,  good  business 
or  p<x)r,  60  pages  or  12,  profit  or  no 
profit.  Until  the  sheriff  tacks  a  sign  on 
the  door,  a  newspaper  has  to  be  published 
at  the  same  or  a  higher  cost  per  column 
of  content — or  the  business  ceases  to 
exist.  There  is  no  department  of  a  news¬ 
paper  which  can  be  safely  suspended. 
There  are  no  dull  months  when  the 
factory  can  be  closed,  left  in  the  hands 
of  a  watchman,  employes  laid  off,  over¬ 
head  cut  down  and  the  executives  in  the 
mountains.  There  is  not  even  a  week  nor 
a  day  these  things  can  be  done.  There 
can  be  no  curtailment  in  the  quality  of  a 
newspaper.  The  manufacturer  or  retailer 
may  shift  from  silk  to  rayon,  wool  to 
cotton,  from  leather  to  fabricoid,  from 
copper  to  tin.  He  can  create  or  sell  an 
article  which  will  re-establish  his  posi¬ 
tion  by  the  use  of  materials  and  work¬ 
manship  which  cost  him  less  and  enable 
him  to  sell  at  the  market  level  which 
business  conditions  create.  The  news¬ 
paper  must  be  the  same  thing  in  1932 
that  it  was  in  1929.  Its  organization  is 
.so  interwoven,  its  major  obligations,  news 
coverage,  so  constant  and  inflexible  that 
it  cannot  materially  reduce  its  costs 
without  dangerously  damaging  its  qual¬ 
ity.  Qualit"  is  necessary  to  reader-in¬ 
terest.  Even  were  it  possible  to  make 
big  sayings  at  the  cost  of  quality  the 
complaining  advertiser  would  suffer  with 
the  publisher.  It  is  only  reader-interest 
which  makes  advertising  profitable.  Of 
all  times  an  advertiser  needs  reader- 
interest  the  time  he  needs  it  most  is  when 
he  needs  business  most. 

It  may  be  interesting  to  you  that  taking 
the  17  Gannett  Newspapers  as  a  com¬ 
posite  group  and  comparing  1926  with  last 
year.  1930,  the  increase  in  cost  of  pro¬ 
duction  was  7.33  per  cent.  Comparing 


1926  with  lowered  paper  and  material 
prices  and  adding  every  saving  it  was 
safe  to  make  in  operation,  the  1931  costs 
are  still  1.92  per  cent  higher  than  1926. 
In  that  period  composite  typographical 
scales  increased  5.78  per  cent,  pressmen’s 
scales  increased  7.68  per  cent  and  stereo¬ 
typers’  scales  increased  8.82  per  cent. 

In  the  end  there  will  be  no  misunder¬ 
standing  between  advertisers  and  news¬ 
papers.  The  position  of  the  newspaper 
on  inflated  circulations,  the  differential 
and  advertising  rates  cannot  be  ignored 
by  fair  minds.  In  the  finality  it  .seems 
to  revert  to  the  standard  of  newspaper 
circulation  measurement ;  whether  it  shall 
be  net  paid  circulation,  which  permits  the 
publisher  who  wishes  to  get  it  as  and 
where  he  will,  or  if  there  is  to  be  a  new 
standard. 

It  was  the  advertiser  who  created  the 
A.B.C.  standard  of  net  paid  circulations. 
As  long  as  ten  years  ago  I  had  the  nerve 
to  say  that  some  day  circulations  would 
be  judged  by  some  such  term  as  “volun¬ 
tary  readers.”  Shall  we  take  the  ad¬ 
vertiser  seriously  then  and  believe  that 
the  newspaper  of  the  future  will  be  sold 
only  to  those  who  choose  it  as  they  would 
a  lxK)k — for  its  content. 

If  this  could  be  true,  if  every  advertiser 
would  cling  only  to  such  m^ia  what  a 
grand  and  glorious  life  will  be  the  pub¬ 
lishers’  and  how  I  want  to  live  another 
50  years.  Out  of  such  a  utopia  would 
come  wliat?  Certainly  five  cent,  perhaps 
ten  cent  daily  papers — and  pai)ers  which 
are  worth  it.  Limited  advertising  space, 
growing  higher  in  rate  as  the  ad  increases 
in  size.  Smaller  newspaper,  better 
written,  better  edited.  Better  paid,  more 
talented  men. 

.Xlmost  everything  that  has  happened  to 
change  the  American  press  in  the  last 
25  years  has  been  influenced  by  the  ad¬ 
vertiser,  almost  everything  that  is  good 
and  almost  everything  that  is  not  so  good. 
By  the  same  token,  if  he  means  it,  he  can 
change  things  again.  The  best  thing  he 
can  do,  looking  past  the  trouble  it  would 
cause  the  publisher  of  today  into  the 
blessing  it  would  prove  to  the  publisher 
of  the  future — is  to  force  the  reader  to 
pay  in  full  for  his  paper. 

Color  advertising  doesn’t  seem  to  fit 
very  well  into  our  dream  paper.  I  sold  it 
fifteen  years  ago,  one  color,  which  anyoiw 
can  print.  I  saw  it  disappear  because  it 
was  something  which  could  not  be  ap¬ 
plied  to  every  advertiser,  because  a  fair 
rate  for  it  was  more  than  the  advertiser 
would  pay,  because  it  became  a  mechan¬ 
ical  nightmare,  because  it  made  a  clean 
paper  look  like  a  circus  handbill  and 
finally  because  it  was  just  a  damned 
nuisance  which  only  a  few  people  care 
anything  about. 

\Ve  may  as  well  expect  that  l)etween 
now  and  the  newspaper  of  the  future 
many  publishers  will  go  to  daily  four 
color  printing  and  almost  as  many  will 
go  from  it  much  wiser  and  much  sadder. 
.Xll  the  current  fuss  about  making  presses 
to  print  should  follow  an  entirely  new 
and  now  unknown  method  of  stereotyp¬ 
ing  and  plate-making.  To  date  four 
color  daily  newspaper  printing,  available 
to  advertisers  in  varied  advertisement 
sizes,  is  a  job  for  just  such  a  fortunate 
as  Colonel  McCormick  and  the  very  few 
like  him.  Most  others  are  talking  big 
about  something  they  are  not  equipped  to 
oriKluce  and  few  advertisers  can  afford  to 
buv. 

I  do  not  want  to  be  put  in  the  light  of 
<loubting  mechanical  ingenuity  capable  of 
surmounting  these  difficulties  ultimately, 
but  if  we  are  at  all  right  about  our  dream 
Iianer  and  advertisers  really  think  adver¬ 
tising  costs  too  much,  the  inventor  will 
almost  be  wasting  his  time  Mr.  Ochs 
is  thinking  along  the  same  line  when  he 
says  he  cannot  reconcile  a  system  which 
would  create  such  a  marked  distinction 
lietween  advertising  and  news  and  which 
would  so  seriously  handicaji  the  small 
advertiser. 

There  seems  to  be  every  reason  to 
(Continued  on  page  20) 
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Des  Moines  was  surrounded  by  a  sea  of 
mud  after  every  rain. 


\owa  has 
STEPPED  OUT 
OF  THE  MUD 

in  5  years! 


MAPoaIOWA 

NOV.  1931 

■  ■  '  -  CONCRETE 
ALL  WEATHER 
SURFACE 
(grave 


Paved  highways  make  all  lowans  neighbors. 
Use  of  motor  cars  in  the  State  has  increased 
*70%  in  five  years.  The  larger  retail  stores 
in  Des  Moines  serve  all  of  Iowa.  The  leading 
department  store  has  active  charge  accounts 
in  every  county.  Des  Moines  furniture  stores 
offer  free  truck  delivery  to  any  Iowa  point. 


Today  Iowa  boasts  of 
3,802  miles  of  concrete 
road  of  the  most  mod¬ 
ern  type  (Red  lines). 
Now  Des  Moines  is 
closely  linked  with 
every  section  of  Iowa 
by  paved  roads. 


180,260  to  240,844  copies  daily.  The 
coverage  of  the  lowa-Des  Moines  market 
is  exceptionally  thorough.  Local  Iowa  news, 
pictures  and  features  combine  to  create 
unusual  reader  interest  in  The  Register  and 
Tribune  daily  and  Sunday. 


With  the  coming  of  paved  highways.  The 
Des  Moines  Register  and  Tribune  has  im¬ 
proved  and  extended  its  facilities  for  gather¬ 
ing  Iowa  news  and  pictures.  Delivery  service 
has  been  speeded  up.  Readers  a  hundred 
miles  or  more  away  are  served  with  late 
editions  delivered  to  their  homes.  In  five 
years  the  circulation  of  The  Des  Moines 
Register  and  Tribune  has  climbed  from 


TheT>^s  Moines 
Register  and  Tribune 

^Baaed  on  gasoline  sales. 
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SPHINX  CLUB  HOLDS  200TH  DINNER  AT  OPENING  OF  NEW  WALDORF-ASTORIA 


Members  and  guests  of  the  Sphinx  Club,  said  to  be  the  oldest  organized  group  of  advertising  men,  crowded  the  grand  ballroom  of  the  new  Waldorf-Astoria  Hotel, 
New  York,  on  Thursday  night,  Oct.  1,  for  the  club’s  200th  dinner.  The  occasion  was  the  opening  night  of  the  new  hotel.  Entertainment  was  supplied  by  radio 
entertainers,  headed  by  Ray  Perkkis  as  master  of  ceremonies.  R.  F.  R.  Huntsman,  presiilent  of  the  club,  was  in  the  chair,  and  at  the  speakers’  table  were  two  charter 
members — Will  Phil  Hooper,  and  Newcomb  Cleveland,  who  attended  the  club’s  first  dinner  held  at  the  old  Waldorf-Astoria  on  July  14,  1896.  These  two  and 

“Oscar  of  the  WaldorP  were  the  only  speakers. 


NEWSPAPERMEN  HIGHLY  FAVORED 
IN  RUSSIA,  RETURNED  WRITER  SAYS 

Journalism  Only  Occupation  in  Which  Earnings  Are  Not 
Limited  by  Government,  but  Members  of  Communist 
Party  Must  Share  Excess  Wages  With  Red  Cross 


I?  USSI.^  is  a  journalistic  paradise — 
for  the  Russian  newspaperman — 
according:  to  Boris  Smolar,  Moscow  cor¬ 
respondent  of  the 
Jewish  Telegra- 
Agency, 

\’ork,  who 
has  just  returned 
to  this  country. 

Journalism  is 
the  only  occupa¬ 
tion  in  which  the 
Russian  govern¬ 
ment  sets  no  limit 
to  your  earnings 
and  the  only  one 
in  which  you 
have  absolute 
freedom  of 
motion.  While 
the  clerk  and  the  factory  hand  cannot 
leave  their  jobs  without  governmental 
sanction,  the  Soviet  newspaperman  can 
seek  new  jastures  and  tell  his  employer 
goodbye  any  time  it  suits  him. 

The  preferred  position  of  the  Russian 
journalist,  explains  Mr.  Smolar,  is  due 
to  the  dearth  of  men  of  newspaper  train¬ 
ing  and  to  the  great  political  value  .set 
by  the  goveniment  on  the  journalist. 
The  whole  motif  of  the  Russian  news¬ 
paper  is  to  serve  government  ends. 
There  are  no  crime  stories,  no  sob 
stories,  no  columns  for  the  lovelorn  or 
sporting  pages,  yet  the  pai)ers  are 
eagerly  sought  and  read.  The  Iztrstia. 
official  organ  of  the  government,  enjoys 
a  circulation  of  more  than  2.(K)0,00()  and 
Praz'da  is  also  close  to  that  mark. 

Besides,  almost  every  Russian  town  of 
any  respectable  size  boasts  of  its  own 
daily.  And  that  is  not  all,  every  factory 
has  its  “Wall  Paper,”  and  that  has 
no  reference  to  mural  decorations. 

The  “Wall  Paper"  is  merely  a  daily 
bulletin  of  the  progress  of  the  factory 
and  the  social  news  of  the  workers  of 
the  particular  factory.  In  every  factory, 
there  is  a  receptacle,  in  which  one  may 
slip  items  of  news  interest,  complaints  or 
criticisms  of  factory  conditions.  All  of 
these  items  are  turned  over  at  the  end 
of  the  day  to  an  editorial  committee 
which  investigates  them,  ^’ou  do  not 
have  to  sign  your  name  to  any  item,  so 
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that  the  widest  liberty  of  expression  is 
IKjssible.  Tbe  Editorial  Committee  repro¬ 
duces  on  the  “Wall  Paper”  all  of  tlie 
items  which  it  feels,  have  merit. 

You  may  read  on  the  “Wall  Paper” 
such  items  as  these : 

“Comrade  Bulyagov  didn’t  report  for 
work  Monday,  on  account  of  an  extended 
spree  the  night  before.  At  this  time 
when  the  energies  of  the  country  must 
l)e  invoked  full  force,  such  conduct  is 
shameworthy.” 


“Manager  l.izichevsky  is  showing 
favoritism  in  the  allocation  of  work.” 


Or  there  may  l)e  an  item  giving  some 
worker  the  Russian  “razzlierry”  in  a 
friendly  way.  such  as : 

“Comrade  Dingall  should  not  marry  so 
fre<|uently.  Three  times  a  year  is 
enough.” 

While  as  Itefore  stated,  there  is  no 
limit  .set  to  the  earnings  of  Russian 
journalists,  there  is  a  catch  to  this 
proviso,  if  the  newspaperman  is  a  mem¬ 
ber  of  the  Communist  Party,  for  the 
rules  of  the  party  provide  that  the 
maximum  earnings  of  any  member  of 
the  party  must  not  exceed  220  roubles 
a  month.  A  journalist  belonging  to  the 
Communist  Party  who  earns  in  excess 
of  this  amount,  must  .share  his  excess 
earnings  with  the  Russian  Red  Cross. 
This  condition,  however,  does  not  apply 
to  such  newspapermen,  of  whom  there 
are  many,  who  do  not  belong  to  the 
Party,  hut  wht>  are  sufficiently  sympa¬ 
thetic  with  Soviet  aims  to  work  on  Rus¬ 
sian  journals.  This  latter  class  is  iier- 
mitted  full  freedom  in  making  any  ar¬ 
rangements  for  pay  that  they  can  obtain, 
and  the  lack  of  qualified  men  makes  this 
option  decidedly  attractive  to  manv. 
Many  of  these  newspapermen,  too.  aug¬ 
ment  their  income  by  the  writing  of 
brochures  and  books,  says  Mr.  Smolar. 

“The  backbone  of  the  Russian  paper 
is  the  editorial  page,”  Mr.  Smolar  said. 
“In  fact,  but  for  the  editorials  and  the 
workers’  correspondence,  the  newspapers 
are  alike  as  two  peas  in  a  pod.  Twice 
a  day,  the  Tass  broadcasts  its  news,  and 
this  radio  report  is  all  the  news  the 
Russian  paper  gets.  That  is  all  there 


is — there  is  no  more — be  it  metropolitan 
or  village  daily.  Russia  abounds  in 
radios  and  thousands  of  people  listen  in 
to  the  Tass  broadcasts,  yet  the  radio 
reports  do  not  seem  to  injure  the 
prestige  of  the  newspapers.  For  the 
Russian  reader  looks  to  his  newspaper 
principally  for  its  editorials  and  its 
workers’  correspondence.  The  editorials 
sum  up  the  progress  that  has  l)een  made 
and  supply  the  shibboleths  and  slogans 
for  the  future.  The  invention  of  slogans 
to  keep  the  interest  pepped  up  is  one  of 
the  chief  industries.  The  ‘workers’  cor¬ 
respondence’  is  next  of  most  interest  to 
the  Russian  reader.  The  ‘erlitorial  com¬ 
mittee’  of  every  factory  ‘Wall  Paper’ 
selects  a  correspondent,  who  supplies  this 
news  to  the  dailies. 

“The  Russian  paper  generally  sells  for 
five  kopecks— alxmt  two  and  a  half  cents 
— and  industry  being  state  controlled,  tbe 
newspapers  carry  few  advertisements. 
What  they  do  have  are  of  a  classified 
nature — persons  sought,  articles  lost  and 
tbe  like.  The  theatres,  too.  though  state 
operated,  have  a  budget  for  advertising, 
which  helps  out.  The  newspapers  in 
the  larger  centers  enjoy  a  sufficiently 
large  circulation  revenue  to  support 
themselves.  Even  the  Moscow  papers 
are  seldom  above  six  pages,  so  that  their 
overhead  is  much  smaller  than  the  con¬ 
ventional  newspaper.  The  newspapers 
in  the  .smaller  centers  are  helped  with 
state  subsidies  ” 

The  journalist  in  Russia  tcxlay,  says 
Mr.  Smolar,  enjoys  a  preference,  even 
above  that  of  tbe  engineer  and  factory 
hand,  and  to  be  esteemed  above  a  factory 
hand  is  saying  a  great  deal  in  Russia. 


TRIPP  FORESEES  MORE 
LOCAUZED  PRESS 


{Continued  from  page  18) 


believe  that  illustrations,  with  better  pho¬ 
tography,  better  art  work  and  better  en¬ 
graving  will  find  increasing  favor.  Great 
strides  have  been  made  in  photography 
and  its  use  by  newspapers  in  the  last  few 
years.  Notable  things  have  been  done  in 
aerial  photography  and  more  lately  with 
the  new  spe^  film,  which  all  but  defies 
darkness.  Engraving  needs  much  speed¬ 
ing  and  will  get  it  very  soon ;  an  all  new 
and  fast  process  which  bids  farewell  to 
acid  etching  on  zinc  and  copper.  With 
this  process  undoubtedly  will  come  photo¬ 
composition  to  some  extent,  certainly 
photocomposition  of  advertising.  The 
advertising  alley  of  the  future  is  nuite 
likelv  to  be  rows  of  artists  at  drawing 
boards  whose  work  will  he  rapidly  and 


inexpensively  reproduced  hv  the  new  en¬ 
graving  process  and  readily  expanded  or 
reduced  in  size. 

The  teletypesetter  als(»  will  as>uine  its 
place.  It  is  mw  going  into  i)r<Kluction. 

By  it  a  writer  may  create  in  one  ojjera- 
tion  Ixrth  his  typewritten  copy  and  the 
stencil  tape  which  will  automatically 
operate  the  type-setting  machine  at  twice 
the  si)eed  of  manual  oixTation.  A  dis¬ 
patch  put  on  the  wire  in  Washington 
will  create  both  copy  aiul  the  stencil  in 
every  office  connected. 

I  have  referred  to  radio  only  once. 
Radio  should  prove  a  great  ally  of  the 
press  when  it  is  finally  liarnessed  tor  its 
work.  On  this  t(tpic  I  base  changed  my 
early  opinion.  Already  radio  has  taken 
much  of  the  spot  news  l)urden  without 
harm  to  newspai)ers.  Many  of  those  who 
worried  alxtut  radio  are  now  convinced 
that  they  see  it  at  its  best  as  an  advertis¬ 
ing  comitetitor  and  at  its  worst  as  a  pub¬ 
lic  service.  Intimate  goternmental 
regulation  to  better  serve  the  public,  which 
owns  the  air.  is  little  (|uestioned.  In  this 
the  press  will  assist,  for.  like  the  news¬ 
paper  of  the  future,  the  radio  must  give 
more  heed  to  its  iniblic  and  less  to  its 
advertiser.  The  logical  attitude  of  the 
press  toward  radio  should  1r‘  that  of 
bringing  this  wonderful  new  public  serv¬ 
ice  into  its  full  entertainment  and  educa-  | 
tional  worth  to  the  American  home,  de¬ 
void  of  propaganda,  clean  and  elevating 
and  restricted  much  more  than  it  now 
is  in  advertising  liberties.  The  welfare 
of  the  citizen  and  the  nation  should  he 
paramount  in  the  endeavor.  In  this  the 
press  is  likely  to  become  the  public's  sole 
defender  for  there  already  threatens 
strong  financial  and  political  backgrounds 
which  might  destroy  the  ideals  to  which 
our  radio  should  aspire. 

There  are  big  minds  and  big  interests 
behind  radio  and  television;  however, 
interests  which  cannot  trifle  with  puhhc 
g<H)d-will.  Once  the  novelty  of  its  de¬ 
vice,  the  mystery  of  its  science  have 
ceased  to  intrigue,  radio  will  feel  the  full 
force  of  public  opinion  and  will  respond 
to  it.  .  . 

I  have  dared  to  Icxik  into  the  future.  1  I 
feel  I  have  done  so  with  reasons  for  my 
statements.  I  claim  no  copyrights  on  my 
guesses,  no  wi.sdom  greater  than  yours  to 
bring  me  to  my  conclusions.  N  our  guess 
is  as  g(KxI  as  mine  on  either  newsivapers 
or  depressions. 

WEEKLY  ADDS  COLOR  SECTION 

The  Shehovgan  (M’is.)  County 
weekly,  on  Sept.  24  started  publishing 
a  four-t>age  section  of  four-color  comics 
as  a  regular  weekly  feature. 
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dealers 


might  become  advertisers 


For  your  product? 


These  are  active  dealers  .  .  .  merchants  who  know  the  value  of  advertised  merchandise 
.  .  .  and  who  advertise  it  themselves.  There  are  some  11,400  such  dealers  regularly 
advertising  in  The  Christian  Science  Monitor.  Among  them  are  logical  outlets  for  vir» 
tually  every  product  of  general  use. 


National  advertising  in  the  Monitor  is  merchandised  to  these  thousands  of  dealers  by  a 
staff  of  607  representatives.  Wherever  possible,  these  representatives  secure  mention 
of  Monitor  advertised  products  in  the  dealer  advertisements  in  the  Monitor,  This  is 
dealer-izing. 


It  makes  dealers  an  active  force  for  sales  instead  of  a  passive  outlet 
for  merchandise. 


Thus  it  is  possible,  in  the  Monitor,  for  a  manufacturer  to  rekch  a  friendly,  responsive 
audience  with  his  advertising  message,  and  in  the  same  medium,  have  scores  of  dealers 
advertising  his  product  locally. 


THE  CHRISTIAN  SCIENCE  MONITOR 


A  Daily  Net»$paper  for  the  Home 
Published  by  Tbe  Christian  Science  Publishing  Society 
107  Falmouth  Street,  Boston,  Massachusetts 

BRANCH  ADVERTISINC  OmCES 

Nr»  Varii  CNj.  N.  V.  Kauw  Chj,  MiMoari  LwmImi.  EmUmI 

170  MadUMi  Atmim  40S  Nsll  FM.  Uf*  Bide.  1  tma  1  AM^U  Tanac 

Oatratl,  Miehlgaa  Sas  Fraaelwa,  CaHlaraia  PaHa,  Fraaca 

S-IOI  Caaaral  Malofa  BM«.  SIS  MaiSal  Straal  3,  A*a.  da  ro^ 

CUaaca.  IIHaai.  Laa  Aa>alaa.  CaHf.  Barlla.  Cataaaar 

loss  MaCarailali  Bld«.  110  Waal  Saraalb  Si.  tniar  daa  Uadaa  SOA 

Si.  Laaia,  Mlaaaari  Saaiik,  WaahlaMaa  Flaraaaa,  Ilak 

177S  Raihrar  Eaafcaaca  Bid*.  SIS  Sklaaar  BUc.  VU  Ma«aaU  11 

MlaaU,  Flarlda,  lUO  lagnhaa  BU*. 


DEALERIZING 


A$k  for  “DetimrAtei  AilverlUinf."  This  b  a 
•Ixleni'paKe  booklet  which  more  folly  deacribea 
the  Monilor’a  onosoal  eervice  to  national  ailver- 
tiaera.  A  copy  arlU  be  mailed  on  requSat  to  any 
advertiaing  exeentire.  Or  aak  for  a  repreaenta* 
tire  to  calk 
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OUTSIDE  SALESMEN,  MORE  ADVERTISING 
URGED  FOR  HARDWARE  DEALERS 

Business  Has  Tremendous  Opportunities  for  IncreMing  Distri¬ 
bution  of  Its  Commodities,  Writer  Says — Suggests  Co-op¬ 
erative  Delivery,  Promotion  of  Community  Events 

Bj  A.  A.  SNYDER 

This^  is  the  27th  and  last  of  a  series  fering  new  opportunities  for  the  hard- 
of  articles  by  Mr.  Snyder^  on  Retail  ware  man.  Consider  the  fact  that  many 
Merchandising  and  Advertising.  communities,  particularly  in  agricultural 

By  isdating  the  factors  responsible  sections,  are  organizing  plans  for  the 
for  the  unsatisfactory  performances  canning  and  preserving  of  fruits  and 
of  retail  hardware  stores,  we  find  that  vegetables  to  tide  over  residents  in  strait- 
wages,  rent  and  delivery  expenses  are  ened  circumstances.  Such  drives  imme- 
the  chief  stumbling  blocks  in  attaining  a  diately  call  for  the  purchasing  of  pre¬ 
fair  profit.  The  possibilities  of  con-  serve  jars,  cans,  and  other  paraphernalia 
trolling  rent  or  bringing  it  into  line  with  which  the  hardware  merchant  can  sup- 
current  sales  volume  are  remote  now.  ply-  If  such  a  measure  has  not  been  con- 
Time  alone  will  adjust  this  matter.  The  templated  in  a  community,  these  mer- 
hardware  man  must,  when  his  present  chants  should  themselves  take  steps  to 
lease  expires,  arrange  with  his  landlord  sell  the  idea  to  local  agencies  such  as 
to  scale  down  the  cost  of  occupancy  it  chambers  of  commerce  and  social  bodies, 
his  business  is  to  survive.  P'ratemal  orders,  societies,  lodges  and 

It  appears  to  us  that  the  item  of  sal-  church  sisterhoods  should  be  induced  to 
aries  as  an  element  in  store  operation  is  take  steps  to  ameliorate  the  hardships  of 
a  flexible  charge  inasmuch  as  efficiency  their  local  residents.  Canning,  preserv- 
in  selling  can  change  a  burdensome  cost  ing,  painting  of  homes,  repair  work,  al¬ 
to  one  that  can  be  easily  absorbed.  In  terations  and  odd  jobs  around  homes, 
this  connection  we  deal  with  the  human  offices,  stores  and  institutions  are  activi- 
element.  In  opening  this  subject  for  dis-  ties  that  should  be  directed  along 
cussion,  we  must  not  forget  that  the  organized  lines.  In  addition  to  putting 
methods  of  normal  times  must  now  be  many  idle  hands  to  work,  there  will  be 
cast  aside  since  they  could  not  be  effec-  a  marked  impetus  in  the  purchasing  of 
tive  in  helping  the  retailer  during  this  supplies  and  commodities  which  would 
crisis.  There  is  no  doubt  that  criticism  naturally  redound  to  the  benefit  of  hard- 
might  justly  be  directed  toward  the  aver-  ware  merchants. 

age  hardware  merchant  because  of  his  In  our  opinion  each  hardware  store 
backwardness  and  lack  of  ingenuity  in  .should  have  an  alert  woman  on  its  sales 
surrounding  himself  with  selling  talent  staff.  The  relationship  between  such  an 
or  devising  new  methods  for  increasing  individual  and  housewives  would  be  in- 
the  nroductiyity  of  his  sales  staff.  valuable.  The  demonstration  of  new  ap- 

In  our  opinion  the  hardware  business  pliances  and  devices  by  a  woman  evokes 
enjoys  tremendous  opportunities  for  the  more  serious  consideration  both  from 
distribution  of  its  commodities.  Too  men  as  well  as  women.  We  feel  that  the 
much  time  has  been  spent  waiting  for  experiences  of  large  stores  along  this 
customers  to  visit  these  stores;  not  line  should  not  be  lost  sight  of  by  our 
enough  time  has  been  given  to  external  hardware  merchants.  Young  women  in 
activities.  There  are  at  present  hundreds  hardware  stores  have  been  all  too  scarce 
of  capable  men  in  each  community  who  up  to  now.  Besides,  such  assistants  are 
would  be  only  too  willing  to  act  as  out-  particularly  invaluable  in  handling  inteti- 
side  salesmen  for  hardware  merchants,  sive  telephone  campaigns,  reviving  inac- 
To  engage  a  limited  numljer  of  resource-  tive  accounts  and  contacting  organiza- 
ful  solicitors  on  a  commission  basis  to  tions.  If  we  are  to  expect  more 
contract  realty  firms,  churches,  contrac-  housewives  in  our  hardware  stores,  we 
tors  and  householders  would  not  only  be  must  inject  a  bit  of  femininity  into  the 
a  public  service  but  would  also  result  in  surroundings. 

obtaining  business  that  would  not  ordi-  Hand  in  hand  with  the  subject  of 
narily  be  forthcoming.  There  is  no  rea-  .selling  efficient  is  the  attitude  toward 
son  why  such  an  outside  staff  cannot  promotional  efforts.  We  find  that  the 
operate  advantageously.  The  merchant  average  hardware  store  spent  about  .'<0 
can  easily  figure  the  percentage  of  direct  per  cent  more  on  deliveries  than  for 
selling  expenses  he  can  allow  and  com-  advertising.  W'hile  we  recognize  the 
pensate  solicitors  at  such  a  rate.  fact  that  such  merchants  must  shoulder 

Because  of  the  diversified  lines  repre-  the  responsibility  of  transporting  a  con¬ 
sented  in  the  hardware  business,  there  is  siderable  amount  of  commodities,  there 
no  doubt  that  there  is  a  fertile  field  for  should  l)e  no  reason  why  such  a  niggard- 
new  customers.  The  depression  is  of-  ly  amount  is  spent  to  induce  customers 


DAILY’S  RADIO  FLASH  AIDS 
IN  MURDERER’S  CAPTURE 

A  RADIO  flash  from  WON, 
Chicago  Tribune  station,  led 
to  the  capture  Sunday  night  in 
Kenosha,  Wis,,  of  Frank  Gray, 
farmhand,  who  murdered  four  per¬ 
sons  on  a  farm  near  Burlington, 
Wis.  Eirwin  H.  Rapp,  Kenosha 
clerk  tuned  in  on  ‘tomorrow’s 
.Tribune,”  a  summary  of  the  day’s 
news  over  WGN,  and  heard  the 
description  of  the  murders  and 
noted  the  license  number  of  Gray’s 
automobile. 

A  few  minutes  later,  walking  to 
a  drug  store,  he  noted  a  parked 
automobile  bearing  the  license 
number  with  a  man  answering  the 
description  of  the  suspect  sitting  in 
the  front  seat.  Rapp  notified  police 
and  the  driver  of  the  car  proved 
to  be  Gray,  who  subsequently 
confessed. 

to  make  purchases.  The  National  Re- 
tail  Hardware  Association  adopted  a 
number  of  sound  principles  for  the  suc¬ 
cessful  carrying  on  of  the  retail  hardware 
business  and  among  them  is  an  item  which 
specifies  that  each  master  hardware 
retailer  should  allot  a  definite  appropria¬ 
tion  for  advertising  expenditures,  based 
on  a  minimum  of  two  per  cent  of  antici¬ 
pated  sales.  This  amount,  it  is  suggested, 
should  be  budgeted  by  months. 

The  average  expenditure  for  advertis¬ 
ing  among  a  group  of  1353  hardware 
stores  showed  0.98  per  cent  to  sales. 
Obviously,  the  association  committee 
must  have  had  good  reason  for  recom¬ 
mending  an  appropriation  of  2  per  cent, 
and  since  their  suggestion  was  the  result 
of  deliberations  on  the  part  of  successful 
and  capable  hardware  executives,  the 
average  merchant  should  be  wise  enough 
to  follow  this  advice.  The  disparity 
l)etween  0.98  per  cent  and  2  per  cent  in 
advertising  represents  an  extremely  vital 
promotional  force  which  may  make  all 
the  difference  between  falling  slightly 
l>ehind  and  increasing  a  store's  sales  posi¬ 
tion. 

W'e  have  learned  that  there  is  a 
marked  trend  by  both  men  and  women 
toward  craftsmanship.  Neglected  attics 
and  barren  cellars  are  taking  on  new 
forms.  We  understand  that  it  is  among 
the  more  substantial  members  of  com¬ 
munities  that  tools  are  becoming  espec¬ 
ially  attractive.  The  department  stores 
report  an  increased  interest  on  the  part 
of  householders  generally  for  items 
ranging  from  nails  to  heavy  hardware. 
Whether  this  revival  is  the  result  of  long 
pent-up  desires  on  the  part  of  individuals 
who  have  always  enjoyed  fashioning 
home-made  bookcases  or  shelves  is  some¬ 


thing  we  cannot  determine.  But  if  it 
getting  fashionable  to  clear  out  a  musty 
and  untidy  cellar  or  spare  room  for  the 
purpose  of  installing  a  hobby  room,  then 
the  hardware  man  should  take  note  d 
this. 

Advertising  copy  should  be  directed 
to  attract  an  audience  receptive  to  such 
an  appeal.  It  is  just  as  easy  to  create 
interest  in  handiwork  such  as  carpentry, 
painting  and  the  decoration  of  the  home 
as  to  induce  people  to  take  up  midget 
golf.  The  presentation  of  the  idea  must 
be  appealing  and  salespeople  should  be 
trained  to  build  up  such  a  program. 
Naturally,  newspaper  advertising  would 
be  especially  forceful  in  popularizing  the 
movement. 

Many  research  directors  of  department 
stores  have  studied  the  problem  of  de¬ 
livery  expense.  They  find  that  through 
cooperative  measures  it  is  possible  to 
reduce  excessive  costs  in  transporting 
and  delivering  goods.  As  a  result  of 
their  investigations,  many  of  them  have 
introduced  systems  for  handling  the  joint 
deliveries  of  stores  in  given  local  areas. 
In  New  York,  for  instance,  the  Retail 
Delivery  Company  handles  the  combined 
house  deliveries  for  a  number  of  stores 
where  it  has  been  advisable  to  do  so. 
This  has  resulted  in  keeping  delivery 
charges  within  reasonable  limits. 

There  is  no  doubt  that  the  average 
hardware  merchant’s  trucks  and  automo¬ 
biles  stand  idly  by  for  many  hours  a  day. 
Yet  the  expenses  of  maintenance  and 
drivers’  salaries  go  on.  It  seems  to  us 
that  if  hardware  retailers  in  a  town 
arranged  a  cooperative  delivery  system, 
it  would  require  a  minimum  amount  of 
automobiles  and  delivery  help  with  a 
resultant  decrease  in  cost.  Resistance  to 
this  plan  might  result  because  it  may  be 
the  impression  that  such  a  step  would 
enable  one  retailer  to  know  too  much 
about  his  competitor’s  business.  Surely 
this  is  an  enlightened  age  and  such  a 
picayune  and  distrustful  attitude  should 
be  side-stepped,  especially  since  such  a 
plan  would  be  created  for  mutual  gain. 
The  cooperative  delivery  system  has 
worked  out  successfully  in  many  parts 
of  the  country  and  there  have  been  no 
unfavorable  reactions. 

Newspaper  advertising  solicitors  shoujd 
bear  the  three  subjects  discussed  here  in 
mind  when  calling  on  their  hardware 
accounts.  The  solicitor’s  interest  in  his 
advertiser’s  problems  will  induce  action 
leading  to  increased  business  and  lower 
operating  costs. 

KANSAS  EDITORS  MEET 

More  than  1(K)  Kansas  editors  at¬ 
tended  the  roundtable  conference  at  the 
University  of  Kansas,  Lawrence.  Oct. 
2-3.  J.  E.  I^wrence,  editor,  Lincoln 
(Neb.)  Star,  was  principal  speaker.  The 
University  entertained  the  editors  at 
luncheon  Frida v  and  Saturday. 
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“  I)  w  i  g  ,”  nationally 
rated  as  the  leading  romk 
artixl  specializing  in  child 
characters,  depicts  mod¬ 
ern  “Kids”  in  this  new 
feature. 

He  knows  child  ps>'‘ 
chology  as  no  other  il¬ 
lustrator  understands  it. 

His  still  youthful  mind 
is  a  transformer  through 
which  the  enthusiasm 
and  imagination  of  ulti» 
modern  juveniles  is 
stepped  up  to  a  high  volt¬ 
age  that  delights  readers 
of  all  ages  and  all  climes. 
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INTERTYPE 

way  it's  mad 


The  NEW  Infertype  Main  Magazine  Shift  Is 
Another  Important  Intertype  Contribution  Toward 


WITH  COMFORT 
AND  ACCURACY 


Above:  A  Portion  of  the  Composing  Room  of  the  New  York 
World-Telegram  Showing  Part  of  a  Battery  of  NEW  Multiple- 
Magazine  Intertypes  Equipped  With  the  NEW  Intertype 
Main  Magazine  Shift 


•  •  Intertype  improvements  have  always  been  made 
with  a  purpose  in  view  of  getting  greater  production 
without  interfering  with  the  natural  motions  of  the 
operator. 

•  •  The  NEW  Intertype  Quick-Change  Main  Magazine 
Shift  requires  but  three  turns  of  a  handle  that  is  located 
ABOVE  the  keyboard.  When  shifting  from  one  main 
magazine  to  another  the  operator  remains  seated.  The 
handle  is  at  arm's  length  but  out  of  the  way  when  not 
needed. 

•  •  Write  for  a  copy  of  the  NEW  Intertype  Shift  folder. 


INTERTYPE  CORPORATION,  360  Furman  Street,  Brooklyn,  N.  Y. 

Ch!ca90,  130  North  Franklin  Stroot;  Now  Orloont,  816  Howard  Avanuo;  San  Francisco. 
152  Framont  Straat;  Los  Anqalas,  1220  South  Mapio  Avanua;  Boston,  80  Fadaral  Straat; 
Canada.  Toronto  Typo  Foundry  Co.  Ltd.,  Toronto;  London  and  Berlin 
Distributors  Throughout  tha  World 


Clos«-up  view  of  the  NEW 
Intertype  Mein  Magazine  Shift 


Atl6.  Set  In  V(nni#*  and  Vtipiie  F.*tr»  Bold.  One  Use  mlnrfed. 
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NE'W  JERSEY  EDITORS 
ATTEND  INSTITUTE 


Friendly  Stresses  Unbiased  News — 
Jobnson  Analyzes  Reporter's 
Task — Prizes  Awarded  in 
Annual  Contest 


{Special  to  Editos  &  Pvslishes) 

New  Brunswick,  N.  J.,  Oct.  5.— 
Readers  do  not  object  to  frank  partisan¬ 
ship  by  a  newspaper  but  they  most  em¬ 
phatically  do  ^ject  to  any  deliberate 
coloring  of  news  for  the  sake  of  partisan 
advantage,  Edwin  S.  Friendly,  business 
manager  of  the  New  York  Sun,  said 
here  today  speaking  at  the  morning 
session  of  the  tenth  annual  newspaper 
institute  of  the  New  Jersey  Press  Asso¬ 
ciation,  held  at  Rutgers  University. 

“As  long  as  a  newspaper  plays  fair 
with  them  in  its  presentation  of  news, 
readers  do  not  mind  its  going  its  own 
way  in  respect  to  editorial  opinion,”  Mr. 
Friendly  added. 

Other  speakers  included  Frank  E. 
Tripp,  of  the  Gannett  newspapers,  who 
spoke  on  “What  is  Ahead  of  the  Pub¬ 
lisher?”  and  Burges  Johnson,  of  Syra¬ 
cuse  University,  who  talked  on  “Gossip.” 
Mr.  Tripp’s  remarks  are  carried  at  length 
on  page  18  of  this  issue. 

If  every  man  minded  his  own  business, 
charity  and  neighborliness  would  not 
exist.  Dr.  Johnson  declared  in  his  speech 
at  the  banquet  of  the  association.  He 
challenged  the  precept  that  a  sensational 
press  is  necessarily  a  misleading  one. 

“The  hearer  of  news  sensationalizes 
it  quite  as  much  as  does  the  communi¬ 
cator  of  news.  It  would  be  interesting  to 
discover  whether  a  sensational  press  in¬ 
creases  the  tendency  of  certain  people  to 
distort  the  news,  or  whether  these  people, 
if  they  were  without  a  press  and  were 
dependent  on  rumor,  would  not  carry 
distortion  ten  times  as  far. 

“No  reporter  is  worth  his  salt  who 
cannot  array  in  his  mind  the  facts  which 
he  has  assembled  and  verified,  and  then 
instantly  decides  what  arrangement  of 
them  will  be  most  sensation-arousing,” 
Dr,  Johnson  said.  “On  the  other  hand, 
no  reporter  is  fit  for  his  great  responsi¬ 
bility  who,  having  assembled  in  his  mind 
the  facts  that  he  has  verified,  so  alters 
them  that  they  will  arouse  emotions  and 
depart  from  the  truth. 

“The  newspaper  reporter  must  know 
his  readers  as  well  as  he  knows  his  facts. 
He  must  know  how  to  handle  the  truth 
so  as  to  make  it  interesting  to  them  and 
have  it  still  remain  the  truth.  He  must 
so  handle  it  as  to  anticipate  and  forestall 
the  inevitable  desires  of  certain  readers 
to  distort  it  as  they  read  it,”  the  speaker 
concluded. 

A  forum  of  seven  five-minute  talks 
on  the  handling  of  suburban  and  country 
correspondence  was  going  on  at  the 
afternoon  session  when  Franklin  Fishier, 
president  of  the  press  association,  inter¬ 
rupted  to  tell  the  audience  of  the  death 
of  Senator  Dwight  W,  Morrow.  The 
association  inim^iately  adopted  a  reso¬ 
lution  of  condolence  to  Mrs.  Morrow. 

Dr.  .Mien  S.  Will,  head  of  the  depart¬ 
ment  of  journalism  at  Rutgers,  presented 
figures  on  the  employment  of  graduates 
of  the  school.  All  but  one  of  last  year’s 
graduates  has  been  placed  in  newspaper 
work,  he  said,  in  spite  of  the  fact  that 
this  has  bwn  a  “most  difficult  year”  for 
obtaining  jobs. 

Before  making  the  announcement  of 
awards  in  the  various  classes.  Bristow 
Adams,  of  Cornell  University,  the  judge, 
detailed  some  of  the  reasons  for  his 
sdections.  One  very  common  fault  he 
found  was  the  use  of  front-page  ears 
which  carry  no  meaning  and  serve  only 
to  clutter  up  the  banner-line.  Another 
is  the  lack  of  nmning  heads  or  binder¬ 
lines  on  the  inside  pages. 

The  use  of  “boiler  plate”  material  in 
the  form  of  s>’ndicated  comic  strips, 
editorials  and  reading  matter  he  termed 
“banal  and  vulgar.”  Another  fault  he 
found  quite  common  was  the  indiscrimi¬ 
nate  mixing  of  type  faces  on  the  front 
page. 

The  Newark  Etvninq  News  was  for 
the  second  successive  year  awarded  the 
silver  trophy  for  general  excellence 


among  the  daily  and  Sunday  papers.  If 
the  News  wins  the  cup  again  next  year 
the  paper  will  have  it  permanently.  The 
silver  cup  for  general  excellence  among 
the  weekly  papers  was  won  by  the 
Washington  (N.I.)  Star.  The  Mont¬ 
clair  Times  won  this  prize  last  year. 

The  list  of  awards:  Class  1 — Front 
page,  weeklies.  1,  Washington  Star;  2, 
Hunterdon  County  Democrat,  Fleming- 
ton ;  3,  Montclair  Times. 

Class  2 — Editorial  page,  weeklies.  1, 
Montclair  Times;  2,  Hunterdon  County 
Democrat;  3,  Washington  Star. 

Class  3— Classified  advertising,  week¬ 
lies.  1,  Vineland  Post;  2,  Westfield 
Leader;  3,  Red  Bank  Register. 

Class  4— Sporting  news,  weeklies.  1, 
Woodhridge  Independent ;  2,  Rloomfield- 
Clcn  Ridge  Independent  Press;  3,  Nut- 
Icy  Sun. 

Class  5 — Front  page,  daily  and  Sun¬ 
day.  1,  Neivark  Evening  News;  2, 
Paterson  Morning  Call;  3,  Elizabeth 
Daily  Journal. 

Class  6 — Editorial  page,  daiW  and 
Sunday.  1,  Asbury  Park  Evening 
Press;  2,  Trenton  Sunday  Times-Adver- 
tiscr:  3,  Atlantic  City  Press. 

Class  7 — Classified  advertising,  daily 
and  Sunday.  1,  Jersey  City  Jersey 
Journal;  2,  Plainfield  Courier-News;  3, 
Trenton  State-Gazette. 

Class  8 — Sporting  news,  daily  and 


Sunday.  1,  Newark  Evening  News;  2, 
Plainfield  Courier-News;  3,  Paterson 
Evening  News. 

Class  9 — Agricultural  news,  all  papers. 
1,  Vineland  Post;  2,  Hunterdon  County 
Democrat;  3,  Elmer  Times. 


TO  SETTLE  STOCK  PROBLEMS 

The  meeting  of  bondholders  and  share¬ 
holders  of  the  Canada  Power  companies 
are  scheduled  for  Oct.  19  and  29  and 
Nov.  S  and  6,  it  has  been  announced  in 
Montreal.  There  are  21  meetings  in  all. 
The  first  meeting  is  of  Canada  Power 
shareholders  on  the  19th.  The  bonds  and 
common  stock  of  the  new  Consolidated 
Paper  Corporation  which  will  be  issued 
for  the  securities  of  the  constituent  com¬ 
panies  of  Canada  Power  and  Paper  Cor¬ 
poration  cannot  be  issued  until  such  time 
as  the  technicalities  of  the  law  have  been 
complied  with. 

3  PICKED  FOR  HALL  OF  FAME 

The  names  of  the  late  President  War¬ 
ren  G.  Harding,  of  John  Brough,  civil 
war  governor  of  Ohio,  and  of  Charles  h'. 
Browne,  better  known  as  Artemus  Ward, 
the  humorist,  will  be  formally  added  to 
the  Ohio  Journalism  Hall  of  Fame  at 
ceremonies  in  Columbus,  Nov.  20.  The 
three  were  chosen  in  the  fourth  annual 
Hall  of  Fame  election,  sponsored  by  the 
university’s  school  of  journalism. 


PLOUGH  PRAISES  NEWSPAPERS 


Chemical  Company  Says  Consisteat 

Advertising  Has  Increased  Sales 

“Persistent  daily  newspaper  advertis¬ 
ing  continuously  for  the  past  10  years" 
is  the  explanation  given  by  Plough 
Chemical  Co.,  Memphis,  Tenn.,  for  its 
forward  march  and  regular  dividends 
despite  the  depression. 

In  the  first  eight  months  of  1931 
Plough  increased  the  sale  of  “St.  Joseph’s 
Genuine  Pure  Aspirin”  more  than  2,000,- 
000  boxes  as  compared  to  the  same  period 
last  year. 

Attention  of  the  stockholders  is  di¬ 
rected  to  the  results  of  the  advertising  in 
a  letter  accompanying  the  fourth  quarter¬ 
ly  dividend  for  the  current  year. 


“DING”  WRITING  ABOUT  RUSSIA 

J.  N.  Darling,  Des  M oines  Register  and 
New  York  Herald  Tribune  Syndicate 
cartoonist,  is  writing  a  series  on  Russia 
for  the  Register.  Mr.  Darling  on  his 
recent  return  to  his  home  in  Des  Moines, 
declared  he  was  permitted  to  roam  about 
Russia  much  as  he  pleased  and  that  no 
restrictions  of  any  kind  were  placed  on 
his  travels  by  the  Soviet  government. 
The  articles  are  being  illustrated  by  Mr. 
Darling's  own  sketches  which  were  made 
with  lead  pencil  in  Russia  and  were  iidced 
in  after  his  return  to  Iowa. 


PboiwMceMabket 


Pertinent  Facts  in  Usable  Form 

about  your  Providence  Market 

HOW  IMPORTANT  is  this  market  to  me?  . .  How  much 
are  people  spending  for  my  kind  of  product?  . .  What 
papers  reach  my  class  of  prospects?  . .  What  would  be  a 
logical  disposition  of  my  advertising  in  tliis  area? 

These  and  similar  pertinent  questions  are  answered 
in  two  booklets:  “Retail  Expenditures  in  the  Providence 
Market”  and  “Circulation  Survey  of  Providence  News¬ 
papers.”  If  you  haven’t  copies,  send  for  them  at  once. 

Address  Dept.  E,  Providence  Journal  Co.,  Providence,  R.  I. 

PROVIDENCE 

yjOUlNAIUI&IU  LIUETON 


^^NewEn^landfSecondLe^estMarKet 


Representatives 


ghas.  h.  eddy  CO. 

Boston  New  York  Chicago 


R.  J.  BIDWELL  CO. 

San  Francisco  Los  Angeles  Seattle 
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A  veritable  lake  of  wood.  Four  foot  logs  that  have  been  driven  down  stream 
and  are  in  reserve  above  Millinocket.  Heavy  booms  attached  to  anchored 
piers  and  control  of  the  flowage  of  the  river  afford  practically  com])lete 
protection  against  loss  of  wood. 

This  pulpwood  is  ready  to  he  released  as  desired  and  floated  down  to  onr 
Millinocket  Mill,  or  to  slip  swiftly  through  steel  sluices  into  our  East 
Millinocket  Mill. 

This  independent  Company  has  a  daily  capacity  of  1000  tons  of  print  paper. 
Its  mills,  timberlands  and  other  properties  are  located  wholly  within  the 
United  States. 


Ore  AT  IVoRTHERN  Paper  Compaxy 

Quakish  Lake 


Great  Northern  Paper  Company 

SALES  DIVISION 

H.  MERTON  JOYCE,  V.  P.  &  of  Sales 

342  Madison  Avenue  New  York  City 


I  Mimm  in  iiUmb  wh 


fVe  have  tonnage  open  which  we  shall  be  glad  to  discuss  with  newsprint  consumers. 
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LET 


Y^E  REPRINT  without  comment  the  following 
letter  from  an  experienced  newspaper  engineer: 


“Wood  Newspaper  Machinery  Corporation, 
501  Fifth  Avenue, 


New  York  City. 


Gentlemen: 


Permit  me  to  congratulate  you  upon  the  recent 
purchases  of  Wood  presses  by  discriminating  publish¬ 
ers,  as  evidencing  definite  acknowledgment  of  the 
machine’s  high  intrinsic  worth.  The  success  is  well 
earned  and  justifies  your  faith  in  the  willingness  of 
publishers  -  some  publishers  -  to  pay  for  value  in 
net  productive  speed  and  quality.  Those  publishers 
who  have  recently  purchased  Wood  presses  in  time 
of  depression  are  wisely  preparing  now  for  the  ad¬ 
vent  of  improved  business. 


Having  recently  reviewed  Mr.  Wood’s  published 
narrative  of  the  rebirth  of  the  newspaper  press,  I  am 
convinced  that  publishers  will  look  to  him  and  your 
research  laboratory  to  bring  forth  the  future  develop- 


WOOD  NEWSPAPER 

501  Fifth  Av 


ERS 


<  ments  in  economical  net  production  of  newspaper 
I  presses.  Each  newly  invented  feature  of  the  Wood 
I  press  has  so  demonstrated  its  value  and  the  sound¬ 
ness  of  your  research  methods  as  to  inspire  con¬ 
fidence  in  the  prospective  products  of  your  current 
work. 

Yours  very  truly, 


T^E  reprint  also  the  following  comment  written 
by  the  well-known  mechanical  superintendent 
of  a  prominent  newspaper,  who  had  recently  visited 
the  new  Brooklyn  plant  of  The  New  York  Times: 

“We  were  amazed  at  the  operation  of  the  Brooklyn 
plant  of  The  New  York  Times.  It  is  without  doubt 
the  show  place  of  the  newspaper  industry.  I  never 
saw  as  clean  a  pressroom  or  reel  room.  W e  were  there 
over  two  hours,  during  which  they  were  on  one 
of  their  long  runs,  and  I  was  hoping  for  a  web  break, 
I  to  see  how  long  it  would  take  to  get  started  again. 
We  were  doomed  to  disappointment,  however; 
evidently  they  haven’t  many  sheet  breaks.” 

Winery  corporation 

fci  New  York 
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LOCAL  CIVIC  REFORMS 

HE  current  issue  of  Graphic  Survey  is  a  special 
number  on  city  government,  contributed  to  by 
such  champions  of  civic  progress  through 
efficient  local  government  as  Henry  Bentley,  head 
of  the  famous  Cincinnati  City  Charter  Committee, 
which  has  whipped  to  a  standstill  the  political 
machine  founded  by  “Boss”  George  Cox ;  Lincoln 
Steffens,  the  famed  muck-racker  of  the  gay  new 
century ;  Prof.  Thomas  H.  Reed,  city  manager 
expert;  Luther  H.  Gulick,  legislative  and  tax  expert; 
Paul  R.  Leach,  political  writer  for  Chicago  Daily 
News  and  city  manager  expert;  Louis  Brownlow, 
former  news))a]>erman  and  president  of  the  City 
Managers’  National  Society,  and  several  other 
reformers  of  renown. 

The  testimony  of  these  experts,  with  some  excep¬ 
tions,  is  that  city  government  has  vastly  improved 
since  Lord  Bryce  in  his  comprehensive  history.  The 
American  Connnonwealth,  condemned  local  adminis¬ 
tration  as  the  weakest  link  in  the  chain  of  repre¬ 
sentative  government.  Gradually,  we  are  told,  the 
old  gang  politician.  Republican  or  Democratic,  with 
his  grafting  instinct  and  brutal  disregard  of  citizen 
rights  and  common  decency,  has  been  brushed  aside 
by  the  technician,  each  passing  year  seeing  some 
bureau  or  department  of  municipal  government 
captured  from  the  ancient  enemy,  ^^r.  Brownlow 
declares  the  technicians  are  now  organizing  for  a 
“Big  Push”  to  drive  the  “amateur  out  of  City  Hall, 
be  he  politician  or  reformer.”  Technicians  will  then 
become  professionals,  soon  to  sit  in  administrative 
seats  of  all  cities  and  states.  Then  the  public  will 
have  a  new  deal.  They  will  reclaim  their  city  halls 
and  state  houses.  Betrayal  of  public  trust  will 
become  the  exception.  Crooks  will  fade  instantly 
from  view. 

It  is  a  pleasant  picture,  not  wholly  shared  by  Mr. 
Steffens.  He  thinks  the  muck-raker  is  about  to 
return,  but  he  will  not  personally  rei)eat,  he  says. 

He  clings  to  the  philosophy  that  the  best  adminis¬ 
trator  is  not  necessarily  the  technician,  nor  the 
reformer,  but  the  skilled  political  crook  who,  how¬ 
ever,  must  be  given  a  mandate  from  the  people  and 
must  then  catch  the  inspiration  of  good  government 
for  the  honor  that  attaches  thereto.  The  thrilling 
account  of  the  reform  of  Cincinnati  since  1924,  by 
technicians  and  high-minded  citizens,  backed  by  the 
press,  however,  discounts  Mr.  Steffens’  theory. 

In  the  Survey  articles  one  powerful  element  is 
conspicuously  missing.  Whereas,  we  believe  we  can 
show  that  every  instance  of  genuine,  noteworthy 
civic  reform  has  been  at  least  buttressed  by  honest, 
courageous  and  self-sacrificing  local  editorship,  the 
Survey  gives  no  adequate  credit  to  the  press  for 
improved  local  conditions. 

The  fight  against  corruption,  incompetency,  graft 
and  all  the  other  elements  of  bad  government  usually 
starts  in  some  editorial  office.  No  body  of  reform¬ 
ers  or  technicians  could  succeed  in  cleaning  up 
municipal  mis-government  without  the  support  of 
one  or  more  local  newspapers. 

We  know  of  good  and  bad  local  governments  in 
every  state  of  the  union.  But  there  is  no  bad  gov¬ 
ernment  which  can  withstand  persistent,  day  by  day, 
pitiless  exposure  by  local  editors  who  know  their 
business  and  feel  it  their  duty  to  keep  the  reader 
well  informed  as  to  public  affairs.  In  our  perhaps 
prejudiced  but  sincere  opinion  this  has  been  the  chief 
influence  leading  generally  to  improved  municipal 
administration.  It  is  a  ceaseless  fight,  calling  for 
eternal  vigilance,  courage  and  intelligence.  Some 
day  we  would  like  to  see  the  Survey  produce  a 
number  in  which  would  be  recounted  the  history  of 
local  reform  by  daily  newspapers  published  and 
edited  by  upright  citizens,  usually  keeping  themselves 
in  the  background  while  reformers  and  technicians 
walked  off  with  all  the  halos  grateful  people  bestow 
on  the  brows  of  their  heroes.  Can  the  Survey  tell 
us  of  one  instance  of  municipal  reform  that  did  not 
originate,  or  was  not  sustained,  by  one  or  more  of 
local  newspapers.  Such  an  instance  would  be  news 
in  our  office. 


Imagine  the  President  of  the  Vnited  States 
personally  telling  the  IVhite  House  correspond¬ 
ents  that  the  neiespapers  should  not  try  to  find 
out  what  the  Rank  Relief  conference  of  T uesday 
night  was  all  about,  but  axvait  a  formal  state¬ 
ment  next  day. 


Moreover  the  profit  of  the  earth  is  for  all: 
the  King  Himself  is  served  by  the  field. — Eccle¬ 
siastes,  V ;  9. 

JOURNALISM'S  REWARDS 

OUNG  men  and  women  who  go  into  journal¬ 
ism  “merely  for  the  sake  of  making  money” 
are  making  a  mistake.  Dr.  J.  W.  Cunliffe, 
retiring  director  of  the  Pulitzer  School,  said  in  his 
last  annual  report  at  Columbia,  this  week.  He 
added  that  the  trade  depression  simply  has  wiped 
out  the  market  for  journalism  graduates  in  New 
York.  Only  one-third  of  last  year’s  school  crop 
was  placed  prior  to  graduation. 

Admitting  that  the  times  are  hard  for  newspaper 
folk,  and  we  should  know  as  our  office  is  crowded 
daily  by  applicants  for  jobs,  we  wonder  if  the  con¬ 
dition  is  worse  for  journalists  than  for  the  followers 
of  other  professions  or  trades.  The  sudden  discon¬ 
tinuance  of  New  York  World  made  the  situation  in 
this  city  acute  for  many,  but  in  numerous  other 
cities  we  learn  that  employment  is  alxjut  normal, 
though  there  have  been  wage  cuts  here  and  there. 

The  average  journalist  should  not,  as  Dr.  Cunliffe 
says,  go  in  for  the  meve  money’s  sake,  though  he 
ought  to  expect  to  live  as  well  as  the  average 
chemist,  engineer,  law  clerk,  young  doctor  or  dentist. 
The  compensations,  other  than  financial,  are  almost 
sure  to  be  gratifying.  One  may  go  in  for  romance 
or  for  public  service  and  have  a  happy  life.  He 
may  even  use  the  newspaper  as  a  stepping  stone  to 
other  fields  where  higher  average  wages  are  paid. 
Whatever  success  a  man  or  woman  attains  in  jour¬ 
nalism  depends  upon  individual  efforts  or  aptitude. 
There  isn’t  much  anyone  can  do  to  pull  another  to 
high  position.  Brilliant  people,  filled  with  ideas  of 
public  service,  get  along  and  often  receive  higher 
salaries  than  contemporaries  in  other  fields.  Merit 
is  recognized  and  wins  both  money  and  honor.  Inside 
“pull”  may  be  decisive  influence  elsewhere,  but 
rarely  in  a  newspaper  office. 

Our  own  view  of  the  matter  is  that  schools  of 
journalism  should  not  fail  to  instill  in  graduates  a 
spirit  of  invention  and  adventure,  tending  to  lead 
them  on  to  discover  new  methods  and  vents  for  their 
energies.  It  is  not  possible  that  the  present  supply 
of  current  reading  material,  or  advertising  service, 
will  do  for  the  next  generation.  New  forms  will  be 
seen  and  we  do  not  doubt  that,  in  the  coming  “age 
of  leisure,”  a  dozen  publications  will  spring  up  for 
every  one  now  existing.  People  will  have  more 
time  to  read.  It  is  up  to  the  rising  generation  to 
find  new  places,  not  depend  on  news  organizations 
that  satisfy  the  present  reader. 

- -  ( 

The  lamp-post  interview  turns  on  no  light. 

COL.  EWING’S  SUCCESSORS 

HE  new  president  of  Neto  Orleans  (La.)  Daily 
States  is  James  L.  Ewing,  eldest  son  of  the  late 
Col.  Robert  Ewing,  and  a  thoroughly  experi¬ 
enced  newspaperman  possessed  of  much  of  his 
father’s  talent.  The  new  editor  and  publisher  is 
J.  Walker  Ross,  who  has  been  identified  with  the 
Daily  States  for  46  years,  beginning  service  as  a 
boy.  He  became  successively  reporter,  proof-reader, 
city  editor  and  managing  editor,  filling  the  latter 
position  for  more  tlian  a  quarter  of  a  century.  In 
odd  hours  he  gained  his  A.B.  in  Tulane  University. 
It  is  an  extraordinary  record  in  newspaperdom.  Mr. 
Ross  has  an  encyclopedic  mind  and  it  is  said  of  him 
that  he  can  spontaneously  reel  off  more  facts  and 
figures  concerning  the  politics  and  industry  of  the 
South,  particularly  his  city  and  state,  than  any  living 
soul.  His  influence  is  wide.  The  Daily  States,  made 
famous  by  Col.  Ewing,  is  in  good  hands. 


First  three-quarters  of  1931  the  hardest,  we 
hope. 


IJV  L 

NEW  SPACE  USERS 

E  are  pleased  to  note  in  the  metropolitan 
daily  press  the  auspicious  starting  of  a  co¬ 
operative  advertising  column  on  radio  pages, 
wherein  national  advertisers  who  are  using  the  air 
medium  announce  their  features  to  the  reading  public 
This  is  sensible,  fair  to  the  press  and  the  legiti¬ 
mate  fruit  of  the  long  and  at  times  bitter  campaign 
to  end  the  practice  of  announcing  advertising 
features  in  news  columns.  Only  a  start  has  been 
made,  but  we  dare  say  every  newspaper  publishing 
an  effective  radio  page,  which  does  not  carry  the 
announcements  free,  will  ultimately  receive  a  good 
volume  of  such  advertising. 

The  announcements  we  have  seen  are  in  one- 
column  display,  under  the  title  "Today's  Radio 
I'Yatures,”  each  giving  a  comprehensive  suggestion 
of  the  value  of  the  feature  and  notice  of  the  appear¬ 
ance  time  and  the  radio  station. 

We  do  not  doubt  that  the  best  patronized  adver¬ 
tising  radio  features  will  be  those  which  are  adver¬ 
tised  in  the  newspapers.  The  cost  is  relatively 
small.  The  announcements  serve  the  dual  purpose 
of  advertising  to  the  newspaper  audience  as  well  as 
attracting  radio  listeners. 


Kansas  publisher  ivho  brought  an  out-of-towti 
girl  home  as  his  bride,  and  being  broke,  hustled 
on  .Main  Street  selling  to  40  merchants  a  co¬ 
operative  page  to  uvlcoine  the  .Mrs.  to  the  com¬ 
munity,  will  not  sell  apples  this  Winter. 

EXPENSIVE  “FILLERS” 

T  is  what  the  boys  call  a  “pipe”  when  a  press 
agent  can  induce  some  employe  of  a  syndicate 
or  wire  news  outfit  to  carry  his  free  publicity 
to  national  lists  of  clients  or  members.  This  mass 
distribution  process  saves  postage  and  also  puts  the 
prestige,  ethical  responsibility  and  expensive  machin¬ 
ery  of  some  great  newspaper-serving  organization 
behind  a  private  industry  seeking  to  get  its  adver¬ 
tising  at  low  cost.  From  the  space-grafter’s  view¬ 
point  everything  recommends  the  practice. 

But  from  the  angle  of  the  newspaper  publisher 
all  is  not  so  rosy.  He  is  cheated.  It  is  rather 
tough,  he  may  well  say,  lavishly  to  support  editorial 
syndicates  or  wire  services  only  to  have  them  dry 
up  his  sole  profitable  source  of  income.  He  might 
wax  indignant  and  challenge  the  honor  and  fairness 
of  a  news  association  which  adulterates  its  editorial 
product  with  commercial  propaganda.  He  could 
even  call  it  an  outrage  and  bring  the  matter  to  the 
attention  of  his  state,  regional  or  national  associa¬ 
tion.  No  publisher  is  at  the  mercy  of  any  organiza¬ 
tion  which  caters  to  the  editorial  department. 

It  seems  incredible  that  any  sy-ndicate  or 
press  service  manager  would  be  so  short-sighted 
as  to  play  with  press  agent  dynamite,  but  occasion¬ 
ally  this  happens.  Though  dependent  on  suc¬ 
cessful  newspaper  advertising  for  his  beer  and 
skittles,  we  now  and  then  encounter  an  editorial 
genius  who  seems  to  think  paid  space  is  something 
he  should  never  acknowledge  as  playing  a  part  in 
the  romance  of  journalism.  Probably  he  has  never 
heard  of  the  swarm  of  advertising  schemers  abroad 
in  the  land  making  a  highly  profitable  business  out 
of  press  clippings.  They  induce  trade  bodies,  like 
the  national  furniture,  home  furnishings,  steam 
laundry,  leather,  coal,  travel  and  numerous  other 
industries,  to  appropriate  millions  for  magazine 
advertising  and  for  the  hire  of  press  agents,  but  not 
one  cent  for  newspaper  space.  Think  of  this  ilk 
using  a  syndicate  or  press  service  to  clear  its  offer¬ 
ings!  Editor  &  Publisher  has  exposed  the  graft 
so  often  that  it  appears  threadbare,  yet  there  are 
editorial  men  who  are  unconscious  of  it.  All  they 
see,  or  perhaps  care  to  see,  is  that  the  press  agent 
can  supply  a  little  filler  material  for  mail  services 
without  any  cost  ...  to  the  syndicate.  Such  traffic 
deprives  newspaper  advertising  columns  of  an  esti¬ 
mated  $25,000,000  business  per  annum. 

We  cannot  believe,  as  some  contend,  that  there  is 
any  conscious  sellout  of  the  press  by  the  employes 
of  established  syndicates  or  wire  services.  The  press 
agents  arc  probably  only  more  clever  than  syndicate 
and  service  people  who  permit  them  to  impose  free 
advertising  on  paying  clients.  The  press  agents 
know  the  value  of  editorial  space.  They  are  intel¬ 
ligently  loyal  to  the  interests  that  pay  their  wages 
and  fees. 
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PURELY  PERSONAL 


wrlLLIAM  RANDOLPH  HEARST, 
W  JR.,  and  Amster  Spiro,  city  editor  of 
the  New  York  Evening  Journal,  were 
the  guest  speakers  at  the  weekly  luncheon 
of  the  Lions  Oub  of  New  York  City  at 
the  Hotel  Astor,  Oct.  8. 

Frank  M.  Sparks,  editor.  Grand  Rajnds 
(Mich.)  Herald,  spoke  at  a  dinner  Sept. 
30,  commemorating  a  successful  member¬ 
ship  drive  of  the  Grand  Rapids  Y.  M. 
C.  A. 

(Tharles  E.  Campbell,  publisher,  Regina 
(Sask.)  Daily  Star  is  in  Regina  in  con¬ 
ference  with  business  and  editorial  execu¬ 
tives  of  the  Regina  paper.  He  is  also 
publisher  of  the  Edmonton  (Alta.)  Bul¬ 
letin. 

Junius  P.  Fishburn,  publisher,  Roanoke 
(Va.)  Times  and  World-News  was 
elect^  vice-president  of  the  United 
States  Chamber  of  Commerce  succeeding 
the  late  William  M.  Wiley. 

Max  M.  and  Louis  Levand,  publish¬ 
ers,  Wichita  Beacon,  and  R.  E.  Wilson, 
editor,  have  been  appointed  to  the  staff 
of  Governor  William  Murray  of  Okla¬ 
homa. 

Charles  E.  Broughton,  editor,  She¬ 
boygan  (Wis.)  Press,  spoke  on  "Civic 
Duty  Toward  Education"  at  the  dedica¬ 
tion  of  the  new  Sheboygan  Junior  high 
school  OctJ  2. 

William  D.  Mansfield,  publisher,  Mc¬ 
Keesport  (Pa.)  Daily  News  and  state 
senator,  was  the  winner  for  the  Republi¬ 
can  nomination  for  County  Commissioner 
in  Allegheny  County. 

John  Borg,  publisher,  Hackensack 
(N.J.)  Bergen  Evening  Record,  recently 
addressed  members  of  the  Men’s  Club, 
Woodcliff  Community  Church,  on  his 
recent  fight  against  dishonest  public 
officials  in  Bergen  County,  N.J. 

□arence  F.  Byrns,  editor.  Fort  Smith 
(Ark.)  Southwest  American  and  Times 
Record,  spoke  Sept.  30  at  the  Rotary 
Club  luncheon  there. 

Carlton  K.  Matson,  editor,  Buffalo 
Times,  spoke  before  the  Hamburg,  N.Y., 
Chamber  of  Commerce  at  a  luncheon 
this  week.  He  discussed  the  service 
which  newspapers  perform  in  their 
communities. 

Eugene  Lorton,  publisher  of  the  Tulsa 
(Okla.)  World  on  Oct.  1,  observed  the 
twentieth  anniversary  of  his  connection 
with  the  daily. 

Former  United  States  Senator  Peter 
G.  Gerry,  owner  of  the  Providence 
(R.I.)  News  Tribune,  has  been  made  an 
honorary  member  of  the  Jewish  War 
Veterans  of  the  United  States,  a  distinc¬ 
tion  accorded  to  but  five  other  persons. 

Edward  T.  Austin,  editor,  Toledo 
News-Bee,  addressed  the  Men’s  Club  of 
Collingwo^  Avenue  Temple,  Toledo, 
last  week. 

John  G.  Paxton  was  recently  named 
^itor  emeritus  of  the  Kent  (O.)  Cour¬ 
ier  Tribune,  in  recognition  of  his  40 
years’  newspaper  experience  in  Kent. 

J.  L.  Napier,  editor  of  the  Nezvton 
(Kan.)  Evening  Kansan  and  Republi¬ 
can,  made  a  hoie-in-one  in  a  recent  golf 
nwteh. 

Vance  C.  McCormick,  publisher  of  the 
Harrisburg  (Pa.)  Evening  News  and 
Patriot  and  Edward  J.  Stackpole,  Sr., 
publisher  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  took  prominent  parts  in  a  recent 
unemployment  conference  held  in  Harris¬ 
burg,  attended  by  welfare  representatives 
from  15  cities. 


IN  THE  BUSINESS  OFFICE 

pLARENCE  U  LUCAS,  local  ad- 
vertising  manager  of  the  Moline 
(Ill.)  Daily  Dispatch,  and  Mrs.  Lucas 
are  the  parents  of  a  son  born  recently  in 
Moline. 

E.  F.  Baldwin,  circulation  manager, 
liall  Lake  City  Tribune,  spoke  recently 
Wore  the  Salt  I.ake  Advertising  Club 
•nmbers  on  “The  Newspaper’s  Relation¬ 
ship  to  Business. 


E.  J.  Raymond,  business  manager, 
De  Kalb  (Ill.)  Chronicle,  is  at  his  sum¬ 
mer  cottage  near  Lac  du  Flambeau, 
Wis.,  on  a  fishing  trip. 

Howard  Baker,  assistant  circulation 
manager.  Port  Chester  (N.Y.)  Daily 
Item,  spent  his  vacation  in  the  Berkshire 
Hills,  Conn. 

Robert  L.  Bellem,  for  the  last  three 
years  classified  manager  of  the  Passa- 
dena  (Cal.)  Star-News,  and  prior  to 
that  classified  manager  of  other  news¬ 
papers,  including  the  Fresno  Bee, 
Memphis  News-Scimitar,  Washington 
Times-Herald  and  Tulsa  Tribune,  has 
resigned.  He  will  free-lance  in  the  fic¬ 
tion  magazine  field. 

L.  L.  Heaton,  classified  advertising 
manager.  New  York  Herald  Tribune, 
has  been  away  for  the  past  week  owing 
to  the  death  of  his  father,  Edward  Lor¬ 
enzo  Heaton,  a  retired  jeweler,  who  died 
at  his  home  in  Canton,  N.Y.,  Sept.  25. 

Louis  Javelle,  editorial  auditor.  New 
York  Herald  Tribune,  sailed  on  the  He 
de  France  Oct.  2  to  enter  the  business 
office  of  the  Puns  Herald. 

Horace  Mann,  formerly  of  the  Salt 
Lake  City  Deseret  Nncs  circulation  de¬ 
partment  recently  joined  the  Ogden 
Standard  Examiner  circulation  depart¬ 
ment,  Brigham  City  branch. 

Larry  Kenny,  classified  advertising 
department,  Waterbury  (Conn.)  Ei’c- 
ning  Democrat,  and  Mrs.  Kenny  are  the 
parents  of  a  daughter  born  recently. 

Dewey  Gettins  Toledo  Blade  advertis¬ 
ing  department,  and  Mrs.  (jettins  are 
parents  of  a  daughter,  born  last  week. 


IN  THE  EDITORIAL  ROOMS 

Ronald  G.  CALLVERT,  managing 
editor  of  the  Portland  Oregonian,  is 
vacationing  in  California.  At  Palo  Alto 
he  entered  his  son,  Ronald,  Jr.,  in  Stan¬ 
ford  university. 

Joseph  S.  Harvey,  news  editor,  Boise 
Idaho  .Statesman,  is  recovering  from  an 
operation. 

Lindsay  Hoben,  of  the  Mihvaukee 
(Wis.)  Journal  staff,  has  returned  from 
a  five-month  news  gathering  trip  during 
which  he  visited  France,  Germany,  Dan¬ 
zig,  Lithuania,  Latvia,  Esthonia,  Fin¬ 
land,  Norway,  Sweden,  Switzerland, 
Spain  and  England.  He  was  accom¬ 
panied  by  Mrs.  Hoben. 

William  F.  Fox,  Jr.,  sports  writer  for 
Indianapolis  News,  has  been  appointed 
a  district  chairman  in  the  nation-wide 
campaign  to  raise  $1,()()0,()(X)  to  build  and 
endow  the  Rockne  Memorial  Field  House 
at  Notre  Dame  University. 

Alfred  Cecil  Durban,  former  English 
newsboy,  has  resigned  from  the  staff  of 
the  Logansport  (Ind.)  Pharos-Tribune, 
and  he  and  Mrs.  Vinette  Huntington 
Durban,  heiress,  and  their  daughter  have 
returned  to  England. 


FOLKS  WORTH  KNOWING 


COL.  R.  M.  WHITE,  of  Mexico,  Mo., 
oldest  living  past  president  of  the 
Missouri  Press  Association,  observed  on 
Sept.  25,  his  fifty-fifth  anniversary  as 
owner,  editor  and  publisher  of  the  .Mex¬ 
ico  Ledger,  oldest  newspaper  in  Audrain 
County. 

Col.  White  bought  the  Ledger  in  1876. 
He  was  just  graduated  from  Westmin¬ 
ster  College,  Fulton,  Mo.,  and  declined 
an  offer  to  enter  major  league  baseball 
as  a  first  baseman  for  the  old  St.  Louis 
Browns,  to  buy  the  newspaj)er. 

In  1885,  he  was  president  of  the  state 
press  association.  He  is  a  former  record¬ 
ing  secretary  of  the  National  Editorial 
Association,  and  for  several  years  was 
vice-president  of  the  Western  Federation 
of  Editors. 

For  28  years,  from  1899  to  1927,  he 
was  a  memt)er  of  the  Missouri  state 
eleemosynary  board,  the  longest  record 
in  state  history,  and  has  been  chairman 
of  the  finance  committee  of  the  State 
Historical  Society  of  Missouri  since  the 
incorporation  of  the  body  in  1899. 

Col.  White  is  76  years  old.  For  the 
past  13  years,  he  has  been  president  of 
the  Mexico  Savings  Bank.  A  son, 
Mitchell  White,  also  a  past  president  of 
the  Missouri  Press  Association,  is  now 
a  business  partner,  and  the  active  editor 
of  the  Ledger. 

Mrs.  FMna  R.  Coe,  editorial  writer 
for  the  Utica  (N.Y.)  Daily  Press,  is 
on  an  extensive  western  trip. 

Emerson  S.  “V'^ic”  Sherow,  courthouse 
reporter,  Lima  (O.)  Nezvs  spent  a  two 
weeks’  vacation  touring  New  York  and 
other  eastern  states. 

Howard  L.  White,  society  editor.  New 
York  Herald  Tribune  is  expected  back 
from  his  vacation  passed  with  his  family 
in  Ontario. 

Alban  A.  Dube  of  the  Fall  River 
(Mass.)  Herald-News  editorial  staff  was 
tendered  a  dinner,  Oct.  3  by  the  members 
of  the  editorial  and  engraving  depart¬ 
ments  in  honor  of  his  approaching  mar¬ 
riage,  Oct.  8,  to  Miss  Ixtuise  Boucher  of 
Fall  River.  He  was  presented  with  a 
check. 

Charles  Moss,  city  editor,  Nashville 
Banner,  is  teaching  a  night  class  in 
journalism  at  Watkins  Institute. 

J.  L.  Eddy,  Jr.,  Nezv  York  Times 
reportorial  staff,  recently  visited  friends 
in  Grand  Junction,  Colo.  Eddy  was  in 
Denver  covering  the  Episcopal  conven¬ 
tion. 

Harriett  Parsons,  Cleveland  Plain 
Dealer,  reportorial  staff,  is  on  an  ex¬ 
tended  leave  of  absence. 

Earle  Watson,  former  Cieorgia  capitol 
correspondent  of  the  .Associated  Press 
(Continued  on  next  Page) 


Rube  Goldberg 

is  always  gCK>d.  Who  doesn’t  laugh,  for  in¬ 
stance,  about  “A  Sad  Sad  Story.” 

If  anybody  were  funnier  than  Goldberg, 
it  wouldn’t  be  right  to  print  his  stuff.  Some¬ 
body  would  surely  die  laughing. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNirr  TIMES  BUILDING  Chailh  V.  McAdam 

Ch.inii«n  new  YORK,  N.  Y.  President 
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HEAD¬ 

LINER 


Kenneth  a.  McMiLLAN,city 
circulation  manager  of  The  To¬ 
ronto  Star,  sends  us  the  follow¬ 
ing  letter  about  the  .  .  . 

ELLA 

CLVDERS 

Strip  and  Page 
by 

BILL  CONSELMAN 

and 

CHAKLIE  PLUMB 


“I  am  glad  to  be  able  to 
tell  you  that  the  Ella  Cin¬ 
ders  Daily  Strip,  which  we 
put  into  The  Toronto  Star 
fifteen  months  ago  and 
which  was  very  quickly 
moved  up  to  the  top  of 
our  page  of  comics,  has 
retained  that  headliner  po¬ 
sition  and  is  as  popular 
with  our  readers  as  ever. 

“The  Ella  Cinders  Sun¬ 
day  Page,  which  was  more 
recently  placed  in  the  col¬ 
ored  comic  section  of  The 
Toronto  Star  Weekly,  is 
likewise  proving  a  great 
favorite  and  bids  fair  to 
rival  in  popularity  the 
strip.” 


Both  the  ELLA  CINDERS  strip 
and  Page  pile  up  headline  popular¬ 
ity  for  each  other  and  for  the 
papers  that  run  them. , . .  The  strip 
continuity  runs  into  the  page  con¬ 
tinuity  but  both  strip  and  page  are 
self-starters  on  their  mc-n,  com¬ 
bining  the  infallible  mixture  of 
heart-tugs  and  laughter  that  makes 
ELLA  Cl\  DERS  a  girl  with 
xohnm  the  whole  continent  is  in 
love. 

For  Terms  and  Samples,  Wire 

UNITED  FEATURES 

UNITED  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  FEATURE 
SERVICE— WORLD  FEATURE  SERVICE 

Monte  Bourjatly,  Csnsrgt  MsuM§sr 
Maximilian  Elaer,  Jr.  Frank  B.  Knapp 

220  East  42nd  St.,  Saite  1110, 
NEW  YORK 
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Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue.  George  Brandem 
barg.  Correspondent;  and  Otto  L.  Bmns, 
Western  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
wdl  &  Co,,  742  Market  Street,  San  Fran 
cisco;  Times  Bldg,,  Los  Angeles;  and 

Stuart  Bldg„  SeatJe,  Washington, _ 

international  Year  Book  issued  last  Sat- 
nr^T  in  January — 

’‘AJi-P-A,”  service  nnmbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  nnmber  first  Sat¬ 
urday  in  J^y — 

Newspaper  advertising  linage  tabnla- 
tions  in  March  and  S^tember — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  coutaining  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Sise  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
fieli- 

Display  advertising  rates:  transient,  7Sc 
per  agate  line,  or  series  of  insertions  as 
follows: — 
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The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  tl6  per  wed:, 
cams  as  low  a  rate  on  a  52-time  basis 
as  any  other  sdiednle,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  otM 
time;  60c  pw  agate  line  four  times. 
Situations  Want^:  50c  per  agate  line 
ene  time;  40c  per  agate  line  thm  times 
(count  sb  words  to  the  line). 
Subscription  rates:  By  maU  payable  in 
advance  United  States  and  Island  Posseo 
sions  $4  per  year;  Canada  $4,50;  For^ 
eign  $5. 

Mendwr  of  the  Associated  Business 
Pfepers  and  subscribing  to  its  standard 
of  practice. 

Charter  Member  of  the  Audit  Bureau  of 
Clrenladons  with  a  certified  “AS-C.” 
circulation  as  follows: 
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and  telegraph  editor  of  the  Mobile  Press, 
has  returned  to  his  duties  as  city  editor 
of  the  Longiiew  (Tex.)  Morning 
Journal. 

H.  L.  Gregory,  sports  editor,  Portland 
Oregonian,  has  just  completed  a  tour  of 
Pacific  northwest  colleges  to  survey 
football  teams. 

Lawrence  Ross,  city  editor,  Bridgeport 
(Conn.)  Telegram,  has  resigned  to  take 
up  his  residence  in  the  Southwest. 

J.  W.  West,  Sunday  editor  Sashville 
Banner,  is  si)ending  his  vacation  with 
Mrs.  West  in  Chicago. 

R.  A.  Wilson,  financial  editor  and 
Sunday  columnist,  Nashi’ille  Banner,  is 
spending  vacation  in  the  Smoky  Moun¬ 
tains. 

Joseph  T.  Adams,  sports  editor, 
Rochester  (N.Y.)  Democrat  and  Chron¬ 
icle,  who  recently  returned  from  Europe, 
covered  the  Little  World’s  Series  be¬ 
tween  St.  Paul  and  Rochester  at  St. 
Paul  for  his  paper. 

Walter  L.  McCain,  co-owner  of  the 
Cloister  (N.J.)  Bergen  Review,  a 
weekly,  has  disposed  of  his  interest  in 
the  weekly  and  joined  the  Union  City 
(N.J.)  Hudson  Dispatch  as  a  special 
writer.  His  brother,  J.  Seward  Mc¬ 
Cain,  also  sold  his  interest  and  joined 
the  New  York  Gasoline  Retailer  as  ad¬ 
vertising  manager. 

N.  Russell  Jackson,  financial  editor, 
Louisville  Times,  and  Mrs.  Jackson  are 
the  parents  of  a  son,  Gordon  Russell, 
bom  recently. 

(Tharles  J.  Haaga,  news  editor,  Phila¬ 
delphia  Public  lu-dger,  accompanied  by 
Mrs.  Haaga  visited  Carlsbad  Cayemi  id 
(jarlsbad,  N.M.,  while  on  vacation  re¬ 
cently. 

M.  M.  V’alkenburgh,  city  editor, 
Cadillac  (Mich.)  Evening  News  and 
state  legion  vice-commander  of  the 
Afichigan  department,  was  recently 
awarded  .second  prize  in  the  national 
contest  for  the  best  state  legion  history. 

R.  H.  F.  Parsley,  assistant  editor, 
Huntington  (W.Va.)  Herald- Advertiser, 
was  appointed  secretary  of  the  West 
V'irginia  Board  of  Aeronautics. 

Don  Weeks,  city  editor,  Traverse 
City  (Mich.)  Record-Eagle,  has  been 
appointed  secretary  of  the  Traverse  City 
chamber  of  commerce. 

Hugh  W.  Robertson,  political  writer 
for  the  Westchester  County  Publishers, 
Inc.,  addressed  the  Rotary  Club  of  Port 
(Chester  on  September  29  on  his  recent 
trip  to  CTiile  with  the  Sikorsky  plane 
delivered  to  that  country. 

William  A.  Wilson,  city  editor,  Little 
Rock  Arkansas  Gasette,  has  been 
shifted  to  the  state  news  desk,  and  Paul 
I^nald,  its  former  occupant,  has  been 
appointed  city  editor. 

B.  A.  Bridgewater,  sports  editor, 
Tulsa  (Okla.)  World,  was  at  St.  Louis 
for  the  opening  World  series  games. 

John  Bruner,  city  editor,  Cheyenne 
IVyoming  Tribune-Leader,  suffered  a 
broken  while  acting  as  head  lines¬ 
man  at  a  football  game  in  Laramie 
recently. 

Jimmy  Hodgson  and  Mack  Corbett, 
sports  desk.  Salt  Lake  Deseret  News, 
recently  won  the  Salt  Lake  City  news¬ 
papermen’s  golf  championship. 

William  D.  Gilman,  reporter,  Union 
City  (N.J.)  Hudson  Dispatch,  has 
joined  the  Omaha  (Nd).)  News-Bee 
staff. 

John  T.  Toohey,  Jr.,  Hoboken  (N.J.) 
Jersey  Obsen'er,  and  Leo  Hershdorfer, 
Union  City  (N.J.)  Hudson  Dispatch,  are 
on  a  campaign  tour  with  Former  (jov- 
emor  A.  Harry  Moore. 

Peter  Rosjiers,  formerly  of  the  Elisa¬ 
beth  (N.J.)  Times  and  Trenton  (N.J.) 
State  Gasette,  has  succeeded  Wallace 
Ashlej'  as  assistant  county  editor,  Union 
City  (N.J.)  Hudson  Dispatch.  Ashley 
has  been  transferred  to  the  Court  House. 

Charles  R.  Horton,  editorial  staff, 
Greenville  (Tex.)  Evening  Banner,  has 
been  named  secretary  to  Congressman 


Sam  Rayburn  of  the  Fourth  Texas 
district. 

Eddie  Raymond  De  Kalb  (Ill.)  Chron¬ 
icle,  editorial  staff,  has  returned  from  a 
vacation  trip  to  northern  Wisconsin, 
Minnesota  and  South  Dakota  to  the 
Black  Hills. 

C.  William  Duncan,  columnist  and 
feature  writer,  Philadelphia  Public 
Ledger,  addressed  the  Altoona  (Pa.) 
Kiwanis  Club  on  Sept.  30. 

James  S.  Milloy,  for  the  last  six  years 
secretary,  Greater  North  Dakota  asso¬ 
ciation,  has  joined  the  Minneapolis  Jour¬ 
nal,  as  northwest  agriculture  develop¬ 
ment  editor. 

Wilfrid  Hibbert,  Toledo  Times,  busi¬ 
ness  reporter,  and  Mrs.  Hibbert  are  par¬ 
ents  of  a  daughter,  born  last  week. 

Francis  D.  Walton,  of  the  New  York 
Herald  Tribune  staff,  began  a  month's 
vacation  Oct.  1  and  will  pass  it  at  Ro- 
wayton.  Conn.  Wayne  M.  Weishaar  will 
cover  aviation  stories  during  Mr.  Wal¬ 
ton’s  absence. 

R.  C.  Campbell,  of  Mineral  Wells, 
Tex.,  has  been  named  editor  and  sports 
writer  of  the  Breckenridge  (Tex.) 
American. 

Ruth  Bronner  recently  joined  the 
Louisville  Courier-Journal,  reportorial 
staff. 

Bill  Bray,  formerly  of  the  San  Diego 
Times,  has  joined  the  Philadelphia  Pub¬ 
lic  Ledger,  sports  desk. 

Charles  Dunn,  Philadelphia  Evening 
Ledger,  re-write  staff,  has  been  awarded 
a  fellowship  at  Georgetown  University 
where  he  will  work  for  an  M.A.  degree. 

Carroll  R.  Miller  of  the  Martinsburg 
(W.Va.)  Journal  news  staff,  was 
awarded  $50  first  prize  in  the  contest  re¬ 
cently  conducted  by  the  Country  Home, 
to  select,  “The  Greatest  Living  Benefac¬ 
tor  of  Agriculture.”  Mr.  Miller’s  selec¬ 
tion  was  Henry  Ford. 

Richard  Powell  t'arter,  staff  writer, 
Richmond  (Va.)  Times  Dispatch,  and 
former  sports  editor,  covered  the  1931 
annual  Gloucester  horse  show  at  Glou¬ 
cester,  Va. 

Harold  L.  Call  has  succeeded  Doro¬ 
thy  F.  Whipple  as  theatre  editor  of  the 
Portland  (Me.)  Evening  News. 

Lyle  Tomerlin,  Pensacola,  Fla.,  news¬ 
paperman,  has  joined  the  city  staff  of 
the  Asheville  (N.C.)  Citizen,  succeed¬ 
ing  Sloan  (Zoleman,  resigned. 

Edward  M.  Miller,  automobile  editor, 
has  been  named  Sunday  editor  of  the 
Portland  Oregonian.  Phillip  H.  Par¬ 
rish,  formerly  Sunday  editor,  has  been 
made  a  member  of  the  editorial  staff. 

Arthur  Jones,  copy  desk  man  on  the 
Portland  Oregonian,  has  been  desig¬ 
nated  as  northwest  ^itor. 

Jerome  B.  Strauss  and  Chesley  Man- 
ley,  reporters  for  the  Chicago  American 
and  Chicago  Tribune  respectively,  re¬ 
cently  spent  several  days  with  “down 
and  outers”  of  Chicago  who  sleep  in  the 
parks  and  depend  upon  bread  lines  for 
their  food.  They  then  wrote  stories  of 
their  experiences 

PRESS  ASSOCIATION  NOTES 

I^ERRILL  COMPTON,  manager, 
Memphis  bureau.  United  Press,  has 
returned  from  a  vacation  in  New  York. 
Sam  Farrington,  who  substituted  for 
him,  has  returned  to  his  jxjst  at  Little 
Rock. 

Bates  Raney,  former  city  editor, 
Buffalo  Times,  has  resided  to  join  the 
New  York  office.  United  Press. 

^  Boyden  Underwood,  United  Press 
Kansas  Citv  bureau,  is  spending  his  va¬ 
cation  at  his  home  in  Memphis,  Tenn. 

Harold  Braman.  chief  of  the  Associated 
Press  bureau  at  Santiago,  Chile,  and 
Mrs.  Braman  are  the  parents  of  a  daugh¬ 
ter  born  recently  in  Santiago.  Mr.  Bra¬ 
man  was  in  the  Columbus,  O.,  and  New 
York  offices  of  the  A.  P.  before  his 
transfer  to  Chile. 

John  Thomas  Burns,  chief  photog¬ 
rapher  of  the  Los  Angeles  bureau  of  the 
Associated  Press  News  Photo  Service, 
has  returned  to  work  after  recuperating 
from  an  illness. 

Jerry  Quisenb^rix  of  the  New  York 
office  of  the  United  Press,  has  been  trans¬ 


ferred  to  the  London,  England,  bureaa 
He  sailed  this  week. 

Thomas  Sande,  formerly  news  and 
feature  photographer  with  Underwood 
and  Underwod,  has  joined  the  New 
York  staff  of  the  Associated  Press  News 
Photo  Service. 

D.  F.  Fernsler,  of  the  Newark  bureau 
of  the  Associate  Press,  is  making  a 
service  trip  for  the  A.  P.  Feature  Serv¬ 
ice  through  New  York  and  Pennsylvania. 

H.  W.  Blakeslee,  science  editor  of  the 
Associated  Press,  made  an  address  this 
week  before  the  Industrial  Conferencce 
of  the  Purdue  Research  F’oundation  at 
Purdue  University,  Bloomington,  Ind. 

J.  A.  Best,  of  the  Columbia,  S.C.,  bu¬ 
reau  of  the  Associated  Press,  has  been 
traii.sferred  to  the  Cincinnati  bureau. 
Paul  Simmons,  of  the  (Charlotte,  N.C., 
bureau  of  the  A.P.  took  his  place  as 
state  mail  editor. 


WEDDING  BELLS 

Richard  williams,  former  sports 
editor,  Philadelphia  Record,  to  Rose 
Tiplits,  Record  sports  writer,  at  Phila¬ 
delphia,  last  Monday. 

-Mexander  Murphy,  news  editor  of 
the  .Associated  Press  News  Photo 
Service,  New  York,  to  Miss  Dorothy 
l^x>se,  Oct.  3.  Mr.  and  Mrs.  Murphy 
have  gone  to  Maine  on  a  honeymoon 
trip  and  will  reside  in  Brooklyn. 

Miss  Sara  Varley,  woman’s  depart¬ 
ment  reporter,  Youngstown  (O.)  Tele¬ 
gram,  to  Eugene  McCarthy,  reporter, 
Cleveland  Plain  Dealer,  in  Washington, 
Oct.  6. 

James  Gordon  MacGregor,  night  city 
editor,  Eargo  (N.D.)  Forum,  to  Miss 
Alida  Anne  Jacobson  of  Newark,  N.  J., 
at  Minneapolis,  Aug.  8. 

Richard  McMurray,  editor,  Ijiredo 
(Tex.)  Times,  to  Miss  Eugenia  Cope¬ 
land  of  Laredo,  recently,  at  Laredo. 

Hugh  Boyd,  formerly  of  the  Regina 
(Sask.)  Leader-Herald  and  now  with 
the  Saskatchewan  Wheat  Pool  Publicity 
Department,  to  Miss  Helen  Murray 
Boyle,  former  women’s  editor,  Regina 
(Sask.)  Star,  Sept.  22  in  EMmonton, 
Alta. 

Sutton  Christian,  city  editor,  Shang¬ 
hai  China  Press,  to  Miss  Nevada  Sem- 
enza,  woman’s  editor,  recently  in 
Shanghai. 

Herbert  L.  Stephen,  editor  of  “The 
Advertiser”  column  in  the  New  York 
Evening  Post,  to  Crystal  Wood  List, 
art  director  of  Dry  Goods  Economist, 
Sept.  30  in  New  York. 

William  Edward  Brennan,  police  re¬ 
porter,  Boston  Post,  to  Miss  Katherine 
M.  Brogan,  Sept.  26. 


CHANGES  OF  OWNERSHIP 

■pUTHERFORD  (N.C.)  SUN,  a 
.11  weekly,  has  been  bought  by  Virgil 
B.  Evans.  The  plant  will  be  moved  to 
Spartanburg,  S.C.,  where  it  will  be  used 
in  printing  a  new  paper,  the  Carolina 
Weekly  State  News. 

.Mliert  H.  Law,  news  editor,  Dalharl 
(Tex.)  Texan  for  the  past  two  yean, 
has  purchased  an  interest  in  the 
mesa  (Tex.)  Reporter  and  is  now  editor 
and  publisher  of  that  newspaper. 

Sale  of  the  Oakland  (Ore.)  Tribune 
to  L.  Mallory  was  announced  by 
Clyde  S.  Shaw  and  sons.  Mr.  Mallory 
has  been  associated  with  the  Tillamook 
(Ore.)  Herald  and  the  Klamath  Falls 
(Ore.)  Courier. 

Clyde  S.  Holland,  of  Eagle,  N.  M., 
has  purchased  the  Dimitt  (Tex.)  Castro 
County  News.  He  was  formerly  owner 
and  editor  of  the  Muleshoe  (Tex.) 
Journal. 

W.  F.  Budd,  publisher,  Anita  (!»•) 
Tribune,  recently  purchased  the  Anita 
Record  from  Azel  Ames.  Mr.  Budd 
has  announced  that  the  Record  will  be 
discontinued  and  its  equipment  trans¬ 
ferred  to  the  Tribune  building. 


MISSING  CARTOONIST  FOUND 

John  R.  Evans,  21  year  old  cartoonist 
of  the  Peoria  (Ill.)  Star,  missing  since 
Aug.  11,  was  found  by  a  policeman  to 
Seattle,  Oct.  3. 
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BUREAU  WILL 
12  DIRECTORS 


Member*  Will  Vote  at  Chicago  Meet¬ 
ing,  Oct.  22-23 — Board  Vote* 
Moratorium  on  Arrearage 
Rule  for  Butines*  Papers 

Twelve  directors  are  to  be  elected  at 
the  coming  convention  of  the  Audit 
Bureau  of  Circulations,  to  be  held  at 
the  Stevens  Hotel,  Chicago,  Oct.  22-23. 
Those  whose  terms  expire  at  this  meet¬ 
ing  are: 

Newspal>ers  —  John  Cowles,  Des 
Moines  Register  and  Tribune;  J.  F. 
Ifresnahan,  Press  Publishing  Company, 
New  York. 

Advertisers — 'Stanley  E.  Baldwin, 
Willard  Storage  Battery  Co.,  Cleveland; 
S.  E.  Conybeare,  Armstrong  Cork  Com¬ 
pany,  Lancaster,  Penn. ;  F.  R.  Davis, 
General  Electric  Co.,  Schenectady, 
N.Y. ;  T.  F.  Driscoll,  Armour  &  Com¬ 
pany,  Chicago :  Guy  C.  Smith,  Libby, 
McNeill  &  Libby,  Chicago;  P.  L. 
Thomson,  Western  Electric  Company, 
New  York. 

Advertising  Agencies — Frank  J.  Her¬ 
mes,  The  Blackman  Company,  New 
York. 

Business  Papers — E.  R.  Shaw,  Power 
Plant  Engineering,  Chicago. 

Farm  Papers — W.  C.  Allen,  The 
Dakota  Farmer,  Aberdeen,  S.D. 

Magacines — S.  R.  Latshaw,  Butterick 
Publishing  Company,  New  York. 

The  following  resolution  was  adopted 
by  the  A.B.C.  board  of  directors  at  a 
meeting  in  New  York,  Sept.  18; 

“Resolved,  that  a  moratorium  for  one 
year  be  declared  for  business  papers  in 
connection  with  Chapter  B,  Article  11, 
Section  1(d),  allowing  an  additional 
three  months  of  grace  beyond  the  three 
months  now  allowed  by  said  rule  in 
which  subscriptions  in  arrears  may  be 
counted  as  paid.  Said  moratorium  to 
affect  subscriptions  expiring  July  1, 
1931,  and  thereafter  for  one  year.” 

This  means,  it  is  stated,  that  so  far  as 
business  paper  members  of  the  bureau 
are  concerned  the  general  rule  of  the 
bureau  limiting  the  arrearage  i)eriod  to 
three  months  after  expiration  of  a  sub¬ 
scription  is  suspended  for  a  period  of  one 
year  and  instead  a  six-month  arrearage 
period  will  be  allowed. 

One  newspaper  and  three  business 
magazines  have  been  dropped  from 
membership  in  the  A.B.C.,  it  was 
announced.  The  newspaper  was  the 
Franklin  County  Times  published  at 
Malone,  N.  Y. 


Ripley  To  Select  Winner* 

The  Boston  Sunday  Advertiser  and 
Daily  Record  are  conducting  a  “Believe 
It  or  Not”  contest,  in  which  contestants 
are  asked  _  to  submit  in  writing  any 
strange  or  incredible  fact  with  prcxif  that 
It  is  true.  Fifty  autographed  copies  of 
Robert  Ripley’s  latest  bixik  and  cash 
prizes  totaling  $500  are  the  awards.  Mr. 
Ripley  will  make  a  two-day  trip  to  Bos¬ 
ton  to  select  the  winners. 

Offer*  Trevel  In*urance 

.  In  a  full-page  advertisement  printed 
'"  two  colors  Sept.  27,  the  Milwaukee 
(Wis.)  Journal  offered  regular  subscrib¬ 
ers  and  members  of  their  families  $10,()00 
travel  and  pedestrian  accident  insurance 
Micies  at  a  cost  each  of  $1  a  year  or 
&  a  week.  The  policies  are  issued 
through  the  Supreme  Casualty  Company, 
Milwaukee  stock  firm. 

$5,000  Movie  Title  Contest 

The  Chicago  Herald  and  F.xaminer  is 
inducting  a  Movietest  conte.st  in  which 
30  cartoons  are  given,  representing  the 
titles  of  motion  pictures.  The  correct 
title  is  included  in  the  list  of  titles  printed 
with  each  cartoon.  The  paper  is  offer- 
"iff  $5,{X)0  in  cash  prizes  to  the  winners. 

Forming  Mickey  Mouse  Club 

.  The  Ogden  (Utah)  Standard  Exam- 
"ler  is  forming  a  Mickey  Mouse  Club, 
oji^perating  with  the  Publix  theatres. 
There  are  already  2,0(X)  members  and 
**ch  week  a  free  show  is  given. 


PLANNING  MUSICAL  REVUE 

The  Bridgeport  (Conn.)  Post-Tele¬ 
gram  is  sponsoring  a  musical  revue  with 
amateur  cast  which  will  be  presented  at 
one  of  the  city’s  theatres.  A  cast  of  100, 
recruited  from  among  the  younger  read¬ 
ers  of  the  papers,  will  participate. 


BOYS  AND  GIRLS  STAR 
IN  DAILY’S  FILM 

Seckatnry  Hawkins  Club  of  Milwau¬ 
kee  Journal  Provides  Cast 
for  Movie — 3,500 
Participated 

Seckatary  Hawkins  of  the  Milwaukee 
Journal  Seckatary  Hawkins  club  has 
ju.st  completed  a  $5,000  movie  thriller, 
“Seckatary  Hawkins,  Detective,”  in 
which  3,500  boys  and  girls  from  12  Wis¬ 
consin  towns  participated. 

The  story  hinges  around  the  robbing 
of  the  Journal  vault  and  the  subsequent 
capture  of  the  robber  through  the  co¬ 
operation  and  cleverness  of  Seckatary 
Hawkins  members  throughout  the  state. 

The  scene  of  the  story  moves  from 
Milwaukee  to  a  smaller  town  and  the 
boys  and  girls  of  Sheboygan,  Green  Bay, 
Appleton,  Racine,  Neenah,  Mcnasha, 
Oshkosh,  Beaver  Dam,  Janesville,  Port¬ 
age  and  Fond  du  Lac  made  the  same 
dramatization  of  the  second  part  of  the 
film.  When  the  picture  is  shown  in 
each  of  the  towns,  they  will  see  the 
Milwaukee  scenes  plus  their  own  part 
of  the  film. 

“Seek”  Hawkins,  his  photographer 
and  assistant  traveled  to  the  participat¬ 
ing  cities  in  a  bus,  carrying  a  complete 
portable  clubhouse,  furnishings  and  all 
the  properties  needed  in  making  the 
story.  In  all  of  the  towns  both  the 
residents  and  city  officials  cooperated. 

The  movie,  consisting  of  14,000  feet 
of  film,  was  a  little  over  two  months  in 
the  making.  By  next  spring  the  finished 
production  will  have  bwn  shown  in  75 
\\  isconsin  cities,  besides  the  12  which 
participated,  according  to  present  plans 
and  bookings. 

Giaracters  in  the  cast  were  chosen 
through  tryouts  conducted  in  each  city 
last  spring,  and  those  youngsters  who 
did  not  get  leading  roles  took  part  in 
the  big  mob  scenes.  All  taking  part 
requir^  careful  training  and  rehearsal. 
The  12  cities  which  participated  in 
“Seckatary  Hawkins,  Detective,”  were 
those  which  made  the  best  showing  in 
the  10-week  Seckatary  Hawkins  mem¬ 
bership  drive  conducted  last  spring. 

Parade  Announced  Serial 

A  colorful  parade,  headed  by  (jeorge 
D.  Gaw,  Chicago’s  official  greeter,  and 
his  big  white  car,  and  an  elaborately 
decorated  airplane  float  containing  “Sally 
Barnard,”  heroine  of  “Sally  of  Sky 
.Alley,”  marked  the  beginning  of  the  new 
serial  in  the  Chicago  Daily  News  last 
week.  The  parade  through  the  loop  in¬ 
cluded  motor  cars  in  which  stage  stars 
rode. 

Conducts  Theatrical  Contest 

The  .32  plays  from  which  contestants  in 
the  Vancouver  (B.C.)  Sun  Amateur 
Theatrical  Contest  may  choose  their  pro¬ 
duction  were  published  recently.  The 
Sun  is  conducting  an  elimination  contest 
to  discover  the  best  local  acting  talent. 
The  proceeds  from  performances  will  be 
devoted  to  the  Sun  Santa  Claus  Fund. 


Times-Star  Club  Meets 

The  Bridgeport  (Conn.)  Times-Star 
Press  Club,  comprised  of  students  in 
Bridgeport  schools  who  furnish  material 
for  tbe  paper’s  weekly  school  page,  has 
been  organized  for  the  1931-32  year. 
Frederick  Thoms  is  school  page  editor. 

Runninc  Football  Series 

The  Louisinlle  Times  is  running  a 
series  of  16  articles  on  football  rules  con¬ 
tributed  by  John  H.  Quast,  former  Pur¬ 
due  end  and  secretary  of  the  Kentucky 
Officials’  Association. 


DAILY’S  PARKING  CRUSADE 
BALKED  BY  POLICE 

^HE  New  Brunswick  (NJ.)  Daily 
Home  News  paid  $20  towing 
charges  when  it  attempted  to  im¬ 
prove  business  conditions  by  park¬ 
ing  cars  in  the  center  of  Livingston 
avenue  last  week. 

A  representative  of  the  Home 
News  asked  drivers  intending  to 
park  their  cars  along  the  curb  on 
Livingston  avenue  if  they  would 
park  in  the  middle  of  the  street. 
Four  obliged.  Soon  a  towing  car 
with  a  policeman  in  charge  ap¬ 
peared,  the  cars  were  towed  to 
police  headquarters,  and  the  Daily 
News  man  was  also  asked  to  go 
along  “until  the  matter  was 
straightened  out.” 

Owners  of  the  automobiles  ob¬ 
tained  their  cars  but  the  Home 
News  paid  $5  towing  charges  on 
each. 


TRAMPUSCH  JOINS  HOE 


Otto  R.  Tkampuscb 


German  Pres*  Designer  Added  to 
Firm’s  Sales  Staff 

Otto  R.  Trampusch,  formerly  chief 
designing  engineer  and  sales  representa¬ 
tive  of  tbe  Vomag  Company  of  Plauen, 
one  of  the  large 
press  manufac¬ 
turers  of  Ger¬ 
many,  has  joined 
the  sales  organ¬ 
ization  of  R.  Hoe 
&  Co.,  Inc.,  New 
York,  as  sales 
engineer  in  con¬ 
nection  with  the 
development  and 
sale  of  web  off¬ 
set  machinery. 

Mr.  Trampusch 
has  spent  many 
years  in  the 
United  States  as 
sales  representative  of  the  V’omag  Com¬ 
pany.  He  al.so  represented  the  com¬ 
pany  in  Canada.  He  is  a  graduate  of 
the  Technical  College  at  Brunn,  Mo¬ 
ravia.  Before  joining  the  Vomag  Com¬ 
pany  he  was  designing  engineer  with 
Koenig  &  Bauer  in  charge  of  the  design 
of  rotary  presses,  and  later  with  the 
M.A.N.  Company. 

AWARDED  MEDAL 

Joe  De  Ganahl,  White  Plains  (N.Y.) 
Daily  Reporter  police  reporter  who  ac- 
comjianied  Admiral  Byrd's  expedition  to 
Little  America  as  a  dog  team  driver, 
received  a  Congressional  Medal,  with 
other  members  of  the  expedition,  at  a 
dinner  in  Boston  recently  tendered  to 
Admiral  Bryd  on  the  first  anniversary 
of  his  return  from  the  South  Pole.  Mr. 
De  Ganahl,  acconqianied  by  his  wife, 
his  sister  and  William  O’Donovan, 
assistant  city  editor  of  the  Reporter, 
made  the  trip  to  Boston  by  plane. 

REVIVING  PLAIN  TALK 

Plain  Talk  magazine  will  go  back  on 
the  newsstands  with  the  November  issue, 
after  a  year’s  suspension,  it  was  announced 
this  week.  Morris  A.  Bealle,  Washing¬ 
ton  newspaperman,  has  purchased  it 
from  Radio  Science  Publications,  Inc.,  of 
New  York,  liquidating  corporation  for 
the  Fly-MacKinnon  Corporation  which 
launched  Plain  Talk  in  October,  1927. 
Officers  of  the  new  publication  will  be : 
Morris  A.  Bealle,  publisher;  Mason 
Banks  Hood,  editor ;  and  Hubert  C. 
Blackerby,  advertising  manager.  Articles 
of  political  interest  are  solicited. 


Offers  Soccer  Trophy 

The  Salt  Lake  Telegram  is  offering  a 
trophy  to  the  champion  Salt  Lake  soccer 
players  again  this  year. 


WILEYS  BACK  FROM  SIAM 

After  two-and-a-half  years  in  Ha¬ 
waii,  Japan  and  Siam,  Mr.  and  Mrs. 
Donald  L.  Wiley  returned  recently  to 
San  Francisco.  After  their  marriage  in 
1929,  Mr.  Wiley,  formerly  of  the  San 
Francisco  News,  and  Mrs.  Marjorie 
Poole  Wiley,  formerly  of  the  Berkeley 
(Cal.)  Gasette,  left  for  Hawaii  to  join 
the  staff  of  the  Honolulu  Advertiser. 
I^ter  they  worked  on  the  Tokio  Adver¬ 
tiser  and  Bangkok  Daily  Mail  at  Siam. 


10,  1931 

BRITISH  WRITERS  ASK 
PERCENTAGE  RATE 

Institute  of  Journalists  Adopts  Ro*o« 

lution  on  Syndicate  Pay — Copy* 
right  Change  and  Editorial 
Economy  Discussed 

By  Allan  Delafons 

London  Corresfiondont,  Editok  &  Publishes 

London,  Sept.  28. — Syndicates  and 
feature  agencies  should  pay  for  matter 
used  by  them  (except  news)  on  a  per¬ 
centage  basis  according  to  the  number 
of  publications  in  which  the  matter  ap¬ 
pears,  the  British  Institute  of  Journalists 
agreed  at  their  annual  conference  at 
Eastbourne. 

Bernard  Weller,  chairman  of  the  Eco¬ 
nomic  Section,  which  deals  with  matters 
affecting  the  wages,  rates  of  pay¬ 
ment  for  contributions  and  similar  ques¬ 
tions  of  the  working  journalist  moved 
the  resolution,  in  view  of  the  low  rates 
paid  for  original  matter  by  certain 
agencies.  It  was  urged  that  editors  and 
sub-editors,  members  of  the  Institute, 
should  not  accept  articles  from  the  fea¬ 
ture  services  at  cut  rates. 

Editorial  treatment  of  contributors  also 
was  dealt  with  in  a  resolution  recom¬ 
mending  that  where  an  author  submits 
a  literary  work  to  an  editor  for  con¬ 
sideration  the  editor  is  not  justified  in 
retaining  the  work  for  more  than  two 
weeks,  and  that  he  is  not  entitled  to 
have  it  set  up  unless  he  has  accepted  it. 

Proposed  revision  in  a  clause  of  the 
Copyright  Act,  1911,  provoked  discus¬ 
sion.  Section  5  of  the  Act  now  rules 
that  the  person  who  employs  a  journalist 
shall,  in  the  absence  of  any  agreement, 
be  the  first  owner  of  copyright,  but 
where  the  work  is  an  article  in  a  news¬ 
paper,  magazine  or  periodical  publica¬ 
tion,  the  author  shall  have  the  right  to 
restrain  its  publication  elsewhere  than  in 
a  newspaper  or  magazine.  The  proposed 
revision  to  which  the  Institute  meeting 
agreed  reserves  to  the  writer  of  an  origi¬ 
nal  article  all  copyright  except  the  right 
of  first  publication,  which  rests  with  the 
owner  of  the  paper  by  which  he  was 
employed  when  the  article  vvas  written. 

A  resolution  was  moved  “viewing  with 
apprehension”  ( afterwards  changed  to 
“viewing  with  pleasure”)  the  increasing 
number  of  young  people  desiring  to  be¬ 
come  journalists,  and  asking  the  Council 
of  the  Institute  to  devise  a  methoil  of 
eliminating  those  unsuitable. 

Borrowing  the  office  of  a  Sunday 
paper  and  putting  candidates  for  the 
diploma  to  work  in  the  reporters’  room, 
the  sub-editors’  room  and  the  case-room 
as  though  they  were  on  a  real  news¬ 
paper,  was  suggested  by  H.  A.  Gwvnne, 
editor  of  The  Morninq  Post,  and  an 
ex-president  of  the  Institute.  Before  in¬ 
troducing  voting  people  into  journalism, 
he  said,  they  must  absorb  journalists 
who  had  been  thrown  out  of  work  by 
amalgamations  and  other  causes. 

VV.  C.  Chillingworth  in  his  presidwtial 
address  said  unemployment  among  jour¬ 
nalists  had  increased,  one  reason  being 
that  some  newspapers  chose  the  editorial 
department  as  being  the  most  suitable 
for  introducing  economies. 

“I  believe  that  the  drawing  power  of 
tbe  editorial  and  news  columns  remains 
the  same  in  any  newspaper  and  it  is  the 
failure  of  the  commercial  side  and  pos¬ 
sibly  of  other  departments  to  maintain 
revenue  that  brings  about  the  necessity 
for  economies.”  he  averred. 

“Many  aids  mav  be  made  use  of  by 
a  newspaper  to  increase  its  attractiveness 
and  conseoncntlv  train  a  larger  circula- 
tion,  but  the  standard  of  a  newspai^r 
will  at  all  times  be  ultimately  judged  by 
the  work  of  the  journalists  employed  by 
it  and  of  the  contributors  to  its  "ages. 
They,  and  they  alone,  are  capable  of 
ensuring  a  paper’s  success.  Without 
their  work  monev  spent  on  printing, 
publicity  advertising,  circulation  and  on 
the  many  other  deuartments  of  a  news¬ 
paper  would  lie  wasted.” 

Accepting  Wheel  For  “Suh* 

The  .Salem  (Ind.)  Rekuhlican-Leader 
recently  offered  to  take  three  bushels  of 
wheat  for  one  year’s  subscription. 
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Editor 

Advortiting  A  gmneimt 

STANDARD  OIL  STARTS 
BIGGEST  CAMPAIGN 


Iniliana  Corporation  to  Uao  1,462 
Now«papor«,  Launcbinr  Now  Gaso* 
lino  and  Continninf  Drire  on 
Motor  Oil 


Standard  Oil  Company  of  Indiana  this 
week  announced  plans  to  carry  out  in 
the  refining  months  of  1931  the  biggest 
advertising  and  sales  campaign  the  com¬ 
pany  has  ever  undertaken  in  so  short  a 
period. 

Directors  have  decided  that  the  way 
to  end  the  trench  warfare  with  depres¬ 
sion  is  to  go  over  the  top  in  something 
resembling  in  a  business  way  what  a 
major  offensive  is  in  warfare. 

The  advertising  campaijp  was  to  be¬ 
gin  Oct  9  and  will  continue  until  the 
middle  of  December.  The  main  ammuni¬ 
tion  will  be  introduction  of  a  new  gaso¬ 
line  which  the  company  has  been  making 
at  refineries  for  some  time  and  now  has 
at  distributing  points  ready  for  delivery, 
but  about  which  the  story  has  not  been 
told  in  advance  of  the  actual  advertising. 

Following  a  series  of  “teaser”  adver¬ 
tisements,  the  campaign  will  come  out 
in  force  on  Oct.  15  with  large  announce¬ 
ments  in  1,462  newspapers  in  the  13 
north  central  states  in  which  Standard 
of  Indiana  operates.  These  newspapers 
have  a  circulation  of  12,571,677  in  a  ter¬ 
ritory  of  32,000,000  population  where 
8,371,750  cars  and  triKks  arc  operating 
with  a  gasoline  consumption  of  nearly 
five  billion  gallons  a  year.  Follow-up 
advertisements  will  appear  regularly  in 
the  following  two  months. 

The  newspaper  advertising  will  be 
supplemented  by  practically  all  other 
usual  forms  of  advertising. 

The  advertising  strategists  have 
planned  part  of  the  campaign  to  appeal 
to  women.  Women  motorists  will  ^ 
told  why  the  new  gasoline  is  a  “gaso¬ 
line  for  a  lady.” 

While  the  concentration  will  be  on 
gasoline  advertising,  to  which  the  com¬ 
pany  has  devoted  little  of  its  funds  pre¬ 
viously  this  year,  the  extensive  cam¬ 
paign  on  motor  oils  which  has  been 
in  progress  since  last  March  will  also 
be  rounded  out.  In  130  of  the  leading 
newspapers  of  the  territory  the  story  of 
the  “white  fleet”  of  test  cars  with  which 
the  company’s  motor  oils  were  tested 
this  year  will  be  completed,  beginning 
Oct.  18. 

A  feature  of  the  motor  oil  advertising 
will  be  use  of  color  copy  and  rotogravure. 
Eleven  of  the  largest  newspapers  will 
be  used  for  this  purpose. 

The  gasoline  advertising  is  being 
placed  through  the  Stack-Goble  Adver¬ 
tising  ^ency  of  Chicago,  the  motor  oil 
advertising  through  the  McCann-Erick- 
son  Company,  and  the  direct-mail  cam¬ 
paign  is  in  the  hands  of  the  Dosch- 
Kircher  Company. 


Lowney  Campaign  Soon 

A  national  advertising  campaign  fea¬ 
turing  Lowney  American  Beauty  Choco¬ 
lates  will  shortly  make  its  appearance, 
the  highlights  being  color  pages  in  the 
American  Weekly  and  double-page 
spreads  in  color  in  the  Saturday  Even¬ 
ing  Post.  The  theme  of  the  new  cam¬ 
paign  will  be — “Back  to  the  Price  of 
20  Years  Ago!”  Copy  is  to  be  placed 
by  H^ff-Metzger,  Inc.,  of  New  York, 
advertising  counsel  for  all  divisions  of 
Candy  Brands,  Inc.,  of  which  the  Walter 
M.  Lowney  Company  is  a  division. 


Keelor  &  Stites  Appointed 

The  Valvoline  pil  Company,  producer 
and  distributor  of  lubricating  oil  and 
reases,  has  appointed  the  Keelor  & 
tites  Company  of  Cincinnati  as  its  ad- 
advertising  counsel.  The  Galena  Oil 
Corporation’s  account  will  also  be  han¬ 
dled  by  the  Keelor  &  Stites  Company. 


Sodding  Account  To  Reach 

Shifman  Brothers,  of  Newark,  manu¬ 
facturers  of  bedding,  have  appointed  the 
Chas.  Dallas  Reach  agency  of  Newark, 
N.  J.,  to  handle  their  advertising. 


&  Publisher  The  Fourt 


AMONG  THE  COPY  CHIEFS 
By  C.  P.  McDonald 


Donald  R.  O’Brien 


ttlJEING  in  Vermont  as  often  and  as 

O  long  as  I  can  constitutes  my  rul¬ 
ing  hobby,”  we  are  told  by  Donald  R. 
O’Brien.  “I’ve  others,  of  course — tennis, 
fishing,  and  outdoor  life  in  general.  And 
I  never  get  enough  of  duck  gunning  on 
Lake  Champlain.” 

That  insatiable  yen  for  the  Green 
Mountain  State  probably  is  accounted 
for  by  the  fact  that  Don  hails  from  Bur¬ 
lington,  Vt.  When  a  youngster,  he  won 
a  college  scholarship  offered  by  the 
Burlington  Free  Press,  and  that  enrolled 
him  in  Holy  Cross,  down  Worcester, 
Mass.,  way. 

He  worked  during  college  and  in  the 
summer  on  various  newspapers.  He 
did  police  reporting,  sport  writing,  and 
feature  stuff  for  the  Lowell  (Mass.) 
Sun;  was  national  advertising  manager 
for  the  Springfield  (Mass.)  Union,  and 
was  reporter  on  the  Burlington  Free 
Press.  He  also  has  done  newspaper 
syndicate  work. 

Mr.  O’Brien  went  into  advertising 
agency  work  following  his  newspaper 
activities  11  years  ago.  He  held  jobs 
in  Chicago  and  New  York  with  Erwin, 
Wasey  &  Co.;  was  with  Hanff-Metzger, 
Inc.,  and  the  Philip  Ritter  Company, 
New  York,  and  also  with  Columbia 
Magazine. 

About  two  and  a  half  years  ago 
O’Brien  became  copy  chief  of  Redfield- 
Coupe,  Inc.,  New  York  City.  His  work 
includes  copy  for  the  Yale  &  Towne 
Manufacturing  Company’s  locks,  hard¬ 
ware,  materials-handling  equipment : 
Barbara  Gould  toilet  essentials;  Rock 
of  Ages  Granite  and  Memorials;  the 
Consolidated  Shipbuilding  Corporation, 
and  radio  continuities  for  Bourjoir’s 
“Evening  in  Paris.” 

He  lives  in  New  Rochelle,  N.  Y.,  and 
has  the  distinction  of  being  one  of  the 
few  commuters  who  doesn’t  play  bridge 
on  the  train.  He  is  married  and  the 
father  of  two  sons  and  three  daughters. 


Air  Pilot  In  Agency  Service 

Adolphus  W.  Gorton,  chief  airplane 
pilot  for  Arthur  Kudner,  president  of 
Erwin,  Wasey  &  Co.,  advertising  agency. 
New  York,  is  spending  his  “ground” 
time  in  the  service  department  of  the 
agency.  Mr.  Gorton,  a  former  senior 
lieutenant  in  the  navy,  piloted  the  first 
plane  to  be  hooked  to  the  navy  dirig¬ 
ible  Los  Angeles,  and  was  a  member  of 
the  Schneider  cup  team  in  1923. 


New  Young  &  Rubicam  Client 

The  Borden  Company,  New  York 
Citv.  has  announced  that,  effective  Jan. 
1,  Young  &  Rubicam.  Inc.,  will  handle 
the  advertising  of  Thompson’s  Malted 
Milk. 


McNeel’s  Account  To  Wales 

McNeel’s  Financial  Service,  Boston, 
has  appointed  W'ales  Advertising  Com¬ 
pany,  Inc.,  of  New  York,  its  agency. 


h  Estate  for  October 

ART  “EXPERIMENTS”  SHOWN 


N.  W.  Ayer  Exhibits  Unconventional 
Work  of  Its  Staff 

The  art  that  artists  produce  when  they 
are  not  being  paid  for  producing  art  is 
the  subject  of  the  second  annual  “Ex¬ 
periment”  exhibition  of  paintings,  draw¬ 
ings  and  photographs  by  members  of  the 
N.  W.  Ayer  &  Son  staff.  It  is  on 
display  in  the  Ayer  Galleries,  Washing¬ 
ton  Square,  Philadelphia,  to  continue 
until  November. 

“A  clerk  is  a  clerk  from  9  to  5,  but 
an  advertising  artist  is  always  an  adver¬ 
tising  artist,”  the  agency  explains. 
“He  draws  all  day  for  pay  and  paints 
half  the  night  for  fun.  He  sketches  on 
the  tablecloth  for  dinner,  and  sculptures 
soap  in  his  bath.  His  holidays  are 
merely  vacations  from  art,  for  art.” 

Consequently  a  by-product  of  com¬ 
mercial  art  is  "interesting,  if  unconven¬ 
tional”  work  done  without  thought  of 
space  units,  products  or  trademarks. 
The  agency  seeks  to  encourage  these 
experiments  as  contributing  to  fresher, 
more  vigorous  ideas  and  techniques. 


COAST  AGENCIES  MERGE 


Leon  Livingston  and  Harry  Bercovicb 
Consolidate  Their  Firms 

The  Leon  Livingston  Agency  and  the 
Harry  Bercovich  Advertising  Agency, 
both  of  San  Francisco,  have  consolidate 
and  will  operate  under  the  name  of  the 
I-eon  Livingston  Advertising  Agency. 
Livingston  continues  as  president  of  the 
company,  and  Harry  Bercovich,  Jr.,  be¬ 
comes  vice-president.  Offices  are  in  the 
penthouse  of  the  Mills  Building. 

The  consolidation  forms  one  of  San 
Francisco’s  largest  locally  owned  adver¬ 
tising  organizations.  Livingston  has 
been  in  the  advertising  business  for  the 
past  twenty  years.  Prior  to  opening  his 
own  agency  ten  years  ago,  he  had  served 
as  advertising  manager  for  several  large 
California  department  stores. 

Bercovich  was  formerly  assistant  city 
editor  of  a  San  Francisco  morning  news¬ 
paper.  He  was  also  at  one  time  San 
Francisco  manager  for  Advertisers,  Inc. 


Murphy  Agency  Appointed 

The  Bills  Corporations,  comprising 
Bills  Realty,  Inc.,  and  the  Bills  Securi¬ 
ties  Corporation,  distributors  and  man¬ 
agers  of  the  Chicago  Income  Trust  and 
the  Individual  Accumulative  Trust,  have 
appointed  Carroll  Dean  Murphy,  Inc., 
Chicago  and  New  York  agency,  to  handle 
their  advertising. 


Inkogreph  To  Fonda-Heupt 

The  Inkograph  Company,  Inc.,  of 
New  York  has  placed  its  advertising 
account  with  the  Fonda- Haupt  Com¬ 
pany,  Inc.,  New  York.  Another  new 
Fonda-Haupt  account  is  that  of  the 
Accurate  Metal  Weatherstrip  Company. 


Balance  Arch  Appoints  Porter 

The  Graham  Company,  Boston,  na¬ 
tional  distributor  for  the  New  Balance 
Arch,  a  flexible  arch  supporter,  has  ap¬ 
pointed  the  Porter  Corporation,  Boston 
and  New  York,  to  handle  its  advertising. 


Wildrick  Joins  Mark  O'Dea  dk  Co. 

S.  B.  Wildrick,  for  the  last  four  years 
partner  in  the  Conklin-Mann,  Inc.,  New 
York,  advertising  agency,  has  joined 
the  staff  of  Mark  O’Dea  &  Company, 
New  York  agency. 


10,  1931 

PAID  RADIO  PROGRAM 
APPEARS  IN  N.  Y. 


Three  Firms  Used  Space  in  First 
Insertion  Oct.  4 — Sponsors 
Expect  Idea  to 
Grow 


Publication  of  a  paid  radio  program 
column,  under  the  plan  recently  an¬ 
nounced  by  Newspaper  Radio  Pro¬ 
grams,  Inc.,  was  begun  Sunday,  Oct  4, 
in  the  newspapers  of  New  York  and 
Brooklyn. 

Sunday  papers  carried  the  opening 
piece  of  copy,  which  included  announce¬ 
ments  of  three  radio  programs.  The 
first  was  a  40-line  display  advertisemem 
of  Jack  Pettis  and  his  Investors  Syndi¬ 
cate  Serenaders,  illustrated  with  a  sun¬ 
burst  effect  marked  “The  Sunday 
Bright  Spot.”  This  was  listed  for  2:15 
p.m.  on  \VEAF  and  a  network  of  the 
National  Broadcasting  Company. 

Next  came  a  smaller  announcement 
of  the  “Blue  Coal”  radio  revue,  listed 
for  5:30  p.m.  on  WABC,  leader  of  the 
Columbia  Broadcasting  System.  The 
third  was  for  “Music  Along  the  Wires,” 
program  of  the  Bell  telephone  system, 
at  8:15  p.  m.  on  WABC. 

Monday’s  papers,  both  morning  and 
afternoon,  carried  three  programs  also. 
First  came  a  program  of  Hebrew  melo¬ 
dies  presented  by  Braneman’s  Kosher 
Food  Products,  then  a  talk  by  a  psy¬ 
chologist  under  the  auspices  of  Franklin 
Title  &  Mortgage  Guaranty  Company, 
New  York,  and  finally  “Should  a  Wife 
Forgive,”  by  True  Story  Magazine. 
Two  of  these  programs  were  on  WOR, 
the  third  on  WEAF. 

Tuesday’s  column  consisted  of  a  single 
announcement,  56  lines  deep,  beginning: 
“Calvin  Coolidge  will  broadcast  an  im¬ 
portant  message  to  the  American  public 
over  station  WJZ,  9:30P.M.”  The  cc^ 
went  on  to  announce  “a  unique  and  in¬ 
spiring  series  of  weekly  half-hour  pro- 

frams  which  will  be  carried  on  by 
'razier  Hunt,  and  will  come  to  you 
every  Tuesday  at  the  same  hour  from 
this  station  through  the  courtesy  of  the 
New  York  Life  Insurance  Company.” 

The  copy  for  the  first  three  days  thus 
included  programs  from  all  four  of  the 
principal  stations  in  the  New  York  ter¬ 
ritory.  While  only  a  few  programs 
were  listed  in  the  paid  column,  Andrew 
J.  Wells,  general  manager  of  the  News- 
paj^r  Radio  Programs,  Inc.,  said  he  was 
satisfied  that  as  the  movement  grows  its 
momentum  would  be  greater.  Some  ad¬ 
vertisers  and  agencies,  he  said,  had  been 
waiting  to  see  the  plan  actually  in  opera¬ 
tion,  while  others  might  be  expected 
to  come  in  when  they  were  satisfied  that 
the  New  York  newspai^rs  would  not 
reverse  themselves  in  their  stand  against 
using  trade  names  in  free  programs. 


A  few  papers  did  not  carry  the  early 
copy.  Mr.  Wells  said  the  omissions 
were  due  to  error.  The  plan  calls  for 
carrying  the  same  copy  in  all  fourtt^ 
of  the  New  York  and  Brooklyn  dailies 
of  general  circulation. 

In  many  of  the  papers  the  copy  ap¬ 
peared  side  by  side  with  individual  dis¬ 
play  advertisements  of  radio  programs, 
and  in  at  least  one  instance  a  program 
was  announced  in  two  advertisements, 
one  in  the  new  column  and  one  separate. 

Incidentally,  a  dummy  for  a  proposed 
weekly  radio  program  in  the  Saturday 
Evening  Post  is  being  shown  to  adver¬ 
tisers  and  agencies  by  representatives  of 
that  magazine.  A  rate  of  $13.25  a  line 
is  announced  for  listings  in  this  program. 


Making  Tatt  Campaign 

E.  H.  Brown  Advertising  Agency, 
Chicago,  is  releasing  a  test  campaign 
for  the  X-Zee  Products  Co.,  Ft.  Wayne, 
Ind.,  in  mail  order  publications. 


Naw  B.,  B.,  D.  &  O.  Account 

The  Mapco  Potato  Company  of  Bos¬ 
ton  has  appointed  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  New  York. 


A.  R.  Griswold  To  Opan  Office 

Arthur  R.  Griswold,  for  nearly 
twenty  years  with  the  A.  W.  Erickson 
Advertising  Agency,  and  later  a  vice- 
president  of  McCann-Erickson.  Inc., 
when  that  agency  was  formed  by  mer¬ 
ger,  will  open  his  own  office  as  ad¬ 
vertising  and  merchandising  counsel  at 
230  Park  Avenue,  N.  Y. 


Advartising  Typographar  Sells 

J.  M.  Bundscho,  Inc.,  has  purchased 
the  shop  and  equipment  of  Harold  A. 
Holmes,  Inc.,  advertising  typographers, 
of  Chicago, 


Rival  Skoas  To  Hoyt 

The  Melville  Shoe  Corporation,  Nw 
York,  has  appointed  the  Charles  ^ 
Hoyt  Company,  New  York,  to  direct  the 
advertising  of  its  Rival  Shoe  Diviswa 
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Capacity  Bucksport  and  Augusta  plants  490  tons  daily. 

Meeting  every  requirement  for  a  dependable  Newsprint  connection. 

The  patronage  of  American  industry  will  materially  affect  the  im¬ 
provement  of  general  business.  Such  support  means  the  employ¬ 
ment  of  American  labor,  and  the  expenditure  of  vast  sums  of  money 
within  the  borders  of  our  own  country. 

The  Wright  Company,  Inc. 

40  East  49th  Street 

New  York  City 


The  Most  Modern  Newsprint  Mill 
on  the  North  American  Continent 


Bucksport  Mill 


Maine  Seaboard  Paper  Co. 

Bucksport,  Maine 
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AD-VENTURES 

/  kN  the  other  hand.  Consumers’  Re- 
”  search,  Inc.,  which  takes  mcxlern 

AD  TIPS 

-  By  ROBERT  S.  MANN  - 

advertising  very  seriously,  has  issued  its 

A  SMALL  advertisement  inserted  by 
K.  H.  Macy  &  Co.,  on  the  same 
IKiges  with  advertisements  of  several 
competitors  on  Sept.  20  was  the  spark 
that  set  off  the  recent  criticism  of 
“underselling”  advertising  by  the  Better 
Business  Bureau  of  New  York  City,  it 
became  known  this  week. 

The  copy  read :  “Read  our  competi¬ 
tors’  advertisements.  Many  stores  are 
advertising  special  sales.  Read  their 
advertisements — then  remember  tliat  for 
years  it  has  been  Macy’s  policy  to 
endeavor  to  undersell  by  at  least  6  per 
cent  the  marked  prices  of  all  its  com- 
I)etitors  who  do  not  sell  exclusively  for 
cash.” 

In  some  instances  rival  stores  objected 
to  paying  for  their  advertisements  in 
the  same  issue,  claiming  that  such  a 
direct  attack  rendered  their  announce¬ 
ments  futile.  Newspaper  executives 
queried  by  Editor  &  Publisher  indi¬ 
cated  that  copy  like  that  used  by  Macy 
would  not  be  accepted  in  the  future. 
In  the  meantime,  Macy  advertising  this 
week  hammered  with  redoubled  vigor  on 
the  store’s  price  policy,  following  the 
tactics  mentioned  in  last  week’s  Editor 
&  Publisher.  One  advertisement,  pub¬ 
lished  on  Oct.  4,  contained  the  following 
challenge:  “We  will  continue  our  at¬ 
tempts  to  undersell  the  city,  including  the 
whole  brigade  of  our  competitors,  whether 
they  be  high-hat  or  lowbrow.” 

*  *  * 

A  VOLUNTEER  copy  staff  compo^ 
of  agency  presidents  and  other  high 
executives  has  completed  15  full-page 
advertisements  for  insertion  in  space 
donated  by  a  long  list  of  periodicals  to 
stimulate  the  local  campaigns  for  un¬ 
employment  relief  funds  to  be  raised  be¬ 
tween  Oct.  19  and  Nov.  25,  it  is  stated 
on  behalf  of  the  Committee  on  Mobiliza¬ 
tion  of  Relief  Resources.  The  commit¬ 
tee  functions  under  the  President’s 
organization  on  unemployment  relief, 
headed  by  Walter  S.  Gifford. 

Agency  men  who  took  part  in  prepara¬ 
tion  of  the  copy  included:  Bruce  Barton 
and  F.  Robley  Feland,  of  Batten,  Barton, 
Durstine  &  Osborn;  Frank  H.  Fayant 
and  J.  B.  Johnstone,  of  Lord  &  Thomas 
and  Logan;  Arthur  Kudner,  of  Erwin, 
Wascy  &  Co.;  James  N.  Mathes,  Wil¬ 
liam  B.  Okie  and  William  A.  Anderson, 
of  N.  W.  Ayer  &  Son;  Stanley  Resor 
and  Lew  A.  Green,  of  J.  Walter  Thomp¬ 
son  Co. ;  Mark  Wiseman  and  Alfred 
Stanford,  of  the  Blackman  Co.;  John 
O.  Young  and  Charles  Leroy  Whittier, 
of  Young  &  Rubicam,  and  Harry  Dwight 
Smith,  of  McCann  Erickson,  Inc.,  who 
acted  in  an  advisory  capacity. 

A.  statement  from  the  committee,  which 
is  headed  by  Owen  D.  Young,  said  that 
hearty  offers  of  cooperation  had  come 
from  daily  newspapers,  and  the  com¬ 
mittee  has  made  provision  for  furnishing 
them  copy  through  local  organizations. 
The  Young  committee  itself  confines  its 
work  exclusively  to  matters  of  national 
scope. 

Radio,  motion  picture,  and  outdoor  ad- 


The  N  ew  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  York 
newspaper. 

NEW  YORE 

Kctalb  ^bune 


vertising  interests  have  likewise  offered 
to  help. 

Cartoons  have  been  contributed  by  the 
Associated  Press,  the  American  Press 
Association,  Western  Newspaper  Union, 
Newspaiier  Enterprise  Association,  the 
Scripps-Howard  Newspapers,  the  Paul 
Block  Newspapers,  and  by  Jay  N. 
Darling  of  the  New  York  Herald 
Tribune  Syndicate. 


WHAT  might  be  the  beginning  of  a 
new  style  in  testimonial  advertising 
is  noted  in  the  current  series  of  Lucky 
Strike  advertisements,  which  use  pic¬ 
tures  and  statements  of  film  stars,  with 
a  comment  to  this  effect:  “You  may  be 
interested  in  knowing  that  not  one  cent 
was  paid  to  Miss  Harlow  to  make  the 
alxjve  statement.  Miss  Harlow  has  been 
a  smoker  of  Lucky  Strike  cigarettes  for 
2  years.  We  hope  the  publicity  herewith 
given  will  be  as  beneficial  to  her  and  to 
Fox  and  Columbia,  her  producers,  as  her 
endorsement  of  Luckies  is  to  you  and 
to  us.” 

If  this  version  with  its  frank  statement 
of  the  value  of  publicity  in  exchange  for 
a  testimonial,  is  to  set  a  new  style, 
however,  it  may  have  to  adapt  itself  to 
other  persons  than  film  stars.  A  recent 
resolution  adopted  by  the  board  of 
directors  of  the  Association  of  Motion 
Picture  Producers,  Inc.,  requests  its 
members  to  provide  in  contracts  that 
employes  shall  not  permit  use  of  their 
names,  pictures,  or  voices  for  advertis¬ 
ing  purposes.  The  producers  themselves 
are  ask^  “to  refuse  definitely,”  except 
for  charitable  purposes,  to  authorize  use 
of  likenesses  or  voices  of  employes  for 
commercial  purposes  aside  from  the  ex¬ 
ploitation  of  photoplays. 

With  this  ban,  if  and  when  it  becomes 
effective,  added  to  the  Federal  Trade 
Commission’s  restrictions  on  purchased 
testimonials,  one  may  yet  have  to  go 
to  a  motion  picture  theatre  to  see  a  pic¬ 
ture  of  a  movie  star. 


"DALLYHOO,  the  sophomoric  razz  on 
modern  advertising  and  modernistic 
magazines,  announces  that  it  is  ready  to 
sell  space,  but  that  copy  must  be  in 
harmony  with  the  magazine’s  editorial 
theme.  Apparently  not  sure,  even  yet, 
that  it  can  trust  advertisements  to  be 
fumiy  enough  without  some  special 
treatment. 


FOR  EFFICIENCY 
NET  PRODUCT 
and  PROFIT 

GET  A  DUPLEX 

“SUPER-UNIT”  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 

A  press  for  every  newspaper. 
A  pressroom  engineering  serv¬ 
ice  for  every  press  user. 

Our  Customers 

Write  Our  Ads 

^^For  consistent 
production  at  high 
speeds  no  press  we 
know  of  equals 
DUPLEX.** 


the  organization’s  familiar  theme  that 
the  consumer  must  be  either  skeptical  or 
skinned.  The  decision  to  issue  a  non- 
confidential  bulletin,  according  to  F.  J. 
Schlink,  the  editor,  was  based  on  a  need 
for  a  publication  which  could  be  dis¬ 
tributed  freely  to  enlighten  the  public 
about  the  organization.  Other  bulletins 
have  been  kept  confidential  to  preserve 
the  relation  of  adviser  and  client,  and 
thus  avoid  legal  difficulties.  The  new 
bulletin,  according  to  Mr.  Schlink,  will 
discuss  the  merits  of  advertised  goods 
with  candor,  but  only  in  cases  in  which 
the  organization  feels  its  legal  footing  is 
thoroughly  secure. 

The  first  issue  uses  trade  names  in 
several  articles,  but  contains  more  of 
general  criticism  aimed  at  modern  ad¬ 
vertising  and  sales  tactics. 


CoR.t  Advertiser  Resumes 

Hammel  Advertising  Corporation,  Los 
Angeles,  announces  resumption  of  adver¬ 
tising  by  Hollywood  Dry  Corporation, 
manufacturers  of  Hollywood  Porno  Dry 
and  Hollywood  Dry  Ginger  Ale,  halted 
for  the  past  year  by  receivership  negotia¬ 
tions.  A  new  corporation  has  been  formed 
backed  by  responsible  business  men,  and 
advertising  activity  is  slated  to  begin 
with  long  term  radio  broadcasting  to  be 
followed  with  newspaper,  outdoor,  and 
window  trim  advertising.  Advertising 
activity  will  also  be  resumed  on  the 
Howard  Jones  Collegiate  Football  Game 
via  radio  and  trade  papers  within  the 
next  month. 


Erwin,  Wat.y  Adds  To  N.Y.  Staff 

Shafto  Dene  and  Arthur  H.  Terry  of 
the  Chicago  office  of  Erwin,  Wasey  & 
Co.,  have  joined  the  staff  of  the 
agency’s  New  York  headquarters.  Mr. 
Dene  has  been  assigned  to  the  copy  de¬ 
partment.  Mr.  Terry  will  act  as  an 
assistant  account  representative.  J. 
Burton  Stevens  has  joined  the  art  staff. 


aveuue,  Chicago.  Handling  the  account  of  the 
Chicago  Hotel  Aaeociation,  which  la  reported  t« 
be  planning  to  uae  some  large  city  newapapen. 

Batten,  Barton,  Duritine  k  Oabom,  332  South 
Michigan  avenue,  Chicago.  Said  to  be  Uanluf 
contracts  to  newspapers  on  the  Menthobtnm 
Company,  Wichita,  Kansas. 

Behel  and  Harvey,  Incorporated,  400  West 
Madison  street,  Chicago.  Will  make  up  Its  lists 
during  November  and  December,  using  maga¬ 
zines,  trade  jiapers  and  direct  by  mail  oa 
Cincinnati  Victor  Company,  Cincinnati,  manu- 
factnrers  of  electric  fans,  clocks,  ventilators,  and 
heaters. 

Critchfield  k  Co.,  14  East  Jackson  boulevard, 
Chicago.  Said  to  be  Issuing  renewal  take-over 
contracts  to  newspapers  on  Ualadam  Company, 
Detroit,  and  also  on  Chef  Boirardi  Food 
Products  Company,  Cleveland. 

Erwin,  Wasey  k  Co.,  230  North  Michigan 
avenue,  Chicago.  Will  make  up  its  lists  during 
Novemiter  using  magazines,  trade  papers,  and 
direct  by  mail  on  Lyon  Metal  Products,  Inc., 
.\urora,  Illinois,  manufacturers  of  steel  lockers, 
shelving,  steel  folding  chairs,  cabinets,  etc. 

Klau-Tan  Fietersom-Dunlap  Associates,  Inc., 
744  No.  4th  street,  Milwaukee,  Wisconsin. 
Secured  the  account  of  Ilobert  Brand  &  Sons 
Company,  Oshkosh,  Wisconsin,  manufacturers  of 
store  equipment  and  fixtures, 

Lyman  Irish  k  Co,,  00  East  42nd  street,  New 
York  City.  Secured  the  account  of  the  Silent 
Glo  Burner  Company,  Hartford,  Connecticut, 
manufacturers  of  oil  burners  and  oil  burning 
units, 

MoCann-Erickson,  Inc,,  286  Madison  avenue. 
New  York  City.  Will  place  the  advertising 
of  Eorham  Company,  Incorporated,  New  York 
City,  manufacturers  of  Forham  toothpaste  and 
antiseptic,  effective  January  1st,  1932. 

MoCann-Erickson,  Inc.,  910  South  Michigan 
avenue,  Chicago.  Keported  to  be  planning  to 
use  about  six  towns  (division  points  only)  on 
Iso-vis,  a  product  of  the  Standard  OH  Company 
of  Indiana. 

Homer  McKee  Company,  833  North  Michigan 
avenue,  Chicago.  Keported  to  be  placing  the 
account  of  the  Form  Fit  Co.,  Chicago.  .Some 
newspai>ers  may  be  used. 

Matteson,  Fogarty  k  Jordan,  307  North 
Michigan  avenue,  Chicago,  Said  to  be  Issuing 
orders  to  newspapers  on  Premier  Malt  Company, 
Chicago. 

Rogers  k  Smith,  20  North  Wacker  drive, 
Chicago.  Reported  to  be  using  a  few  Chicago 
newspapers  on  Furst-McNess  Company,  Freeirntt, 
Illinois,  Champion  Vanilla. 

Sehl  Advertising  Company,  360  North  Michigan 
avenue,  Chicago,  Said  to  l>e  iilacing  orders  with 
newspapers  on  the  Midwest  Drug,  Inc., 
Chicago,  Musclctone. 


Your  Stereotyping  Problems 
Are  Serious  To  Us,  Also 

T'HE  Wood  organization  makes  only 
one  product — Wood  Dry  Mats.  But 
we  do  more  than  make  the  mats.  W'e 
EU’e  continually  searching  and  researching 
for  the  answers  to  the  different  problems 
of  the  Stereo  Room.  Our  successful 
handling  of  these  problems  accounts  for 
the  long  list  of  newspapers  which  have 
used  Wood  Dry  Mats  exclusively  year 
after  year. 


FLONG  CORPORAHON 

HOOSICK  FALLS.  N.Y. 


Gag  or  Electric 
Scorchers 


‘64”  Parting 
Powder 


Always  wNiFoaM 


Cork,  Felt  and  Rubber  Molding  Blankets 


for  heat  wherever 
heat  is  needed. 


The  gas  ~  fired  stereotype  metal  melting 
furnace  is  only  one  of  the  contributions 
of  gas  heat  to  the  graphic  arts.  Gas  is 
used  in  the  printing  shop  and  the 
engraving  room  in  many  different  ways; 
modern  automatic  control  equipment, 
together  with  this  modern  fuel,  make  a 
combination  indispensable  to  those  who 
work  with  ink  and  paper.  The  new  book 
"Gas  Heat  in  Industry"  is  a  veritable 
textbook  on  the  myriad  uses  of  gas  for 
industrial  purposes.Send  for  a  copy  of  it. 


ASSOCIATION 


AMERICAN 
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I  WORLD  SERIES  PRESS  BOX  AT- 
i  TRACTS  LEADING  WRITERS 


(Continued  jrom  page  1) 


course,  is  to  keep  the  press  box  for  actual 
workers.  That  isn't  as  easy  as  it  sounds. 
The  wiles  practiced  by  non-workers  to 
get  into  a  World's  Series  press  box  are 
amazing. 

The  first  time  I  handled  the  press 
arrangements  at  a  series,  1921,  I  was 
more  or  less  of  a  babe  in  the  woods.  I 
was  ready  to  believe  most  anything  they 
told  me.  However,  when  a  supposedly 
authorized  corresiwiident  from  a  town 
in  North  Dakota  turned  out  to  be  a 
feed  dealer  and  another  from  New  Eng¬ 
land  a  launderer,  I  became  a  little  wary 
in  dealing  out  the  valuable  paste-boards. 

It  might  l»e  explained  in  this  connec¬ 
tion  that  the  ball  clubs  have  no  surveil¬ 
lance  over  the  press  tickets  granted  at  a 
W  orld  Series.  While  Judge  l^ndis. 
Commissioner  of  Baseball,  has  jurisdic¬ 
tion  over  all  the  activities  of  a  series, 
the  press  arrangements  are  wholly  in  the 
hands  of  the  Baseball  \\  riters’  Associa¬ 
tion  of  America.  The  man  who  is 
cliairman  of  a  resi»ective  chapter  auto¬ 
matically  becomes  the  authorized  press 
representative  when  the  team_  from  his 
city  gets  into  the  World’s  Series.  In 
that  way,  Marty  Haley  of  the  St.  Louis 
Globe-Democrat  and  John  Nolan  of  the 
Fliiladelphia  Bulletin  became  the  super¬ 
visors  of  1932. 

\\  hile  the  ticket  moochers  remain  the 
problem  of  all  of  these  chairmen,  the 
regular  crowd  comes  year  after^  year. 
Old  Hughie  Fullerton,  baseball's  old 
dopester,  missed  several  series  but 
bobbed  up  again  for  the  St.  ^uis- 
.\thletic  series  of  1931  and  1932.  Fuller¬ 
ton  now  brings  credentials  from 
Columbus,  Ohio. 

Among  others  of  the  Old  Guard  who 
are  regulars  of  regulars,  who  go  back 
to  the  early  World's  Series  wars  in  the 
first  and  second  decades  of  this  century, 
are  the  jtortly  Jack  Ryder  and  Tom 
Swope  of  CiiKinnati,  Jim  Crusinberry, 
Harry  Neilly,  Warren  Brown  and  Irving 
Vaughn  of  Chicago,  Grant  Rice,  Boze¬ 
man  Bulger,  Damon  Runyon,  Bill 
Slocum,  Bill  McGeehan,  Harry  Cross, 
Sid  Mercer,  Joe  Vila,  Frank  Graham, 
Bill  Corum,  Westbr(x>k  Pegler,^  Dan 
Daniel,  Joe  Williams,  Jack  Kofoed. 
John  Kieran  and  Bill  Brandt  of  New 
York,  Ifd  Wray,  Jim  (iould.  Martin 
Haley,  Sid  Keener  and  Roy  Stockton  of 
St.  Louis,  Fd  Bang  and  Stuart  Bell  of 
Cleveland,  Stoney  McLinn,  Jimmy  Isa- 
minger  and  (iordon  Mackay  of  Phila¬ 
delphia,  Paul  Shannon,  Jim  O’Leary  and 
Burt  Whitman  of  Boston.  Harry 
Salsinger  of  Detroit  and  Havey  Boyle, 
Charley  Doyle  and  Kd  Ballinger  of 
Pittsburgh. 

Minor  league  .sjx)rts  writers  i>erhaps 
come  and  go,  but  annually  we  see  the 
same  faces,  Joe  McGlonc  of  Providence, 
-Manning  Vaughn  of  Milwaukee,  Bert 
Keene  and  Joe  McGinley  of  Hartford, 
CTtarley  Young  of  Albany,  Tommy  I^ird 
of  San  Francisco,  Blaine  Patton  of 
Indianapolis,  R.  A.  French  of  Toledo 
and  a  host  of  others. 

"Then,  of  course,  the  World'.s  Series 
press  box  also  sees  its  annual  invasion 
<»f  the  "trained  seals.’’  The  irrepressible 
Christy  W’alsh  brings  along  an  entire 
herd,  headed  by  John  McGraw,  Babe 
Ruth  and  Nick  Altrock.  Other  “seals” 
noted  in  the  St.  Louis  press-box,  or 
jiest-box  as  Bill  McGeehan  once  called 
it.  were  broadcaster  Tris  Speaker,  form¬ 
erly  a  great  World’s  Series  jierformer. 
Heinie  Groh,  McGraw’s  famous  third 
baseman  of  the  bottle-shaped  bat, 
“Muddy”  Ruel,  former  Washington 
catcher,  who  scored  the  winning  run  in 
the  twelfth  inning  of  the  seventh  game 
of  the  1924  Giants-Washington  series, 
and  (ieorge  Moriarty,  Detroit  third  base- 
man  in  the  1909  series,  umpire,  column¬ 
ist  and  song  writer. 

Of  course,  most  of  the  “seals”  are 
accompanied  by  their  ghosts,  while  play¬ 
ers  and  managers  who  are  writing  from 
the  ball  field  also  must  have  their  ghosts 
in  the  press-box.  Just  why  ghosts  needed 
an  actual  seat,  I  never  could  fathom, 
but  they  always  insisted  on  one.  W^hile 
few  of  the  “seals”  do  their  own 


typewriting  (in  one  Yankee-Cardinal 
World’s  Series,  W^aite  Ho>-t  actually 
punched  out  his  own  story  on  the  keys), 
it  is  only  fair  to  say  that  they  do  pro¬ 
vide  most  of  the  ideas  which  see  print 
in  many  syndicated  articles. 

It  is  quite  instructive  to  sit  next  to 
John  McGraw,  a  manager  in  nine 
World’s  Series,  in  a  series  in  which  he 
is  a  non-combatant.  He  calls  many 
turns  and  sees  things  which  other  close 
followers  of  the  game  overlook.  In  his 
early  years,  Ruth  was  rather  careless 
about  his  copy  but  with  advancing  years 
he  has  acquired  the  pride  of  authorship. 
He  now  confers  regularly  with  his 
gliost  and  tells  exactly  what  he  wishes 
to  see  in  print. 

Covering  World’s  Series  is  hard 
work,  but  there  also  is  time  for  play. 
The  games  usually  are  over  by  3.^  in 
the  afternoon.  A  series  is  no  dryer 
than  a  pr>litical  convention  and  clubs 
provide  entertainment,  diversion  and  re¬ 
freshment.  However,  for  most  of  the 
old-timers  it  provides  a  chance  to  get 
together  once  a  year  with  fellows  of 
their  craft.  So  they  sit  around  and 
“gas”  of  Mathewson’s  pitching  of  1905, 
Snodgrass’s  muff  of  1912  and  Baker’s 
home  runs  of  1911  and  1913.  The  lat¬ 
ter  .starts  a  merry-free-for-all. 

“If  Frank  Baker  were  playing  tmlay, 

I  wonder  how  many  homers  he  would 
hit?”  suggests  Grant  Rice  in  his  soft 
Tennessee  drawl. 

“How  many  would  Joe  Jackson  hit?” 
offers  Tommy  I.aird  of  the  Coast. 
“There  was  the  most  natural  hitter  in 
the  game  He’d  hit  as  many  or  more 
than  Babe  Ruth.” 

“Yes,  he  would !  Yes,  he  would !” 
from  Mr.  Jack  Kieran  of  the  .Vcic  York 
Times,  and  uttered  with  much  feeling. 
“After  Ruth  hits  one,  those  hit  by  all 
the  other  batters  are  just  bunts.” 

“There's  a  ball  player!  He’s  been 
baseball’s  greatest  one  man  circus,” 
roars  Gordon  Mackay  in  his  well- 
known  whisper. 

"Yeah,  you  can’t  take  it  from  the 
Babe,”  by  Mr.  Rice.  "He  could  hit  ’em 
further  than  any  of  them.” 

“But  I  still  say  if  Jack.son  hit  against 
that  same  lively  onifui  they’ve  been 
using  in  "recent  years,  he’d  have  hit  them 
as  far  as  Ruth,”  insists  the  pro-Jackson 
Tommy  Laird. 

“Boloney!”  by  Mr.  Kieran,  born  and 
reared  in  the  same  town  as  A1  Smith. 

And  so  far  into  the  night. 

HEADS  BASEBALL  WRITERS 

J.  Roy  Stockton  of  the  .S7.  Louis 
Post-Dispatch  was  elected  president  of 
the  Baseball  Writers  .Association  of 
•America  Monday  after  the  playing  of 
the  first  game  of  the  series  in  Phila¬ 
delphia.  Other  officers  named  w'ere 
Denman  Thompson.  IVashington  Star. 
vice-president :  Edward  J.  Doyle.  Pitts¬ 
burgh  Sun-Telegraph,  Irving  Vaughan, 
Chicaoo  Tribune  and  Jack  Ryder,  Cin- 
einnati  Enquirer,  directors.  .As  part  of 
the  entertainment  arrangevl  for  the 
tiaselvall  writers  during  the  games  in 
Philadelphia  a  golf  tournament  was 
held  Sunday,  Oct.  4.  Chuck  Voorhis, 
Philadelphia  F.vening  Ledger,  won  the 
Connie  Mack  cup. 
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yells  at  the  Morse  “bug.”  Then  Mr. 
Lomax  leans  back  and  says  quietly : 
“Home  run.”  “Joe,”  yells  Mr.  Dooley 
in  the  tube,  “send  all  those  fudges 
back,”  and  he  adds  a  few  terse  exple¬ 
tives  that  your  reporter  doesn’t  catch. 
Joe  does,  however,  and  he  answers  in 
kind.  “Destroy  those  papers,”  Mr. 
Dooley  yells  again.  The  one  this  writer 
has  is  jerked  unceremoniously  out  of 
his  hands.  The  fudges  are  back  and 
corrected.  Foxx  strikes  out.  The  game 
is  over  at  3:46.  In  a  second  the  fudges 
are  back  down  and  the  presses  are 
roaring.  At  3:47  the  papers  are  up. 

“Well,”  said  Mr.  Dooley,  “we  took  it 
on  the  chin  that  time.  The  palmers  are  a 
loss.  It  worked  on  P'riday  and  Saturday 
though.  That’s  the  way  it  goes.” 

The  game  was  over,  but  the  telegraph 
machines  droned  on.  Fuller  rejK)rts  for 
the  regular  5:10  eflition  came  in.  The 
l)Ox  score  had  to  be  in  more  complete 
shape  and  in  larger  type. 

I-ater  there  will  be  all  the  next  day’s 
stories  to  get  into  type :  Corum’s 
column,  the  color,  the  dope,  the  analysis, 
the  weather  prospects. 

Pictures  were  coming  in.  The  one  of 
President  Hoover  tossing  out  the  ball 
at  the  start  of  the  game  must  go  into 
the  regular  edition.  Word  had  come 
previously  that  Elinor  Smith  had  flown 
it  from  Philadelphia  for  International 
News  Photos  and  had  made  the  trip  in 
20  minutes.  It  was  rushed  by  motor¬ 
cycles  to  the  Journal  and  went  through 
the  engraving  department  in  a  very  few 
minutes.  With  Dwight  Morrow  dead 
and  the  trans-Pacific  fliers  safe  in  the 
U.  S.  A.,  and  a  gang  of  baby  killing 
thugs  in  custody,  the  President  Hoover 
picture  was  shoved  onto  Page  Three, 
and  the  other  pictures  went  back  on  the 
sports  page.  Others  of  later  events  in 
the  game  were  received  and  made 


ready  for  the  early  editions  of  tiie  next 
day. 

With  the  same  routine,  excepting  the 
picture  making,  the  Journal’s  midtown 
plant  and  Harlem  plant  similarly  got  the 
news  in  print.  The  fudges  were  kept 
up  to  the  minute  and  the  pai)ers  were 
out  when  the  last  strike  was  called. 
Lwps  of  the  Journal  wires  to  thoc  dis¬ 
trict  plants  provided  for  this. 

And  so  it  happened  with  the  Journal, 
and  so,  with  a  little  less  or  a  little  more 
intensity,  it  likely  happened  in  hundreds 
of  newspaper  plants.  For  more  than  a 
week  the  scene  was  duplicated  each  dav 
a  game  was  played.  Press  associations 
put  their  key  men  on  the  job  to  supply 
newspai)ers  with  what  they  wanted  in 
World  Series  news.  The  syndicates 
rushed  their  star  writers  to  the  fields. 
Everything  went  on  the  wire  or  by 
plane.  .A  photo-electric  cell  scanned 
photographs  of  earnest  yt)ung  men  slid¬ 
ing  into  third,  and  of  crowds,  and  of 
whatever  else  made  a  good  picture,  to 
sati.sfy  the  fans.  To  list  the  writing 
talent  and  “exjK-rt”  talent  used  in  telling 
these  daily  stories  about  18  men  batting 
a  ball  around  a  field,  when  they  could, 
and  running  over  bases  to  the  home 
plate  would  fill  a  small  directory. 

Interest  may  be  declining  in  the  base¬ 
ball  “classic.”  as  it  used  to  Ik>  called. 
Radio,  depression,  and  a  lack  of  interest 
in  the  contesting  teams,  may  or  may  not 
l)e  contingent  factors  in  this  decline,  as 
the  circulation  managers  said.  But  the 
World  Scries  is  stiff  the  Big  News  of 
the  siM>rting  year. 


$500,000  SUIT  ARGUED 

Suit  for  $500,000  damages  bn  night  by 
Tennessee  Publishing  Co.  ag.aicst  the 
Minnesota  &  Ontario  Paper  Co.  and  its 
attorney.  Capt.  G.  T.  Fitzhugh,  of  Mem¬ 
phis,  is  now  before  the  Court  of  Appeals 
at  Jackson,  Tenn.  The  case  was  argued 
Sept.  29.  Tennessee  Publishing  Co. 
charges  the  defendants  injured  its  credit 
when  they  applied  for  a  receiver  for  the 
publishing  company.  The  suit  was  dis¬ 
missed  in  the  lower  court. 
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"SATISFIED"  WITH  "CERTIFIED" 

There  is  an  old  saying  that  the  proof  of  the  pudding 
is  In  the  eating. 

And  so  it  Is  with  dry  mats.  We  can  tell  of  many 
good  things  which  publishers  and  stereotypers  are 
saying  about  Certified  quality  and  Certified  service, 
but  after  all  is  said  and  done  it  is  your  own  experi¬ 
ence  that  will  mean  anything  to  you. 

That  is  why  we  respectfully  suggest  that  you  try  a 
case  of  Certified  mats  in  your  own  plant  under  your 
own  working  conditions  and  draw  your  own  conclu¬ 
sions. 

Certifieds  can  satisfy  you  as  they  are  satisfying 
hundreds  of  your  fellow  publishers  throughout  the 
country. 

Forget  price!  Use  quality  at  the  right  price!  It 
pays! 

CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^ --w  NewYork/  N.Y. 
For  dependable  efereofypinq  use  Cerfified  Dry  Mats 
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Why  October  Will  Mean 
^^Good  Business’^  for  the 

KEYSTONE  STATE 


Predictions  of  a  busy  Fall  for  the  Key¬ 
stone  State  are  being  made  good  as  each 
succeeding  day  of  Autumn  trade  and 
industry  passes.  With  the  Summer  and 
its  blistering  weather  trade  retardments 
over,  the  advent  of  colder  weather  is 
having  a  highly  beneficial  effect  on  general  business  and 
employment. 

I  his  is  particularly  marked  in  the  reopening  of  21  collieries 
by  a  single  company.  They  had  been  closed  more  than  a  year, 
and  their  resumption  furnishes  employment  for  more  than 
12,000  men. 

Other  projects  which  will  furnish  many  new  jobs,  are  mostly 
in  the  construction  field.  Late  reports  include  work  for  700 
men  on  the  new  electric  line  to  be  built  across  the  Delaware 
River  Bridge  at  Philadelphia,  Fall  continuation  of  the  Penn¬ 
sylvania  Railroad’s  electrification  plans,  nearly  $i,5(X),(K)()  to 
be  spent  on  telephone  improvements,  and  work  to  be  started 
on  a  million  dollar  hospital  construction  project. 

In  the  retail  trade  men’s  clothing  sales  are  improving,  and 
radio  sales  increasing.  The  silk  industry  is  picking  up,  with 
some  plants  on  double-time,  and  there  is  a  good  demand  for 
worsted  yarn  mill  production.  (I^ast  week  of  September.) 

I  he  further  stabilization  of  general  business  expected  from 
England’s  action  in  dropping  the  gold  standard,  will  directly 
benefit  Pennsylvania  production  in  a  large  measure.  The  Key¬ 
stone  State  is  one  of  the  largest  exporters  of  the  more  than  sixty 
leading  products — natural  and  manufactured — which  are  pro¬ 
duced  within  its  borders. 

So  the  outlook  for  October  acceleration  of  Fall’s  good  busi¬ 
ness  beginning — is  emphatically  good.  The  newspapers  given 
here,  are  achieving  their  full  share — in  21  Pennsylvania  cities 
—to  bring  results  to  the  national  merchandiser  in  his  efforts  to 
win  Fall  business.  These  papers  are  read  by  the  majority  of 
workers  in  their  districts — which  means  a  large  section  of  well- 
paid  Pennsylvania  wage-earners  with 
millions  in  BUYING  POWER.  Get 
in  touch  with  these  papers  at  once  for 
Fall  linagt  contracts.  All  desired  in¬ 
formation  will  be  answered  by  return- 
mail. 
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UR  OVN  VORIX) 

or  LetTbRS 


PERCY  CROSBY  is  one  comic  artist 
totally  discontented  with  a  popular 
strip.  In  his  new  book,  ‘‘A  Cartoonist’s 
Philosophy,”  he  reveals  inferentially  that 
he  is  sick  of  spreading  the  “sweetness 
and  light”  tliat  “Skippy”  radiates.  Mr. 
Crosby  is  convinced  that  our  country  is 
going  to  the  dogs,  and  he  feels  that  he, 
as  an  individual,  should  do  something 
about  it.  He  can  put  words  in  Skippy's 
mouth  that  express  his  feelings  to  a 
degree,  but  Mr.  Crosby  wants  to  strike 
sMge  hammer  blows.  The  apathy  with 
which  this  country  accepts  Prohibition 
and  its  twin  bodyguards,  the  Bootlegger 
and  the  Gangster,  makes  Mr.  Crosby 
frantic  and  a  little  des|)crate. 

In  this  book,  which  was  published  by 
the  author  “for  the  reason  that  eight 
prominent  publishers  saw  no  commercial 
possibilities”  in  it,  Mr.  Crosby  frenetically 
calls  upon  forces  in  this  country  to  unite 
and  destroy  lawlessness.  He  does  it 
bitterly,  shrilly  and  in  the  old-fashioned 
manner  of  expostulation.  Some  of  the 
pages  fairly  shriek  in  their  intensity.  But 
the  blows  Mr.  Crosby  would  like  to  deal 
miss  their  mark  widely :  his  great  zeal 
has  a  iMthetic  lack  of  direction,  his 
solemn  expositions  of  evils  are  rantings, 
and  his  thinking  is,  it  seems  to  us,  hope¬ 
lessly  muddled.  Several  of  the  excellent 
cartoons  that  illustrate  the  lxx)k  obviously 
tell  more  of  what  the  artist  feels  than  all 
the  252  pages  in  it.  Mr.  Crosby  has  a 
mighty  pen  when  it  comes  to  filling 
comic  balloons  or  to  captioning  cartoons. 

But  Mr.  Crosby  will  not  temporize 
with  his  idea.  He  has  something  he 
wants  to  say  and  he  goes  alK)ut  doing  so 
in  his  own  way.  The  publishers  he  ap¬ 
proached,  he  says  in  a  foreword,  inti¬ 
mated  that  if  the  author  himself  ventured 
to  publish  the  l)ook,  his  supposed  public 
would  turn  against  him.  “If  one  must 
eventually  decide  between  freedom  of 
thought  and  gold.”  Mr.  Crosby  adds, 
"the  author  prefers  the  formlessness  that 
accepts  no  mold  .save  that  ordained  by 
the  Creator.”  That,  I  think,  expresses 
the  spirit  of  the  lKx)k  l)etter  than  any¬ 
thing  else. 

He  tells  of  his  efforts  to  get  his  mes¬ 
sage  across  to  the  public  by  means  of 
Life,  the  magazine  which  started 
“Skippy”  on  his  march  to  fame  and 
which  he  now  renounces,  by  means  of 
newspapers  and  by  r-idio.  His  attempts 
to  get  his  syndicate  (King  h'eatures)  to 
let  him  preach  through  his  “strip,”  which 
met  with  partial  and  praiseworthy  suc¬ 
cess,  are  detailed,  as  are  the  occurrences 
which  led  up  to  his  insertions  of  full-page 
advertisements  in  the  IVashington 
Herald  and  the  Nctv  York  World. 
W'hen  the  Columbia  Broadcasting  Sys- 
teni  cancelled  one  of  his  scheduled 
sp«x;hes  because  it  dealt  with  other 
things  besides  “Skippy,”  Mr.  Crosby 
was  led  to  remark;  “I  now  had  definite 
proof  that  freedom  of  si)eech  was  no  more 
to  be  found  over  the  air  titan  it  was 
through  the  medium  of  the  press.” 

Much  of  the  IxKtk  is  given  over  to 
travel  notes.  There  are  chapters  on 
religion,  long  discussions  Itetween  “Phi¬ 
losopher”  and  “Hundred  Per  cent  .Ameri¬ 
can”  and  Itetween  “Philosopher”  and 
“Atheist.”  There  arc  notes  on  art. 
There  is  a  miscellany  on  many  topics, 
all  approached  gravely  and  flatulently. 
But  the  pictures  are  superb. — J.W’.P. 

♦ 

^  HANGES  the  twentieth  century  lus 
^  wrought  in  advertising  practice  are 
illustrated  in  the  newly  revised  edition 
of  Walter  Dill  Scott’s  “The  Psychology 
of  Advertsing.”  published  by  Dodd,  Mead 
&  Co.,  New  York.  In  the  first  edition, 
the  introduction  says,  “it  was  necessary 
to  explain  how  psychological  laws  might 
replace  liaphazard  or  rule-of-thumh  pro¬ 
cedures  in  advertising,  and  effect  great 
economies  in  time  and  money.  It  was 
necessary  to  demonstrate  that  the  laws  of 
sm^tion,  perception,  attention,  and  asso¬ 
ciation,  established  by  psychologists, 
enable  the  advertiser  to  avoid  errors  and 
at  the  same  time  strengthen  the  force  and 


positiveness  of  the  appeal.  Today  no 
such  explanation  is  call^  for.” 

The  writer,  presumably  D.  T._  Howard, 
professor  of  psychology  and  director  _  of 
personnel  at  Northwestern  University, 
who  has  completely  revised  the  book  for 
the  present  edition,  points  out  that 
“wherever  mind  meets  mind,  psychologi¬ 
cal  laws  are  operative.”  Calling  atten¬ 
tion  to  the  tremendous  improvement  in 
appearance  and  effect  of  modern  adver¬ 
tising,  he  gives  credit  to  a  careful 
scrutiny  of  the  “psychological  possibil¬ 
ities  of  every  line  and  picture.” 

The  book,  modernized  and  supple¬ 
mented  by  new  material,  sticks  to  its 
original  purpose  of  presenting  psycholog¬ 
ical  principles  in  form  understandable 
without  previous  study  of  the  subject, 
and  makes  a  direct  application  to  the 
field  of  advertising.  Random  chapter 
titles  give  a  hint  of  the  scope:  “Percep¬ 
tion  and  Its  Laws,”  “Securing  Atten¬ 


tion,”  “Human  Instincts,”  “.Application 
of  .Mental  Imagery,”  “The  Will:  An 
Analysis,”  “The  Uses  of  Suggestion,” 
“Habit.” 

Not  least  in  value  in  the  book  are  the 
reproductions  of  advertisements  with 
comments  on  how  they  comply — or  fail  to 
comply — with  the  laws  on  which  their 
success  depends.  Another  feature  is  a 
bibliography  of  books  and  articles  on 
advertising. — R.S.M. 

«  *  ^ 

A  NOV  EL  written  by  Paul  Matson. 

former  member  of  the  Denver  Post 
reportorial  staff,  has  been  accepted  for 
publication  by  Covici-Friede  of  New 
A’ork.  The  title  is  “In  the  Image  of 
God.”— M. 

«  *  * 

IN  the  Forum  for  October  Paul  D. 

Gesner  of  the  financial  news  staff  of 
the  New  York  American,  describes  in 
an  imaginative  way  the  destroying  of 
the  citizens  of  New  York  and  suburbs 
by  gas  carrie<l  by  enemy  aircraft  in 
wartime.  Mr.  Gesner’s  article  bears 
the  title  of  “The  Morning  .After”  and 
is  written  in  the  exact  form  in  which 
a  news  dispatch  describing  the  disaster 
might  be  written  in  1935  and  copy¬ 
righted  by  "Chicago  Evening  Press." 


Elliott  Thurston,  correspondent  in 
Washington  for  the  Philadelplua 
Record,  contributes  an  article  in  the 
.same  issue  on  Joseph  T.  Robinson  as  a 
“presidential  possibility.” — R.W.J. 

•  *  * 

'T’HE  “progressive-socialist  political 
trust  is  interlocked  with  coniinuniit 
forces”  threatening  .American  civiliza¬ 
tion,  John  B.  Chappie,  managing  editor 
of  the  Ashland  (Wis.)  Daily  Press, 
charges,  in  his  160-page  book,  "La  Fol- 
lette  Socialism,”  just  published. 

Mr.  Cliapple  sees  as  leaders  in  this 
group  (jov.  Philip  F.  La  Follette, 
United  States  Sen.  Robert  M.  La  Fol¬ 
lette,  Jr.,  President  Glenn  Frank  of  the 
University  of  Wisconsin,  Prof.  .Alexan¬ 
der  .Meiklejobn  of  the  University  of 
Wisconsin,  Prof.  John  A.  Lapp  of  Mar- 
(luette  University,  Milwaukee.  Sea 
Thf)mas  Duncan,  executive  secretary  to 
Governor  La  Follette,  and  William  T, 
Kvjue,  editor  of  the  Madison  (Wis.) 
Capital  Times. 

One  of  the  charges  made  by  Mr. 
Chappie  in  his  book  is  that  the  public 
ownership  of  utilities  program  in  the 
last  legislature  supported  by  Governor 
I  .a  Follette  and  the  League  of  Wis¬ 
consin  Mimicipalities  was  of  Socialist 
((Hgin. — G.L.G. 
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f  you  haven’t  received  this  card 
tear  it  out  and  mail  it  now! 


Introductory  offer  brings  the  new  Rngrt  Diclinnary  for  five  days’  trial.  I.atest, 
most  complete,  and  authoritative  b<M>k  «»f  synonyms  and  antonyms.  Replaces  old- 
style  thesaurus.  New  plan  makes  volume  greatest  aid  for  development  of  ideas 
and  clear,  forceful,  exact  expression. 


NOW,  after  three  years  spent 
in  its  preparation.  The  Roget 
Dictionary  is  ready! 

To  introduce  this  newest,  most 
comprehensive,  and  authoritative 
version  of  the  famous  "Roget,"  the 
special  offer  reproduced  above  is 
being  made  for  a  limited  time.  If 
you  have  not  received  through  the 
mails  a  card  bearing  this  offer,  you 
are  invited  to  tear  out  and  mail 
the  “card”  above. 

The  Roget  Dictionary  is  built  on 
an  entirely  new  plan  for  a  btwk  of 
synonyms  and  antonyms.  You  find 
a  word  where  you  would  look  for 
it  in  a  regular  dictionary’ — in  its 
alphabetical  position.  This  self- 
indexing  arrangement,  with  cross 
references  to  all  related  entries, 
gives  you  instantly  the  synonym  you 
want  —  or  allows  you  to  explore 
every  nook  and  cranny  of  your 
subject. 

It  is  impossible  to  describe  in  de¬ 
tail  the  many  remarkable  features 
of  The  Roget  Dictionary.  'That  is 


why  you  are  invited  to  examine 
die  volume  itself.  A’ou  will  see  how 
a  far  greater  amount  of  information 
has  been  put  in  more  compact,  in¬ 
stantly  available  form,  ^  ou  will  see 
how  the  original  Roget  plan  of 
entering  and  indexing  according  to 
ideas  has  been  modified  to  elimin¬ 
ate  hundreds  of  time-wasting,  con¬ 
fusing  columns  of  reference  mate¬ 
rial.  You  will  also  see  how  this 
new  "Dictionary,"  in  both  contents 
and  sturdy  construction,  offers  you 
a  lifetime  of  usefulness. 

Read  the  terms  of  the  special  in¬ 
troductory  offer  in  the  "card” 
above;  then  fill  in  and  mail  at  once 
to  secure  your  copy  of  The  Roget 
Dictionary  while  this  offer  is  still 
open.  G.  P.  PUTNAM  S  SONS, 
(Dept.  7010),  2  West  45th  Street, 
New  York  City. 


The  Authority  Behind 
The  ROGET  Dictionary 

The  RoKct  Dictionary  I*  a  prcai  nta- 
tion  of  the  farnoua  Roifet'a  Thesaurus 
of  Eniriish  words  and  i>hra.Hes — in  a 
modernized,  more  compute,  and  more 
convenient  form.  The  new  "Diction¬ 
ary"  thiTcforo  ha.s  behind  it  the 
authority  of  the  original  ‘‘Roget.”  plus 
the  authority  of  C.  O.  Syivester 
Mawson,  who  in  1910  preiiared  th  ■ 
original  tdition  of  the  International 
Thesaurus  and  twi  lvc  years  lati  r  a 
more  elaborate  version.  The  authority 
of  the  "Dictionary”  further  rests  on 
a  quarter  century  spi  nt  by  Dr.  Maw- 
Bon  in  the  making  of  dictionaries,  in¬ 
cluding  a.ssociatinn  with  Sir  James 
Murray  of  the  Oxford  Dictionary.  Ben¬ 
jamin  E.  Smith  of  the  Century,  and 
several  years  on  the  permanent  staff 
of  Webster’s.  This  background  plus 
the  thns-  years  in  actual  construction 
make  The  Roget  Dictionary  the  ac¬ 
curate.  scholarly,  and  important  work 
that  it  is. 


THE  ROGET  DICTIONARY 

of  SYNONYMS  toJ  ANTONYMS 
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SPORTS  EDITOR  VIEWS  CIRCULATION 
PROMOTION  AS  PART  OF  HIS  JOB 

E.  J.  Geiger  of  Chicago  American  Says  Amateur  Contests 
Attract  and  Hold  Readers — 906  Teams  Entered  in  Recent 
Softball  Tournament — Promotes  Seasonal  Contests 


A  SIDE  from  the  regular  duties  of  a 
siKjrts  editor  busily  engaged  in  pre¬ 
senting  to  the  public  a  live  and  interest¬ 
ing  siK)rts  section,  there  is  another  field 
that  he  should  l)e  vitally  interested  in. 


E<lward  J.  Ueifcer,  sports  editor, 
(^hicafiieAmeriran  (eenlerl,  presents 
medals  to  the  eaplains  of  the  win¬ 
ning  teams  in  the  recent  softball 
ehampionsliip  finals.  More  than  9(KI 
teams  ronipeteil. 

circulation  promotion,  "the  bread  and 
butter”  side  of  every  newspaiterman’s  job, 
in  the  opinion  of  Edward  J.  tieiger, 
veteran  sjKjrts  etlitor  of  the  Chicago 
merican. 

"Circulation  is  the  hub  of  the  news- 
iwper  business,”  remarked  Mr.  (ieiger  in 
an  interview  w'ith  Editor  &  I’ciilisher. 
"The  siHirts  editor’s  job  is  more  than 
just  getting  out  an  interesting  and  in¬ 
structive  .sjiort  page.  He  should  alst) 
promote  various  amateur  athletic  enter¬ 
prises  and  in  that  way  buihl  new  readers 
for  his  iiaper  and  in  so  doing  liecome  a 
pnxluctive  factor  to  the  pa))er  as  a 
whole.” 

Mr.  ( ieiger  sitcaks  from  ex])ericnce, 
having  l>een  with  the  Chicago  American 
since  its  inception  .11  years  ago  and 
sports  editor  for  the  past  12  years.  Not 
only  does  this  veteran  newspaiR-r  writer 
comment  and  edit  the  day’s  news  in  the 
field  of  si)ort.  hut  he  also  works  with  the 
circulation  department  in  promoting  con¬ 
tests  and  athletic  events. 

The  latest  promotion  feat  Mr.  (ieiger 
lias  suiH“rvised  is  a  softball  tournament 
in  which  *HK)  teams,  comiiosed  of  l.s,(HHl 
boys  and  girls,  comiK-twl  this  past  sum¬ 
mer.  On  almost  every  Chicago  sand  lot, 
boys  and  girls  gathered  each  evening  to 
play  "indoor”  baseball.  There  was  tre¬ 
mendous  interest  in  these  neighliorlKHKl 
games  that  drew  large  crowds  of  siiecta- 
tors.  Mr.  (ieiger  saw  the  jiossihility  of 
greater  circulation  for  his  i)a|)er  by 
organizing  these  teams  into  leagues.  The 
teams  played  through  a  iktIikI  of  two 
and  one-half  months  and  daily  their 
scores  apjx'ared  in  the  Chicago  American. 

At  the  .softball  championship  finals  last 
week,  more  than  8,0(K)  spectators  were 
present. 

I-ast  August  the  .American  held  a  girl’s  j 
track  meet  that  attracted  1.200  entrants 
and  15,(KX)  spectators. 

Each  year  in  March  Mr.  Geiger’s  pajier 
sjionsors  a  women’s  liowling  tournament. 
Last  year  3,7(K)  women  comiieted  in  the 
week’s  play. 

Mr.  (ieiger  does  not  lielieve  in  only  i 


playing  up  the  “big  three”  in  the  field 
of  sjjorts,  namely,  Ixixing,  baseball  and 
football.  He  believes  in  catering  to  every 
form  of  sport  and  sees  to  it  that  his 
paiRT  sponsors  some  sort  of  amateur 
athletic  promotion  each  season  of  the 
year.  • 

"There  is  no  one  thing  that  will  make 
a  newspaiierman  of  value  to  his  paper,” 
declared  Mr.  (ieiger,  "like  the  ability  to 
get  circulation.” 

Mr.  Geiger  does  not  spend  all  his  time 
as  sjKirts  editor  in  promoting  amateur 
athletic  contests.  His  daily  comments  on 
sjKirts  in  general  in  his  column,  “(ieiger 
Says,”  are  widely  read  and  he  holds  the 
reputation  of  one  of  the  fairest  critics  in 
the  newsiiaiier  profession. 

‘‘.\ny  writer  can  knock,”  said  Mr. 
(ieiger,  "but  a  gexx!  six)rts  writer 
confines  his  remarks  to  constructive  criti¬ 
cism.  I  don’t  Ix^lieve  in  continually  nag¬ 
ging  a  player,  team  or  club  owner.  But 
if  the  iiarty  does  something  that  I  think 
is  detrimental  to  the  sjMirt,  and  I  have 
the  gixxls  on  him.  then  I  come  out  in  my 
column  and  say  what  I  think.” 

In  this  connection,  it  is  interesting  to 
recall  that  (ieiger  asked  for  a  heavier 
ix'iialty  against  Bat  Malone,  Chicago  Cub 
pitcher  who  recently  slugged  two  Chi¬ 
cago  baseball  writers,  one  of  them  a 
memlx'r  of  the  Chicago  American  sixirts 
staff.  .After  .Mr.  (ieiger’s  comments  ap- 
Iiearwl,  the  big  Cub  hurler  made  a  per¬ 
sonal  call  aixi  apologized  for  striking 
Harold  Johnson  of  the  American  and 
Wayne  Otto  of  the  Herald  and  Examiner. 
Malone  even  wanted  Mr.  (ieiger  to  print 
an  aixdogy  in  his  column. 

"Eddie”  (ieiger  lx‘gan  as  an  office 
boy  with  the  .American  on  July  4.  1000. 
He  heard  that  the  American  needeil 
co|>y  Ixvys  on  the  day  before  the  paper 
first  ma<le  its  apix-arance.  Uikhi  arriv¬ 
ing  at  the  ncwspaix-r  office,  he  found  a 
large  crowd  of  men  waiting  to  ajiply  for 
jobs.  .A  txilieeman  stfxKl  guard  at  the 
chxir  and  when  young  (ieiger  asked  to 
.see  the  city  editor  he  was  told  he 
couldn’t  get  in.  Eddie  then  went  over 
to  the  office  of  the  old  Chicago  Chron¬ 
icle.  where  he  had  a  friend,  and  Ixir- 
rowed  a  (Mironicle  envelope.  On  it  he 
wrote.  "City  FMitor,  Chicago  American. 
Rush.”  He  took  off  his  hat  and  cfvat 
and  started  bark  to  the  .American. 
When  he  came  in  sight  of  the  building 
he  Ix-gan  running  ami  upon  reaching  the 
d<K)r  of  the  newsiiaper  he  rushefl  by  the 
ixilieeman.  saying:  “Copy  for  the  city 
eilitor 

Geiger  received  the  ioh.  He  went  out 
and  hired  17  other  office  bovs  for  the 
naper  and  In'came  heail  copv  hoy.  .After 
he  had  been  with  the  Ameriran  for  two 
years,  he  became  a  great  favorite  with 
the  sports  staff,  headed  bv  W.  W. 
N’anghton.  (ieiger  eventually  became  a 
sivirts  writer  and  12  vears  ago  was 
made  sports  editor.  Since  then  he  has 
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NEWS  MEN  ABPROFRI.ATE 
WOMEN’S  CLUB  NAME 

jVEW.S.AF’ERMEN  in  Cliattanooga, 

’  Tenn.,  who  recently  organized 
the  Chattanooga  I'ress  Cluh,  a  week 
ago  were  forced  to  admit  that 
they  were  uiieomfortably  “scooped” 
on  a  story  ten  years  old. 

The  newly  organized  group 
adopted  the  name  “Cliatlanooga 
Press  Club,”  and  published  the 
news  in  both  local  papers.  Next 
day.  Miss  Zella  Armstrong,  who 
edits  The  Lookout,  society  weekly, 
stormed  up  to  the  Press  Club 
organizers. 

“Why  the  very  idea.”  she  ex¬ 
claimed.  “Don’t  you  know  that 
the  Clialtanooga  newspaper  women 
have  had  a  club  for  ten  years  of 
that  name’/” 

Nobody  did.  They  said  so — 
apologetically.  Lapsley  (i.  Walker, 
editor-in-chief  of  the  Times  and 
president  of  the  men’s  club, 
was  called  in  to  arbitrate.  This 
made  Miss  Armstrong  even  more 
imiignant. 

“Of  all  men,”  she  told  him,  “you 
should  have  known  better.  Don't 
you  remember  not  so  long  ago  you 
spoke  to  our  Chattanooga  Press 
Club  and  told  us  we  should  he 
proud  of  ourselves  for  sticking 
together  for  ten  years  .  .  .  and 
told  us  the  male  newspaper  work¬ 
ers  could  never  <lo  it’/” 

Mr.  Walker,  unfortunately,  had 
forgotten. 

To  settle  matters  the  men 
changed  their  club’s  name  to 
(4iattanooga  Press  (dub.  Inc. 


lx;cn  interested  iti  not  only  putting  out 
a  sport  itage  fans  will  read,  but  also  in 
promoting  circulation  for  his  iiaper. 

“I  work  with  the  circulation  man¬ 
ager,”  he  said  with  a  smile.  "You 
know  two  heads  arc  always  better  than 
one.” 


COVERING  RIOTS 

I'urther  riotings  in  the  Estevan,  Sask., 
coal  mine  area  which  resulted  in  three 
miners  Ix-ing  fatally  shot  when  they  at¬ 
tacked  Royal  (  anadian  Mounted  Police 
officers  patrolling  the  area  on  Sept.  2*1 
have  brought  more  ncvvspai>ermen  on  the 
scene.  The  affair,  the  first  of  its  kitid  in 
the  Canadian  west,  is  being  covered  by 
G.  Douglas  Mackie,  Re<rina  (Sask.) 
Daily  .Star;  Jack  Fairley,  li'innifeg 
(Man.)  Tribune  and  Toronto  (Out.) 
Daily  S'tar;  Chris.  I  ligginiKitham,  Regina 
(.Sask.)  Leader-Post:  Grant  b'laherty, 
Canadian  Press,  and  Don  Dunbar,  Este- 
rviii  (.Sask.)  Mercury. 

CURTIS  HEADS  RELIEF 

Cyrus  H.  K.  Curtis  has  acceirted  the 
general  chairmanship  of  the  Philadelphia 
Relief  I'und  $9,(K)(),(MK)  campaign. 


Let  Him  In 

SOMi.wiiKRF.  the  sun  is 
shininjf  —  for  those 
who  have  vision  and 
conrafje  enongli  to  go 
out  and  fitid  it.  Cheer 
np  —  Better  features 
can  make  the  sun  sliitie 
for  yon. 

Fratcmxcus  is  tlie  apos¬ 
tle  of  self-made  sun¬ 
shine.  Ojien  the  door 
and  let  him  in. 
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FRIENDS  HONOR  J.  E.  KING 


150  Attend  Banquet  Celebrating  Coast 

Publisher’s  50tk  Year  of  Service 

Honoring  the  completion  by  John  E 
King.  ])ublisher  of  the  Hemet  ( Cal.) 
.\'eies  of  .'()  years  in  the  newspaixT  busi¬ 
ness,  alxjut  ISO  newspaiMjr  publishers 
and  their  wives  attended  a  baixiuct  at 
Riverside.  Cal.,  Sept.  26.  The  dinner 
was  sixmsored  by  the  Kiverside-San  Ber¬ 
nardino  counties  unit  of  the  California 
.\’ewspa^)cr  Publishers’  .Asstx'iation. 

Mr.  King  was  presented  with  a  (  ali- 
fornia  Newspaper  Publishers’  .-Associa¬ 
tion  past  president’s  jewel.  .-A  diamond, 
gold  ornamented,  bore  engraved  felici¬ 
tations  from  the  Riverside-San  Ber¬ 
nardino  unit.  Mr.  and  Mrs.  King  were 
also  presented  with  an  electric  chime 
clfK'k. 

(jeorge  M.  Blair,  Corona  indepeudent, 
president  of  the  unit,  intrixluced  Harry 
\\'.  Hammond,  business  manager  of  the 
Riverside  Daily  Press,  as  toastmaster. 

Speakers  included  Lieut. -Gov.  Mer- 
riam,  H.  R.  Judah,  Santa  Cruz  News, 
Iiresident  of  the  C.N.P.A.  •  Carroll  H. 
.Smith,  La  .Mesa  .S'cout,  vice-president; 
Harry  Chandler,  publisher,  Los  Angeles 
Times,  aiul  president  of  the  .-American 
Newspaper  Publishers’  .Association; 
.Samuel  G.  McClure,  head  of  the  ('opley 
newspa]x'rs  in  Southern  California;  R. 
C.  Harhison,  veteran  editor  of  the  .?rDi 
Bernardino  Sun;  Roy  L.  French,  head 
of  the  University  of  Southern  California, 
department  of  journalism;  Justus  F. 
('raenier.  Orange  Netes,  vice-president 
of  the  National  Editorial  Association; 
and  John  B.  Weston,  president  of  the 
Hemet  A’alley  Chamber  of  Commerce. 

TO  PUBLISH  GUILD  MAGAZINE 

Effective  with  the  Octolx-r  issue  The 
Theatre  Guild  Magazine  will  be  pub¬ 
lished  in  behalf  of  The  Theatre  (luild. 
New  A’ork,  by  the  John  Hanrahaii  Pub¬ 
lishing  Co.  Sarah  J.  Brown  will  be 
eastern  advertising  manager,  while  C. 
W.  Fuller,  publisher’s  representative, 
will  handle  advertising  in  the  New  Eng¬ 
land  district. 

Not  Just 
"HEADLINE" 

Reaiders 

People  do  not  buy  LEE  SYNDI¬ 
CATE  newspapers  for  a  quirk 
glanre  at  the  headlines  as  they 
hurry  to  or  from  work.  Instead, 
they  read  these  newspapers  care¬ 
fully  and  leisurely  in  their  own 
homes.  Actually  95%  of  the 
225,992  total  circulation  of  LEE 
SY  NDICATE  newspapers  goes  into 
homes.  Street  sales  are  practically 
nil. 

.-And,  because  each  LEE  news¬ 
paper  is  a  honiegoing  newspaper, 
its  editorial,  news  and  advertising 
columns  are  read  and  responded 
to  by  its  subscribers.  The  LEE 
SY’NDICATE  is  a  chain  of  twelve 
independent,  home-going  newspa¬ 
pers,  covering  outstanding  markets. 
One  advertising  onler  puts  your 
sales  message  in  these  twelve 
dailies  ...  at  the  low  condiined 
rate  of  7(ic  a  line.  ^  rile  for 
iletails. 

The  LEE  S  yncJicate 

DAVENPORT,  IOWA 

Coverage^-Plus  Responsiveness 

Linrolii.  Nebraska. 

Star 

MadLson.  WLsieon-^in. 

State  Joumtl 
.>ra.son  Cl»v.  Iowa. 

Ololie  Gazette 
Mu.sk'atine.  Iowa. 

Journal 

Ottumwa.  Iowa, 

Courier 

CONE,  ROTHENBUBG  4  NOEE.  )ne. 
10  East  40th  Street  New  York 

Furrifin  Adrertising  Iteprcsentaliret 


Daveniiort.  Iowa. 

I)em<K*ral 
Daveniiorf.  Iowa. 

Times 

Hanniluil.  Mia'^ouri. 

CoiirierPost 
Kewam^e,  Illinois. 

Star-Courier 
laa  Crosse.  Wincdnsln. 

Tribune 
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SMALL  LOAN  CAMPAIGN 
STRIKES  NEW  NOTE 

Household  Finance  Corp.  Urging 
Public  to  Borrow  Money  to  Pay 
Bills — Using  Dailies  in  Ninety 
Cities 


Introduction  of  a  new  idea  in  small 
loan  advertising  has  marked  the  institu¬ 
tional  copy  and  selling  appeal  of  the 
Household  Finance  Corporation  of 
America’s  national  campaign  now  ap- 


I  household 

One  of  the  mlvertisenienis  in  House¬ 
hold  Fimince  cumpuign. 

pearing  in  newspaiK-rs  in  approximately 
yO  cities  throughout  the  country. 

Kased  on  the  premise  that  it  is  every¬ 
one’s  |)rivilegc  to  borrow  to  pay  back 
his  debts,  the  current  campaign  has 
struck  a  new  note  in  financial  advertis¬ 
ing  that  is  commanding  the  attention 
and  approval  of  many  business  execu- 
f  tives,  who  have  heretofore  frowned 

upon  most  advertisements  of  money 
lenders. 

t  Gone  are  the  blatant  money  lending 
advertisements  of  a  few  years  back.  The 
Household  Finance  Cor]M)ration  has  dig- 
nifierl  small  loan  advertising  by  intro¬ 
ducing  .sound  advice  along  with  its 
i  human  apiK‘al  to  lx)rrf)w  to  pay. 

!  Conceived  by  the  Charles  Daniel  Frey 
Company.  Chicago  agency,  the  Corpora¬ 
tion’s  newspaper  campaign  this  year  has 
j  been  directed  to  the  man  of  small  income 
who  is  confronted  with  the  problem  of 
getting  <)ut  of  debt.  So  dignified  and 
convincing  is  this  new  copy  apix-al  that 
one  of  the  firm’s  advertisements  was 
awarded  first  prize  for  the  best  copy  in 
■■I  the  first  annual  news])ai>cr  advertising 

contest  and  exhibit,  s|K)nsored  by  the 
J  Chicago  Advertising  Council  last  spring. 

5  The  advertisement  was  headed:  ‘‘Two 

I  Husbands  Owed  Hills  Past  1  )ue.”  The 

[  copy  said  in  part : 

y  "Two  husbands  (you  may  know  them) 
K  are  i)lnnged  into  debt  by  tbe  troubles 

j]  that  anyone  is  liable  to  meet. 

6  ^cts  his  bills  go. 

j]  ‘‘The  (itber  takes  advantage  of  every- 
;;  one  s  privilege  to  tvorrow  and  straightens 
out  his  accounts.  \\  Inch  one  best  serves 
■  himself  and  his  community?’’ 

i  The  copy  goes  on  and  jxiints  out  that 
,  while  the  first  husband  is  harassed  l)y 

I  bill  collectors,  the  second  man  goes  to  a 

I  family  Jinance  company  and  Ixirrows 

V  from  J.M)  to  $.100  at  a  fair  rate  of  in- 

Iti  ‘crest. 

j  -Another  effective  advertisement  was 
I  wtitled,  "You  Can’t  .Shut  Down  a  F'am- 

i'ly.  ’  Here  again  the  idea  of  borrowing 
money  at  a  fair  rate  of  interest  (Z'/j  per 
cent  per  month)  was  suggested  as  one 
;  way  of  combating  hard  times. 

K  .  each  case,  the  appeal  is  made  to 
wrow  and  not  only  get  the  individual’s 
debts  paid  up,  but  to  help  the  merchant 
mm  his  bills. 

“Statistics  show  that  8.s  per  cent  of 
the  families  in  America  haven’t  suffi¬ 
cient  collateral  to  borrow  from  the  com- 
,  jl^rcial  banks,”'_  said  R.  R.  Davis,  of 

Iv^rjes  Daniel  ’,Frey  Company,  in  ex¬ 
plaining  the  Household  Finance  Corpo¬ 
ration  advertising  program  to  Editor  & 
PfBLisHEB.  "The  small  loan  plan  pro- 
,  '^dw  a  way  to  borrow  money  at  retail 
]*  prices,’’  he  said. 


It  is  Mr.  Davis’  contention  that  this 
particular  type  of  financial  advertising 
is  the  forerunner  of  a  new  field  in  dis- 
filay  advertising  that  .should  be  of  inter¬ 
est  to  newspapers.  "I  think  that  small 
loan  advertising  is  destined  to  become 
as  important  as  many  of  the  other  major 
advertising  classifications,’’  declared  Mr. 
Davis. 

Supplementing  the  newspapers,  is  a 
tie-in  campaign  ajipearing  in  several 
magazines  of  national  circulation.  Ivach 
month  one  of  the  newspaper  advertise¬ 
ments  is  reproduced  in  these  magazaines 
read  by  business  executives  to  further 
acquaint  them  with  what  Household 
F'inance  is  doing  to  improve  business 
conditions  by  speeding  up  collections  and 
thawing  out  frozen  assets. 


PULITZER  TRADITIONS 
URGED  BY  CUNLIFFE 


Report  on  Columbia  School  of  Journ¬ 
alism  Flays  Monetary  and  Political 

Ambitions — New  Hall  of  Fame 
Organized 

The  true  purfHise  of  a  newspafUT  is 
not  to  serve  the  monetary,  social  or 
IMilitical  ambitions  of  any  individual  or 
grouf)  of  men,  but  to  Ufibold  the  "tradi¬ 
tion  of  public  service’’  as  exemplified  by 
Joseph  Pulitzer,  says  the  annual  reixjrt 
of  Dr.  John  W.  Cunliffe,  director- 
emeritus  of  the  Columbia  University 
SchiMtl  of  Jviurnalism,  made  public  this 
week  by  Dr.  Nicholas  Murray  Hutler. 

Men  and  women  who  go  into  the  news- 
I)aix“r  profession  without  ideals,  merely 
for  the  sake  of  making  money,  "had  bet¬ 
ter  turn  their  attentions  elsewhere,”  Dr. 
Cunliffe  writes.  He  contends  that  a 
newsfiaper  must  do  more  than  “sell 
news"  or  exploit  news  to  obtain 
advertising. 

■More  important  than  the  “mechanical 
details  of  the  curriculum”  has  lieen 
maintainance  at  the  scIkkiI  of  a  "genuine 
professional  spirit,”  the  refxirt  declares. 
This  spirit  has  been  made  jxissible,  it  is 
said,  Ix-cause  the  professors  were  news- 
paiKTiiien  of  experience,  and  the  students 
createil  an  "excellent  tradition”  which 
has  lieen  successfully  maintained  and  en¬ 
hanced  in  more  recent  years. 

“It  may  ajiiwar  to  some  an  instance  of 
the  irony  Of  fate  that  the  most  ix*rmanent 
memorial  to  the  achievements  of  Josejih 
Pulitzer’s  active  and  influential  journal¬ 
istic  career  should  prove  to  lx*  the  ScIumiI 
for  which  he  provided  the  foundation  out 
of  the  profits  made  by  the  World  during 
his  lifetime,”  Dr.  Cunliffe’s  report  asserts. 

"Hut  the  pulilic  outbur.st  of  protest, 
indigation  and  regret  at  The  World’s  ex¬ 
tinction  showed  that  it  was  regarded  as 
something  more  than  a  successful,  or 
unsuccessful,  business. 

"This  outcry  was  the  worthier  of  re¬ 
mark  because  recently  the  view  that  a 
newspajH-r  should  be  considered  as  merely 
a  business  enterprise  has  lx:en  gaining 
widespread  acceptance,  even  among  news- 
paix-rmen.  The  expression  of  iniblic 
opinion  and  feeling  at  the  time  of  the 
\Vorld’s  disapix-arance  proved  that  this 
view  is  far  from  gaining  universal 
approval." 

Dr.  Cunlift’e  retired  as  director  this 
summer,  his  place  being  taken  by  Carl 
W.  .Ackerman  as  dean  of  the  Schixil  of 
Journalism. 

.A  committee  of  three  has  been  desig¬ 
nated  by  the  newly  formed  standing  com¬ 
mittee  Of  the  Scluxil  of  Iouni:dism 
Alumni  .Assexiation  to  nominate  not 
more  than  25  candidates  as  charter 
members  of  a  new  Journalism  Hall  of 
F'ame.  The  men  and  women  finally 
selected  will  have  their  photograjihs 
hung  in  the  .Alumni  Sfxial  Rfxnn  in  the 
journalism  building. 

Only  .alumni  who  have  reached  emi¬ 
nence  in  journalism  will  be  considered. 
This  will  include  the  branches  of  pub¬ 
lishing,  Magazine  work  or  Ixxik  writing. 

MATSON  RETURNS 

Harold  Matson,  president  of  the 
Reacon  Syndicate,  New  York,  has 
returned  to  his  desk  after  an  absence  of 
eight  weeks  becau.se  of  illness. 


U.P.  MAN  MARRIES 


Photo  sliuHs  Kdwiii  Moss  Williams, 
United  Press  .Atlanta  eorrespomlent. 
ainl  liis  bride,  formerly  Miss  Evelyn 
Anne  Kraneh  of  .Atlanta,  after  the 
uedding  .'se|tt.  29.  .Mr.  Williams  is 
the  son  of  IXalter  Williams,  jiresi- 
dent  of  the  University  of  .Missouri. 

INSURANCE  DISCUSSED 
BY  CIRCULATION  MEN 

Small  Papers  Warned  It  Requires  Much 
Clerical  Work  at  Convention 
of  Southern  Group  in 
Atlanta,  Ga. 

(By  Iclcgrafli  lo  Editor  &  Pvblisiikr) 
.\ti..\.\t.\,  ( )ct.  S. —  I  he  second  annual 
coinention  of  the  Southern  Circulation 
Managers’  .Assix'iation,  which  o]x“ned 
here  on  Wednesday  night  was  featured 
mainly  by  a  discussion  'rinirsday  of  the 
value  of  insurance  as  a  circulation  getter 
and  stabilizer,  the  .advantage  or  dis.ad- 
vantage  of  inililishers'  .agreements,  and  a 
general  discussion  of  carrier  activities, 
including  a  sales  demonstration. 

Officers  will  be  elected  late  F'riday. 
Tbe  prcx'edure  of  the  organization  is 
automatically  to  elect  tlie  first  vice- 
president  to  the  iMisition  of  president. 
J.  .\1.  Hlack,  of  the  .Wjc  Orlauis  Tiotes- 
ricoyiiiit’,  is  accordingly  in  line  to  head 
the  organization. 

Wednesday  night's  session  was  devoted 
to  an  exeiaitive  meeting  of  the  officers 
and  committee  chairmen.  'I'he  delegates 
were  welcomed  at  Thursday’s  session  by 
John  I).  Simmons,  circulation  manager 
of  the  .Ulaiila  Joiinuil.  The  resiionse 
w.as  maile  by  .A.  .A.  Callaway  of  the 
Hiniiiiiiiham  CAla.)  and  Art’¬ 

ll  crahl. 


reported  by  the  chairman  of  the  mem¬ 
bership  committee,  Hubert  Johnson  of 
the  Chattanooga  (Tenn.)  News.  Other 
reports  were  made  by  the  Hoard  of  Di¬ 
rectors,  F'.  Goldschmidt  of  the  .Memphis 
Commercial  Appeal,  chairman;  Secretary 
and  Trea.surer,  Horace  Powell,  .Kashzdlle 
(Tenn.)  Banner;  Auditing  Committee, 
H.  C.  Hrown,  Montgomery  (Ala.) 
Advertiser,  and  Program  Committee,  I. 
M.  Black,  chairman. 

D.  R.  Davis  of  the  Birmingham  News 
.Age-Herald,  president  of  the  organiza¬ 
tion,  spoke  briefly  on  the  effect  of  the 
depression  on  newspapers  and  circula¬ 
tion.  Charles  Coleman,  circulation  man¬ 
ager  of  the  Atlanta  Georgian-American, 
spoke  next  on  tlK  weekly  pay  plan  of 
insurance. 

He  said  his  paper  liad  not  tried  the 
plan  long  enough  to  determine  its  value, 
init  said  that  he  would  not  advise  small 
papers  without  a  large  organization  to 
attempt  the  insurance  plan  since  it  in¬ 
volved  t(x>  much  clerical  detail.  He 
found,  however,  that  insurance  gets  his 
paper  a  hearing  in  high-class  homes.  He 
figured  that  JO.fKK)  of  the  pajx’r's  .H),0(K) 
home  subscrilx’rs  must  be  sold  if  the 
insurance  feature  was  to  stabilize  the 
list. 

J.  M.  Hlack  was  enthusiastically  in 
favor  of  tlx-  insurance  iilan.  The  Times- 
Picayune  was  using  it  with  fine  success, 
he  said. 

John  Toler  of  the  Atlanta  Con.stitu- 
tion  vigorously  protested  against  pub¬ 
lishers’  agreements,  most  of  the  injurious 
effwts  of  which,  he  contendeil.  were  felt 
by  tbe  circulation  department.  John  I  >. 
.Simmons  of  the  .Atlanta  Journal  agreed 
with  him  in  the  main,  but  Mr.  Cole¬ 
man  said  such  .agreements  were  effec¬ 
tive  at  tiiiH’s.  .Such  an  agreement,  he 
said,  might  have  saved  the  .Atlanta 
dailies  a  lot  of  money  on  Christmas  doll 
premium  campaigns. 

M.  W.  Morgan  of  the  \ew  Orleans 
Times-Picayune  described  his  paiHr’s 
successful  oix-ration  of  motor  routes  which 
cost,  he  figureil,  about  three  cents  a  mile. 
I'ranston  \\  illiams  of  C  hattanooga,  sec¬ 
retary-manager  of  the  .Southern  News¬ 
paper  Publishers’  .Assix'i.ation.  was 
elected  an  honorary  member  aixl  m.ide 
a  lirief  talk. 

.At  luncheon  Thursday,  Jixd  Chand¬ 
ler  Harris  of  the  Kelly-Smith  Agency, 
told  the  delegates  how  circulation  is  sold 
to  n.'itional  advertisers. 

J.  H.  .\evin,  editor  of  the  (ieorgian- 
American,  was  toastmaster  .at  a  bannuet 
'I  hursday  night,  at  which  Cranston  Wil¬ 
liams  and  Clark  Howell.  Jr.,  sixike. 

JOHN  M’MILLAN  HONORED 

(.ypecittl  to  Editor  &  I’crmshkr) 

.Montrk.m..  (k't.  7. — Headed  by  the 
Hoard  of  Directors  of  the  Canadian 
Press,  seteral  newspaixT  owners  and 
editors  met  Tuesday  night  at  the  Ritz- 
Carlton  Hotel,  to  honor  lohn  McMillan, 
general  manager  of  the  t  'anadian  Pacific 
Telegraphs,  whom  they  descrilx'd  as  the 
"mystery  man”  behind  the  scenes  of  co- 
ojx'rative  news  gathering  in  the  Dominion 
for  the  last  25  years.  M.  F,.  Nichols, 
president  of  tlx  Canadian  Press  was 


.\  membership  of  more  than  1(K)  was  toastmaster. 


When  PI  annins  Your  Newspaper  Plant 


An  executive's  time  is  too  valuable  to  work  with  a 
building  organization  that  is  unfamiliar  with  news¬ 
paper  problems  and  requirements. 

Employment  of  our  services  will  save  you  time  and 
money  in  construction,  operating  and  maintenance 
costs. 

JAMES  WILLIAM  THOMAS 

Newspaper  Architects  and  Engineers 

3868  Carnegie  Ave.,  Cleveland,  O. 
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EXPERT  SUPERVISION  WILL  REDUCE 
WASTE  IN  UNACCOUNTED  FOR  COPIES 


Former  New  York  World  Man  Reviews  System  Which  Cut 
Waste  to  Small  Figure  on  World  Papers — Tact  Needed  to 
Assure  Co-operation  by  Pressroom  and  Mail  Room 


By  HAROLD  M.  FORKER 


Former  Circulation  and  Production  Auditor,  New  York  World 


JF.  BRESNAHAN,  former  business 
•  manager  of  the  New  York  World 
properties,  sometime  ago  in  an  interview 
with  Editor  &  Publisher,  tersely  said 
of  unaccounted  for  print  differences;  “A 
system  of  personal  supervision  and  peri¬ 
odical  investigation,  instituted  many 
years  ago,  W'ere  the  means  of  holding  the 
troublesome  differences  to  a  satisfactory 
level.” 

That  supervision  is  what  spells  suc¬ 
cess  or  failure.  And  contrary  to  the 
usually  accepted  theory,  it  is  not  always 
a  foregone  conclusion  that  a  hard  fisted 
production  manager  or  a  high-powere<l 
efficiency  expert  can  or  will  accomplish 
the  desired  result.  What  sort  of  super¬ 
vision,  then  is  necessary  to  bring  alx)ut 
the  desired  result  and  why  may  the 
high-powered  production  or  efficiency 
man  fail  ?  The  production  man,  who  of 
necessity  must  f)ear  the  resixinsibility  of 
getting  his  sheet  out  on  time  .md  elimi¬ 
nate  as  far  as  possible  pro<luction  waste 
cost,  must  necessarily  hold  the  whip- 
hand  over  his  production  departments. 
This,  coupled  with  the  fear  of  a  repri¬ 
mand  for  an  overprint  by  the  pressroom 
or  an  over-run  by  the  mail  room  may 
have  the  tendency  to  prevent  reporting 
of  the  error  for  fear  of  the  scolding  that 
may  be  the  result  of  recurrence  of  such 
transgressions,  and  this  is  one  means  of 
creating  shortages.  The  efficiency  man, 
due  to  the  sometimes  undeserved  repu¬ 
tation  among  production  hands,  of  al¬ 
ways  working  for  the  interest  of  employer 
to  the  detriment  of  the  help,  does  not 
always  receive  whole-hearted  depart¬ 
mental  co-operation. 

The  sort  of  supervision  necessary 
would  revert  to  one  who  is  familiar  with 
the  ways  of  transgression  of  fly-boy, 
pressman  and  pressroom  clerk  together 
with  those  of  delivery  and  mail  room 
hands  coupled  with  a  familiarity  with 
the  duties  of  such  help  in  the  circulation 
department  whose  daily  labors  fit  into 
the  picture.  The  one  supervising  this, 
above  all  must  have  sufficient  co-oiwra- 
tion  and  co-ordinating  influence  to  make 
himself  felt  and  possess  sufficient  knowl¬ 
edge  to  enlighten  workers  on  the  whys 
and  wherefores  of  procedure  dovetailing 
into  the  final  result.  How  this  co¬ 
ordination  and  co-operative  influence  as¬ 
serted  itself  is  be.st  reflected  by  the  New 
York  World’s  showing  of  differences 
prior  to  the  installation  of  its  system  of 
personal  supervision  when  the  losses 
during  the  month  of  January,  1920,  were 
Mokninc  Sunday  Evening 
1243  copies  4384  copies  1618  copies 


For  the  years  1929  and  19,10  the  aver¬ 
age  losses  (per  day)  were  re<luccd  as 
follows : — 


Mornmnc 

.\VFRACE 

Loss 

1929.. .  489  copirs 

19.10.. .  724  copies 


Sunday 

Average 

Ix)ss 

397  copies 
336  coiHcs 


Evening 

Average 

Loss 

1406  copies 
1179  copies 


For  the  last  eights  prior  to  1929  and 
1930  the  losses  were  as  follows : — 

Morning  .Sunday  Evening 
708  per  day  366  iier  day  812  i>er  day 


The  question  may  be  raised,  why  is  the 
evening  loss  so  much  greater  than  on 
other  two  editions?  The  answer  is  that 
the  evening  issue  had  nine  editions,  while 
morning  and  Sunday  had  only  three  or 
four,  and  besides  evening  papers  are 
more  subject  to  replating  during  runs. 

Your  correspondent’s  experience  vir¬ 
tually  places  the  cause  for  these  discrep¬ 
ancies  in  two  classes  and  of  importance 
in  the  order  named 

First,  mechanical  imperfection;  second, 
errors. 

During  an  earlier  discussion  of  these 
differences  much  had  been  said  about 
dishonesty  of  employes.  Right  now  the 
writer  would  like  to  go  on  record.  In 
his  long  World  experience,  he  has  known 
of  only  one  organized  theft  program  and 


that  was  nipped  after  it  ran  about  a 
week  or  ten  days.  Here  in  New  York, 
where  all  production  hands  are  members 
of  one  or  another  labor  union,  the  writer 
found  them  as  a  body  to  be  just  as  hon¬ 
est  and  conscientious  to  their  employer 
as  the  white  collar  worker.  I  shall  cite 
one  specific  instance.  It  was  the  custom 
of  one  Bill  W’oods,  a  member  of  Mailers’ 
Union  No.  6,  whose  duty,  among  others, 
it  was  to  gather  up  waste  and  overprints 
and  otherwise  classify  sections,  etc.,  in 
the  spoils  after  the  printing,  who  when 
his  superintendent  did  not  advise  how 
the  shortage  was  running,  made  it  a 
point  to  inquire  at  the  office  to  ascer¬ 
tain  its  status.  And  if  and  when  shorts 
showed  an  inclination  to  climb,  he  took  it 
as  his  own  personal  responsibility.  Yes, 
and  I  have  knowm  scores  like  him,  in  all 
affected  departments. 

Many  probably  will  raise  dissenting 
voices  to  the  classification  of  white  paper 
here,  yet  the  variation  of  newsprint 
weight  has  a  bearing  on  these  differences, 
and  unless  this  difference  is  reconciled 
into  copies  it  will  have  a  bearing  on  the 
result.  All  publishers  from  time  to  time 
ha%e  trouble  with  their  mills  turning  out 
pajier  too  heavy  or  too  light  to  preserve 
their  accepted  production  standard.  Paper 
heavier  than  normal,  when  print  waste 
is  considered  on  a  standardized  scale, 
will  increase  the  numlier  of  print  waste 
copies,  and  lighter  paper  will  diminish 
the  credited  number.  Hence,  my  admo¬ 
nition  the  reconciliation  of  paper  mill 
weight  is  essential  to  paint  a  true  pic¬ 
ture  of  print  waste  conditions,  which  no 
doubt  ha\e  lieen  a  bone  of  contention  in 
considering  the  unaccounted  for  problem. 

The  indicator  manufacturer  will  no 
doubt  tell  you  it  is  impossible  for  his 
indicator  to  register  more  copies  than 
are  actually  printed,  but  he  will  not  deny 
a  loose  connecting  rod  from  press  proper 
to  indicator  itself,  would  be  the  cause  of 
failure  to  move  the  indicator  numerals 
forward  to  indicate  progress  of  produc¬ 
tion.  This  failure  may  effect  tens,  hund¬ 
reds  or  thousands  and  would  create  a 
condition  where  the  distribution  figure 
would  be  greater  than  production.  The 
remedy  for  this  is  a  systematic  periodical 
inspection  by  press  mechanics  of  this 
connection  and  a  systematic  study  of  each 
press  pro<ltiction  capacity.  This  would 
quickly  reveal  symptoms  of  a  lagging 
indicator. 

Another  contributing  factor  is  the  fail¬ 
ure  of  the  press  sufficiently  to  advance 
the  kick  or  count  sheet  of  each  25  or  50 
copies.  Thus  two  or  three  copies  get 
into  one  batch  and  in  the  case  of  50 
turns  one  recipient  would  get  53  and 
the  alternate  turn  would  receive  only  47. 
On  larger  orders,  this  would  mean  little, 
but  on  smaller  orders  where  turns  are 
counted  and  broken  up,  each  of  the  short 
turns  would  reflect  a  loss  of  3  copies  and 
the  3  copies  which  go  into  53  turns 
instead  of  50  copies,  reflects  a  loss  of  six 
copies  out  of  every  100  copies  so  dis¬ 
tributed. 

Still  another  cause  for  loss  of  count 
sheet  is  lack  of  tension  and  sometimes  too 
much  tension  on  escalator  belts  or  wires 
which  cause  the  count  to  be  lost  in  tran¬ 
sit  from  pressroom  to  the  mail  and  de¬ 
livery  departments  and  from  practical 
experience  it  has  been  found  that  the 
greater  the  length  of  travel  of  escalators 
and  the  greater  the  numlier  and  severity 
of  turns  in  the  escalator  system,  the 
more  severe  this  particular  problem  be¬ 
comes.  Yet,  complete  co-oi>eration  of 
mailing  department  and  pressroom  can 
reduce  this  friction-causing  element  to  a 
minimum.  For  the  experienced  mailer 
if  he  will,  can  tell  by  the  mere  feel  of  his 
bundles  if  they  are  running  heavy  and 
such  report  to  his  foreman  and  immediate 
contact  with  the  pressroom  superintend¬ 
ent,  if  co-ordination  is  complete,  would 
immediately  remedy  this  condition. 


REPORTER  FED-UP  ON 
LONG  DISTANCE  SWIMS 
ONG  distance  swimming  is  a 
re^lful  sport  compared  to 
reporting  such  events,  George 
Bugbee,  assistant  sports  editor, 
Memphis  (Tenn.)  rress-Scimitar, 
says. 

Bugbee  was  the  only  reporter 
who  accompanied  Norris  Kellam, 
when  he  set  a  new  world’s  record 
by  swimming  down  the  Mississippi 
from  Cairo,  III.,  to  Memphis, 
Tenn..  225  miles  without  a  stop. 
The  manager  of  the  swim,  Kel- 
lam's  trainer,  and  Bugbee  formed 
ibe  crew  of  the  relief  boat.  From 
1:45  p.m.  Monday,  Sept.  28, 
until  12:30  p.m.  Friday,  Oct.  2, 
they  were  in  the  boat,  blistering 
under  a  hot  sun  in  the  daytime, 
nearly  freezing  at  night,  living 
almost  entirely  on  cheese  and 
bread. 

The  first  night  out  the  outboard 
motor  of  the  relief  boat  went 
dead.  Repairs  coubl  not  be  made, 
and  from  then  on  the  crew  had  to 
pull  at  the  oars  day  and  night. 


The  question  of  errors  is  a  big  one. 
To  begin  with  pressroom  errors  often 
arise  from  failure  of  a  pressman  com¬ 
pletely  to  clear  his  indicator  register  of 
a  previous  print  and  then  on  discovering 
this,  setting  the  instrument  at  his  esti¬ 
mated  production,  which  sometimes  ma¬ 
terially  affects  the  result.  Then  there  is 
the  improper  credit  in  allowance  for  print 
waste  by  the  fly-lx)y — the  failure  correct¬ 
ly  to  weigh  waste  or  the  failure  to  report 
all  waste  created.  Then  there  is  the 
matter  of  over-prints,  which  are  only  too 
frequently  forgotten  for  the  sake  of  con¬ 
venience,  or  the  fear  of  a  reprimand. 
.All  of  these  discrepancies,  however,  by 
proper  supervision  and  checks  can  be 
overcome.  In  the  mail  room  if  proper 
prevention  and  checking  systems  are 
created  to  prevent  such  errors  as  trans¬ 
position  of  figures  in  transferring  dealers’ 
orders  from  dispatch  sheets  or  blotters 
to  wrappers  of  dealers’  deliveries,  and 
projier  credit  is  reiiorted  for  all  distribu¬ 
tion,  coupled  with  consistent  and  accu¬ 
rate  reporting  of  all  free  service  and 
copies  spoilt  after  print,  then  the 
troubled  difference  automatically  adjusts 
itself  from  this  angle. 

The  circulation  department  is  the  next 
for  scrutiny,  for  here  dispatch  sheets  and 
mailing  lists  are  compil^  and  it  is  es¬ 
sential  that  these  galleys  are  correctly 
footed  and  checked.  From  the  writer’s 
experience,  this  should  be  the  least 
troublesome  of  the  lot. 

In  summing  up  the  net  result,  if  your 
supervisor  is  sufficiently  schooled  in  the 
producion  art  and  is  in  a  iwsition  to 
pin  responsibility  on  those  responsible  for 
transgressions  outlined  above,  then  there 
is  no  reason  why  the  unaccounted  for 
difference  should  not  lie  held  to  a  satis¬ 
factory  minimum.  Further  the  super¬ 
visor  must  have  tact,  he  must  possess  the 


good-will  of  employer  and  production 
employe  alike,  and  must  to  a  certain  ex¬ 
tent  be  able  to  keep  as  a  secret  the  con¬ 
fessions  from  employes  who  have  made 
a  mis.step  causing  a  difference. 

While  the  writer  is  frank  in  conceding 
that  impro\ement  in  the  manufacture  of 
printing  machinery  generally  and  the  im¬ 
provement  in  newsprint  making  has 
greatly  aided  in  the  reduction  of  print 
waste,  yet  he  is  loud  in  his  insistence  that 
the  co-operation  and  co-ordinating  in¬ 
fluence  was  of  no  little  assistance  in  the 
reduction  of  copies  in  print  waste  on  the 
VV’orld.  In  September,  1920,  prior  to  in¬ 
stallation  of  a  system  of  jiersonal  super¬ 
vision,  the  print  waste  was: 

Daily  Sunday  Evening 

.\VERAGE  .Average  Average 

13,416  copies  23,732  copies  11,910  coipei 

By  gradual  improvement  in  the  years 
1929  and  1930  it  was  reduced  to  a  daily 
average  as  follows : 

Morni.sg  Sunday  Kveninc 

1930.. . 34D8  copies  7977  copies  6487  copies 

1929.. . 3523  copies  7313  copies  5656  copies 

The  writer  mentions  this  waste  im¬ 
provement  for  the  sole  purpose  of  illus¬ 
trating  that  while  print  waste  grew 
smaller  all  the  time,  simultaneously  the 
unaccounted  for  difference  showed  a  de¬ 
cided  improvement.  This  should,  for  all 
times,  explode  the  contention  that  if  print 
waste  is  low,  then  shortage  is  large. 

The  favorable  reaction  this  co-opera¬ 
tive  influence  can  have  upon  production 
improvement  from  angles  other  than  the 
actual  production  standpoint  is  shown  in 
the  matter  of  charges  for  the  month  of 
January,  1931,  affecting  more  than  20,0(X) 
accounts  and  12,000.000  copies.  The 
discrepancy  of  charges  on  our  ledgers 
totalled  only  311  copies  as  against  the 
known  output  by  our  mail  and  delivery 
departments. 

And  further,  in  the  matter  of  waste 
and  returns  from  June  30  to  Aug.  11, 
1930,  the  known  poundage  picked  up 
from  all  sources  was  593,3f>4  pounds. 
The  actual  sales  to  dealers  and  the  waste 
sold  and  used  for  wrappers,  etc.,  totaled 
593,092  pounds;  a  total  loss  in  almost 
297  tons  of  only  272  pounds. 

During  the  last  discussion  of  this  dif¬ 
ference  problem,  much  was  said  aliout 
foreign  matter  from  full  and  empty  lunch 
pails,  old  clothes  and  proverbial  old  shoes 
being  found  in  the  newsprint  waste.  The 
writer  will  say  in  conclusion  that  such 
foreign  matter  introduced  into  print 
waste  situation  would  tend  to  diminish 
the  unaccounted  difference  rather  than 
create  it,  and  what  is  more,  would  place 
the  print  waste  figure  higher  than  it 
actually  deserves  to  be. 


RAISING  RELIEF  FUND 

The  Chicac/o  Tribune  last  Sunday  an¬ 
nounced  plans  for  raising  a  fund  of 
$300,000  to  be  used  in  feeding  15.000 
Chicago  children  through  the  school 
year.  The  fund  is  to  be  known  as  the 
Hungry  Children’s  Fund  and  will  be 
used  in  providing  free  lunches  to  under¬ 
nourished  children.  William  J.  Bogan, 
superintendent  of  schools,  has  asked  the 
public  to  aid  in  this  relief. 


r  fdW  h.  dougherty, 

Southtown  Economi.t,  Chicago,  ^  real 

compliment  you  upon  your  And  every  man  a 

=ntleman.  Every  man  good  circulation  can  be 

orker - 1  -  ^  the  future.  The  Charles 

..tlow.  c..np.ny  cauc, 


®he  Sharlei  Parflou)e  &o. 

Circulation-Building  Experlis  . 

Sixth  Floor,  Occidental  Building^  Indianapolis, Indiana 
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DAILY’S  DRIVE  AIDING 
QUALITY  SALES 


Portland  Oregonian  Encouraging  Re* 
tailer*  to  Stress  and  Consumers 
to  Buy  Better  Products  in 
Pre-Holiday  Copy 


A  campaign  to  encourage  retailers  to 
advertise  quality  rather  than  price,  and 
to  encourage  consumers  to  demand 
quality  mercliandise,  is  being  carried  on 


ifsmt  tof  QUAlIfy  M**il>sadH«  ii  Aa  lavStlaisM 


One  Ilf  the  advertisements  in  Oregonian 
series. 


by  tile  Portland  Oregonian,  which  plans 
to  run  advertisements  on  this  thenu 
three  times  a  week  until  Christmas. 

Portland  merchants  are  giving  their 
hearty  support  to  the  movement,  even 
those  whose  principal  volume  is  in  low- 
priced  merchandise,  according  to  F.  H. 
McMahon,  advertising  manager  of  the 
Oregonian. 

“In  practically  every  city  in  the 
country  the  frantic  desire  of  merchants 
to  maintain  volume  in  the  face  of  com¬ 
modity  price  reductions  has  led  to  an 
unwarranted  featuring  of  price  reduc¬ 
tions."  said  Mr.  McMahon,  describing 
the  origin  of  the  camiiaign  to  EinufK  & 
Pl'iu.isiikk.  "The  result  has  heen  that 
prices  now  being  ciuoted  in  most  retail 
stores  are  lower  than  the  average  decline 
in  commiKlity  prices  justifies. 

“Cost  of  operations  is  in  direct  pro¬ 
portion  to  number  of  sales  tran.sactions 
made,  and  even  though  a  merchant  may 
maintain  his  volume  on  this  low-priced 
merchandise,  he  can’t  make  profits. 

_  “The  Oregonian  has  realized  this 
situation  and  has  started  a  bold  adver¬ 
tising  camjiaign  to  encourage  Portland 
consumers  to  demand  quality  merchan¬ 
dise — not  to  be  satisfied  with  cheaper 
merchandise  merely  because  it  costs 
less." 

Advertisements  in  the  series  mostly 
tell  the  experiences  of  mythical  shop¬ 
pers  in  buying  cheap  goods  that  prove 
to  be  not  quite  satisfactory.  One  tells 
of  the  suit  that  hung  in  a  closet  because 
it  didn't  look  right  when  worn,  another 
of  the  cheaply  furnished  home  to  which 
no  guests  are  invited,  a  third  of  the 
cheap  watch  that  proved  to  be  a  “stop” 
watch,  still  anothqr,  of  the  hat  which 
never  i^mc  "back  after  its  first  rain. 

Typi>,-al  of  the  conclusions  expressed 
in  the  advertisements  is  this :  “If  you 
would  dress  smartly  this  fall,  employ 
Mrs.  Johnson’s  secret.  Pay  a  little 
more  for  your  things  and  wear  them 
longer.  Buy  your  fall  coat  now,  while 
the  vogue  is  fresh  and  new.  and  get  the 
full  season’s  wear.  And  buy  a  gcxxl 
one  while  you  are  at  it,  because  fine 
niaterials  and  fine  workmanship  pay  big 
dividends  in  pride  of  possession.” 

Mr.  McMahon  described  the  handling 
of  the  campaign  thus: 

“After  the  first  three  advertisements 
appeared,  merchants  of  the  city  were  in- 
Vjted  to  a  luncheon  at  which  the  entire 
plan  of  (he  campaign  was  outlined. 
Eighty-eight  representatives  of  retail 
*tores  attended  and  enthusiastically  ap¬ 
proved  the  campaign. 

“Each  advertisement  of  the  series 


deals  with  an  actual  incident  occurring 
in  some  retail  store.  All  types  of 
merchandise  are  being  considered  in  this 
series  and  each  piece  of  copy  receives 
the  approval  of  representative  merchants 
handling  that  line  of  goods  before  it  is 
published. 

“N’o  tie-ups  from  the  merchants  are 
solicited  or  permitted.  All  merchants  in 
the  city  receive  advance  proofs  of  copy. 

“The  Oregonian’s  retail  salesmen  are 
encouraging  the  merchants  to  advertise 
goods  upon  which  substantial  profits 
can  be  made  and  are  advising  the  re¬ 
tailers  that  the  Oregonian  is  breaking 
down  the  resistance  to  goods  at  fair 
prices  and  creating  an  opportunity  for 
real  retail  profits. 

“The  Oregonian  feels  that  if  it  is 
able  to  assist  the  merchants  of  this 
market  to  discard  their  fears  of  com¬ 
petition  and  help  them  sell  merchandise 
which  makes  real  profit,  it  will  have 
done  much  toward  bringing  back  more 
prosperous  times  in  its  retail  field.” 


2  STATIONS  INCREASE  POWER 


Atlanta  and  San  Francisco  Dailies 
Win  in  Commission’s  Rulings 

(fl.v  telegraph  ta  Ehitur  &  Pcblisher) 
W.vSHiNGTON,  Oct.  ft. — Two  ncws()ai>er 
ofierated  radio  stations  —  WSR.  of  the 
Atlanta  Journal,  and  KOT’,  San  hrancisco 
('hroniclr— were  granted  jiermits  to  use 
.sO.OOO  watts  of  power,  when  the  Federal 
Radio  Commission  settled  the  high  power 
controversy. 

Chief  examiner  Ellis  A.  Yost  was  over¬ 
ruled  in  the  case  of  W’GN,  Chicago 
Tribune  station.  He  recommended  it  be 
given  the  maximum  power  assignment, 
but  the  commission  selected  WHO-WOC, 
operated  by  the  Xorthwestern  Broad¬ 
casting  Co.  of  Minneanolis.  instead. 

.\pl)lication  of  WTMT.  Milwaukee 
Journal  station,  for  .SO.OOO  watts  was 
turned  down.  At  the  same  time,  the  com¬ 
mission  granted  an  increase  in  nower 
from  10.000  to  2.=i.000  watts  to  WHAS. 
operated  by  the  Courier  Journal  Co.,  and 
the  f.ouisrille  Times  on  the  820  kilo¬ 
cycle  wave. 

BANK  PLACES  “BUY  NOW”  COPY 

A  “Buy  \ow”  campaign  has  been 
started  by  the  Peoples  Wayne  County 
Bank,  the  largest  bank  in  Detroit,  with 
full  pages  in  the  Detroit  Nervs,  Detroit 
Times  and  Detroit  Tree  Press. 


8TATEMKNT  OF  Tin!  OWNKRsmP.  MANAOB- 
MTWT.  CinCCI.ATION.  ETC..  HEOinilEn  BT 
THE  ACT  OF  CONOHEaB  OF  AI  ODST 
*4.  i»i*.  OF  EniTon  *  ptnn.tsinER 
AND  THE  FOURTH  ESTATE 
published  weekly  »t  New  York.  N.  T.,  for 
Ortober  1.  lf»31 


State  of  New  York.  County  of  New  York,  n.i 
Itefore  nte.  a  Notary  rtiblle  In.  and  for  thp  State 
and  County  aforesaid,  personally  appeared  Cbartes 
B.  Groomes.  who.  harlna  been  duly  sworn  a<vord>nir 
to  law.  deposes  and  ssrs  that  he  la  the  Bustne’>s 
Manater  of  TlfF  EDITOB  4k  PFBLIRITKn  TITK 
FOtJllTIT  ESTATE,  and  that  the  follnwlng  la.  to  the 
beat  of  hla  knnwledae  and  belief,  a  true  atatement 
of  the  ownership,  manaaement.  etc.,  of  the  aforesaid 
piihlleatlona  for  the  date  shown  In  the  abore  caption, 
required  by  the  Aet  of  Aiinist  24.  1A12.  embodied 
In  aeetlon  411.  Postal  Laws  and  Regulations,  to  W't: 

1  ^at  the  names  and  addressee  of  the  pub¬ 
lisher.  editor,  manaalrut  editor,  and  bualneKj  man- 
aaer.  are: 


Publisher.  James  W.  Brown. 

234  Valentine  lAne.  Yonkers.  N.  Y. 
Editor.  Msrlen  K.  Pew, 

Wadtna  River,  L.  I  .  N  Y 
Mansalna  Editor.  Arthur  T.  Robb, 

30  Wsllaoe  Street.  RorkyMle  Ontre.  N. 
Business  kfanaaer.  Charles  B.  Oroomea, 

17  Murchison  Place.  I^lte  Plaliu.  N. 


Y. 

Y. 


2.  That  the  owners  are: 

Professional  A  Business  Newspapera.  Inc..  1700 
Times  Bids.*  New  York  City;  James  W.  Brown.  134 
Valentine  Lane.  Yonkers.  N.  Y. ;  Marlen  B.  Pew. 
Wadtna  Rlrer,  L.  I..  N.  Y. 

3.  That  the  known  bondholders,  mortaaaeea.  and 
other  seourlty  holders  ownlna  or  holding  1  per  rent 
or  more  of  the  total  amount  of  bonds,  morttagea. 
or  other  aecurttles.  are:  None. 

4.  That  the  two  paragraphs  next  abore.  firing 
the  names  of  the  owners,  stockholders  and  security 
holders.  If  any.  contain  not  only  the  list  of  stock¬ 
holders  and  security  holders  as  they  appear  upon 
the  book*  of  the  company,  but  also  In  cases  where 
the  ftockbolders  or  security  holder  appears  upon 
the  books  of  the  company  as  trustee  or  In  any  oUier 
fiduciary  relation,  the  name  of  the  person  or  eor- 
poratlon  for  whom  such  trustee  la  acting,  la  gifen: 
also  that  the  said  two  paragraphs  contain  state¬ 
ments  embracing  affianCa  full  knowledge  and  be¬ 
lief  aa  to  the  circumstances  and  conditions  under 
which  storkholdera  and  aecuiity  holders  who  do  not 
appear  upon  the  books  of  the  company  as  tniatees. 
hold  stock  and  sectirltles  In  a  capacity  other  than 
that  of  a  bena  fide  owner;  and  thla  affiant  has 
no  reason  to  believe  that  any  other  person,  asso¬ 
ciation.  or  corporation  has  any  Intereet,  direct  or 
Indirect.  In  the  said  stork,  bonds,  or  other  securi¬ 
ties  than  aa  ao  stated  by  him. 


CHARLES  B.  GROOMES. 

Business  Manager. 


Sworn  to  and  subscribed  before  me  thia  13t1 
day  of  September.  Ifi'il. 

ELIZABETH  C.  MeMAHON. 

Notary  ^blle. 


Naw  York  County.  Certificate  filed  In  New  York 

County  No.  f.O.  N.  Y.  Register  No.  S-Mo-CS.  Com- 
mlaaion  expires  Slareh  30.  1933. 


‘‘INDIANA 

PROGRESS’’ 

Goes  Ahead — Both 
in  Roadmaking  and 
Advertising  Effec¬ 
tiveness  ^  ^  - 


Further  proof  as  to  the  Iloosier  State’s  qiialifieatioiis  as 
a  premier  renter  of  eeonoinieal  ilistribution — as  well  as 
being  the  national  renter  of  popuJation  is  found  in  a 
report  on  state  highway  iinprovemeiits  just  issued  by  the 
Hnreau  of  Public  Roails  of  the  Dept,  of  Agriculture. 

Indiana  ranks  far  and  away  lirst  in  pereentage  of  its 
8nrfae«*d  road  mileage  in  eomparistm  to  its  total  state 
mileage.  Its  96.7%  eomprising  miles  of  surfaced 

highway  out  of  6,111  miles  of  total  Indiana  roads,  leads  all 
stales  having  3,500  or  more  mileage,  and  only  is  exceeded 
ill  pereentage  by  two  other  states  having  smaller  mileage 
systems.  These  figures  apply  to  1930. 

The  state  compares  favorably  in  mileage  totals  as 
well — being  27th  in  area  rank  though  hut  37th  in  size,  while 
19lh  in  mileage  surfaced  during  1930,  with  .513  miles. 

'I'hiis,  another  sjieeessfni  eonstruetive  work  was  carried 
out  ill  1930.  This  same  prtigram  is  in  process  of  repeti¬ 
tion  and  eompletioii  for  1931  as  well,  at  an  estimated  cost 
of  S26,IKH),000  for  about  the  same  amount  of  new  mileage, 
and — last  hut  not  least — the  employment  of  about  9,(K)0  men. 
Which  is  one  more  of  many  examples  of  how  “Indiana 
progress”  goes  aheail. 

In  fact,  there  is  less  unemployment  in  Indiana  than 
in  many  other  great  industrial  or  agrieultiiral  centers.  Its 
people  arc  cheerfully  “going  about  their  business”  of 
earning  a  living  whether  they  he  farmers,  industrialists,  or 
“white  collar”  workers. 

And  in  general,  it  can  be  truthfully  stated  that  as  a 
composite  class  the  people  of  Indiana  have  money  enough 
to  spend  for  their  needs  and  luxuries — to  “just  keep  right 
on”  making  Indiana  linage  show  a  profit  for  the  national 
advertiser  catering  to  them. 

The  papers  given  here  are  the  logical  choices  for 
Indiana  advertising.  Kaeh  is  first  in  its  field,  where  it  is 
the  leading  authority  in  relation  to  all  nationally  adver¬ 
tised  standard  brands.  Keturii-mail  information  will  be 
supplied  to  all  «|u«*ries  as  to  local  or  other  conditions — on 
application  to  these  newspaper  offices. 


*CoIumbu8  Republican  . 

. (E) 

Circu¬ 

lation 

4,977 

Rates  for 
S.OOO 

Unas 

.03 

*Crawford8viIle  Journal  &  Review. .  (M&E) 

7,86.'5 

.05 

•Fort  Wayne  News-Sentinel... 

. (E) 

49,706 

.12 

tindianapolis  News . 

. (E) 

136.313 

.27 

tindianapolis  Star . 

. (M) 

114,063 

.22 

•Indianapolis  Star  . 

. (S) 

144,231 

.27 

•Lafayette  Journal  &  Courier, 

. (E&M) 

24.507 

.07 

•Marion  Leader-Tribune  Chronicle.  .(M&E) 

18.824 

.075 

•Marion  Chronicle  Tribune... 

. (S) 

16.626 

.075 

tMuncie  Star  . . 

. (M) 

22,623 

.08 

tMuncie  Star  . 

. (S) 

15.386 

.06 

tShelbyville  Democrat  . 

4,005 

.025 

•South  Bend  New»-Times . 

. (E) 

29,342 

.08 

•South  Bend  News-Times . 

. (S) 

28,151 

.08 

•South  Bend  Tribune. ...  (S) 

30,870....  (E) 

32,276 

.08 

tCovernmenl  Statement  April  1,  1931. 
*A.B.C.  Publithers’  Statement,  April  1,  1931. 
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PHILIP  W.  SCHAEFER  STERLING  REBUKE  DENIED  TIMES  COURSE  BEGINS 

Former  General  Manager  of  New  York  Texas  Senate  Defeats  Proposal  to  Leaders  in  Advertising  to  Discuss 


WILLIAM  GROTELEUSCHEN, 
^  former  managing  editor,  Milwaukee 
(Wis.)  Herald,  German  daily,  and 
formerly  editor,  Sheboygan  (Wis.) 
Amcrika,  died  Sept.  29  in  Milwaukee. 

Robert  Edwin  Ti  rner,  general  man¬ 
ager  of  the  Norfolk  (V’a.)  Virginian- 
Pilot,  died  Oct.  2  at  his  home  in  Nor¬ 
folk.  Va.  Mr.  Turner  liad  been  con¬ 
nected  with  the  management  of  Norfolk 
newspapers  for  49  years  and  general 
manager  of  the  Virginian- Pilot  since 

1899. 

Mrs.  Minnik  Ruthfjikird  Fitzger¬ 
ald,  59,  wife  of  W.  A.  Fitzgerald. 

editor,  Stockton  (Cal.)  Indcpctidcnt  and 
former  publisher,  Presno  Republican, 
died  Sept.  24. 

John  B.  Patrick,  formerly  for  14 
years  editor  and  publisher  of  the  Clarion 
(Pa.)  Republican,  and  former  Pennsyl¬ 
vania  state  coinniandcr  of  tlic  (irand 
Army  of  the  Republic,  died  Oct.  4  at 
his  home  in  Harrisburg,  Pa.,  at  84. 

Albert  S.  Harris,  6.t,  Detroit  real 
estate  ojK-rator  and  formerly  su|)erinteiid- 
ent,  Detroit  News  comiKJsing  nxjni,  died 
in  Grace  Hospital,  Detroit,  Sept.  27,  fol¬ 
lowing  an  o|KTation. 

FIdwari)  HeisiJ':r  Gilli.ns,  71,  for 
many  years  with  the  advertising  depart¬ 
ment,  Saturday  livening  Post,  was  buried 
at  West  1-aurel  Hill  C'emetery,  Philadel¬ 
phia,  Tuesday.  He  was  a  niemlier  of  the 
Massachusetts  Society  of  Mayflower  De¬ 
scendants.  His  widow,  a  son  and  two 
daughters  survive. 

Fuivd  C.  Preston,  42,  business  man¬ 
ager,  (hoatonna  (Minn.)  Journal-Chron¬ 
icle,  died  Sept.  27  at  the  Kahler  Hos¬ 
pital  in  Rochester,  Minn.,  following  an 
illness  of  nearly  a  month.  Mr.  Preston 
was  formerly  co-puhlisht^  of  the  Austin 
(Minn.)  Mower  County  News  and  also 
editor  of  the  Aberdeen  (S.l). )  American. 
He  is  survived  by  his  wiilow  and  his 
daughter  Eileen. 

Henry  W.m.ker.  28,  of  the  foreign 
advertising  ilepartment,  Columbus  Dis¬ 
patch,  died  at  his  home  in  (.'olumbus,  re¬ 
cently. 

Mrs.  Marijaret  Mi  reiiv.  2,1,  wife  of 
Leo  Murphy,  Board  of  Trade  writer  for 
the  (  hicago  .■Imcrican,  died  recently  from 
injuries  su.staiiu-d  in  an  automobile  crash 
near  Cliicago  as  they  were  returning 
home  from  their  Canadian  honeynuKin. 
Mr.  Murphy  was  only  slightly  injured. 

Fred  lyOWENTiiAi,,  .12,  (liicago  attor¬ 
ney  and  former  University  of  Illinois 
fiRitball  star  and  sixirts  writer  for  the 
Chicago  American,  died  Oi-t.  4.  ,\fter 
he  had  graduated  and  while  attending 
law  school.  Lowenthal  wrote  siwcial  foot¬ 
ball  articles  for  the  .\merican. 

\\  esle;y  C.  R.andoi.imi,  48.  veteran 
brokerage  and  press  telegrapher,  died 
(Vt.  1  at  his  home  in  BrcKiklvn.  .\t  the 
time  of  his  death  he  was  with  the  A’ctt' 
i'ork  Daily  .Sexes. 

William  E.  Mihire,  72,  former  asso¬ 
ciate  iniblisher  of  the  old  .Vcrc  Rochelle 
(N.Y.)  Press  and  publisher  of  the  Nexv 
Rochelle  Hluc  Hook,  died  Sept.  .10  in  the 
New  R(K-helle  hospital.  His  widow,  a 
son  and  daughter,  brother  and  sister  sur¬ 
vive  him. 

t'HARi.Es  Keeler  Li'sh,  reixirter  on 
various  Madison.  Wis..  and  Milwaukee 
newspaiKTs  and  a  ixilitical  writer  of  note 
in  Wisconsin  20  years  ago.  died  at  his 
home  in  Rockleilge,  Fla..  .Sept.  2b. 

Ji'LU's  Horne,  father  of  Phili])  E. 
Horne,  news  editor,  Hoston  Traveler, 
died  Sept.  .10  at  his  home  in  .\llston  after 
a  long  illness. 

Garrv  Nfc.F.NT,  (>1,  a  printer  with 
the  Cincinnati  Hnguircr  for  20  years, 
and  formerly  on  w’estern  newsiiaiiers, 
died  Get.  5  in  Cincinnati. 

E.  T.  D.  CHAMBERS 

E.  T.  1).  GiamlR'r.s,  journalist  and 
siKirtsman,  died  in  his  eightieth  year 
(Jet.  5  at  his  home  in  Grand  Alelee, 
Quel>ec.  He  was  co-founder  of  the 
Ouebec  Telegraph  and  a  former  editor 
t>f  the  Quebec  Chronicle.  .\t  the  time 
of  his  death,  he  was  connected  with  the 
fisheries  branch  of  the  Provincial 
Government. 


Herald,  Under  Bennett,  Dies 

Philip  William  Schaefer,  for  several 
years  general  manager  of  the  New  York 
Herald  under  James  (Jordon  Bennett, 
died  recently  at  the  Home  for  Incurables, 
in  New  York,  of  which  he  had  been  an 
inmate  for  the  last  11  years. 

Mr.  Schaefer  was  born  in  New  York 
in  1868,  and  joined  the  Herald  staff  in 
1892  as  secretary  to  William  C.  Reick, 
then  city  editor.  He  next  became  secre¬ 
tary  to  G.  (i.  Howland,  general  manager, 
and  upon  Mr.  Howland’s  death  in  1911 
was  appointed  to  his  place  by  Mr. 
Bennett. 

In  December,  1913.  Mr.  Schaefer  was 
called  to  Paris  by  Mr.  Bennett.  Soon 
afterward  he  suffered  a  slight  paralytic 
stroke.  The  malady  gradually  liecame 
so  severe  that  he  was  unable  to  walk. 

Mr.  Bennett  enlisted  for  Mr.  Schaefer 
the  services  of  the  best  physicians  avail- 
aide  in  Paris,  and  sent  him  to  the  south 
of  France  for  treatments,  hut  his  condi¬ 
tion  grew  worse,  and  finally  the  outbreak 
of  the  World  War  in  1914  forced  him 
to  remain  in  I'rance  until  the  -•Vrmistice. 

JAMES  R.  HARRISON 

Former  New  York  Sports  Writer  Diet 
at  Age  of  36 

James  K.  Harrison,  director  of  athletic 
publicity  at  Columbia  University,  and  for¬ 
merly  a  sjKirts  writer  for  the  Neio  York 
Times  and  the  .Morning  Telegraph,  died 
Oct.  6  in  Presbyterian  Hospital,  New 
York,  after  a  long  illness.  He  was  .Vt 
years  old. 

Three  weeks  ago  Mr.  Harrison's  wife 
and  his  nine-year-old  daughter,  Con¬ 
stance.  were  found  dead  in  the  gas-filled 
kitchen  of  their  home.  The  itolice  said 
the  case  was  a  suicide,  caused  probably 
by  worry  over  Mr.  Harrison’s  condition. 

-Mr.  Harrison  was  graduated  from 
(  tilumbia  in  1917.  and  served  in  France 
iluring  the  war.  I'ntm  1920  to  1928  be 
was  a  sjEirts  writer  for  the  Times.  In 
1928  he  itecame  sitorts  editor  of  the  'I'ele- 
graith,  and  two  years  ago  began  work  at 
Columbia  as  director  of  athletic  publicity. 

COL.  JAMES  L.  WADLEY 

Col.  lames  L.  Wadley,  76,  former  pub¬ 
lisher  of  Texarkana  Texarkanian  and 
oldest  memlter  of  .\rkansas  Press  Asso¬ 
ciation,  died  Oct.  6  at  Texarkana.  At 
22,  Col.  Wadley  established  Mineral 
Springs  (Texas)  Telephone.  He  later 
established  Hot  Springs  Daily  Nezes  and 
published  it  30  years  liefore  removing  to 
Texarkana  in  1921  to  assume  ownership 
of  the  Texarkanian.  He  sold  this  six 
years  ag®  to  D.  W.  Stevick,  publisher. 
Champaign  (Ill.)  .Vrn-i  Gazette,  who 
changed  its  name  to  Te.varkana  Gazette. 

ROBERT  E.  TURNER 

Roliert  Edwin  Turner.  69,  general 
manager  of  the  Norfolk  (Va.)  J’irginian- 
Pilot,  died  at  his  home  in  Norfolk,  F'riday 
afterniHin,  Oct.  2.  after  an  illness  of  two 
years.  Funeral  services  and  burial  were 
held  the  following  Sunday.  Mr.  Turner 
was  rounding  out  his  forty-ninth  year  in 
newspajicr  work  and  was  general  man¬ 
ager  of  the  ''^’rginian- Pilot  since  18‘)9. 
He  is  surviveil  by  his  wife,  Mrs.  Lucille 
Millner  Turner  and  five  children. 

WILLIAM  D.  PERRIN 

William  1).  Perrin.  (>8,  sports  writer 
of  the  Prox’idence  (R.I.)  lix’ening  Hulle- 
tin,  died  in  I’rovidence  Oct.  6.  b'or  .V) 
years  he  reported  baseball. 

AGENCY  CHANGES  NAME 

Burton  Bigelow,  Inc..  Buffalo  adver¬ 
tising  agency,  announces  a  change  in 
name  to  Bigelow,  Bowers  &  Thompson, 
Inc.  Everett  L.  Bowers  and  Owen  I'. 
Thompson  have  lieen  substantial  stock¬ 
holders  in  the  company  for  some  years. 
Mr.  Bowers  was  previously  connected 
with  the  White  Motor  Co.,  of  Cleveland 
and  the  Packard  Motor  Co.,  of  Detroit. 
Mr.  Thomiison’s  former  connections  in¬ 
clude  the  E.  P.  Remington  .Advertising 
.Agency,  Walz  -Advertising  .Agency,  an<l 
the  Beaver  Board  Co.,  all  of  Buffalo. 


Censure  Governor’s  Talk 

(By  telegraph  to  Editor  &  Publisher) 

.Austin,  Tex.,  Oct.  6. — The  Texas 
senate  overwhelmingly  disapproved  a 
proposal  by  Senator  W.  R.  (T^ousins  of 
Beaumont,  that  sought  to  rebuke  Gov. 
Ross  S.  Sterling  for  public  utterances 
and  to  i)ut  the  senate  on  record  to  “dis¬ 
approve  such  statements  made  in  the 
jniblic  press.” 

The  vote  was  21  to  3  to  kill  the 
Cousins  resolution.  His  resolution  fol¬ 
lowed  (iov.  Sterling’s  verbal  comments, 
as  (|iiotc(l  in  newspapers  on  reputed  activi¬ 
ties  in  trying  to  kill  the  governor’s  bill 
to  reoiien  state  streambeds  to  lease  be¬ 
fore  adjoining  owners  had  drained  the  oil. 

The  same  senate  kilted  the  resolution 
that  had  this  year,  denied  confirmation  to 
the  only  two  newspaper  editors,  appointed 
to  public  offices  in  Texas  and  which  had 
begun  to  get  a  reputation  of  holding  tlie 
threat  over  the  head  of  any  outsixiken 
editor,  that  it  would  deny  him  the  right 
to  any  public  honors  or  participation  in 
the  government. 

'I'he  senate  had  rejected  Fred  Horton, 
Greenville  editor,  from  the  state  iirison 
lx>ard,  and  former  Hep.  Frank  Baldwin, 
editor  of  the  H'aco  .X cxes-Tribune  and 
Tinics-Herald,  from  the  state  board  of 
education.  Ixith  apixiintees  of  the  former 
(iov.  Dan  MiKKly. 

The  censorship  implication  was  strong 
in  the  Cousins  resolution.  It  (|Uotcd 
(iov.  Sterling  as  saying  the  charge  was 
made  that  the  oil  lobby  kept  the  legisla¬ 
ture  from  passing  the  bill. 

(iov.  .Sterling  forced  the  legislature  to 
remain  in  session  and  passed  the  bill, 
after  Cousins  and  his  colleagues  had 
filibustered  it  to  the  close  of  the  session 
as  originally  set. 

SAMUEL  R.  FISK 

Samuel  R.  Fisk.  .“'8.  veteran  news¬ 
paperman  of  Long  Island,  died  suddenly 
Oct.  3  at  his  apartment  in  Rockville 
Center.  L.l.  Mr.  Fisk  had  lived  in 
Rockville  Centre  40  years.  He  had 
been  a  rejiorter  for  the  Hrooklyu  liagle. 
Hrooklyii  Times,  Nexo  York  fixrn'ug 
World  and  several  Long  Island  week¬ 
lies.  Several  newspaixT  associates 
acted  as  honorary  pallliearcrs  at  the 
funeral  Oct.  6  in  Rockville  Centre. 


National  Campaign*  in  Dailies 

The  Advertising  Department  of  The 
Neiv  York  Times  is  sponsoring  a  new 
course  to  be  known  as  “National  .Adver¬ 
tising  in  Newspapers,”  which  began 
()ct.  7  and  will  continue  for-  eleven  con¬ 
secutive  Wednesday  evenings  at  6  p.m. 

The  first  speaker  was  _E.  H.  Cum¬ 
mings,  in  charge  of  media,  J.  Walter 
Thompstin  Company. 

Following  is  a  list  of  the  later  lectures ; 

“Studying  the  Slarkct” — Dr.  L.  p.  H.  Weld, 
director  of  research,  McCann- Krickson  C  diii- 
pany. 

"Creating  and  Executing  an  .Advertising 
Campaign”— Marvin  S.  Knight,  vice-jiresidem, 
Erwin  \Vasey  &  Co. 

"How  Would  I  .\dvertise  a  lligh-Prict-d 
Product-**-— Theodore  K.  Steinway,  itre’^ident. 
Steinway  Piano  Company. 

•*IIow’  NN’ould  I  Advertise  a  I-o\v-I*riced 
Product  ?“ — Lee  H.  Pristol,  vice-presi»lent, 
Bristol-Myers,  Inc. 

“Ilow  Would  1  .\dvertise  a  Mediuni-I’rict<l 
rroductr*’'  K.  H.  Camplicll,  promotion  mim. 
axer,  Hex  Cole,  Inc. 

"How  Wouhl  I  .Advertise  a  Product  .Appeal¬ 
ing  to  AA'oinen?” — Miss  Diis  A'.  (luck,  edu- 
catiimal  director,  Helena  Rubinstein,  Inc. 

“llo»-  Would  I  -Vdvertise  a  Product  -■Vpiical- 
itiK  to  .Men?”  -E.  I>.  llould,  advertising:  nian- 
aRer.  Truly  Warner. 

“How  Woulil  I  Advertise  a  tieneral  House¬ 
hold  PrtKluct?” — W.  W.  Wachtel.  Reneral  .s.-iles 
manaRer,  GM)se-Wiles  Itiscuit  t'onipany. 

".XdvertisinR  to  .All  Price  Classes  and  I’oth 
Sexes — The  Retail  Store  Appeal” — I.  A.  Hirsch- 
man,  jiublicity  director,  Lord  &  Taylor. 

'I'lie  last  lecture,  "W  hat  1  fid  W  e  ( ict 
Out  of  This  Course?”  will  lie  a  summary 
of  the  entire  course,  to  he  given  by  a 
class  member  and  will  be  followed  by  a 
general  class  di.scussion. 

.All  those  engaged  in  the  advertising 
profession  arc  eligible  to  attend. 

M.  J.  HARRIS  MARRIES 

.Altirris  J.  Harris,  chief  of  the  Asso¬ 
ciated  I’ress  bureau  at  Shanghai.  China, 
was  married  .Sept.  29  to  Miss  hJlizabeth 
Lantry  at  Kansas  City,  Mo.  Mr.  and 
Mrs.  Harris  sailed  from  San  I'rancisco 
for  .'shanghai  Oct.  7.  Mr.  Harris  is  a 
graduate  of  the  University  of  Missouri 
schiHil  of  journalism,  and  served  the 
.Associated  I’rcss  at  .Manila. 


COL.  EDWARD  A.  SIMMONS 

Colonel  Fdward  .Alfred  Simmons,  5(). 
publisher  of  tlic  Raihoay  Age  and  other 
trade  publications  and  for  the  past  20 
years  president  of  the  .Simmons- Board- 
man  Publishing  C'ompany.  Xew  York, 
died  Oct.  2,  at  his  home  in  BriMiklyn. 
He  was  Ixirn  in  BriKiklyn  and  joined 
the  Raikeay  Gazelle  staff  in  1889.  and 
three  years  later  became  western  mana¬ 
ger.  in  1911  he  was  elected  president. 


WILLIAM  SAXON 


William  .'saxon.  75.  vice-iiresident  and 
general  manager  of  the  Miehle  I’rinting 
i’ress  and  Manufacturing  Comi'anv. 
died  Oct.  5  at  his  home  in  Oak  Bark. 
111.  He  was  a  member  of  the  .-American 
Society  of  Mechanical  Fngineers. 


NEWSPRINT 


SALES  CORPORATION 


PRICE  BROTHERS 


New  York  Addreett  420  Lnington  Avr. 


I  New  Linotypes  Effect 
Practical  Economies 


“The  practical  economies  of  the 
new  Linotype  features  are  increas¬ 
ingly  apparent  in  the  present  Models 
8,  14  and  26.  These  machines  reflect 
to  the  highest  degree  the  method  in 
which  standardization  and  inter¬ 
changeability  have  been  maintained. 
The  machines  give  me  keen  satis¬ 
faction.” 

CLARENCE  E.  CORNTHWAITE. 

Machinist 

Springfield  State  Journal 

Springfield.  Ill. 

(Illustration  shows  Mr.  Cornthwaite 
beside  one  of  the  new  Linotypes.) 


I  LINOTYPE  METROBLACK  AND  TEXTVTE  540.1I->*'* 
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IHUNCHES 

I  One  Dollar  will  be  paid 

!jor  each  idea  published. 
Send  clipping  for  payment. 


AS  a  companion  feature  to  “Vital 
Statistics  of  Cleveland” — boxed  ma¬ 
terial  on  one  of  its  classified  pages — the 
Cleveland  Plain  Ddaler  uses  on  another 
classified  page  daily  boxed  material 
bearing  the  headline  of  “24  Hours  on 
Cleveland  Streets.”  Short  news  items 
are  grouped  under  headings  such  as 
“Auto  Thefts,”  “Robberies,”  “Traffic 
Accidents,”  etc.— R.W.J. 


The  Greensboro  (Ga.)  Herald-Jour¬ 
nal  carries  on  the  first  page  a  column 
"Facts  and  Folks,”  dealing  with  people 
and  events. — C.J.W'. 


Practically  everyone  buys  insurance 
but  few  know  that  there  is  an  art  in 
buying  insurance.  The  Detroit  Times 
has  l)een  running  a  series  of  articles  on 
insurance  problems  explaining  all  the 
various  forms  of  policies  and  which  ones 
fit  certain  particular  needs  and  also  tell¬ 
ing  what  are  the  vocational  opportunities 
in  the  business. — P.M. 


If  you  have  a  Red  Cross  chapter  in 
your  county  how  about  its  life  saving 
activities?  Every  year  hundreds  of  jter- 
sons  pass  the  Red  Cross  life  saving 
tests.  .\  story  about  these  tests  with 
the  honor  roll  for  your  community  will 
make  a  good  feature. — K.T.C. 


Police  Personalities  is  the  general 
title  given  by  the  Little  Rock’  .-irkansas 
Democrat  to  a  series  of  unusual  items 
alxiut  members  of  the  Little  Rock  jxdice 
department.  A  father  and  son  combi¬ 
nation  was  found  on  the  force.  Two 
brothers  often  shoot  it  out  for  first 
honors  on  the  target  range. — J.L.V. 


The  Chicago  Daily  Nezes  sent  one  of 
its  best  feature  writers  over  to  Renter’s 
Court,  and  the  human  interest  stories 
he  found  there,  concerning  families  of 
little  children  forced  out  into  the  street, 
made  the  front  page  and  touched  the 
heart-strings  of  the  whole  city. — F.B.Q. 


Objections  to  mixing  news  and  edi¬ 
torials  have  been  met  in  an  effective  way 
by  the  Port  Collins  (Colo.)  p.xpress- 
Couricr.  On  matters  of  unusual  local  in¬ 
terest,  where  brief  editorial  comment 
would  be  desirable,  the  opinion  matter  is 
tx)xcd  and  broken  into  the  story.  The 
same  methtxl  is  used  to  call  attention 
editorially  to  the  significance  to  the  local 
community  of  news  stories  carried  on  the 
wire.— M.K.  _ 

Football  stars  are  forgotten  in  fewer 
years  than  most  people  realize.  A  story 
recalling  the  football  deeds  of  men  who 
have  become  active  in  the  business  or 
professional  life  of  a  city  would  make  a 
good  feature  now. — M.K. 


Have  your  local  college  or  high  school 
coach  prepare  an  article  telling  of  the 
changes  in  the  football  rules  this  year. 

-D.R.S.  - 

Why  is  it  that  in  the  big  majority  of 
cases  when  offenders  of  the  automobile 
laws  and  general  highway  regulations, 
including  driving  while  intoxicated  are 
trie<i  by  jury,  they  are  quickly  exon¬ 
erated?  In  practically  every  community, 
percentage  of  convictions  over  a  given 
period  is  surprisinglv  small.  Interview 
judges  and  p<)lice  officials  and  you  will 
gather  material  for  an  interesting  fea¬ 
ture. - F.C.D. 


•^n  effective  circulation  and  good-will 
builder  is  the  custom  followed  for  several 
years  p^st  by  Edward  T.  Barber,  fruit 
and  agriccj^ml  editor.  Grand  Junction 
(Colo.)  Dcdly  Sentinel,  of  visiting  vari¬ 
ous  and  outlying  sections  in  Sentinel’s 
'  territory,  and  a'rrying  a  story  in  his  de¬ 
partment  each  Sunday  describing  a  par¬ 
ticular  section’s  resources  and  advan¬ 
tages.  XJr.  Ba'd)er  has  also  attended 
and  covered  for  the  Sentinel  all  the 
county  fairs  and  rodeos  in  the  Sentinel’s 
territorv  this  Wl.-M.F. 

1 


SAYS  BACTERIA  CAUSE 
NEWSPRINT  DAMAGE 


U.  of  California  Blames  Them  for 
Holes  in  Finished  Product — 
Suggests  Water  Used  by 
Mills  be  Treated 


Microscopic  bacteria  which  develop  at 
various  stages  in  the  manufacture  of 
pulp  for  paper  stock  are  blamed  for  the 
holes  surrounded  by  burnished  brown 
edges  in  the  finished  product  of  the 
pai>er  and  other  injuries  to  the  texture 
of  the  paper  by  Professor  T.  U.  Ifeck- 
with  of  the  department  of  bacteriology 
of  the  University  of  California. 

These  bacteria  are  of  a  type  having 
ability  to  change  shape  and  reactions  to 
staining  with  dyes,  it  was  found.  Tech¬ 
nically  they  are  known  as  pleomorphic. 
These  organisms  build  a  gummy  cap¬ 
sule  around  themselves,  and  it  is  this 
capsule  which  causes  the  shiny  appear¬ 
ance  of  the  finished  paper. 

Treatment  of  the  water  used  in  pulp 
manufacture  will  eliminate  these  bacteria. 
Prof.  Beckwith  concludes.  They  must 
have  carlxjhydrates  to  live,  he  found,  and 
demonstrated  that  such  readily  usable 
food  material  is  present  in  pulp.  Prof. 
Beckwith  was  able  to  isolate  the  bac¬ 
teria  from  wood  pulp,  from  the  white 
water  channels  in  the  mill,  and  even 
from  the  pond  that  furnished  the  water. 
He  was  able  to  grow  the.se  organisms 
in  the  lalxjratory  and  to  produce  an 
artificial  slime  similar  to  that  observed 
in  paper  manufacture,  and  then  to  re¬ 
cover  the  bacteria  again  from  this  slime. 

HISTORY  IN  NEWS  STYLE 

Ten  Event*  Written  as  Feature*  for 
St.  Jo*eph  Gazette 

The  .S't.  Joseph  (Mo.)  Gazette  recently 
carried  a  series  of  ten  feature  stories 
dealing  with  highlights  in  history,  writ¬ 
ten  in  m(xlern  style  and  carried  under 
spot  news  heads.  The  series  created  an 
unusual  amount  of  interest. 

Among  the  historical  events  “covered” 
in  the  series  were  the  execution  of  Joan 
of  Arc,  the  Boston  Tea  Party,  the 
.\.ssassination  of  Caesar,  the  Destruction 
of  Pompeii,  the  Battle  of  Waterloo,  the 
Discovery  of  America,  Lady  Godiva’s 
Ride,  the  Defeat  of  the  Spanish  .\rmada 
and  the  Battle  of  Marathon. 

Each  story  carried  an  editor’s  note  ex¬ 
plaining  the  purpose  or  reason  for  the 
story,  and  at  the  end  of  each  story  was 
an  announcement  of  the  story  to  be 
carried  the  next  day.  Some  of  the 
stories  carried  Si)ecial-to-The-(iazette 
lines. 

The  idea  was  conceived  by  Don 
1  louseworth,  assistant  news  editor,  who 
wrote  the  series  “between  headlines”  on 
regular  wt)rking  hours.  Material  was 
gathered  from  authentic  text  lxx)ks. 

RECEIVES  FLYING  LICENSE 

Jack  Elliott  of  the  Hartford  (Conn.) 
Courant  city  staff,  recently  received  a 
flying  license  after  completing  a  course  of 
instruction. 

Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L.  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Artbnr  S.  ’Thoapsoa,  Mmnmgmr 


Dollar  Pullers 

One  Dollar  zvill  be  paid  ^ 
for  each  idea  published.  A 
Send  clipping  for  payment.  ^ 


The  Dubuque  (la.)  Telegraph-Herald 
and  Times-J onrnal  obtained  consider¬ 
able  advertising  designed  to  reach  buyers 
of  children’s  wear  in  a  special  “baby  and 
children’s  edition”  issued  as  a  magazine 
supplement  to  the  regular  Sunday  edition. 
Baby  and  children  fashion  notes  empha¬ 
sized  advertisement  in  the  12-page  edi¬ 
tion.— A.O.S. 


Xow  is  the  time  to  go  to  work  on  a 
Hallowe’en  Co-operative  Page.  Ltx)k  to 
dealers  in  false  faces,  costumes,  noise- 
making  gim-cracks,  doughnuts,  etc. — 
W.F.B. 


The  Elkhart  (Ind.)  Truth  runs  four 
advertisements  before  the  15th  of  each 

month  for  the  local  telephone  company 
captioned,  "Pay  Your  Telephone  Bill  Be¬ 
fore  the  15th  and  Save  the  Discount.” — 
V.\. 


Now’s  the  tintb  to  solicit  your  bowling 
alleys  for  advertisements,  stressing  the 
benefits  to  health  with  the  advent  of  the 
fall  season,  urging  the  formation  of  bowl¬ 
ing  leagues.  Bring  out  the  necessity  of 
relaxation,  bowling  during  lunch  hour, 
or  in  the  evening. — P. 


“Autumn  in  the  Saddle,”  or  “Along 
.‘Xutunin’s  Bridle  Path,”  are  two  excellent 
headings  for  a  group  of  advertisements 
at  this  colorful  wfxxlland  .season  for  the 
riding  academies,  the  kx'al  stables,  riding 
scluxds  and  clubhouses;  the  harness  and 
.saddlery  people,  and  others. — 'C.M.L. 


Copies  of  an  advertisement  placed  in 
San  Francisco  newspapers  which  resulted 
in  the  sale  of  $10,700  nationally  adver¬ 
tised  watches  in  one  store  in  a  single 
day  have  been  sent  .500  retail  jewelers 
throughout  the  country  by  a  manufactur¬ 
ing  jeweler.  A  letter  accompanying  the 
advertising  copy  said  this  was  believed 
to  f)e  a  world  record  watch  sale  from 
one  .store  during  a  single  day. — C.W. 


Read  F-ditor  &  Pubi.ishhj* — $4  a  Year 


Do  You  Need  A 
Trained  Man? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men  wants  to  help 
you  find  him. 

The  Bureau  puts  you  in  touch 
with  experienced,  energetic 
men.  It  saves  you  time  by 
recommending  only  those  who 
meet  your  requirements. 
Action  is  prompt. 

Men  listed  for  every  edi¬ 
torial  or  business  staff  need. 

If  you  have  a  vacancy  to  fill 
write  or  wire — 

John  Q.  Earhart,  Director 

Personnel  Bureau 

of 

SIGMA  DELTA  CHI 

836  Exchange  Ave.  Chicago 


No  Charge  to  Employers 


MISSOURI  GROUP  MEETS 

Thirty-two  members  of  the  Mi.ssouri 
.Associated  Dailies  recently  attended  a 
two-day  conference  in  the  Hotel  May- 
fair,  St.  Louis.  Joseph  B.  Wells,  ac¬ 
count  executive,  D’Arcy  Advertising 
Company  spoke  on  the  national  advertis¬ 
ing  outlook.  C.  FL  W'atkin.s,  publisher, 
Chillicofhe  (Mo.)  Constitution-Tribune 
is  president  of  the  group  and  L.  M. 
White,  publisher  of  the  .Me.rico  Ledger 
is  secretary. 


SON  BORN  TO  FINCHS 


John  Richard  Finch  of  the  syndicate 
department  of  the  Des  Moines  (la.) 
Register  and  Tribune  and  Mrs.  Finch 
are  the  parents  of  a  son,  David  Noel, 
born  Sept.  23.  Mr.  Finch  formerly 
worked  with  the  Japan  Advertiser, 
Shanghai  Evening  Post,  Honolulu  Star- 
Pullctin  and  Alexandria  (Egypt)  Egypt¬ 
ian  Gazette  prior  to  joining  the  Des 
Moines  Register  and  Tribune  recently. 


UNITED  PRESS 
news  coverage 

is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


The  WELFARE  COMMITTEE 

of  thm 

INTERNATIONAL 
C1RCUUTI0N  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  III. 


h'  Cline -Westinfhouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Reading  Times 

Reading,  Pa. 

Atk  them  mboat  It 

CLINE  ELEC.  MFC.  CO. 
Chicafot  111  West  Waablagtoa 
Street 

New  Yorkt  Dally  New*  Bldg. 
220  East  42nd  St. 

Saa  Fraaeiscei  First  National 


Bank  Building 
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PRINTERS  STRIKE  IN  CUBA 

Havana  Afternoon  Dailies  Suspended 
in  Wage  Dispute 

Three  Havana  afternoon  newspapers, 
El  Pais,  El  Mundo  and  Informacion, 
failed  to  appear  the  latter  part  of  last 
week  when  compositors  struck  because 
of  a  15  per  cent  wage  reduction.  _  Other 
newspapers  on  an  open  shop  basis  pub¬ 
lished  as  usual.  These  included  El 
Hcraldo  de  Cuba,  government  organ, 
El  Diario  de  la  Marina  and  all  English- 
language  papers. 

The  wage  reduction  was  held  neces¬ 
sary  by  the  publishers  to  meet  lessened 


circulations  and  advertising  linage  due 
to  the  depression.  The  dismissal  of 
10,000  government  employes  was  the 
immediate  cause  of  the  cut. 

SUES  OVER  NEWSPRINT 

Daily  Claim*  Roll*  Were  Damaged 
While  En  Route  from  Sweden 

Litigation  over  a  shipment  of  767  rolls 
of  newsprint  paper  sent  from  Jallstavik, 
Sweden,  on  May  30,  1925,  to  the  Balti¬ 
more  Publishing  Company,  publishers  of 
the  Baltimore  American,  has  found  its 
way  to  the  Appellate  Division  of  the 
New  York  County  Supreme  Court. 


On  Tuesday,  Oct.  6,  attorneys  for  the 
Hamburg-American  Line  took  an  appeal 
to  that  court  after  a  justice  of  the  Mu¬ 
nicipal  Court  refused  to  dismiss  the  com¬ 
plaint  asking  damages  of  $893. 

The  plaintiff  set  forth  that  the  paper 
was  delivered  in  a  mutilated  condition, 
after  it  had  been  transferred  to  one  of 
the  defendant’s  ships  at  Hamburg. 

The  Hamburg-American  Line  was  not 
named  defendant  in  the  action  until  the 
proceedings  were  brought  in  June,  1931. 
Its  defense  was  that  the  damage  sus¬ 
tained  was  due  to  an  Act  of  God,  perils 
of  the  sea,  and  added  that  the  damage 
was  done  either  before  or  after  it  had 
the  merchandise  in  its  possession.  It 


also  pleaded  the  Statute  of  Limitations. 

Justice  Keleher  held,  however,  that  the 
plaintiffs  had  a  good  cause  of  action. 

RAISING  HOSPITAL  FUND 

The  San  Francisco  Call-Bulletin  is 
making  an  editorial  appeal  for  funds  to 
provide  hospitalization  for  jobless  men 
who  have  become  ill.  Elsie  Robinson 
is  in  charge  of  the  plea.  Investigation 
by  the  newspaper  revealed  that  $2.50 
weekly  would  provide  care  for  the  ill  in 
a  small  hotel  adjacent  to  the  San 
Francisco  Community  House.  Most  of 
the  men,  it  was  found,  are  suffering 
mainly  from  undernourishment. 


Supplies  and  Equipment 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 


Advertising  Services 
Business  Offers 
Circulation  Services 
Editorial  Features 
Equipment 
Newspaper  Supplies 

All  can  be  marketed 
through  Classified 
Advertising.  Consult 
the  Classified  Service 
of 

EDITOR  &  PUBLISHER 


DAY  AND  NIGHT 
EMERGENCY  SERVICE 

The  manner  in 
which  the  Hoe,  24- 
hour,  night  and  day 
emergency  and  re¬ 
pair  department 
functions  in  getting 
replacement  parts 
out  in  the  minimum 
of  time  is  not  a  hit 
or  miss  affair.  It 
is  a  positive,  depend¬ 
able  service,  effi¬ 
ciently  organized  in 
personnel  and  facili¬ 
ties  and  equipped 
with  a  large  stock 
of  parts,  for  the  sole 
purpose  of  helping 
publishers. 

R.  HOE  &  CO.,  Inc. 

General  Office* 

138th  St.  and  East  River 

New  York  City  ^ 
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SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  staye 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mess.,  U.  S.  A. 

CmhU  AddTM*  NBNSCO— WarcMtar 


CENTRIFUGAL 

Matrix  Scorchers 

Will  Form  and  Scorch 
Matrices 

ALL  ELECTRIC 

Time  Switch 

Heat  Control 

Uniform  Heat  at  All  Times 

American  Publishers  Supply 
P.O.  Box  131 
West  Lynn,  Mass. 


Berry-Mingle  Co.,'f'c. 

Printing  Equipment  Engineers 

Flatiron  Building  •  175  Fifth  Ava.  at  23rd  St. 

e 

D**ign*r*  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

^  Sp«clall*t*  in  seleaion  and  sale 
S  ofmachineryforincreasedpro- 

■»  duction. 

c 

Cen.ultant*  in  construction,  de- 
S  sign,and  plan  of arrangements 

<  of  buildings  to  meet  the  news- 

g  paper  and  publishing  needs. 

A  Strictly  Quality  Product 

,.  A  Quality  Purchase  is,  after  all, 

the  Exercise  of  th.  Truest  Economy 


Drive  and  Control 
for 

New^aper  Presses 


Send  for  particulars 
Co  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


THE  GOSS  45R 
A  FAMOUS  DRY  MATRIX 
ROLLING  MACHINE  WITH 
SOLID  STEEL  CYLINDERS 
AND  ROLLER  BEARINGS 


’  Famout  4jR  XJun 


Timea.  Huntaville.  Ala. 

Preas,  Mobile.  Ala. 

KcKister,  MoMle.  Ala. 

Times  Record,  Ft.  Smith. 
Ark. 

News  Press,  (.ilendale, 

(  alif. 

News.  Hollywood.  Calif. 

Sun.  Long  Beach,  Calif. 

Post.  Pasadena.  Calif. 

News  Pilot.  San  Pedro, 
Calif. 

Union-Tribune,  San 
Uiego.  ('alif. 

Outlook.  Santa  Monica, 
(alif. 

Times.  San  Mateo.  Calif. 

Post  Advocate,  Alhambra, 
(alif. 

Mitchell  fk  Herb  Engrav¬ 
ers.  lx>s  Angeles,  Calif. 

La  Opinion.  Los  Angeles, 
(alif. 

Sun.  Diego,  Calif. 

l*ost,  I>enver.  ('olo. 

Catholic  Register,  Den¬ 
ver.  Colo. 

Every  Evening,  Wilming¬ 
ton,  I>el. 

Washington  Mat  Service, 
Washington.  D.  ('. 

Daily  Pantagraph, Bloom¬ 
ington.  Ml. 

Partridge  &  Anderson, 
Chicago.  Ml. 

Polish  Union  Dally, 
('hicago.  III. 

Herald  News.  Joliet,  Ill. 

Holiiater  I'ress,  Wilmette 
Ml. 

Progreasive  Matrix  & 
Stereo.  Chicago.  ML 
(J  AiacktHts) 

State  Journal.  Spring- 
field.  ML 

Polish  Daily  News, 
Chicago,  111. 

Evanston  Publishing  Co.. 
Evanston,  ML 

Western  Newspaper 
Union.  Chicago.  Ill. 

Beacon  News.  Paris.  111. 

Press.  Muncie,  Ind. 

Elkhart  Truth.  Elkhart. 
Ind. 

Press-Citixen.  Iowa  City, 
Iowa 

Nonpareil, Council  Bluffs. 
Iowa 

Courier.  Waterloo.  Iowa 

Messenger  &  Chronicle, 
Fort  Dodge.  Iowa 

Western  Newspaper 
Union,  Boston,  Mass. 

Post.  Baltimore,  Md. 

Afro-American.  Balti¬ 
more.  Md. 

Western  Newspaper 
ITnion.  Baltimore.  Md. 

Michigan  Stereo  &  Elec¬ 
tro  Co..  Detroit 
(J  Aiackints) 

Western  NewsfMper 
Union.  Detroit.  Mich. 

Times,  Bay  City,  Mich. 

Press.  Springfield,  Mo. 

Commercia  I  Color.  St. 
Louis.  Mo. 


Globe,  Joplin.  Mo- 
News  Corp..  St.  Joseph, 
Mo. 

State  Journal.  Liiuolii, 
Neb. 

World  Herald.  Omaha. 
Neb. 

Times  Union.  Albany, 

N.  Y. 

Western  Newspaper 
Union.  Buffalo.  N.  V. 
(2  Mathtnest 
Western  Newspaper 
Union.  New  York  City, 
N.Y  (JMathtnfs) 
Kings  Features Sy  ndicate. 
New  York  City.  N.  Y. 
(J  Afachinrs) 
Telegram,  New  York  City 
N.  Y. 

Greater  Buffalo  Press. 

Buffalo.  N.Y 
United  Features.  New 
York  City,  N  Y. 
Akron  Electro  Co. , 
Akron,  Ohio 
Hodge  Mat  Service. 

Cincinnati,  Ohio 
Western  Newspapt'r 
Union.  Cleveland.  Ohio 
Times,  Toletlo.  Ohio 
Enquirer,  ('iminnati.  O. 
N,  E.  A..  (’levcIand.Ohio 
(2  AltjfhtMes) 

Tribune.  Irontun.  Ohio 
Leader,  Oklahoma  City. 
Okla. 

Telegraph.  Harrisburg, 

iournal.  Pottfiville.  Pa. 

lews.  Wilkes-Barre.  Pa. 
Globe.  Betblehein.  Pa. 
Daily  Times,  Beaver,  Pa. 
Item,  Mount  Carmel.  Pa. 
Sunday  Independent. 

Wilkes-Barre.  Pa, 
Western  Newspainr 
Union.  Pittsburgh.  Pa. 
News  Sentinel.  Knoxville. 
Tenn. 

Dispatch.  Dallas.  Tex. 
Western  Ncwspap<*r 
Union.  Dallas.  Tex. 

La  Prensa.  San  Antonio. 
Tex. 

Post.  El  Paso.  Tex. 
Times-World,  Roanoke. 
Va. 

News  Leader,  Richniund. 
Va. 

Vi^nian  Pilot,  Norfolk, 

Times.  Tacoma.  Wash. 
Spokesman- Review .  Spo¬ 
kane.  Wash. 

Times,  Seattle.  W’ ash. 
Herald.  Everett,  Wash. 
News.  Tribune.  Tacoma, 
Wash. 

SentineL  Milwaukee.  Wm. 
Telegram.  Superior,  Wii- 
Odhams  Press,  Ixindon. 

England  (2  Aiackints) 
Statesman  ,CaF  stta. 
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Odhams  Pro  s,  Manches¬ 
ter.  Engl  .nd 
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HOOVER  PRESS  HISTORY  accorded  to  no  other  official.  His  virtues 


TOLD  IN  ARTICLE 


Situations  Wanted 


-  ignored.  He  starts  with  a  tremendous  ad- 

Paul  Y.  Anderson  Characterizes  Rela-  vantage.  From  the  press  of  his  own 
tions  of  President  and  Newspapers  party  he  receives  a  blind  and  unquestion- 
as  “Bitter”— Secretary  Joslin  ing  loyalty.  From  the  so-called  non¬ 

partisan  press  he  receives  the  respect  due 

is  Scored  *  T'li**  r»r#»cc 


are  enormously  magnified  and  his  mis-  Situations  Wanted  Situations  Wanted 

takes,  in  the  main,  are  mininiized  or  Advertlilnf  Solicitor  and  Copywriter— 12  years  Xeohanlcal  Superintendent — ran  secure  maximum 
Ignored.  He  starts  with  a  tremendous  ad-  experience  dailies  and  weeklies.  Conscientious  production  at  minimum  cost.  Conversant  every 

vantage.  From  the  press  of  his  own  and  bard  worker.  Mid-west  preferred.  $40  to  department.  C-!i60,  Editor  A  Publisher. 

party  he  receives  a  blind  and  unquestion-  .tart.  C-W.  Editor  A  Publisher. - Superintondent^OHi^o.Ur 

ing  loyalty.  rrom  the  so-called  non-  Cartoonist — News,  Iivlltlral  and  human  Interest  Executive — laist  Hve  years  In  charge  of  all 

partisan  press  he  receives  ‘the  respect  due  Ciirtmins.  Work  Brat  class  with  "punch.”  mechanical  departments  of  America's  Iea<linK 

the  office  ’  The  onnosition-nirtv  nress  Pra*".  Married,  two  small  six  day  moriiliiK  new8pa|)er  In  advertising 

tne  omce.  l  lie  opposition  party  press  {.|,ndren.  immediate  connection  desired.  Kea-  volume.  Wide  ex|>erlcnce  over  country, 
handles  him  gingerly  tor  tear  Ot  being  sonable  salary.  Samples  on  request.  C-53ti,  Just  the  man  to  meet  present  business  condl- 


Caricaturist 
smaller  pa| 


ist — Experienced,  on  metro|H>lltan  and  solicited.  ^  Convincing  reci 
papers.  Original  and  timely  ideas,  mlt.  C-554.  Editor  &  Pu 


C-.kM,  Editor  &  Publisher. 


“The  relations  of  Herbert  Hoover  accused  of  making  ‘partisan  attacks  on  i^iitor  a  Publisher, 
with  the  newspapermen  whose  work  the  President  ’  Anything  he  desires  to  Caricaturist-Experienced,  on  metro, mlltan  and 
brings  them  in  immediate  contact  with  say  is  immediately  published.  Much —  smaller  papers,  original  and  timely  ideas, 
the  Presidential  office  have  reached  a  entirely  too  much — that  he  wishes  to  Keporting.  illustrating,  with  pen  or  camera. 

stage  of  unpleasantness  without  a  keep  out  of  print  is  suppressed.  No  fat  C-.kM,  Editor  &  Publisher. _ _  _ 

parallel  during  the  present  century,”  man  could  ask  for  a  softer  feather  bed.  Circulation  Manager— Middle-aged,  seasonable 
Paul  Y.  Anderson,  national  correspond-  Yet  every  rose  petal  has  been  a  thorn  e.tiierience.  successful  results,  moderate  salary. 

ent  of  the  St.  Louis  Post-Dispatch,  says  in  the  delicate  skin  of  Herbert  Hoover.  u.  e.  iiardway,  Zanesviiie.  o. _ 

in  an  article  in  the  Oct.  14  issue  of  The  “His  incredible  sensitiveness  to  un-  Circulation  Manager,  age  20,  available  Nov.  15. 
Nation.  _  favorable  publicity  arises  from  a  peculiar  Knows  every  angle,  boy  promotion,  carrier. 


tions.  Salary  plus  share  ot  savings  elfecttHl 
preferred.  .Medium  and  large  organlxations 
solicited.  Convincing  recommendations  to  sub¬ 
mit.  C-554.  Editor  A  Publisher. 


Circulation  Manager— Middle-aged. 


Newspaper  Manager — 


Advertising  Executive. 


Circulation  Manager,  age  20,  available  Nov.  15. 

Knows  every  angle,  boy  promotion,  carrier.  Ills  experience  combines  all  around  news|Hii)er 


“These  relations,”  Mr.  ,\nderson  says,  Knt  not  illoeical  cause  Knowine  that  Bundle  work  and  many  years  at  the  head  of  his 

1  ,  •  J  V  -  I  1-  1-1  iiiogiLAi  cause.  rviiowiiig  iiiai  und  build  under  any  conditions.  A  agency.  He  knows  both  shies  of  the  sto 


“are  characterized  by  mutual  dislike,  un-  the  newspapers  made  him,  he  assumes  leader,  not  a  follower,  with  iienrst  nine  years.  .  . . . 

concealed  suspicion  and  downright  they  can  with  equal  ease  destroy  him.  ^-l  reference.  C  .Wt,  Editor  &  Publisher.  the  advertiser.  Only  :i7  .vears  of  age. 

bitterness.”  In  this  he  is  mistaken.  He  would  be  “  TT  ~  77,  T.  to‘‘he!^'■mI^.V'^'"„‘‘‘t^‘l^TI 

Tm  tliA  wIiirL  ic  titl/vl  f  la*  I  *  j  *  r  II  aU  U  Circulation  Manager  available  at  once.  to  help  biiihl  a  worth  bile  new'8|m|H>r  In  a 

111  the  article,  vvhich  IS  titled  Hoover  far  better  advised  to  follow  the  rule  years'  exiK-rleme.  l.et  me  know  of  your  wants,  progressive  city.  M  rlte  C-.-slO,  Editor  &  Pub- 

and  the  Press,  Mr.  Anderson  tells  the  enunciated  by  his  thick-skinned  little  iiani,  conscientious  worker.  Knows  aii  phases  iisher. 

history  of  Mr.  Hoover’s  estrangement  predecessor;  ‘When  they’re  agin’  me  I  of  m<siern  circulation  building.  Age  30,  marrieii. _ 


aKoney.  He  kiiowa  both  Bhlen  of  the  alory,— 
that  of  the  newi»p«iH*r,  utul  the  viewpoint  of 
the  ailvertlNor.  Only  :i7  year*  of  age. 

Hemuncrutloii  la  aecondary  to  the  opportunity 


history  ot  Mr.  IToover s  estranRcment  predecessor:  ‘W'h 
from  newspapermen,  from  the  time  of  don’t  read  ’em.' 


they’re  agin’  me  I 
Unfortunately,  the 


C-«'>5rs  Editor  &  TublUher. 


Hoover  temperament  makes  this  im¬ 
possible.  Such  is  the  nature  of  this 


irom  newspapermm,  irom  tne  time  01  dont  read  cm.  Unfortunately,  the  ‘ _  Hadio  station  Manager  Position  wanted  by 

the  pre-inauguration  South  American  Hoover  temperament  makes  this  im-  circuUtion  Manager,  Canadian,  fully  cxperl-  exi.erlenced  radio  executive  with  recognixed  sales 
“goodwill  tour  down  to  the  present.  possible.  Such  is  the  nature  of  this  emd.  seeking  wider  field;  can  take  complete 
Mr.  Anderson  scores  Theodore  G.  humorless  and  resentful  man  that  he  department.  0-547,  general  management  with  leadlni  pS^loI^ 

Joslin,  of  the  secretariat,  because  he  had  rnust  know  the  worst  that  is  said  of  him,  _ ! _  ******  four  .vcuth  Iu  radio  with  outatundin^  aaiea 


Mr.  Anderson  scores  Theodore  G.  humorless  and  resentful  man  that  he 
Joslin,  of  the  secretariat,  because  he  had  rnust  know  the  worst  that  is  said  of  him. 


his  appointment,  and  says  that  since  his  jjs  repetition,  and  must,  if  possible,  pun-  experience  in  all  branches  of  circulation  work, 
appointment  “it  became  difficult  even  to  Uh  the  resnonsihle  author  ”  deslrea  a  conne.  tUin  after  October  1st,  prefer- 

obtain  the  news  of  aooointments  and  "•’Y,  "  ***’  ,  ViiV*''’  ,**“**  ''**  “r  circulation 

.  ..  .  .  ..  .  ,  .  y  ,  -  problem.  Ability  to  successfully  install  an 

Similar  trivialities  wnicll  composes  the  -rrt  AltVirDTICir  PFf'AIM  IMIITS  economical  Oiiemtlng  system  and  guarantee  a 


experience  In  all  branches  of  circulation  work,  will  bring  in  the  business.  Heferences  as  to 
desires  a  connei'tion  after  October  1st,  prefer-  character,  past  connections,  etc.,  on  retiuest 
ably  with  a  paper  that  has  a  real  circulation  C-.'itlO,  Eilitor  A  Publisher. 

problem.  Ability  to  successfully  install  an  -  ^  - - 

economical  o|ierntlng  system  and  guarantee  a  Reporter  with  comprehensive  ex|ierienre  In  re- 
substantial  increase  in  circulation  by  clean  rut  |s)rtorial  and  desk  work,  daily  and  weekly 


Miiiiicti  liividiurea  vv1111.11  tuiiipoats  iiic  —q  ADVERTISE  PECAN  NUTS  economical  o|>erntlng  system  and  guarantee  a  Reporter  with  comprehensive  ex|ierienre  In  re- 

bulk  of  press  association  reports  from  .  .  substantial  increase  in  circulation  by  clean  cut  isirtorial  and  desk  work,  dally  and  weekly 

tlie  White  House”  Decision  to  employ  advertising  to  methods  proven  by  past  performances.  Record  papers.  (iiHsI  references,  age  2ll,  single  and 

All  the  familiar  differences  that  have  seek  new  markets  for  pecans  was  made  S!r7earsT;;:e.‘%Hghest’";ef«:nce.'^  s;'.:",;reensi::;r,?'‘N;“‘^: 

arisen  between  Mr.  Hoover  and  reporters  at  the  recent  annual  convention  of  the  K*ntor  &.  Pubiiaher.  -  - - - 


Reporter— l»4>Hkti(lR,  30,  ton  youn*.  Hanl 
worker.  Anything,  anywhoro,  «uy  g«lary. 


are  detailed  in  the  article.  National  Pecan  Association  in  Dallas.  -  Reporter— HoRk  iMU,  ao,  ton 

“It  goes  without  saying  that  Hoover  The  executive  committee  will  work  out  Circulation  man  wants  to  connect  with  gmsi  ""I’-f,;’"  ,.,,, 

is  mainly  to  blame,”  Mr.  Anderson  details  of  .the  advertising  campaign. 

writes.  “There  is  no  excuse  for  any  The  association  rc-elcctcd  omcers,  puhiiHhor.  Sports  Editor  or  Oonomi  k 

President  failing  to  get  along  with  the  headed  by  J.  Hill  Fullilove,  Shreve-  — —  ;  -  -  -  ;  --  dUT^h 

press.  He  is  treated  with  a  deference  port.  La.  Combination  feature  writer,  columnist,  general  Kditor  A  Pnldisher. 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Ordar) 

I  Time  —  .SO  par  Ilna 

3  Tlmea  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Caah  with  Order) 

1  Time  —  .75  per  line 

4  Timaa  —  .60  per  line 
Caunt  ala  worda  to  the  line 

White  apace  charge  at  aama  rata  per  Una 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  apace,  three  linee. 
The  Editor  A  Publisher  reterves  the  right 
to  clasiify,  edit  or  reject  any  copy. 


CircaUtion  Promotion 

The  W.  S.  Kendall  Company,  101  N.  Haih'y 
.\ve..  I^ouIbvIIIp.  Ky.— Clrniliitlon  BullderH — 
CrentorB  mid  Bole  owners  of  The  Kendall  Plan. 


Over  90Vr  of  all  circulation  campaigna  on  dally  C  MH,  Editor  &  I'uhliMher. 
newBimperH  In  the  X'nlted  Statee  and  Canada  — 

are  roiiducte<l  by  The  Charlea  Tartlowe  Coni-  0etk  Man  30  yearn  exiierienee,  fast,  accurate, 


riibllHlier  Sports  Editor  or  (tenernl  Kdttorlul,  28,  top 

_ ! _  _ _ _ referemen;  do  liimiorous  coliitiin  on  side  of 

yw  VI  at  ^  A  lA  Its  I  deMirefl.  ('oiitrlbutor  to  Jmige  and  Idfe. 

Combination  feature  writer,  columnlBt,  Keneral  ^aitor  A  ruldinher 

and  mM'lety  reporter,  laiok  revlewn.  BhoppiiiK  _ L  _  _  _ _ _ 

features  edit  copy,  write  heads.  Wrltlugs  have  statistician . .  accountant,  analyst.  12  years 

appeared  iu  nalloual  magarines.  \ouiig  woman.  ....wspaper  exp.  rience.  Highest  recommendations, 
eight,  years  experience,  itegln  at  once.  C-..57,  ^  I'ubllsher. 

Editor  A;  I'ubllslier.  _ 

'  ~  Telegraph,  desk  or  sports  -  Reliable  experl- 

Copyreader  — Re» rite;  any  desk:  8  years  all-  ence.  College  graduate.  Capable  of  assuming 
nrounil  experience,  age  27,  capable,  go  anywhere,  cluirge  of  small  paper.  Invites  confidential 
C-.’Wtl,  Editor  &  I'ubllsher.  gorresiiondenee.  C-K'iO,  Editor  A  Publisher. 


pany.  The  dependable,  self-financing  PART-  writes  giHsI  beails. 

lAlWE  PLAN  cumpnlgn  Is  absolute  Insurance  Editor  A  I'ubllslier. 

of  cleanliness,  getiiiltie  satisfaction  and  re- - - 

suits  that  have  never  been  e<|ualled  In  clrciila-  Editorial— l-'xnerienc 
tlon  building.  I'arllowe  added  circulation  la 


writcH  ^(nhI  bcailH.  .Vvallnble  at  once.  C-TaVI, 


Editorial — Experienced  city  or  wire  deBk  man. 


Mechanical  Equipment  For  Sale 

24-Page  Scott  Newspaper  rn*BB;  complete 
Btereotype  e<|uipiiieiit ;  A1  nhape.  Ad- 

dreH*  Mr.  Cainp,  I’hmnlcle.  Marlon.  Itidlnna. 


Tion  uiiiioing.  I  ariio^e  uu  i«  i  i  rui  «  ii  college,  31,  Diurried,  SfMitherner.  rreaent  place  . .  . . . 

clean  circulation.  **''  «  rian.io  inoiiiliH.  Known  iicwh.  Write  Editor,  Hoi-  Photoengraving  equipment  for  tale.  Co 

by  be  publisher  of  your  Ci^  Mlcblgan.  Sentinel.  C.,-.34.  Eilltor  &  plant  or  any ‘part.  \Mlles  Machinery  C< 

ment.  No  BUbBcrlptlon  accepted  unleaB  pabl  ’  vVcBt  Broadway  \  Y 

for  in  full  by  the  BubBcrilier,  A  collect  wire.  *  ubllBher. _  >%eBi  itroauway. 


or  letter  will  give  you  a  free  Partlowe  ecientltlc 

Biirvey  of  your  fleld  nml  on  Intelligent  estimate  Editorial  Man,  young,  energetic,  with  thorough 


of  Its  iKiBBildlltles — without  obligation.  The  exp<*rleiu' 


tina  ncia  1.  editoria  Is.  fea  • 


ChnrleB  Tartlowe  Company,  Occidental  Bldg., 
Indianapolis. 

Help  Wanted 


tiires,  etc.  College.  C  l>lltor  &  Buhllsher. 

Editor — F'ormer  Washington  correspondent  and 
editor  on  key  desks  of  two  great  metroimlltan 
dailies  wants  to  make  change  by  October  10. 
Expert  on  pictures,  features  and  makeup. 
Married,  three  children,  33.  Rest  recommenda- 


_ _ _ Trade  paper  editor  wanted— Man  preferred  Married,  three  children,  .■«.  Beet  reeommenda- 

lewipaper  Brokerage— Only  high-grade  proper-  »*«ried  on  small  town  iwper  and  worked  up  tions  possible.  C-.549,  Editor  A  Publisher, 
ties.  Personal  service.  Clyde  H.  Knox,  Bryant  '®  desk  Job.  f®  larger  town  and  worked  - 

Bldg,,  Kansas  City,  Mo. _  lllVtlr  ^ !l  il^g' e.tT”"*?,.^ co^mlT seni^  I?  V.*''**’'*’  ^  '"I'-'* 


of  a  woman  who  can  manage  an  office  or  he  a 


Daily  in  Cent.  IIL  county  seat.  Fine  money 
making  re<*urd.  Brice  $45,000.  Cash  $10,000. 
10  years  to  pay  bal.  Loula  Eddy,  Wrigley 
Bldg.,  ('blcago. 


SttnatiMM  WmiImI 


Beverly  Hills,  Cal. 


Newspaper  for  Sale 


Rare  Opportunity  to  procure  two  weeklies  and  Advertising- 
commercial  plant  New  Jersey;  large  fertile  ex- 
claslve  field,  splendid  equipment,  earning 

dividends;  oiH>n  for  offer.  J.  B.  Shale,  Times  DEPHESSION  LIFTER  AVAII.ABLE 

Building,  New  York. 

Bacllo  Coast  Daily  Newtpapert— The  Sacramento  Some  aggressive  newspaper  needs  experienced 
Pnion,  Eugene  (Ore.)  Register,  Santa  Marla  advertising  man  to  help  capitalise  on  recent 
Times,  I.a  Grande  (Ore.)  Evening  Observer,  suggestions  of  business  leaders  that  heavier 

Ontario  Dally  Report  and  Klamath  Falls  (Ore.)  newspaper  advertising  will  lift  business  depres- 
News  and  Herald  were  sold  through  M.  C.  alon.  T'niversity  graduate  with  nine  yeara  ex- 
Moore,  Newa|)aper  Broker,  272  N.  Rodeo  Drive,  perlence  on  metropolitan  newspapers.  Including 
Beverly  Hills,  Cal.  Ineal  selling,  market  surveys,  national  adver- 

-  _  tising,  advertising  manager  and  bualnesa 

- - - - - -  manager  will  accept  liberal  aalnry  rednrtion  to 

Newspaper  for  Sale  connect  with  active  organisation.  Can  show 

—  - clean  record,  furnish  full  details  and  references. 

Tor  Bala;  Small  dally,  exclusive  loeatlon.  C-548.  E<Ilfor  *  Publisher. 

county  seat,  western  state,  showing  excellent _ _ _ 

retnrna  right  now.  $13,000  caah  required.  Advertising — Background  of  fen  yeara  snceeaaful 
o-Sjfi,  Editor  A  Pnbllaher.  experience,  morning,  evening,  metropolitan  and 

-  smaller  city  paiiers.  Now  employed,  one  of 

w.  a  ,  America's  largest  dallies.  Seeking  Advertls- 

rresg  service  Managership  of  newspaper,  city  100.000  to 

~  2.’iO,(K)o  poi>.  East  preferred.  Responsible,  nn- 

■axleo  nawe,  feature,  photo  eervlce,  wire  or  questionable  record,  excellent  references. 

^■11.  Theodore  A.  Idiger,  San  Juan  Letran  21,  C-.565,  Editor  A  Publisher. 

Mexico  City.  Re.'enoces.  - 

-  Advertising  Man— Fine  character  and  per- 

^  sonallty.  Experience  many-sided.  Producer  who 

ClrCMladoa  Promotion  can  create  and  service  accounts.  le  also  an 

- - - -  able  writer  of  editorials,  stories  and  publicity. 

“Bettor  Timas”  Oampaignt  have  unequalled  Newspaper  work  preferred.  SIxe  and  location 

Ixycbologleal  appeal.  Hold  5-year  American  of  paper  a  minor  consideration.  Address, 

t^rd  for  cash  baBloaao  on  a  single  drive.  Edward  O'Fallon,  Jr.,  411  E.  lltb  St.,  New 


Journalist,  woman,  with  eight  years  experience 
on  metropolitan  daily,  familiar  with  every  line 
of  newspaper  work — reporting,  rewriting,  make¬ 
up.  etc.  College  graduate.  Age  30.  C-'i.’®, 

Editor  &  Puhllaber. 


NEWSPAPER 

PROPERTIES 

Bought, Sold  and  Appraised 

All  negotiations  confidential 
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The  screen  version  of  Dreiser’s 
"American  Tragedy’’  leaves  me  in 
doubt  on  only  one  jwint  in  the  general 
<|uestion ;  Why  did  the  author  attempt 
to  restrain  a  showing  of  the  picture?  It 
is  certain  that  the  film  omits  much  of 
Dreiser’s  familiar  propaganda  intended 
to  hold  up  to  ridicule  and  scorn  the  entire 
American  system  of  life,  courts,  news- 
]>apers,  industry,  society  and  religion. 
The  picture  is  somewhat  nearer  to  the 
historic  facts  in  the  Chester  E.  Gillette 
murder  case  than  Dreiser’s  two  volume 
novel.  Roth  the  book  and  the  film,  how¬ 
ever,  arc  dramatized  just  al)out  as  far 
as  human  imagination  can  reach,  but  the 
picture  is  the  more  satisfactory  story  for 
one  who  was  familiar  with  the  Adiron¬ 
dack  lake  tragedy,  which  happened  just 
2.S  years  ago.  The  point  on  which  I  am 
left  in  doubt  concerns  whether  the  author 
was  mainly  interested  in  getting  his  well- 
known  views  on  life  (»nto  the  screen,  or 
in  promoting  the  success  of  the  film 
business  by  way  of  first-page  personal 
notoriety.  Authors  of  l>est-sellers  some¬ 
times  do  strange  things  around  alxjut  the 
time  a  cherished  lKK)k  is  coming  from  the 
press,  or  a  film  is  l)eing  extracted  from 
a  book.  Mr.  Theodore  Dreiser  is  a 
high-minded  reformer,  however,  and 
l)erhaps  it  is  catty  to  question  his 
motives.  Cong  experience  with  press 
agency  tends  to  generate  a  certain 
amount  of  cynicism. 

*  *  * 

Hav  ing  “covered”  the  Gillette  case  as 
a  reporter  in  the  Summer  and  Fall 
of  1906,  interviewing  all  of  the  principals 
including  the  weak-eyed  prisoner  in  the 
County  jail  at  Herkimer,  and  the  pa¬ 
thetic  farmer  parents  of  Grace  (Rilly) 
Hrown,  victim  of  the  tragedy  on  Big 
Moose  lake,  I  should  lie  a  fairly  com- 
IK'tent  critic  of  Mr.  Dreiser’s  work  as  a 
history.  High-pressure  imagination  with¬ 
out  stint  went  into  the  lxK)k  and  pic¬ 
ture  and  it  is  my  feeling  that  it  brings 
no  strength  to  the  plot,  rather  weakens 
it.  The  true  story  was  by  far  more  dra¬ 
matic,  touching,  mysterious  and  harrow¬ 
ing  than  either  the  film  or  book  indicate. 
Mr.  Dreiser  and  the  showmen  have 
gilded  a  lily.  Why  spoil  the  classical 
narrative  of  the  poor  little  mountain  lass, 
innocent  of  the  world  and  its  ways,  who 
went  down  to  Cortlandt  to  work  in  the 
rich  man’s  collar  factory  to  aid  her 
lK)verty-ridden  father  and  mother,  there 
falling  afoul  of  the  wiles  of  the  sly, 
dress^-up  but  ignorant  and  lusting 
nephew  of  the  “big  boss”  of  the  factory? 
The  story,  for  power,  needed  no  literary 
frills  or  Hollywood  fantastics.  It 
proclaimed  to  the  world  a  moral  more 
jKjtent  than  the  novelist’s  ravings. 

*  ♦  * 

The  mystery  in  the  death  of  Billy 
Brown  was  not  cleared  by  the  con¬ 
viction  of  young  Gillette,  nor  his  death  in 
the  electric  chair.  The  lKX)k  and  picture, 
howe\er,  are  conclusive.  I  talked  with 
the  boy,  fairly  candidly,  and  with  the 
pro.secutor  and  defense  counsel,  scores  of 
neighbors,  many  of  the  witnesses,  and 
could  never  decide  in  my  own  mind 
whether  Gillette  killed  Billy  by  striking 
her  a  blow  on  the  head  or  face  with  an 
oar  of  the  boat  in  which  he  liad  taken 
her  for  a  ride  on  the  lake,  or  perhaps 
sonic  other  instrument,  or  whether  he 
deliberately  upset  the  lioat  and  swam  to 
shore  while  she,  unable  to  swim,  sank 
beneath  the  surface,  or  whether  the 
wretched  girl,  in  a  frenzy  because 
Gillette  did  not  yield  to  her  pleading 
to  make  her  his  lawful  wife  and  cover 
her  shame,  had  despairingly  thrown  her¬ 
self  overboard  to  die,  as  he  claimed  in 
his  defense.  Dreiser  leads  the  public 
to  believe  that  the  boy  had  planned  to 
kill  Billy,  but  at  the  last  moment  changed 


his  mind  or  lost  his  courage,  but  when 
the  Ijoat  capsized  he  swam  off  to  shore 
and  permitted  Billy  to  drown.  l>reiser 
makes  the  young  prisoner  finally  confess 
this  to  his  mother  and  to  say  that,  while 
he  did  not  murder  Billy,  he  might  have 
saved  her  and  that  was  the  same  thing — 
murder.  Of  cour.se,  if  true,  it  would 
not  be  the  same  thing.  I  distinctly  re¬ 
call  that  in  charging  the  jury  the  trial 
justice  instructed  that  if  it  was  found 
tliat  Billy  leaiKKl  overlxiard  or  had  ac¬ 
cidentally  fallen  into  the  lake,  and  that 
Gillette’s  act  was  only  in  leaving  the 
girl  to  her  fate  in  the  water,  there  could 
not  be  a  first  degree  \  erdict.  The  author 
of  “American  Tragedy”  put  a  dramatic 
snapper  to  his  tale,  not  justified  by  the 
facts,  and  this  is  Okeh  with  me  if  it  is 
fiction,  but  the  story  should  then  not  lie 
so  generally  accepted  as  an  actual  version 
of  the  Big  Moose  lake  tragedy. 

*  * 

H.VT  particularly  offends  me  in  the 
’’  film  and  book  versions,  however,  is 
the  failure  of  the  author  to  give  to  the 
world  an  accurate  portrayal  of  the 
haunting  beauty  of  Billy  Brown’s  char¬ 
acter.  It  was  convincingly  revealed  in 
a  series  of  letters  that  passed  between 
the  girl  and  her  fal.se  lover  in  the  jieriod 
between  her  discovery  of  pregnancy  and 
the  day  when  she  came  to  meet  him, 
presumably  to  be  married.  The  prose¬ 
cutor  loaned  to  me,  weeks  before  the 
trial  of  Gillette,  copies  of  this  corre- 
siKindence.  It  is  a  comment  on  the 
newspapers  of  that  day  that  I  was  un¬ 
able  to  get  the  letters  published  in  full, 
even  as  a  serial.  The  be.st  use  my  edi¬ 
tors  would  make  of  them  was  to  print 
a  synopsis,  scattered  quotations  from 
the  more  appealing  missives.  Today,  I 
am  sure,  they  would  run  in  full  and  go 
over  telegraph  wires,  though  they  made 
many  thousands  of  words.  I  recall  that 
at  the  time  I  was  so  struck  by  little 
Billy’s  iMietic  spirit  of  sacrifice  and  the 
sneaky  impositions  of  the  seductionist 
that  I  asked  the  late  Dr.  I.saac  Funk, 
head  of  the  Funk  &  W’agnall  book  pub¬ 
lishing  house,  to  bring  the  letters  out  in 
a  volume,  fine  evening  I  read  them  to 
him.  He  wept,  but  thought  it  was  not 
book  material.  Later.  1  think,  the  let¬ 
ters  were  brought  out  in  a  cheap  pam¬ 
phlet,  but  of  this  I  am  not  sure.  .  .  . 
The  correspondence  told  the  old  sex 
story  of  the  trusting  lamb  and  sly  fox. 
“Come  to  me — I  am  all  alone,”  was  Billy’s 
cry.  Chester  Gillette  was  detained  at 
the  office  by  pressure  of  business.  She 
had  gone  hack  to  her  father’s  hardscrab¬ 
ble  farm,  because  he  wanted  her  out  of 
the  way  so  he  might  indulge  the  society 
of  a  rich  girl  in  town,  but  Billy  was  in- 
n(x;ent  of  his  motive.  Never  could  she 
understand  why  he  failed  to  come  to  see 
her  and  talk  about  matters,  time  after 
time  failing  to  keep  appointments.  Still 
the  trusting  girl  did  not  allow  herself 
to  question  the  honor  of  the  man  she 
loved.  In  deft  and  beautifully  feminine 
ways  she  sought  to  arouse  his  dull  mind 
to  the  divine  miracle  working  beneath 
her  breast.  She  felt  life,  and  poured  out 
her  love  anew  to  her  man.  She  was 
making  a  pretty  dress — described  it. 
.•\ny  male  with  human  sensibilities  would 
have  caught  at  least  a  suggestion  of 
Billy’s  marriage  dream,  but  Gillette  ig¬ 
nored  it  and  was  “very  busy  and  you 
mustn’t  bother  me  with  so  many  letters.” 
At  last  the  girl  sensed  his  feelings  -of 
repugnance.  Repressing  her  tears  and 
without  an  angry  word,  she  wrote  that 
she  sympathized  with  him.  However,  in 
self-defense,  she  reminded  him  of  her 
protests,  how  often  she  had  .said,  “No,  it 
is  not  right,  but  you  kept  right  on.” 
Now,  however,  she  stopped  pleading  her 
own  cause.  If  he  would  give  his  name 


to  the  child  she  would  consent  to  go 
away.  He  might  have  his  life  with  an¬ 
other  and  more  desirable  girl.  Billy 
had  nothing  to  bring  to  him.  He  was 
entitled  to  succeed  and  live  among  rich 
and  interesting  folks.  But  he  should  try 
to  help  to  cover  her  temporary  distress, 
for  the  sake  of  the  innocent  one  to  come. 
He  must  hurry,  because  her  mother  was 
noticing  things.  The  secret  would  not 
long  keep.  Such  was  her  pleading.  His 
replies  were  coldly  evasive,  perhaps 
leading  her  on  to  doom,  perhaps  just 
floundering  in  a  selfish  complex.  The 
murder  motive  was  well  established  in 
the  trial.  No  doubt  that  Gillette  wished 
to  rid  himself  of  the  encumbrance  of  a 
poor  girl,  whose  sublime  self-sacrifice  he 
seemed  never  to  sense,  but  no  one  saw 
him  kill  her  and  his  conviction  was 
wholly  on  circumstantial  evidence.  He 
lied  and  got  caught,  of  course,  so  per- 
hai)s  the  jury  was  within  its  right  to  dis¬ 
credit  his  defense.  Many  persons  who 
followed  the  case  were  left  in  doubt  by 
the  admitted  fact  that  Billy  Brown  also 
had  a  suicide  motive,  and  had  actu.illv 
discussed  self-destruction. 

»  *  * 

The  film  story  and  more  particularly 
the  book  deals  roughly  with  the 
courts,  lawyers,  newspajiers.  reporters, 
modern  society,  industry  and  religion 
and  the  American  Tragedy  is  supposed 
to  show  us  all  up  for  what  we  are. 
Stripiied  of  the  fiction  and  Dreiser  ro¬ 
mancing.  however,  the  case  of  Chester 
Gillette  really  carried  no  'significant  in¬ 
dictment  of  society.  The  circumstances 
were  quite  special.  The  trial  was  not 
disorderly  and  as  I  remember  the 
prfisecutor  and  defense  lawyers  they 
were  straightforward  men,  not  blood¬ 
thirsty  and  publicity-seeking  shysters. 
The  little  court-house  was  a  more 
dramatic  setting  than  the  huge  court¬ 
room  piirtrayed  in  the  movies.  The  boy’s 
fanatical  mother  did  come  from  Denver 
as  a  rejiorter,  and  she  said  this  was  be¬ 
cause  she  had  no  money  with  which  to 
travel.  She  wrote  some  dreadful  sob 
drivel  for  her  paper,  but  my  recollection 
is  that  she  was  not  in  the  court-room 
when  her  son  was  found  guilty  and 
sentenced.  Mr.  and  Mrs.  Brown  drove 
into  town  in  a  rickety  buckboard  to  at¬ 
tend  the  trial.  Gillette  was  not  un¬ 
kindly  treated  by  the  jail  officials.  In 
court  he  sat  slumped  down  in  his  chair, 
entirely  unmoved  hy  the  testimony,  chew¬ 
ing  gum  most  of  the  time.  He  was  his 
own  worst  witness,  lying  and  evading. 
.\fter  his  conviction,  late  at  night,  he 
returned  to  his  cell,  ripped  off  his 
clothes,  and  was  sound  asleep  in  a  few 
minutes.  The  hoy  was  only  once  re¬ 
moved  from  the  moron  type.  In  my 
view  nothing  but  the  charm  of  Billy 
Brown’s  sensitive,  high-minded,  selfless 
nature  liftwl  the  case  from  the  plane  of 
many  murder  mysteries. 

*  ♦  • 

A  NOTHER  volume  of  news-breaks, 
which  now  appear  to  continue  our  best 
humor,  comes  along  to  add  gaiety  to  the 
scene  recently  set  hy  the  book,  “Breaks.” 
compiled  by  \\’.  W.  Scott,  and  reviewed 
in  tins  column.  The  new  book  is  called 
“Ho  Hum”  and  is  edited  by  E.  B.  White. 
It  is  a  collection  of  snappy  mistakes 
culled  from  the  press  by  the  artful  eye  of 
one  of  the  editors  of  The  Neiv  Yorker. 
just  at  random,  we  will  reproduce  here 
a  few  of  the  breaks  which  Mr.  White 
thought  funny.  His  comments  follow  the 
paragraphs. 


A  son  was  born  to  Mr.  and  Mrs.  Wil¬ 
liam  Kleintop.  Lehigh  Avenue,  during  the 
past  week.  Congratulations,  Pete ! — 
PalniertoM  (Pa.)  Press. 

Where  cre<lit  is  due. 


Wanted — Reliable  orchard  man  for 
steady  job.  Don't  have  more  than  two 
children  if  you  can  help  it. — Hood  Rwer 
(Ore.)  AVti'J. 

You  tend  to  your  fruit. 


The  first  thing  that  must  be  thoroughly 
understood  is  that  from  the  hen’s  point  of 
view  egg  laying  is  a  secondary  matter. — 
Medina  (O.)  Sentinel. 

Whereas  from  the  egg’s  point  of  view, 
getting  laid  is  of  prime  importance. 


Will  trade  girl’s  coat,  age  7,  or  pair  of 
women’s  Oxfords,  size  2,  or  copy  of 
‘VN'oman  and  the  New  Race’  by  Mar¬ 
garet  Sanger,  for  five  yards  of  gingham 
— Farmer’s  Home  Jourttal. 

Back  to  the  old  life? 


Medina  To  Have  Parent  Teacher 
Assassination — Headline  in  the  Medina 
(O.)  Sentinel. 

Much  to  the  kiddies’  delight. 


Furnished — Bachelor’s  flat,  2  exits.  122 
Boulevard  Haussmann. — Paris  Herald. 
Ah,  Paris ! 


Harrisburg,  Pa.  —  Ross  Oenslager, 
wealthy  clubman,  facing  a  $100.0()0  breach 
of  promise  suit,  is  in  a  room  on  the  sixth 
floor  of  the  Harrisburg  Hospital  with  a 
slashed  neck  and  throat.  His  condition 
is  reported  as  satisfactory. — The  Daily 
Mirror. 

It  might  be  to  some  people. 


Jury  To  Try  Woman  For  Murder  Not 
Yet  Completed — Headline  in  the  Ithaca 
(N.Y.)  Journal  Neii's. 

Who  says  American  justice  isn’t  swift? 


American  Manufacturer  in  Paris  Re¬ 
ports  Much  Being  Done  By  Modistes 
With  I'elt  Bodies — Headline  in  lYomen’s 
Wear. 

Not  interested. 


Newport,  R.  1. — Richard  Washburn, 
child  of  the  United  States  Ambassador  to 
Italy,  is  being  sued  for  divorce  by  Mrs. 
Eva  Sander.son’s  child  allegedly  on 
grounds  of  extreme  cruelty.  It  is  not 
believed  Mr.  Washburn’s  child  will  con¬ 
test  the  case. — Radio  neivs  disf’atch  in  a 
French  Line  paper. 

Last  one  to  Reno  is  rotten  egg. 


He  was  gored  by  an  infatuated  bull.— 
St.  Cloud  (Minn.)  Press. 

Animals  never  liked  us.  thank  Heaven. 


I-ady  with  wrinkles  and  puffs  under  the 
eyes  or  acne  pits,  for  demonstration  pur¬ 
poses.  X2329  Times  Annex. — .Jck'.  in  the 
Times. 

There’s  a  niche  for  everyone  in  this 
wonderful  world. 


Rivinius,  who  is  4.s  years  old,  promi¬ 
nent  socially,  father  of  four  children 
and  a  Harvard  graduate,  blamed  stock 
market  losses  for  his  predicament. — The 
Sun. 

Sounds  far-fetched  to  us. 


Prosecutor  Charles  Bell  asked  all  the 
jirosjiective  jurors  if  they  would  inflict  the 
death  penalty  ‘if  the  evidence  warranted 
it.’  Those  who  said  they  were  oppiised  to 
capital  punishment  under  any  circum- 
•stances  were  executed. — Cincinnati  Times 
Star. 

Maybe  they  shouldn’t  have  mentioned 
it. 


Will  Sell  all  my  stock  and  line  of  dry 
gcKxls  for  cost.  Have  also  real  estate. 
Reason  for  selling,  mamma  is  not  homt 
Jacob  Metz. — Gloi’ersz’ille  (N.Y.)  Herald. 

The  big  baby ! 

To  brighten  gold  braid,  give  it  a  cake, 
put  it  whole  into  a  steamer  and  steam  for 
20  minutes:  it  will  then  be  thoroughly 
warm.  Split  in  two,  toast  and  butter 
well. — Brooklyn  Daily  Times. 

And  what  have  you? 


Breechettes  will  be  in  particular  de¬ 
mand  :  their  warmth  and  their  easy-on 
and  easy-off  qualities  making  them  par¬ 
ticularly  welcome  to  girls,  who  must  be 
prepared  for  the  rigors  of  the  afternoon 
and  the  exigencies  of  the  evening. — 
From  an  adv.  in  the  Times. 

And  what’s  an  evening  without  an 
exigency ! 

Mr.  and  Mrs.  Fred  Upton 
Thursday  from  a  visit  in  the  tropics.  The 
rest  and  change  of  climate  has  done  th^ 
both  good.  Mrs.  Upton  looks  healthier 
and  lonelier  than  ever. — Personal  m  « 
New  England  weekly. 

And  you,  Fred  Upton? 


